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The Dakota Hunter Causey Enterprises, LLC
McLaren: The Engine Company is the previously untold story of McLaren
Engines, an American company founded in 1969 by Bruce McLaren and his
partners to build engines for McLaren's legendary Can-Am and Indy Cars.
From this base in suburban Detroit were born the mighty big-block Chevrolet
V8s that powered the iconic orange cars to two of their five consecutive Cam-
Am championships. McLaren's busy dyno rooms also spawned the howling
turbo Offenhausers that put Mark Donahue and Johnny Rutherford in Victory

Lane at Indianapolis three times between 1972 and 1976. For decades this non-
descript shop was the hotbed of horsepower for factories and top independents
alike. McLaren Engines developed the turbocharged Cosworth DFV Formula 1
engine that powered Indy cars for both Team McLaren and Penske Racing. It
rendered BMW's turbo engine for U.S. IMSA racing that later became BMW's
Formula 1 weapon. The long list of race engines developed here powered Buick
Indy and IMSA cars, BMW GTP cars, Cadillac LeMans prototypes, Porsche
Trans-Am 944s and David Hobbs' F5000 single seaters. There were McLaren-
built big-block turbo V8s for offshore boat racing and even a Cosworth-Vega
engine for American dirt tracks! Author Roger Meiners combines his life-long
passion for motor racing and technology with his historian's sensibilities to make
the engines, cars, and key personalities come alive within this book's pages. Ride
along with Meiners as he uncovers little-known details of the company's
transition from a race shop to an engineering company, developing lust-worthy
performance cars such as the sensational 1987 Buick GNX, the 1989 Pontiac
Grand Prix Turbo, the FR500 Ford Mustang concept, and other projects that the
public never saw. Today the company, known as McLaren Engineering, is a
subsidiary of Canada-based Linamar Corporation, and is sought after by global
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automakers for its unrivaled testing, development and manufacturing capability.

WALNECK'S CLASSIC CYCLE TRADER, AUGUST 1992
Casemate
This book is the bible for improving the
performance of Evo Sportsters (4 and 5 speed
models) and Buells of that era. Fourteen
chapters cover: History, Planning, Exhaust,
Induction, Ignition, Charging and Starting,
Gearing, Valvetrain, Cams, Heads, Cylinders
and Pistons, Flywheels, Oil, Transmissions
and Clutches. Not just another hop-up
manual, the Sportster/Buell Engine Hop Up
Guide includes an in-depth analysis of
important topics left out of other books.
Motorcycle Fuel Injection Handbook Irwin Professional
Publishing
Updated for a new generation of bike lovers, Ultimate Harley
Davidson is a visually stunning and comprehensive history of
Harley-Davidson that charts the company and its bikes decade
by decade. From the moment the first model rolled out of a
backyard shed in Milwaukee, through Harley's postwar golden
age, to the sought-after bikes that distinguish the company
today, Ultimate Harley-Davidson presents seventy of the most
beautiful and coveted Harleys of all time. Whether it's the 1911
V-Twin or the 1999 X1 Lightning, the seventy Harley-
Davidson bikes examined are presented in minute detail, with
close-ups of the engines and in-depth technical specifications.
Donny’s Unauthorized Technical Guide to Harley-Davidson, 1936 to
Present Causey Enterprises, LLC
Leerboek over marketing. Met verschillende casussen.

