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Electronic Commerce Blue Rose Publishers
Are you an undergraduate student pursuing BCom or BBA and looking
to expand your knowledge of e-commerce? Look no further than our
comprehensive textbook, written in English specifically for you! From
developing a strong e-commerce strategy to mastering online retailing,
this guide covers all the essential topics you need to know to succeed
in the digital marketplace. With valuable insights and practical tips,
this textbook will equip you with the knowledge and skills you need to
thrive in this dynamic industry. Whether you're interested in launching
your own online business or working for an e-commerce company, this
textbook is a must-have resource. So order your copy today and take

the first step towards a successful career in e-commerce!
Electronic Commerce SBPD Publishing House
About the Book The world of business has undergone a major
transformation in the last few decades. E-commerce has
revolutionized the way we conduct business, making it more
accessible and convenient for both customers and businesses. The
rapid pace of technological advancements in recent years has further
amplified the importance of e-commerce in our lives. "A Handbook
on E-Commerce" (ISBN: 978-93-5914-963-9) aims to provide a
comprehensive guide for students pursuing B. Com. / B. B. A. CBCS
syllabus of North Bengal University (NBU) and all major Indian
universities, as well as anyone interested in understanding the
nuances of e-commerce. The book is divided into five chapters, each
covering essential aspects of e-commerce. Chapter I provides an
introduction to e-commerce, including its history, benefits, and
challenges. It also discusses the technologies used in e-commerce
and their impact on businesses and consumers. Chapter II focuses
on security and encryption, which is crucial for ensuring the
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confidentiality and integrity of online transactions. It covers the
different types of security threats and measures that can be
implemented to protect against them. Chapter III is dedicated to the
legal aspects of e-commerce, including the IT Act and cybercrimes. It
outlines the various provisions of the IT Act that relate to e-
commerce and how it helps protect businesses and consumers from
cybercrimes. Chapter IV covers e-payment systems, including digital
wallets, credit/debit cards, and online banking. It discusses the
functioning of payment gateways and the various payment options
available to consumers. Chapter V provides an overview of online
business transactions and the different types of transactions that
businesses can conduct online. It also discusses the key
considerations that businesses need to keep in mind when
conducting online transactions. The book provides an easy-to-
understand language and a practical approach to e-commerce,
making it accessible to students and professionals alike. The aim of
this book is to provide a comprehensive guide to e-commerce and its
functioning, enabling readers to understand the benefits and risks
associated with it. I hope that this handbook will serve as a useful
guide for anyone who wants to learn more about e-commerce and its
impact on the business world.
ZERO TO MASTERY IN E-COMMERCE Horizon Books
( A Division of Ignited Minds Edutech P Ltd)
This set compiles more than 240 chapters
from the world's leading experts to provide
a foundational body of research to drive
further evolution and innovation of these
next-generation technologies and their

