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Debates, Models and Practices Across
Government, Law and Business Springer
Corporate social responsibility (CSR)
continues to grow as an area of interest in
academia and business. Encompassing
broad topics such as the relationship
between business, society, and
government, environmental issues,

globalization, and the social and ethical
dimensions of management and corporate
operation, CSR has become an
increasingly interdisciplinary subject
relevant to areas of economics, sociology,
and psychology, among others. New
directions in CSR research include
advanced 'micro' based investigations in
organizational behaviour and human
resource management, additional studies
of environmental social responsibility and
sustainability, further research on 'strategic'
CSR, connections between social
responsibility and entrepreneurship, and
improvements in methods and data
analysis as the field matures. Through
authoritative contributions from

international scholars across the social
sciences, this Handbook provides a
cohesive overview of this recent
expansion. It introduces new perspectives,
new methodologies, and new evidence
from a range of disciplines to encourage
and facilitate interdisciplinary research and
global implementation of corporate social
responsibility.
The Good, the Bad and the Ugly
Routledge
The world's leading companies have
realized that success in the long term
requires them not only to make an
economic profit, but also to contribute
to the societies in which they operate.
As a result Corporate Social
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Responsibility (CSR) has moved to the
top of the business agenda. Yet
questions remain. Sceptics ask
whether, provided an organization's
activities conform to legislation, there
is a business case for going beyond
this. This unique Handbook from the
Institute for Corporate Culture Affairs
(ICCA) offers an invaluable
combination of lessons learned and
best practice for the future. It
explores the general concept of CSR,
investigates approaches to
implementation and provides first-hand
insights from well-known CEOs,
academics and organizations. Above all
it stresses the fact that CSR must
spring from a corporate culture,
implying values and norms which in
themselves endorse sustainable ways
of doing business. Without this shift of
emphasis from shareholder returns to
sustainable value, CSR can never be
more than a diversion. Featuring
contributions from Ben Verwaayen
(CEO, BT Group), Fujio Mitarai
(President and CEO, Canon), Sir
Geoffrey Chandler (Founder, Amnesty
International Business Group) and
Yoshio Shirai (Managing Director,

Toyota), as well as experiences from
inside leading organizations like
Volkswagen, Credit Suisse, The Body
Shop and the UK Government, The
ICCA Handbook of Corporate Social
Responsibility showcases CEOs and
companies that have seized the
opportunities offered by CSR. It is
intended to stimulate further exchange
and development in the field. For now,
it captures the state of the CSR art.
The Board of Editors who have
worked on this book include Katja
B�hmer, Aron Ghebremariam, Judith
Hennigfeld, Sandra S. Huble, Dirk
Matten, Manfred Pohl, Nick Tolhurst &
Wayne Visser
Research Handbook on Human
Rights and Business John
Wiley & Sons
Corporate Social
Responsibility (CSR) has
become a buzzword in
management today. And yet,
skepticism often prevails, as
CSR is often associated with
traditional philanthropic
practices enabling companies
to greenwash their unethical

social and environmental
practices. This book offers a
fresh view on today's CSR
from both historical and
geographical perspectives.
Exploring its roots and
theoretical developments in
the US, the author then
focuses on how CSR has spread
across the world, first in
Europe and later in the
developing world. An updated
overview of today's CSR
agenda is provided with a
focus on four key issues:
stakeholder inclusion,
employee engagement and
social dialogue, human rights
and environmental
sustainability. With the
support of multiple cases and
examples taken from various
continents and industries,
the book adopts a
sustainability-driven
perspective, based on the
belief that the future of CSR
lies in the strategic
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embeddeness of key issues into
the company's value chain.
Finally, the book attempts to
draw the contours of
tomorrow's CSR by proposing a
new terminology reflecting
the current evolution of CSR.
Corporate Social Responsibility Routledge
Does government spend too little or too
much on child care? How can education
dollars be spent more efficiently? Should
government's role in medical care increase
or decrease? In this volume, social
scientists, lawyers, and a physician explore
the political, social, and economic forces
that shape policies affecting human
services. Four in-depth studies of human-
service sectors—child care, education,
medical care, and long-term care for the
elderly—are followed by six cross-sector
studies that stimulate new ways of thinking
about human services through the
application of economic theory,
institutional analysis, and the history of
social policy. The contributors include
Kenneth J. Arrow, Martin Feldstein, Victor
Fuchs, Alan M. Garber, Eric A. Hanushek,
Christopher Jencks, Seymour Martin

