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The Psychology of Entertainment Media McGraw-Hill
Education (UK)
Macau History and Society illuminates the early
Portuguese maritime exploration along China's south
coast, political and economic development in Macau, and
current social problems. The book makes significant
contributions to a political sociology of Macau,
emphasizing how different civilizations and cultures
interacted with one another, and explores how a new
Macau identity can be constructed. Democratization has
been a never-ending process in Macau since the 1500's.
Macau's experience indicates that sovereignty has been
shared rather than exclusive. Although civilizations and
cultures do clash, they also cooperate. But the Macau
model is deeply flawed - Hao contends that Macau needs
to build a new multicultural identity, and a cosmopolitan
political and economic identity.

Digital Arts and Entertainment: Concepts, Methodologies,
Tools, and Applications Routledge
Highly practical and engaging, Sports Marketing equips
students with the skills, techniques, and tools they need to be
successful marketers in any sporting environment. The book
combines scholarly theory with the perspectives of those who
have been actively involved in the sports business. A worldwide
range of examples from all levels of sports, as well as insider
expertise, strongly ties classroom learning to real-world practice,
and assures students that the theory is relevant. New material
includes: ‧ Expanded coverage of marketing analytics and the
use of market-driven tactics showing students how to strengthen
customer relationships and maximize profits ‧ Greater
attention to the impact of new technologies on customer
relationships, such as social media, content marketing, ticketing
strategies, and eSports, ensuring students are exposed to the
latest advancements in marketing for sports ‧ A stronger global
focus throughout the book, including several new cases from
outside the U.S., as well as coverage of international sporting
organizations, such as FIFA and the ever popular English
Premier League ‧ Six new "You Make the Call" short cases to
offer opportunities for analysis and decision making in sectors of
sports marketing including sports media, experiential events,
and eSports These popular "You Make the Call" cases and
review questions stimulate lively classroom discussion, while
chapter summaries and a glossary further support learning.
Sports Marketing will give students of sports marketing and
management a firm grasp of the ins and outs of working in
sports.
150 Fun and Challenging Brain Teasers University of Michigan
Press
What does it mean to live in a digital society? Does social media
empower political activism? How do we form and express our
identity in a digital age? Do algorithms and search engine results
have a social role? How have software and hardware transformed
how we interact with each other? In the early 21st century, digital
media and the social have become irreversibly intertwined. In this
cutting-edge introduction, Simon Lindgren explores what it means
to live in a digital society. With succinct explanations of the key
concepts, debates and theories you need to know, this is a must-
have resource for students exploring digital media, social media,
media and society, data and society, and the internet. "An engaging
story of the meaning digital media have in societies. The writing is
relatable, with diverse and comprehensive references to theories.
Above all, this is a fun book on what a contemporary digital society
looks like!" - Professor Zizi Papacharissi, University of Illinois at
Chicago Simon Lindgren is Professor of Sociology at Ume�
University in Sweden. He is also the director ofDIGSUM, an
interdisciplinary academic research centre studying the social
dimensions of digital technology.
Movies and American Society Taylor &
Francis
Examines the effects of television culture
on how we conduct our public affairs and
how "entertainment values" corrupt the way
we think.

Use of Celebrity and its Influence on Society, Culture and
Communication Hong Kong University Press
This timely and engaging text offers students a social perspective
on food, food practices, and the modern food system. It engages
readers’ curiosity by highlighting several paradoxes: how food is
both mundane and sacred, reveals both distinction and conformity,
and, in the contemporary global era, comes from everywhere but
nowhere in particular. With a social constructionist framework, the
book provides an empirically rich, multi-faceted, and coherent
introduction to this fascinating field. Each chapter begins with a vivid
case study, proceeds through a rich discussion of research insights,
and ends with discussion questions and suggested resources.
Chapter topics include food’s role in socialization, identity, work,
health and social change, as well as food marketing and the
changing global food system. In synthesizing insights from diverse
fields of social inquiry, the book addresses issues of culture,
structure, and social inequality throughout. Written in a lively style,
this book will be both accessible and revealing to beginning and
intermediate students alike.
