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Business Ethics – Faith That
Works, 2nd Edition Cengage
Learning
Traditionally, books on business
ethics focus on CSR,
companies’ relations with their
stakeholders, and corporate
citizenship. More recently, green
credentials and sustainability
have been added to that agenda.
Unconventionally, this book
argues that business ethics are
basic to running business, not a
separate subject. They are
inherent to the governance and
management of every
organization, not an optional
exercise in corporate citizenship.
Business ethics concern
behaviour in business and the
behaviour of business. Decisions
at every level in a company have

ethical implications –
strategically in the board room,
managerially throughout the
organization, and operationally
in all of its activities. The use, and
sometimes the abuse, of
corporate power, the process of
corporate governance, raises
ethical issues. Business involves
risk-taking, whether decisions
are at the strategic, managerial, or
operational level. Exposure to
ethical risk needs to be part of
every organization’s strategy
formulation, policy making, and
enterprise risk management.
Designed to be read by both
undergraduates and
postgraduates, this book is a
primer on ethics in business. It is
also relevant to ethics courses
that are now part of many legal,
accountancy and other
professional examinations. The
book is not about moral
philosophy, nor does it prescribe
appropriate standards of
behaviour or recommend
economic, legal or political
solutions. Rather it enables
readers to recognize ethical issues

in business, to respond
appropriately, and to embed
ethics in business processes. The
book not only considers what
business ethics are, and why they
are important, but offers
practical approaches on how to
develop a successful corporate
ethics culture.
A stakeholder, governance and
risk approach Cengage
Learning
The field of business ethics
continues to expand
intellectually and
geographically. During the past
five decades, scholars have
developed and deepened their
inquiries into the ethics of
commercial and corporate
conduct. This Companion
provides a novel overview of
the discipline of business ethics,
covering the major areas of the
field as well as new and
emerging topics. The eight
thematic units range over an
extraordinary set of subjects
and include chapters on the
history and pedagogy of
business ethics, moral
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philosophy, the nature of
business, responsibilities within
the firm, economic institutions,
the 2008 financial crisis,
globalization, and business
ethics in different regions of the
world. Led by a well-respected
editorial team, this unique
volume gathers an international
array of experts whose various
critical approaches yield
insights from areas such as
public policy, economics, law,
and history, in addition to
business and philosophy. With
its fresh analyses, wide scope,
and clarity of approach, this
volume will be an essential
addition to library collections in
business, management, and
applied ethics.
The Ethics of
Information Macmillan
International Higher
Education
This book integrates
a stakeholder
perspective with an
issues-oriented
approach so students
look at how a
business's actions
affect not just share
price and profit but
the well-being of
employees, customers,
suppliers, the local
community, the larger
society, other
nations, and the
environment. Fourteen
of the twenty-three
cases are brand new
to this edition,
touching on issues

such as
cyberbullying,
fracking,
neuromarketing, and
for-profit education
and involve
institutions like
Goldman Sachs,
Google, Kaiser
Permanente, Walmart,
Ford, and Facebook.
The text has been
updated with the
latest research,
including new
national ethics
survey data,
perspectives on
generational
differences, and
global and
international issues.
Each chapter includes
recent business press
stories touching on
ethical issues.
Several chapters now
feature a
Point/Counterpoint
exercise that
challenges students
to argue both sides
of a contemporary
issue, such as too-
big-to-fail
institutions, the
Boston bomber Rolling
Stone cover, student
loan debt, online
file sharing, and
questions raised by
social media. --

Ethics for A-Level
Cengage Learning
Case Histories in

Business Ethics illustrates
and extends the role of
case histories in the
teaching and study of
business ethics.
Typically, case histories
are used to illustrate
assertions or arguments,
or to stimulate debate
about an issue within
business ethics. This
volume examines that
role, illustrating the link
between case histories
and mo
Business Ethics Rowman &
Littlefield
This accessible, applied text
covers the complex
environment in which
managers confront ethical
decision making. Using a
managerial framework, the
authors address the overall
concepts, processes, and best
practices associated with
successful business ethics
programs--helping students see
how ethics can be integrated
into key strategic business
decisions. The Seventh Edition
incorporates comprehensive
and rigorous updates that
reflect the ever-increasing
academic and governmental
attention being given to this
area. The textbook program
provides an abundance of real-
world examples and cases, as
well as exercises, simulations,
and practice tests that provide
plenty of opportunity for
students to master the text
material. Important Notice:
Media content referenced
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within the product description
or the product text may not be
available in the ebook version.
Business Ethics for Better
Behavior John Wiley & Sons
This book provides assistance
to employees by taking a
journey through the
challenging world of business
ethics
Globalisation and Business
Ethics Routledge
Business Ethics Now