Lipset, Glenn Loury, Roger G. Noll, Paul M.
Romer, Amartya Sen, and Theda Skocpol.
This timely study sheds important light on
the tension between individual and social
responsibility, and will appeal to
economists and other social scientists and
policymakers concerned with social policy
issues.
The Historical and Contemporary Role of
CSR in the Mixed Economy of Welfare A
History of Socially Responsible Business,
c.1600–1950
Here is the story of Corporate Social
Responsibility---what it means, where it
came from, where it is going, what it requires
of business. Told in an eyewitness, I-was-
there style by a pioneer of the study of CSR in
the nation's business schools, it takes the
reader through a half century of corporate
scandals and fierce struggles over corporate
ethics---from Ralph Nader's 1960s
Campaign GM to today's white collar crimes
at Enron, WorldCom, Tyco, and other Wall
Street giants. It lays bare the values that drive
corporate culture, explores the motivational
depths of corporate strategy and policy,
demonstrates how biological impulses can
lead business decision makers astray,

questions the relevance and ethical
commitment of business school education,
reveals the spiritual side of management life,
and holds out hope that the New Millennium
will see improvement in the ethical
performance of business. William C.
Frederick is one of the founders of the study
of Corporate Social Responsibility in the
United States and initiated some of the key
concepts and analytic categories. His books
include Business and Society, Social Auditing,
and Values, Nature, and Culture in the
American Corporation. He was president of
The Society for Business Ethics and The
Society for Advancement of Socio-
Economics, and chaired the Social Issues in
Management division of The Academy of
Management. He conducted studies of
management education in Spain, Italy, Egypt,
Yugoslavia, Ecuador, Nigeria, and Australia,
and designed and taught programs for
executives in U. S. corporations. He was dean
of the business schools at the University of
Kansas City and the University of Pittsburgh.
He received a PhD in economics and
anthropology from the University of Texas.
Corporation, Be Good! draws on the author's
half-century of thinking about the social and

Page 3/7 May, 17 2024

A History Of Social Responsibility Guideone Insurance



 

ethical responsibilities of the modern
corporation.
The ICCA Handbook on Corporate Social
Responsibility Routledge
"This book explores the intricate relationship
between marketing, organizational strategy and
social responsibility, with a focus on ethical business
and CSR-oriented marketing as a driver for sales
peak performance. The book focuses on the
commercial sector, which relies appreciably on
ethical marketing/business to enhance sales peak
performance and becomes successful in the long-
run"--
Guidelines for Top Management Edward Elgar
Publishing
Concepts of corporate social responsibility (CSR)
are widely used by businesses, professional bodies
and academics, but are also widely contested. CSR is
usually described as comprising of three elements:
environmental, economic and social, though there is
no serious consensus on how to go about translating
ideas into practice. This research handbook
addresses some key areas of contention, theory and
practice within CSR in order to address, challenge
and inform debate in academia and practice. The
collaborative text extends understanding of CSR
through articulating current thinking on each facet of
a vital subject. Each theme is represented by inter-
disciplinary discussion of key questions on CSR by
researchers and practitioners in the field. In doing so,
the book: Explores and critiques CSR goals, and
national, organizational and managerial strategies

Reviews the distinctive role and importance of CSR to
academics, professionals and practitioners and
identifies appropriate bridging strategies Evaluates the
nature, direction and applicability of selected
theoretical dimensions which inform the
understanding of CSR Assesses the opportunities for
theory building, to support further understanding of
the complexities of CSR and the sustainability and
long term value of CSR practice to corporations and
civil society This timely and significant contribution
to the theory and practice of CSR will prove to be
vital reading for students, researchers and
practitioners involved with the field. It will also
become a key reference for anyone with an interest in
business and society.
Corporate Social Responsibility and the
Shaping of Global Public Policy SAGE
Over the last 30 years, corporate social
responsibility (CSR) has become a
household term, reflecting a combination of
factors that we have come to associate with
that most catch-all of terms "globalization,"
including the widespread popular concern
with such social issues as the environment
and international human rights. Corporate
Social Responsibility examines the history of
the idea of business ethics (which goes back
at least to ancient Mesopotamia) before
exploring the state of CSR today. This book
argues that a wide-ranging understanding of

