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Yeah, reviewing a book Exponential Organizations Il Futuro Del Business Mondiale | Nodi could be credited with your close links listings. This is just one of the solutions for you to be successful. As understood, realization does not suggest that you have wonderful points.

Comprehending as without difficulty as arrangement even more than new will have the funds for each success. adjacent to, the statement as with ease as keenness of this Exponential Organizations Il Futuro Del Business Mondiale I Nodi can be taken as capably as picked to act.

Llegar al futuro CONECTA

Prefazione di Joshua Volpara Piu di 150 incontri in tutto il mondo con imprenditori, manager e studiosi, pionieri di un nuovo modo di concepire business e
lavoro, un blog seguito da decine di migliaia di persone, i servizi di media planetari come NY Times, The Guardian, Forbes, BBC, la vittoria del Radar Award
2019 nel Thinkers50 (I’ oscar del management), hanno portato in pochissimi anni due giovani olandesi al centro dell’ attenzione internazionale.

Un’ ampia trasformazione era gia in atto nel mondo del lavoro primache |’ emergenza Covid costringesse intere nazioni ad adottare massivamente quello
che solo in Italia chiamiamo “ smart working” . Mail vero lavoro “ intelligente” emerge dalle pagine di questo libro che catturano un movimento epocale
capace di trasformare il business in ogni angolo del pianeta: dal profitto al proposito, dalla piramide gerarchica alla rete di team, dall’ autorita centralizzata
alla leadership distribuita, dal comando e controllo all’ autonomia e alla fiducia, dalla pianificazione strategica alla sperimentazione adattiva, dalla segretezza
alla trasparenza radicale... Nel loro viaggio Pim e Joost hanno saputo intercettare i pionieri del cambiamento. Ora la crisi globale sta trasformando in strada
maestra i sentieri alternativi del loro racconto.

Trasf or mazi one esponenzi ale G and Central Publishing

Nell o stesso nodo in cui Thonas Piketty ha sottoposto a critica radicale il capitalisno, |’ex
direttore generale della Wrld Bank Bertrand Badré mette sotto esame il ruolo distruttivo rivestito
dalla finanza nella crisi economnica gl obale del 2007-2008. Ma la sua e tutt’altro che una condanna
senza appello. La finanza non € il nemico, per |a senplice ragione che non € né buona né cattiva di
per sé. E una cieca forza neccanica che, quando inbocca |a strada sbagliata, produce esiti rovinosi
mentre, se controllata e gestita con responsabilita, pudo avvantaggiare tutti. In altre parole, Badré
ritorna all’ antico adagi o secondo cui il denaro € un cattivo padrone, ma puo rivelarsi un buon
servitore. Da questo presupposto el abora una ricetta audace per trasformare la finanza in un inpul so
benefico, che, se ben regolanentato, ha la facolta di contribuire a risolvere nolti dei maggiori
problem che affliggono |’ umanita, indirizzandola verso uno sviluppo sostenibile. La sua esperienza
poliedrica di funzionario pubblico, banchiere d affari, direttore e regolatore della piu inportante

banca per | o sviluppo nultilaterale gli pernette di visualizzare il problema da diversi punti di

vi sta, conbi nando un salutare pragmati snmo con una vi sione anpia, conprensiva di tutti gli attori in
canpo. La conclusione &€ che il futuro € nelle nostre mani: «Quelli che esercitano un qual siasi ruolo
dirigente hanno il dovere di dare |’ esenpio. Ma anche noi - consunmatori, investitori, cittadini,

i mprenditori, nmenbri di associazioni, tutti noi — abbianmo il potere di spingerli a farlo. Tutti noi,
ovunque si ano, abbianmp in mano una tessera del puzzle: che cosa stianp aspettando per netterle

final mente insiene? Questo € il nostro nondo. Questo € il nostro denaro. |l cenento di cui abbianp

bi sogno per preservarlo e alinentarlo e il bene conune. »

From Incremental to Exponential Libros de Cabecera

Possiamo considerare I’ impossibile come unaforma radicale di innovazione: le prestazioni straordinarie e le grandi imprese che fino a poco prima erano ritenute
impossibili diventano di colpo realta. Grandi atleti, scienziati, artisti e imprenditori ce lo dimostrano ogni giorno e quasi un secolo di studi neuroscientifici ci dicono
cheil corpo e la mente umana sono progettati per funzionare alivelli piu alti di quelli che utilizziamo abitualmente. L’ arte dell’ impossibile traduce trent’ anni di
ricerche scientifiche sulle peak performance in una narrazione affascinante e accessibile e identifica un percorso pratico, basato sulla neurobiologia, per esprimerci
sistematicamente al massimo del nostro potenziale. Steven Kotler, uno del massimi studiosi contemporanei di flow e peak performance, guidail lettore ala scoperta
di come lamotivazione, lagrinta, i corretti obiettivi, I’ apprendimento rapido, la creativita e la capacita di sfruttare lo stato di flow siano le chiavi per trasformarein
realtal’ impossibile.

Prospectiva del desarrollo deportivo ROI Edizioni

This manual has been designed and written with the purpose of introducing key concepts and areas of debate around the "creative
economy", a valuable development opportunity that Latin America, the Caribbean and the world at large cannot afford to miss. The
creative economy, which we call the "Orange Economy" in this book (you'll see why), encompasses the immense wealth of talent,
intellectual property, interconnectedness, and, of course, cultural heritage of the Latin American and Caribbean region (and indeed, every
region). At the end of this manual, you will have the knowledge base necessary to understand and explain what the Orange Economy is
and why it is so important. You will also acquire the analytical tools needed to take better advantage of opportunities across the arts,
heritage, media, and creative services.