Business Ethics Macmillan
International Higher
Education
Aimed both at broadening
the range of theoretically-
informed empirical research
on business ethics and at
addressing the underlying
questions regarding the
nature of business ethics
research, this is a
comprehensive state-of-the-
art portrait of the role of
ethics in organizations.
Loose Leaf for Business Ethics
Now Rowman & Littlefield
What Should I Do? is the
cornerstone question for a
multitude of ethical
considerations - and the basis
for this text. How we function
when ethical challenges arrive
in our "real" lives is the
framework for Andrew
Ghillyer's Business Ethics
Now This application-based
text takes the theory of
business ethics and applies it to
the realistic scenarios that
students may encounter at all
stages of their careers.

Business Ethics SAGE
Publications
Business Ethics: New
Challenges in a Globalized
World provides a
comprehensive account of the
challenges facing businesses as
they pursue global business
activities. The importance of
business ethics as an academic
subject and business priority
has increased significantly, as
companies have increasingly
been placed in the moral
spotlight by shareholders,
consumers, employees and
governments. The growing
complexities of the global
economy demand a broader
and a deeper view of business
ethics than that offered by
current management
approaches that focus on
reforming corporate behaviour.
This book places business
ethics in a richer contextual
setting, focusing on the
challenges that business must
now confront, such as
inequality, financial risk,
migrant labour, climate change
and human rights, and
exploring how these challenges
can be met by a rethinking of
business models, goals and
strategies. Key benefits: • Up-
to-date overview of ethical
issues in an international
business context • Includes
lively cases and examples from
emerging economies which
bring the subject to life •
Encourages critical thinking
skills in students Janet
Morrison, now retired, was a

senior lecturer in strategic and
international management at
Sunderland University Business
School, UK 'Business Ethics:
New Challenges in a
Globalised World offers a
practical look at the issues
under consideration, and will
contribute to a student gaining
real insight and entering into
critical dialogue on the topic of
ethics in international business.
Students using this text will be
reminded of the fact that ethical
issues are broader and deeper
than we would like to think,
and are encouraged to work out
for themselves what they might
do, or what they think others
should do, in less than clear-cut
situations.' – Andrea
McLachlan, University of
Waikato, New Zealand 'This
book discusses the legal, social,
political and international
issues that set the context for
some of the great ethical
challenges we face in the world
today. The integration of real
life case studies and ethical
theory provides practical
application that will enable
students to gain a much broader
understanding of the issues
involved.' - Carole Parkes,
Aston University, UK
'Introducing a topic as complex
and as widely discussed as
business ethics is a very
difficult task. However,
Morrison succeeds in
presenting a concise and well-
written account of the field and
its current issues. The book is a
particularly good read for
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undergraduate students who
want to be introduced to the
field of business ethics.' –
Berend van der Kolk,
University of Groningen, The
Netherlands 'This is an expertly
written textbook. I am
impressed by the international
outlook of the book, the clear
writing style and the excellent
contemporary cases and
examples' Marianna Fotaki,
Warwick Business School, UK
Future Ethics Nownext Press
Globalization has become a
common phenomenon, yet one
that many people experience as
a threat not only to their
economic existence, but also to
their cultural and moral self-
image. This volume takes an
interdisciplinary approach to
provide a theoretical overview
of how business ethics deals
with the phenomenon of
globalization. The authors first
examine the origins and
development of globalization
and its interaction with
business ethics, before
discussing the impact on and
role of national and
multinational corporations. The
book goes on to examine the
relationship between
industrialized and developing
countries, and explores the
place of ethics in globalized
markets.
A Primer on Business Ethics
Berrett-Koehler Publishers
Ludwig Wittgenstein famously
said, “Ethics is aesthetics.” It is
unclear what such a claim might
mean and whether it is true. This
book explores contentious issues