the purpose of business is necessary to create
value for a community of stakeholders which
in turn can generate a sustainable future. The
book suggests that corporations still have a
long way to go, but remains optimistic. The
book’s sanguine interpretation of the
current state of corporate affairs and a
recommended way forward, results not only
from the authors analysis, but also his direct
experience. This book presents the case that
we are in the midst of a major paradigm shift
in our understanding of the purpose of
business and that this new understanding
holds much promise for business being a
significant force for a more just and peaceful
world. This work provides a concise overview
of CSR and an important examination of the
present and future work of the UN Global
Compact and will be of interest to students of
international organizations, international
business and corporate social responsibility.
Corporate Social Responsibility Agenda, The:
The Case For Sustainable And Responsible
Business Dog Ear Publishing
CSR has now moved beyond the stage of
specialist or niche subject to become an integral
part of global business and society. This timely
edition is destined to become the definitive guide
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to CSR, Sustainability, Business Ethics and the
organizations and standards in the field. The A to
Z of Corporate Social Responsibility is a unique
publication and is the culmination of over a
hundred of the world’s leading thinkers,
opinion formers, academic and business people
providing an easy-to-use guide to CSR: from
general concepts such as sustainability,
stakeholder management, business ethics and
human rights to more specific topics such as
carbon trading, microfinance, biodiversity, the
Base of the Pyramid model and globalisation. In
addition to definitions of the most important
terms across the wide range of CSR associated
topics, this book also covers all the most
important codes and guidelines, such as the
Equator Principles, the UN Global Compact and
ISO standards, as well as providing background
on organizations such as the World Business
Council for Sustainable Development and
Transparency International and profiles of CSR
in particular industries and regions. This
paperback edition includes all the latest
developments in CSR as well as incorporating
new sections on boardroom pay, the sub-prime
market and the financial crisis. Praise for the first
edition: "A complete reference guide...offers an
invaluable combination of lessons learned and
best practice for the future...provides first–hand
insights" (Forum CSR International, October

2008) "This is a timely and innovative
contribution to the field of Corporate Social
Responsibility" (Retail & Leisure International,
February 2008) "...a handy reference to have on
the shelf behind your desk..." (Ethical
Performance, February 2008) “You will not find
a wider display of today’s key global players and
their action programs than here.”
(CSR–News.net, May 2008) “The book
contains a great deal of detailed research.”
(Supply Management, May 2008)
Corporate Social Responsibility World
Scientific
At a time when the problems of the past have
come to haunt many societies, the question
of the social responsibility of the scientist and
scholar, and of the historian in particular, has
also once again become a topical one. In this
volume seven internationally known
historians consider this important question.
The Oxford Handbook of Corporate Social
Responsibility Routledge
In this age of global economic crises, the need to
renew our commitment to social issues becomes
even more urgent. Reduction in public and
private spending on social programmes throws
up further challenges for the sustenance of
development efforts. The book advocates
countering this trend through 'global social

entrepreneurship' and the use of innovative,
inexpensive and locally customized solutions.
Using in-depth and contemporary case studies,
the book demonstrates how to define, measure
and achieve socially and environmentally
sustainable growth. The book inspires social
entrepreneurs to build new models of sustainable
growth, to scale existing solutions and to create
new public-private partnerships.
ABC-CLIO
Examines the rise and spread of corporate social
responsibility across the globe and its impact on
corporate reputation and behaviour.
Lessons for public relations from the casino
industry Edward Elgar Publishing
This book is not available as a print inspection
copy. To download an e-version click here or for
more information contact your local sales
representative. *Shortlisted in the Management
and Leadership Textbook Category at CMI
Management Book of the Year Awards 2016*
Why has CSR become part of the mainstream
business and academic agenda in the 21st
century? How can CSR be fully integrated in
business strategy and day-to-day operations? Do
companies become more vulnerable to criticism
from stakeholders if they make public their
commitment to CSR? These are just some of the
questions and challenges explored in this exciting
new textbook. Readers will not only gain
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comprehensive knowledge and understanding of
the history of CSR, the key CSR drivers, the main
theoretical CSR perspectives and the dominant
CSR practices found in the business community,
they will also, more crucially, learn how to
implement CSR in practice. Written and edited
by leading academics in the field, Corporate
Social Responsibility is an engaging and
accessible text designed for any student seeking
an introduction to this complex and ambiguous
subject. The book is complemented by free
online resources, including annotated web links,
free full-text journal articles and more.
Child Care, Education, Medical Care, and Long-
Term Care in America Springer
This book examines anti-corporate activism in the
United States, providing a nuanced understanding of
the changing focal points of challenges to
corporations.
Definition, Core Issues, and Recent Developments
Taylor & Francis
Electronic Inspection Copy available for instructors
here Providing a much-needed critique of Corporate
Social Responsibility (CSR) practice and scholarship,
this book seeks to redress CSR advocacy, from a
political and critical perspective. A strident approach
backed up by extensive use of case studies presents
the argument that most CSR-related activity aims to
gain legitimacy from consumers and employees, and
therefore furthers the exploitative and colonizing
agenda of the corporation. By examining CSR in the