applications, of which scientific,
technological, and commercial communities
have only begun to scratch the surface.
ESSENTIALS OF E-COMMERCE TECHNOLOGY Springer Nature
This book covers various standards in E-commerce, e.g. data
communication and data translation. There are extensive illustrations
on various issues ans E-commerce models, which provide a direction
in the process of universal E-commerce. It is a complete guide to a
business manager.
Fundamentals of E-Commerce Tata McGraw-Hill
Education
Section A: Basic Of E-Commerce And Its Application 1.
Introduction To E-Commerce 2. Business Models Of E-
Commerce 3. B2B E-Commerce And Edi 4. Business
Applications Of E-Commerce Section B: Technologies For
E-Commerce 5. E-Commerce Technology 6. Electronic
Payment Systems 7. Security Issues In E-Commerce 8.
Role Of Social Media In E-Commerce Industry Section C:
M-Commerce And Its Implementation 9. Mobile
Commerce And Wap 10. Mobile Commerce Risk, Security
And Payments Methods 11. Mobile Money-Infrastructure
And Fraud Prevention For M-Payment Section D: Legal
Issues 12. Legal And Ethical Issues 13. Cyber Laws 14.
Webhosting Section E: Online Marketing And Website
Designing 16. Search Engine Optimization (Seo) 17. Tools
For Website Design Section F: Security Issues In E-
Commerce 18. Few Security Guidelines For Developing E-
Commerce Applications 19. E-Commerce Testing Process
Section G: Current Trends In E-Commerce 20. Current
Trends In Electronic World
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Transitioning From Globalized to Localized and Self-Reliant
Economies Arambagh Book House (ABH Books)
This book provides a comprehensive and accessible discussion
on E-commerce, tailored for students preparing to navigate the
corporate world. It enables the students to become familiar
with the mechanism for conducting business transactions
electronically. This book specifically caters to the syllabus of
B.Com. (Hons) Semester III Paper BCH 3.5. (a) Skill
Enhancement Course (SEC-I) and Choice Based Credit System
(CBCS) Programme of various central universities throughout
India. The Present Publication is the Reprint 2024 Edition,
authored by Dr Shivani Arora, with the following noteworthy
features: • [Simple and Systematic Explanation] Through this
book, E-Commerce is presented as a straightforward and
accessible business tool, aiming to simplify the subject for
readers and students alike • [Additional Readings] are
incorporated into the book to enhance the skills of the students
• [Illustrations] The book utilizes a simplified approach,
employing pictorial and tabular representations • [Coverage
of Relevant Examples] on E-Commerce from Indian & Global
Scenarios is incorporated in the book • [Chapter Summaries
& Review Questions] are provided at the end of each chapter
• [Past Exam Questions] of Delhi University have been given
at the end of each chapter The detailed contents of the book
are as follows: • [Introduction to E-Commerce] This chapter
covers the basics, including the definition, nature,
characteristics, advantages, limitations, drivers, reasons for
online transactions, and different E-commerce categories •
[Technology Used in E-Commerce] This chapter discusses the
technological foundations of E-commerce, covering topics like
the Internet, the World Wide Web, the process of designing,
building, and launching an E-commerce website, and the
comparison between pure online and brick-and-click

businesses • [E-Commerce Security and Controls] A vital
aspect of E-commerce, this chapter addresses the dimensions
of security, the nature of threats in the E-commerce
environment, the need for security, and specific controls like
encryption and digital signatures • [Web Designing] Focusing
on the practical skills of web designing, this chapter provides
an understanding of HTML, covering elements such as
headings, paragraphs, attributes, fonts, tables, lists, forms,
images, and stylesheets • [E-Payment] This chapter
discusses the various aspects of electronic payments, including
different modes, payment gateways, online banking, electronic
funds transfer, risks involved, and the use of digital signatures
• [Online Business Transactions] This chapter examines the
nature of online business transactions, E-commerce
applications, and online services • [E-Retailing] Dedicated to
E-retailing, this chapter discusses its categories, processes,
popularity, benefits, and disadvantages
E-Commerce Firewall Media
2024-25 For All Competitive Examinations Computer Chapter-
wise Solved Papers 592 1095 E. This book contains 1198 sets
of solved papers and 8929 objective type questions with
detailed analytical explanation and certified answer key.