The Harley-Davidson Story Causey Enterprises, LLC
A tale of a lifelong passion for a WWII aircraft that changed the
author’s life: “It is almost like an adventure novel except it is true”
(Air Classics). This book tells the story of a Dutch boy who grew up
during the 1950s in postwar Borneo, where he had frequent
encounters with an airplane, the Douglas DC-3, a.k.a. the C-47
Skytrain or Dakota, of World War II fame. For a young boy living in a
remote jungle community, the aircraft reached the proportions of a
romantic icon as the essential lifeline to a bigger world for him, the
beginning of a special bond. In 1957, his family left the island and all
its residual wreckage of World War II, and he attended college in The
Hague. After graduation, he started a career as a corporate
executive—and met the aircraft again during business trips to the
Americas. His childhood passion for the Dakota flared up anew, and
the fascination pulled like a magnet. As if predestined, or maybe just
looking for an excuse to come closer, he began a business to salvage
and convert Dakota parts, which meant first of all finding them. As the
demand for these war relic parts and cockpits soared, he began to
travel the world to track down surplus, crashed, or derelict Dakotas.
He ventured deeper and deeper into remote mountains, jungles,
savannas, and the seas where the planes are found, usually as
ghostly wrecks but sometimes still in full commercial operation. In
hunting the mythical Dakota, he often encountered intimidating or
dicey situations in countries plagued by wars or revolts, others by
arms and narcotics trafficking, warlords, and conmen. The stories of
these expeditions take the reader to some of the remotest spots in the
world, but once there, one is often greeted by the comfort of what was
once the West’s apex in transportation—however now haunted by the
courageous airmen of the past.
Cycle World Magazine iUniverse
More than 1,000 photographs in b&w and color illustrate the
extraordinary variety of sports cars that have been offered
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to the public. All the great names are featured, including cars
from Israel, Egypt, Spain, Switzerland, Norway and Brazil.
WALNECK'S CLASSIC CYCLE TRADER, JUNE 1999 Causey
Enterprises, LLC
Donny is the Winner of the 2012 International Book Awards. Donny
Petersen has been educating motorcycle enthusiasts about Harley-
Davidson bikes for years. Now, he has combined all his knowledge
into a twelve-volume series masterpiece and this third book is one
that every rider will treasure. Petersen, who has studied privately with
Harley-Davidson engineers and has spent thirty-six years working on
motorcycles, is sharing all of his secrets! As the founder of Toronto’s
Heavy Duty Cycles in 1974, North America’s premier motorcycle
shop, the dean of motorcycle technology teaches about the theory,
design, and mechanical aspects of Harleys. In this third volume,
discover: 1. How to identify the Evolution models. 2. Why the
Evolution models are better. 3. Everything you need to know about
engines. 4. Troubleshooting every facet of the Evolution. And so
much more! The Harley-Davidson Evolution The Japanese had more
than quality. Their arsenal included acceleration and speed combining
with good braking and handling. They could design, tool-up and build
a new motorcycle in a mere eighteen months. The flavor of the day
could easily be accomplished with this organizational skill and
dexterity. On top of this they had lower prices. The Gang of 13 took
over a failing company or did they? By 1982, Harley-Davidson sales
went into a tailspin with plunging production. The USA was in a deep
recession. Adding to the perfect storm was the flood of Asian imports
that many believe were being sold in the U.S. below their
manufactured costs. Whether this was true or not, how did a small
country a half-world away manufacture a quality product that was
faster, handled better, and was less expensive? Furthermore, these
import motorcycles were more functional. Well, of course they did
because USA motorcycle manufacturing offered old clunker styling

that was slower, did not handle well, and broke down all the time! And
for all of this, Harley-Davidson’s cost more. Insulting if one thinks
about it. It is not that the Evolution was that good relative to their
competitors because in my opinion it was not. However, the Evolution
was stellar relative to what went before. I was a loyal Shovelhead
rider, necessarily becoming a mechanic along the way. I like the rest
of my ilk would never consider riding any other product. I did not care
that a Honda might be functionally better, less expensive, and not
require my newfound mechanical skills. Honda simply did not give
what my psyche craved. Importantly, H-D dropped its lackadaisical
attitude towards copyright infringement, particularly with knock-off
products. Harley-Davidson became extremely aggressive against the
counterfeiting of their trademarks. It licensed use of its logos with all
manner merchandise that was embraced by mainstream America
followed by the world including the Japanese. H-D then saw the birth
of HOG, the most successful marketing and loyalty campaign in the
annals of corporate sustenance. The world embraced this pasteurized
version of the outlaw subculture. You might meet the nicest people on
a Honda but Harley riders are all about cool. They adapt a pseudo-
outlaw lifestyle that emulates freedom and individualism. They spend
much of their time adopting one charity or another to prove they really
aren’t bad. Many charities benefitted greatly during the Harley boom.
Can these riders be contesting the Honda mantra of niceness? The
previous owners AMF deserve much credit for the success of Harley-
Davidson. They gave the Gang of 13 a platform from, which to launch.
These new guys were brighter than bright. They put a management
team together that knew no bounds in success. I am sure that
Marketing 101 in every business school teaches and will continue to
teach their brilliant story. Harley-Davidson became the epitome of
American manufacturing and marketing, the darling of capitalism at its
finest. Think about it! How could a rusty old manufacturer whose time
had drifted by reach such pinnacles of success? Well, H-D had a little
help along the way with two main sociological factors: 1. The post
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World War II baby boom, the aging bulge in American demographics
looking for adventure and whatever (safely) came their way. 2. A
generation that worked hard; raised families and then looked back at
what they had missed in their youth. Harley-Davidson embodied the
freedom and adventure they lacked. Harley-Davidson was granted two
decades, in which to plan a lasting and viable future. It sought to be
the motorcycle of mainstream America. The world would follow. This
venerable company almost pulled it off. The Motor Company updated
technology both in their manufacturing venue and in the product itself.
H-D balanced on a near-impossible fulcrum, maintaining tradition on
one side and complying with environmental dictates on the other. The
Evolution’s successor, the air-cooled Twin Cam introduced in 1999
with great success. H-D continued to grow and prosper. I have always
viewed the Twin Cam as a transitional model embracing the past but
leading into a future of overhead cams and water jackets. The new H-
D V-Rod’s technological marvels are a wonderful attempt but as much
as the Factory hoped, mainstream Harley riders did not take the bait
en masse. After all they had their psychological needs. These
attempts did not prevent dark clouds from appearing on the horizon: 1.
Inexorably, the post World War II baby boom’s bulge has grown older,
losing interest in reclaiming youth with interests shifting elsewhere.
Who is to take over this downsizing market? Who will be left to support
the Motor Company in the style it has become accustomed? 2. In my
humble opinion, the masters of marketing did not fill the coming void of
consumers. I think H-D is good at pretty much everything except
lowering prices for the incoming generations. Nor have they developed
affordable and desirable product lines for the youth. Certainly, the
Factory began to enjoy economies of scale in manufacturing. I for one
do not think they have used their profits wisely for continued
prosperity. Will I continue to ride a Harley at age 62? Sure I will but I
was riding them before they became cool. I am not a dentist looking
for a safe walk on the wild side or a movie star acquiring the in-bauble
of the day. The Evolution motorcycle saved the Hog’s bacon but a