What Film, Television, and Popular Music Teach Us About
Race, Class, Gender, and Sexual Orientation Springer
Understanding the Business of Entertainment: The Legal
and Business Essentials All Filmmakers Should Know is
an indispensable guide to the business aspects of the
entertainment industry, providing the legal expertise you
need to break in and to succeed. Written in a clear and
engaging tone, this book covers the essential topics in a
thorough but reader-friendly manner and includes plenty
of real-world examples that bring business and legal
concepts to life. Whether you want to direct, produce,
write, edit, photograph or act in movies, this book covers
how to find work in your chosen field and examines the
key provisions in employment agreements for creative
personnel. If you want to make films independently, you’ll
find advice on where to look for financing, what kinds of
deals might be made in the course of production, and
important information on insurance, releases, and
licenses. Other topics covered include: Hollywood’s
growth and the current conglomerates that own most of
the media How specific entertainment companies operate,
including facts about particular studios and employee
tasks. How studios develop projects, manage production,
seek out independent films, and engage in marketing and
distribution The kinds of revenues studios earn and how
they account for these revenues How television networks
and new media-delivery companies like Netflix operate
and where the digital revolution might take those who will
one day work in the film and TV business As an award-
winning screenwriter and entertainment attorney, Gregory
Bernstein give us an inside look at the business of
entertainment. He proves that knowing what is behind
filmmaking is just as important as the film itself.
A Guide for Financial Analysis Routledge
In this volume, psychologists and communication experts present
theory on understanding and predicting how learning occurs through
media consumption. As the impact of traditional advertising has
declined over the last couple of decades, marketers have scrambled
to find other ways to effectively communicate with consumers.
Among other approaches, marketers have utilized various forms of
product integration. Product integration is mixing a commercial
message in with the non-commercial message via TV, movie, video,
and other entertainment venues. This book will be of interest to
students and researchers in psychology, marketing, communication,
advertising, and consumer behavior.
Media Messages Routledge
The advancement of information and communication technologies
(ICT) has enabled broad use of ICT and facilitated the use of ICT in
the private and personal domain. ICT-related industries are directing
their business targets to home applications. Among these
applications, entertainment will differentiate ICT applications in the
private and personal market from the of?ce. Comprehensive
research and development on ICT - plications for entertainment will
be different for the promotion of ICT use in the home and other
places for leisure. So far engineering research and development on
enterta- ment has never been really established in the academic
communities. On the other hand entertainment-related industries
such as the video and computer game industries have been
growing rapidly in the last 10 years, and today the entertainment
computing bu- ness outperforms the turnover of the movie industry.
Entertainment robots are drawing theattentionofyoungpeople.
TheeventcalledRoboCuphasbeenincreasingthenumber of
participants year by year. Entertainment technologies cover a broad
range of pr- ucts and services: movies, music, TV (including
upcoming interactive TV), VCR, VoD (including music on demand),
computer games, game consoles, video arcades, g- bling machines,
the Internet (e. g. , chat rooms, board and card games, MUD),
intelligent toys, edutainment, simulations, sport, theme parks, virtual
reality, and upcoming service robots. The?eldofentertainmentcompu

tingfocusesonusers’growinguseofentertainment technologies at
work, in school and at home, and the impact of this technology on
their behavior. Nearly every working and living place has computers,
and over two-thirds of
childreninindustrializedcountrieshavecomputersintheirhomesaswell.
Influences, Impacts, and Innovations M.E. Sharpe
Energy and Society: An Introduction, Second Edition
provides readers with a detailed introduction to energy
sources and energy utilization. This book presents an
overview of alternative energy issues and technologies,
discusses the pros and cons of various energy sources,
and explores their impacts on society and the
environment. What’s New in the Second Edition: This
second edition offers simple updates, as well as
completely rewritten material, regarding the last decade in
areas including global climate change, oil prices,
renewable and alternative fuels, and diversion of civil
nuclear energy programs into nuclear weapons
proliferation. It covers the development of energy
technology from the time of early humans through
antiquity, medieval times, and the Industrial Revolution. It
also addresses the development of nuclear energy,
energy supply and demand, geopolitics of energy, and the
various environmental issues associated with energy use.