arising at the interface of ethics
and aesthetics. The contributions
reflect on the status of aesthetic en
ethical judgments, the relation of
aesthetic beauty and ethical
goodness and art and character
development. The book further
considers the potential role art
could play in ethical analysis and
in the classroom and explores in
what respects aesthetics and ethics
might be intertwined and even
mutually supportive.
Social Scientific Perspective
Springer Science & Business
Media
Events such as Trafigura's illegal
dumping of toxic waste in Côte
d’Ivoire and BP's
environmentally disastrous oil
spill in the Gulf of Mexico have
highlighted ethical issues in
international business at a time
when business leaders, academics
and business schools were
reflecting on their own
responsibilities following the
global financial crisis. The scope
and scale of the global operations
of multinational businesses means
that decisions taken in different
parts of the world have far
reaching consequences beyond
the national settings where
employees are located or where
firms are registered and as such,
an awareness of these
responsibilities needs to be
integrated into all levels and all
subjects. Using four guiding
principles – a critical multi-level
approach rooted in the tradition of
European social theory, a
comparative and international
perspective, a global rather than
just a European or American
stand point and engaging with
subject-specific issues this book
aims to 'mainstream' business

ethics into the work of teachers
and students in business schools.
This comprehensive volume
brings together contributions from
a range of experts in different
areas of business studies thereby
facilitating and encouraging a
move away from business ethics
being a box to be ticked to being
an integrated consideration across
the business disciplines. This
impressive book brings ethical
considerations back to the heart of
the business curriculum and in
doing so, provides a companion
for the progressive business
student throughout their university
career.
Business Ethics Oxford
University Press
Luciano Floridi develops an
original ethical framework for
dealing with the new
challenges posed by
Information and
Communication Technologies
(ICTs). ICTs have profoundly
changed many aspects of life,
including the nature of
entertainment, work,
communication, education,
health care, industrial
production and business, social
relations, and conflicts. They
have had a radical and
widespread impact on our
moral lives and on
contemporary ethical debates.
Privacy, ownership, freedom of
speech, responsibility,
technological determinism, the
digital divide, and pornography
online are only some of the
pressing issues that
characterise the ethical
discourse in the information
society. They are the subject of
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Information Ethics (IE), the new
philosophical area of research
that investigates the ethical
impact of ICTs on human life
and society. Since the
seventies, IE has been a
standard topic in many
curricula. In recent years, there
has been a flourishing of new
university courses, international
conferences, workshops,
professional organizations,
specialized periodicals and
research centres. However,
investigations have so far been
largely influenced by
professional and technical
approaches, addressing mainly
legal, social, cultural and
technological problems. This
book is the first philosophical
monograph entirely and
exclusively dedicated to it.
Floridi lays down, for the first
time, the conceptual
foundations for IE. He does so
systematically, by pursuing
three goals: a) a metatheoretical
goal: it describes what IE is, its
problems, approaches and
methods; b) an introductory
goal: it helps the reader to gain
a better grasp of the complex
and multifarious nature of the
various concepts and
phenomena related to computer
ethics; c) an analytic goal: it
answers several key theoretical
questions of great philosophical
interest, arising from the
investigation of the ethical
implications of ICTs. Although
entirely independent of The
Philosophy of Information
(OUP, 2011), Floridi's previous

book, The Ethics of Information
complements it as new work on
the foundations of the
philosophy of information.
Better Ethics Now John
Wiley & Sons
Finally, an operations
management book to get
excited about. Operations
Management: A Supply
Chain Process Approach
exposes students to the
exciting and ever-changing
world of operations
management through
dynamic writing,
application, and cutting-edge
examples that will keep
students interested and
instructors inspired! Author
Dr. Joel Wisner understands
that today’s students will be
entering a highly
competitive global
marketplace where two
things are crucial: a solid
knowledge of operations
management and an
understanding of the
importance for organizations
to integrate their operations
and supply chain processes.
With this in mind, Wisner
not only provides a clear and
comprehensive introduction
to operations management,
but also gives attention to
the important processes
involved in linking firms’
operations in a supply chain
environment.
Ethical Theory and Corporate