Artificial Intelligence and Cybersecurity YOUTH
COMPETITION TIMES
This E-Commerce Book Covers Each And Every
Topic Of The E-Commerce. With The Help Of This E-
Commerce Book, You Can Learn E-Commerce Very
Easily, You Don't Need To Learn E-Commerce The
Hard Way. This Is One Of The Best E-Commerce
Book For Beginners To Advanced Because It Takes
You From The Basic Level Of E-Commerce To High-
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Level E-Commerce. You Can Become E-Commerce
Zero To Hero In Very Less Time!!! The Concepts In
This E-Commerce Book Are Explained Very
Beautifully With Examples. This Is The Only Book
You Need For Expertise In E-Commerce.
Basics Of E-Commerce: Legal And Security Issues Excel
Books India
This four-part overview of electronic commerce offers a
more thorough and technical view of the subject than
many recent books on the subject. The book provides a
balance of theories, applications, and hands-on material.
Electronic Commerce is divided into four parts: Electronic
Commerce Basics, Electronic Commerce Supporting
Activities, Implementation and Management Issues in
Electronic Commerce, and Appendix and Glossary. The
book's chapters begin with introductions of leading
companies with significant e-commerce expertise and at
least two small case studies. They include 10 or more
hands-on exercises, encouraging readers to explore and
analyze sites, and a list of key terms and bibliographic
citations. They conclude with 25-30 review questions and
6-10 projects for further investigation. Offers a
generalist's overview of the field and its major players for
people with little or no technical background Every
chapter starts with an industry profile and two information
boxes, which serve as case studies and point to practical
applications Projects and hands-on exercises conclude
each chapter
Electronic Commerce PHI Learning Pvt. Ltd.
E-Commerce: The Cutting Edge of Business presents the

technology and processes behind e-commerce and e-
governance. It also underscores the importance of
security of transactions in the electronic environment.
With such an extensive coverage, the book will be useful
to people in trade and commerce and to businesses which
are trying to expand using Internet and intranet
commerce. Students and teachers of e-commerce will find
that the technology and processes that make e-commerce
click have been addressed in detail. The book will also be
of enormous value to government officials, financial
institutions, public sector and the private industry keen to
learn about The Cutting Edge of Business
E-Commerce and Mobile Commerce Technologies IGI Global
The outbreak of COVID-19 had a profound impact on global
economic growth. Global trade has transformed drastically and
will only continue to do so as countries vote on export and
import decisions based on global competition. Many countries
would be compelled to reconsider multi-country trade deals as
internal interests will push and dictate them. More important
than ever, it is imperative that self-reliant economies be
investigated specifically in the post-COVID-19 era in order to
understand the impacts made on international ties and trade
agreements. Transitioning From Globalized to Localized and
Self-Reliant Economies is a comprehensive reference source
that looks at how economies are now moving towards
becoming self-reliant, especially in the wake of the COVID-19
pandemic. Covering topics such as digitalization, technological
innovation, and personal finance, this is a beneficial resource
for economists, executives, managers, government officials,
policymakers, entrepreneurs, IT departments, human resource
managers, CEOs, students, researchers, and academicians.
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Intelligent Information Technologies: Concepts,
Methodologies, Tools, and Applications VAYU
EDUCATION OF INDIA
This book offers research geared toward
understanding culture and its influence on the success
of global businesses. Divided into two parts that look
at the leveraging culture cultural diversity from an
organizational as well as national perspective, the
chapters investigate the effects of technology on
culture, the role of leadership in corporate culture,
and communicating and managing change across
cultures. The book emphasizes that embracing
cultural and subcultural differences alongside instilling
organizational culture are the keys to successful
modern business. With contributions from authors
from academic as well as professional backgrounds,
this book will serve as a valuable resource to
researchers interested in cultural studies generally as
well as those studying the importance of culture to
managing modern organizations.
Electronic Commerce Academic Press
The new digital economy has pronounced implications for
corporate strategy, marketing, operations, information
systems, customer service, global supply-chain
management, and product distribution. This handbook
examines most aspects of electronic commerce, including
electronic storefronts, online business, consumer
interface, business-to-business networking, digital