new savior is now required.
WALNECK'S CLASSIC CYCLE TRADER, NOVEMBER 1992 Causey
Enterprises, LLC
A strategy text on value creation with case studies The ninth edition of
Contemporary Strategy Analysis: Text and Cases focuses on the
fundamentals of value creation with an emphasis on practicality.
Topics in this edition include: platform-based competition and
ecosystems of related industries; the role of strategy making
processes; mergers, acquisitions and alliances; and strategy
implementation. Within the twenty case studies, students will find
leading companies that are familiar to them. This strategy analysis
text is suitable for MBA and advanced undergraduate students.
McLaren Gramercy
The Harley-Davidson Story: Tales from the Archives is a
fascinating, visually driven overview of the motor company's rich
story, created in cooperation with the Harley-Davidson Museum.
The story of Harley-Davidson is a classic American tale of spirit,
invention, and the right idea at the right time. From its beginning
in a small Milwaukee shed in 1903, William Harley and his
cousins, the Davidson brothers, set in motion what would
eventually become the world’s most iconic motorcycle
company. While other motorcycle companies rose and fell
through the teens and 1920s, Harley went from strength to
strength, whether introducing its first V-twin motor or dominating
race tracks across America. The Milwaukee Miracle even
prospered during WWII, building war bikes for the armed forces.
By the 1950s, they’d buried their last American-built competitor,
Indian, and gained a hold over the US market that they maintain
to this day. A remarkable story deserves a remarkable space to
recount it. Such is the Harley-Davidson Museum in Milwaukee,
which opened in 2009. Harley-Davidson partnered with
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Motorbooks to create this book relaying Harley-Davidson’s story,
as told through the museum’s displays and archive assets.
WALNECK'S CLASSIC CYCLE TRADER, MAY 1995 Penguin
This pictorial celebration of the world's most famous motorcycle
will delight Harley fans of all ages. The leading icon of the bike
trade of the 1950's, the Harley-Davidson machine is the most
respected by bike fans of the 1990's. Includes vibrant full-color
photographs of Harleys around the world, as well as custom
Harleys of yesterday and today.
WALNECK'S CLASSIC CYCLE TRADER, JULY 2005 Causey
Enterprises, LLC
From the editor-in-chief of Easyriders magazine, One Percenter
presents an unprecedented social analysis of American outlaw
biker culture. A longtime biker and self-proclaimed
nonconformist, Dave Nichols is not a subtle man. “Bikers are the
last wolves in a land of sheep,” he affirms—but the motivations of
today’s biking culture stretch far back into the annals of human
history. One Percenter: The Legend of the Outlaw Biker
illuminates the origins of rebel mentality, which began far outside
of cycling: with groups from the Mongols and Huns to the
Vikings, from pirates to the gunslingers of the Old West. In his
signature no-nonsense style, Nichols traces his own defiant
mindset from ancient times all the way into the modern era,
where this one-percenter perspective is best embodied by
outlaw bikers. As biographical as it is insightful, One Percenter
also touches on the iconic Harley-Davidson motorcycle, gives a
brief history of Easyriders magazine, and unapologetically
criticizes the U.S. media for what Nichols views as a biased,
unfairly negative portrayal of motorcycle clubs. Complete with an
exclusive collection of photographs taken by Kim Peterson,

editor of In The Wind magazine, this book offers a fascinating and
analytical discussion of the rebel ethos that has become a staple
of American popular culture.
Farmer's Weekly Penguin
Covers everything from how to choose and maintain a
motorcycle and how to buy appropriate gear to how to ride
safely, and how to make the most out of trips on the open
road. It also discusses motorcycle history and the timeless
motorcycle mystique.
WALNECK'S CLASSIC CYCLE TRADER, JULY 2003 Causey
Enterprises, LLC

One Percenter Motorbooks

WALNECK'S CLASSIC CYCLE TRADER, JANUARY
1999 Causey Enterprises, LLC

WALNECK'S CLASSIC CYCLE TRADER, DECEMBER
2002 Causey Enterprises, LLC

A to Z of Sports Cars, 1945-1990 Causey Enterprises, LLC

WALNECK'S CLASSIC CYCLE TRADER, OCTOBER 1992
Causey Enterprises, LLC

101 Harley-Davidson Evolution Performance Projects Causey
Enterprises, LLC

Contemporary Strategy Analysis Causey Enterprises, LLC
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