Keeps mathematics to a minimum, making the book
usable for a variety of academic majors Includes up-to-
date coverage of all new energy sources Traces the
development and utilization of energy throughout history
Energy and Society: An Introduction, Second Edition can
benefit undergraduate students taking a survey course in
engineering, as well as professionals in the energy supply,
energy planning, or environmental industry.
Entertainment Industry Economics CRC Press
Offering a rare insight into the world of celebrity and media in China
and beyond, Celebrity Culture and the Entertainment Industry in
Asia deconstructs the dynamics of “stardom” and celebrity
endorsement in East Asia, and examines its impact on marketing
communications and media. Through first-hand interviews with
celebrities and entertainment industry practitioners, the book
discusses the social, cultural and economic influences of celebrity
through topics such as self-identity, celebrity-driven consumer
behaviour, gender and race stereotypes, idol worship, etc.
Interviews with celebrities such as Kai-Wah Kwok, Bob Lam, Denise
Ho, Hilary Tsui and Francis Mak present the reader with insider
accounts of celebrity formation, management and marketing in
Hong Kong and Mainland China, as well as South Korea and
Taiwan. These untold inside stories of celebrity endorsement and
advocacy will stimulate both academic and general readers’
interest in rethinking the economic and cultural implications of the
phenomenon of stardom.
One-Dimensional Man Routledge
A comprehensive history of the international movie
industry during the 20th century. Essays examine the film
industries of 19 countries focusing on individual national
movie industries' economic, social, aesthetic,
technological and political/ideological development within
an international context.
Influences, Impacts, and Innovations Intellect Books
This text, with its friendly narrative style, assumes no prior
knowledge of gerontology, sociology, or psychology and so solidly
serves its purpose as an overview of the field.
Environment and Society iUniverse
In today’s interconnected society, media, including news,
entertainment, and social networking, has increasingly
shifted to an online, ubiquitous format. Artists and
audiences will achieve the greatest successes by utilizing
these new digital tools. Digital Arts and Entertainment:
Concepts, Methodologies, Tools, and Applications
examines the latest research and findings in electronic
media, evaluating the staying power of this increasingly
popular paradigm along with best practices for those
engaged in the field. With chapters on topics ranging from
an introduction to online entertainment to the latest
advances in digital media, this impressive three-volume
reference source will be important to researchers,
practitioners, developers, and students of the digital arts.
Advertising and Society International Puzzle Feature
Whether it's a favorite television show, an artist at the top of
the music charts, a best-selling book, or a hometown sports
team, we love entertainment. It's big business and in this
accessible introduction, Andi Stein and Beth Bingham Evans
give readers a glimpse inside the industry, to better understand
how each segment operates and the challenges and trends it
faces. Each chapter addresses a different segment of the
entertainment industry including: - Film - Television - Radio -
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Theatre - Music - Travel/Tourism - Sports The book is designed
as an introductory text for entertainment courses and as an
overview of the industry for those looking to pursue careers in
the field of entertainment. A list of resources is provided at the
end of each chapter.
EBOOK: Media And Society Taylor & Francis
This new edition of Dyer's text on entertainment and the
pleasures of popular culture features a revised introduction
and five new chapters on topics from serial killer movies to
Elizabeth Taylor.Only Entertainment explores entertainment as
entertainment, asking how and whether an emphasis on the
primacy of pleasure sets it apart from other forms of art.Dyer
focuses on the genres most associated with entertainment,
from musicals to action movies, disco to porn. He examines
the nature of entertainment in movies such as The Sound of
Music and Speed, and argues that entertainment is part of a
'common sense' which is always historically and culturally
constructed.This new edition of Only Entertainment features a
revised introduction and five new chapters on topics from serial
killer movies to Elizabeth Taylor. In the final chapter Dyer asks
whether entertainment as we know it is on the wane.
Entertainment Law and Business - Second Edition Wesleyan
University Press
An Introduction to the Entertainment IndustryPeter Lang
Gambling in America: An Encyclopedia of History,
Issues, and Society, 2nd Edition SAGE
This popular introductory book provides a clear
introduction to the key ideas within media studies. The
friendly writing style and everyday examples, which made
the first edition a favourite with students and lecturers
alike, has been retained and updated in this new edition.