payment, legal issues, information product development,
and electronic business models. An indispensable
reference for professionals in e-commerce and Internet
business.
E-Commerce - SBPD Publications S. Chand Publishing
Bharat, A Luxe Story is an authoritative, research-based
anthology of essays exploring various facets of luxury from
the perspectives of Sociology, Philosophy, Anthropology,
History, Politics, and Economics, revolving around India, that is
Bharat, to find a deeper meaning of luxe beyond the myopic
‘price tag’ and towards democratisation of luxury. It is the
10th book of Professor Mahul Brahma launched in the UK,
commemorating two decades of his journey as a luxury
commentator and columnist. It captures the centuries-old love
affair between Bharat and global luxury brands. From Cartier’s
Patiala Necklace with 234.5 carat De Beers diamond to custom-
made Louis Vuittons and Rolls Royces, Bharat has been the
epicentre of branded luxury. The book traces the evolution of
luxury in Bharat with the passage of time and change of
perspective of Indians, redefining the mythic value of luxury. It
traces the passage of Bharat, all set to become USD 10-trillion
economy, from the dazzling loud luxury to new-age revolution
of quiet luxury.

Industrial Marketing CRC Press
This book provides you with an in-depth introduction
to the field of e-commerce. We focus on concepts that
will help you understand and take advantage of the
evolving world of opportunity offered by e-commerce,
which is dramatically altering the way business is
conducted and driving major shifts in the global
economy. Chapter 1 and 2 discuss about the basic
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concepts of e-commerce and e-business strategy.
Chapter 3 describes different types of e-commerce
technology. This chapter also tells us about the
emerging e-commerce technology innovations.
Chapter 4 depicts various types of e-business models
and markets. Chapter 5 discuss about the mobile
electronic commerce. Chapter 6 tells about the mobile
commerce, mobile enterprise solutions and ubiquitous
computing. Chapter 7 tells about the security
parameters used in e-commerce and fraud issues and
why protection in e-commerce is required. Chapter 8
depicts payment system used in electronic commerce
like smart cards, micropayments, e-checking, mobile
payments etc. Chapter 9 ensures about the E-
Commerce Regulatory, Ethical, and Social
Environments. Electronic commerce and m-commerce
is a business model in which transactions take place
over electronic networks, mostly the Internet. It
includes the process of electronically buying and
selling goods, services, and information. Certain EC
and m-commerce applications, such as buying and
selling stocks and airline tickets online, are reaching
maturity, some even exceeding non-Internet trade
volumes. However, EC and m-commerce is not just
about buying and selling; it also is about electronically
communicating, collaborating, and discovering
information. It is about e-learning, customer service, e-
government, social networks, and much more. EC and

m-commerce is having an impact on a significant
portion of the world, affecting businesses,
professions, trade, and of course, people.
Handbook on Electronic Commerce Springer Nature
E-commerce involves a range of different computing
technologies including networking, security, programming,
human computer interface design and database design.
This book provides a broad approach to the subject
through its coverage of key technologies and discussion
of how to integrate them.
E-Commerce Firewall Media
This book is designed to acquaint the readers with major
aspects of e-commerce with particular emphasis on
technology such as cryptography, e-payment and mobile
payment security. The book presents a layered
architecture of e-commerce systems with six layers. The
physical layer (the bottommost layer) described first,
provides the basic communication infrastructure needed
by e commerce. The next layer described is the logical
layer consisting of Local Area Networks, the Internet,
Intranet, etc. which provide connectivity. The layer above
is the network services layer which provides e-mail and
World Wide Web applications. Above this is a very
important messaging layer of e-commerce which provides
facilities for exchanging messages securely using the
communication infrastructure. Here various methods of
encryption, public key infrastructure and digital signature
are discussed. It is also explained as to how the
messaging layer is used to exchange structured electronic
documents, using XML. The next layer called middleman
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services layer, describes the design of home page of an
organization and elaborates various payment services such
as credit card, e cash, smart card, etc. The topmost layer
is on applications, namely, B2C, B2B and C2C e commerce
which are defined and described at the beginning of the
book. As use of mobile phones and mobile network is
rapidly increasing, a whole chapter is devoted to explain m-
commerce. Of special interest are detailed discussions of
Wireless Application Protocol, security issues and
payment methods. A complete chapter is also devoted to
new developments in multimedia information goods such
as e-books, MP3 compressed audio and digital quality
video. A unique feature of these goods is the method of
delivery which also uses the mobile Internet
infrastructure. Finally, the legal framework of e-commerce
provided by the Information Technology Act 2000 (and
the amended act of 2008) is explained. This book with its
numerous student-friendly features is an ideal text for
undergraduate and postgraduate students of Computer
Science and Information Technology (BSc and MSc),
Computer Applications (BCA and MCA), and for
undergraduate engineering students of Computer Science
and Engineering and Information Technology. Besides, it
would be useful to professionals for quickly understanding
the basics of e commerce. Key Features : • Gives
detailed discussions of security and payment schemes in e-
commerce. • Discusses essentials of m-commerce
technology including WAP protocol and mobile security. •
Discusses e-commerce of multimedia such as e-books,
MP3 audio and video on demand. • Provides learning aids