context of the political economy of late capitalism, the
book puts the emphasis back on the fact that most
large corporations are fundamentally driven by profit
maximization, making CSR initiatives merely another
means to this end. Rather than undermining or
challenging unsustainable corporate practices CSR is
exposed as an ideological practice that actually
upholds the prominence of such practices. As CSR
gathers momentum in management practice and
scholarship, students in the fields of CSR, business
ethics, and strategy, will find this text a useful
companion to counter received wisdom in this area.
A History of Socially Responsible Business,
c.1600–1950 Greenview Publishing Co.
Corporate social responsibility (CSR)
expresses a fundamental morality in the way a
company behaves toward society. It follows
ethical behavior toward stakeholders and
recognizes the spirit of the legal and
regulatory environment. The idea of CSR
gained momentum in the late 1950s and
1960s with the expansion of large
conglomerate corporations and became a
popular subject in the 1980s with R. Edward
Freeman's Strategic Management: A
Stakeholder Approach and the many key
works of Archie B. Carroll, Peter F. Drucker,
and others. In the wake of the financial crisis
of 2008–2010, CSR has again become a
focus for evaluating corporate behavior. First

published in 1953, Howard R. Bowen’s
Social Responsibilities of the Businessman was
the first comprehensive discussion of business
ethics and social responsibility. It created a
foundation by which business executives and
academics could consider the subjects as part
of strategic planning and managerial decision-
making. Though written in another era, it is
regularly and increasingly cited because of its
relevance to the current ethical issues of
business operations in the United States.
Many experts believe it to be the seminal
book on corporate social responsibility. This
new edition of the book includes an
introduction by Jean-Pascal Gond, Professor
of Corporate Social Responsibility at Cass
Business School, City University of London,
and a foreword by Peter Geoffrey Bowen,
Daniels College of Business, University of
Denver, who is Howard R. Bowen's eldest
son.
Corporate Social Responsibility: Guidelines for Top
Management Cambridge University Press
The essays in this volume examine the emergence of
the concept of corporate social responsibility, and
the uses that have been made of the language of
corporate responsibility to explore the
business/society relationship. The first section traces
the emergence of the concept of corporate social
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responsibility as a way of understanding and framing
the business/society relationship. Section two of the
volume looks at "Definitions and ethical
justifications" with a view to exploring current
discussions of the nature, scope and source of the
social responsibilities of corporations. Section three,
"CSR and Management: Critical Reflections",
explores the integration of CSR theories and
justifications into business management and business
management theories. Articles in the final section of
the volume apply the concept of corporate social
responsibility, and the theoretical frameworks and
analytical tools to which it has given rise, to the
examination and resolution of specific social issues
arising out of the economic activities of corporations.
How Organizations Handle Profits and Social
Duties Taylor & Francis
Corporate Social Responsibility (CSR) has
increasingly been promoted as an important
mechanism for furthering economic and social
development goals in developing countries. In
such an optimistic climate, questions arise as to
whether CSR can bear the weight of the
increasing expectations being heaped on its
shoulders. This book examines the changing
nature of corporate social responsibility as it has
been conceived over the past eighty years. It
considers the historical and socio-legal
developments of the idea of CSR and the various
conceptions of the corporation which underlie
different realisations of CSR. The book explores

the model of CSR deployed in the developing
world as well as the links between CSR and
development. Renginee Pillay uses Mauritius as a
case-study, demonstrating how CSR and
corporate governance issues have come to the
fore of political, financial and legal landscapes.
Drawing on empirical research, the book
examines how the first legislation of its kind has
been implemented in Mauritius, and analyses its
impact on development. In its work to evaluate
the contribution CSR can make to development,
this book will be of great use and interest to
students and researchers of business and
company law, business ethics, and development
studies.
Corporate Social Responsibility SAGE
Publications
A History of Socially Responsible Business,
c.1600–1950Springer
Historical and Current Perspectives SAGE
Publications
Examines the concepts of corporate social
responsibility (CSR) in the context of
globalisation and its many challenges,
focusing on different legal perspectives that
arise.
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