Behaviour Cambridge University
Press
Arguing against most scholars of
business ethics who have
articulated a set of moral
principles and applied them to
problems faced by business
people, Richard Lippke steers
away from offering moral
directives. In Radical Business
Ethics, he develops a more
comprehensive perspective on
business issues that is tied to
larger questions of social justice.
Analyzing a select group of
timely issues such as advertising,
employee privacy, and insider
trading in the context of debates
about the nature of the just
society, Lippke argues that the
most plausible theory of justice is
one whose implications are
highly critical of many features of
advanced capitalist societies.
Radical Business Ethics will be
an eye-opening book for students
and scholars of ethics, and
anyone interested in the role
business plays in a just society.
A Critical Approach:
Integrating Ethics Across the
Business World Routledge
Now in its fourth edition,
Principles of Contemporary
Corporate Governance offers
comprehensive coverage of the
key topics and emerging
themes in private sector
corporate governance. It
explains both the principles of
corporate governance systems
and their real-world application
in an authoritative and
engaging manner. This fully
revised and updated text has
four parts: basic concepts,
board structures and company
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officers; corporate governance
in Australia; corporate
governance in international and
global contexts; and
shareholder activism and
business ethics. The coverage
of international contexts
includes sections on the US, the
UK, Canada, South Africa, the
EU, the OECD, Germany,
Japan, China and Indonesia,
plus new sections on New
Zealand and India. A new
chapter on business ethics and
corporate governance presents
contemporary discussions on
the topic and explores some of
the broader legal issues.
Principles of Contemporary
Corporate Governance is an
indispensable resource for
business and law students,
academic researchers and
practitioners
A Supply Chain Process
Approach Springer
Michael Cafferky sets a new
standard in the field of business
ethics with this comprehensive
textbook from a Christian
perspective. Using twelve biblical
themes to evaluate contemporary
ethical approaches and concerns,
he covers consumer behavior,
management, accounting,
marketing, corporate
responsibility and more.
Business Ethics at Work Oxford
University Press
The fourth edition of Business
Ethics explores throughout the
text, in the context of business
ethics, the three major challenges
that businesses face when making
ethical decisions: Globalization
Sustainability Corporate
citizenship. Crane and Matten

provides a truly global approach
with a strong European
perspective as well as examples
from emerging economies and all
around the world.The text's
accessible style and easy-to-
follow narrative ensure it is
engaging for students new to the
subject. The text features excellent
case studies and unique
pedagogical features that show
how theory relates to real-life
practice, including Ethics on
Screen, Ethics Online and Ethics
in Action. It also focuses on skills,
such as key decision-making
skills, through in-text features
including Skill Checks, Think
Theory boxes and Key Concept
boxes. New to this
editionExtended coverage of
SMEs and social enterprise, world
religions and business ethics,
whistleblowing, personal decision-
making and feminist
ethicsUpdated cases, examples,
and vignettes throughout featuring
recent cases that have raised
complex ethical issues including
the News International phone-
hacking scandal, the ethical
challenges presented by social
media, and changes to banking
regulations to avert another
financial crisisExtended coverage
of Asian, Arabian, Latin
American, and African
perspectives on the ethical debates
and dilemmas faced by businesses
in their regionsNew in-text
features highlight the business
skills covered in each
chapterEnhanced resources on the
website including, for students,
related video links for each
chapter, a careers advice section,
all EoS have been updated to
feature a new recent film, to help
engage students with business

ethics through the very latest
cultural coverage, and, for
lecturers, a test bank of multiple
choice questions

A Contemporary Look at
Business Ethics InterVarsity
Press
The Business Ethics
Workshop by James
Brusseau focuses on reality
and engagement. Students
respond to examples and
contemporary cases that
touch on their own anxieties,
desires and aspirations, and
this textbook drives that
without sacrificing
intellectual gravity. It incites
student interest and gets to
the core of ethical issues.
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