such as chapter summaries, over 300 review questions and
350 objective type questions.
E-Commerce New Age International
1. Internet, 2 . Electronics Commerce Fundamentals, 3. Online
Transaction, 4. E-Commerce Applications, 5. Supply Chain
Management : The Business Network, 6. ustomer Relationship
Management, 7. E-Payment System, 8. Models or Methods of E-
Payment, 9. Models or Methods of E-Payment System—Part-2,
10 . E-Banking/Online Banking, 11. IT ACT of India 2000, 12.
IT Infrastructure, 13. E-Security, 14. Technology Solutions,
15. Website Designing Using HTML & CSS, Appendix.

E-COMMERCE, SEVENTH EDITION IGI Global
The comprehensive coverage of the Seventh Edition
equips students with the latest information on e-
commerce—concepts, models, strategies, and
techniques that can be used to build useful e-
commerce applications. The book features several
comprehensive and diverse case studies and data on
Indian corporations, as well as multinational
companies showing success and failure of their Web-
based electronic business models. Coverage of a
broad range of topics, including the latest
developments in technology as well as taxation
issues, makes the book a solid introductory text for
the rapidly expanding number of courses in e-
commerce for the students of business management
and commerce at undergraduate and postgraduate
level, and also, for the students pursuing courses in
computer applications, information technology and
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computer science engineering. KEY FEATURES •
Provides coverage of all elements of e-commerce,
including customer relationship, supply chain
management, e-payment, e-security, mobile
commerce, and Web designing. Addresses key legal
issues related to taxation (including GST), privacy,
copyright, and so forth. • Gives the end-of-chapter
Internet search exercises to help students develop
analytical skills. • Defines key technical terms in the
glossary. NEW TO THE SEVENTH EDITION •
Updated tables and figures throughout the book •
Business analytics, which is transforming e-
commerce, is included in the eleventh chapter on
'Portals for Business Analytics’ • Updated History of
E-commerce Augmented the chapter on Business
Models for E-commerce • E-marketing is being
transformed by new technologies, hence the topic is
included. • E-payment systems are changing
dramatically and online payment is increasing, hence
the topic is introduced.
E-Commerce and Mobile Commerce Technologies PHI
Learning Pvt. Ltd.
Artificial intelligence and cybersecurity are two
emerging fields that have made phenomenal
contributions toward technological advancement. As
cyber-attacks increase, there is a need to identify
threats and thwart attacks. This book incorporates
recent developments that artificial intelligence brings

to the cybersecurity world. Artificial Intelligence and
Cybersecurity: Advances and Innovations provides
advanced system implementation for Smart Cities
using artificial intelligence. It addresses the complete
functional framework workflow and explores basic and
high-level concepts. The book is based on the latest
technologies covering major challenges, issues and
advances, and discusses intelligent data management
and automated systems. This edited book provides a
premier interdisciplinary platform for researchers,
practitioners and educators. It presents and discusses
the most recent innovations, trends and concerns as
well as practical challenges and solutions adopted in
the fields of artificial intelligence and cybersecurity.
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