This comprehensive text provides a wide-ranging
perspective on the media and: Uses examples and case
studies from the real world Shows how key concepts can
help us understand the relationship between the Media
and society Provides a clear explanation of how critical
perspectives on the Media construct thinking about media
businesses, texts and audiences The fully updated new
edition features new boxed summaries of critical
approaches and key thinkers. Chapters cover the main
topics that students are likely to encounter in their studies,
including: Advertising, media and violence, news, politics,
young audiences, globalization, sport, popular music and
new technology. This book is essential reading for
students in media studies, cultural studies and courses
with a media interest, such as sociology and English.
The International Movie Industry IGI Global
To transform society, we first need to transform ourselves. The
Courage to Lead starts from this premise and delivers a
strong, simple message: if you relate authentically to life, to
yourself, to the world and to society, you start the process of
social change. Grounded in more than fifty years of in-depth
research and practical experience in over thirty nations, The
Courage to Lead uses a large canvas to paint a vivid picture of
leadership in its many forms: personal, family, work,
organization, community. Activist stories from around the world
demonstrate the profound premise and inspires a deep
understanding of leadership. This is a book that changes lives.
These days, the complexity of life tends to leave us paralyzed.
The Courage to Lead will help people move out of their
paralysis and invite them to join the ranks of those social
pioneers who create what is needed for the 21st century. This
book speaks to you in a strange language that you do not at
first remember but that you will eventually recognize as your
mother tongue. David Patterson CEO, Northwater Capital
Management The Courage to Lead provided me with a great
deal of guidance and support at a time when I needed to make
significant life decisions. It also provided me with a framework
and a language to better understand who I am, where I needed
to be and where I wanted to go. I recommend this course to
anyone who is open to a transformative experience in which
one brings many important life questions into focus. Garret
Keown Teacher-in-Training, Lakehead University 325
University Health Network (UHN) staff have participated in The
Courage to Lead study program over the last five years. The
fundamental principles in the book align with our belief that
"everyone can lead from where they stand." We think that
leadership is not about a formal role or job title but about a
philosophy, values and attitude in how one approaches life.
This program has helped staff tap into the leader within
themselves and, in doing so, has supported our mission to
deliver excellent patient-centered care. Irene Wright Senior
Development Manager, Human Resources, University Health
Network
Sports Marketing World Scientific
Already among the most important sectors of the US economy,
the entertainment and media industries are continuing to grow
worldwide. Fully updated, the tenth edition of Entertainment
Industry Economics is the definitive reference on the
economics of film, music, television, advertising, broadcasting,
cable, casinos, publishing, arts and culture, performing arts,
toys and games, sports, and theme parks. Its synthesis of a
vast amount of data provides an up-to-date guide to the
economics, financing, accounting, production, marketing, and
history of these sectors in the United States and countries

across the globe. This edition offers new material on streaming
services, the relationship between demographics and
entertainment spending, electromagnetic spectrum for
broadcasters, and revised FASB accounting rules for film and
television. Financial analysts and investors, economists,
industry executives, accountants, lawyers, regulators, and
journalists, as well as students preparing to join these
professionals will benefit from this invaluable source.
Amusing Ourselves to Death University of Chicago
Press
The second edition of Movies and American Society is a
comprehensive collection of essays and primary
documents that explore the ways in which movies have
changed—and been changed by—American society from
1905 to the present. Each chapter includes an
introduction, discussion questions, an essay examining
the issues of the period, primary documents, and a list of
further reading and screenings Includes a new chapter on
“American Film in the Age of Terror” and new essays for
Chapter 9 (“Race, Violence, and Film”) and Chapter 13
(“Hollywood Goes Global”), as well as updated Reading
and Screenings sections Discusses all the major periods
in American film history from the first nickelodeons to the
wars in Iraq and Afghanistan and the globalization of
Hollywood Demonstrates the unique influence of movies
on all aspects of American culture, from ideology, politics,
and gender to class, war, and race relations Engaging and
accessible for students, with jargon-free essays and
primary documents that show social practices and
controversies as well as the fun and cultural influence of
movies and movie-going
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