How Robert Noyce, Gordon Moore, and Andy Grove Built the World's Most Important Company HOEPLI EDITORE

A bold vision about the ways companies will adapt and be reborn in a revolutionary world where business models implode
and the search is on for what will work. . . . The fate of newspapers and the music industry is a harbinger of what awaits
every company: an aging business model in its death throes as people finally wake up to the grim fact that their products
and the way they deliver them are completely out of sync not only with what customers want but how they want it. But
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Michael Malone— the author who, when the Internet was still the domain of technical experts, enabled his readers to see
clearly the opportunities of the then-emerging digital age— is back and once again making sense of a future just around the
corner. Business considerations such as the wireless World Wide Web, billions of new consumers, and an entrepreneurial
ethos are all converging. How a corporation is organized and how people will be managed and employed will change more
quickly than anyone realizes. With technology poised to connect a billion new consumers from the most remote parts of the
globe, corporations will enter a volatile economic era marked by unprecedented threats and opportunities. Survival will
require companies to be “ protean” — nimble shape-shifters able to change direction and identity in response to a rapidly
evolving international marketplace. They must, in other words, act like perpetual entrepreneurial start-ups. In our Web 2.0
world “ the future arrived yesterday,” since the tools for success already exist and are the means for companies becoming
protean. Malone provides remarkable insights into how this emerging corporate form will work and why it" s the key to
competitiveness. Find out: = Why the traditional CEO as master of the universe will be extinct. The CEO will be a
chameleon, adapting management style and attitude to each company’ s constituency. ¢ How to identify a core group of
employees who will provide stability through their knowledge of the company's history, values, and culture. « How to
effectively recruit, manage, and retain the best talent in an increasingly nontraditional, entrepreneurial, and peripatetic
workforce. « Who stakeholders are, why they matter, and how they will extend beyond any comparable business
organization to this point. « Why the rigid boundaries between for-profit and nonprofit ventures are likely to dissolve
through alternate forms of value creation, resulting in hybrid enterprises. By embracing impermanence and becoming true
shape-shifters, protean businesses will not only endure, they’ Il come to dominate large segments of the global economy.
Provocative and pragmatic, The Future Arrived Yesterday is a dynamic blueprint for a tumultuous economic age.

The Future Arrived Yesterday Harper Collins

To survive in the new, competitive digital economy of artificial intelligence and the Internet of Things, companies
will have to change their management models. The company of linear, incremental growth is becoming obsolete.
Moonshot leaders like Elon Musk or Jeff Bezos aspire to bringing about massive transformations. These visionaries
seek radical solutions to big problems through enabling technologies that are easily scalable and yield increasing
returns with decreasing marginal costs that in many cases approach zero. In his book Journey of the Future
Enterprise, Jorge Calvo explains what the disruptive change of the Fourth Industrial Revolution consists of, what
moonshot leadership is and what exponential organizations (ExOs) are, and having set out the conceptual
framework, explains how to gear companies toward the new economy. In short, this resource-packed book is
written for those who want to be part of this change, for those who are suffering the impact of this radical
transformation, for those who feel lost as a result of the complexity and speed of the changes that are taking place,
and for those who want to better understand the drivers of the Fourth Industrial Revolution.

E se la finanza salvasse il mondo? Rubbettino Editore

La ciencia y la tecnologll a ml s avanzadas han aterrizado en nuestra dieta y en la forma en la que producimos los
alimentos. El consumidor es ml s consciente y quiere comer de forma ml s sana, segura y responsable con el
planeta. Entretanto, casi un 10 % de la poblacild n pasa hambre y tiramos un tercio de la comida que producimos.
Los retos son numerosos y resulta fundamental repensar cll mo nos alimentaremos en el futuro. Foodtech es la
guld a de referencia para curiosos y profesionales del sector que quieran profundizar en los secretos de esta
revolucionaria industria. En este libro vamos a ver por qull se ha convertido en uno de los mayores focos de
innovacill n y emprendimiento, que atrae a corporaciones, inversores e incluso a estrellas del cine o del deporte. Se
trata de una lectura divulgativa y prQJ ctica con informacild n sobre los avances m(] s disruptivos que estl] n
transformando la industria y nuestra manera de alimentarnos. Repasa las tecnologld as con ml s impacto e incluye
recursos para profesionales, startups, inversores y organizaciones del sector, casos de [ xito, anld lisis de modelos
de negocio, tendencias de inversill n, etc. Ademl[] s, la autora define los conceptos y las categorll as clave de la
industria foodtech, como agtech, alimentos de nueva generacill n, protel] nas alternativas, carne cultivada, Q-
commerce, nutricill n personalizada, etc.

Che cosa innesca le prestazioni straordinarie Routledge

The world changes like the patterns in a kaleidoscope: trends expand, contract, break up, melt, disintegrate and disappear, while
others are formed. Change — as opposed to stasis - is our normal condition, the only certainty in our lives. Hence the need to create
tools that provide organizations with the means to tackle change and navigate complexity. We must accept the reality of constant
change and be prepared to a heavy shift in perspective: interconnection versus separation, acceleration versus linearity, discontinuity
versus continuity. Anticipating the future requires more than the traditional predictive models (forecasting) based on the forward
projection of past experiences. Advanced methods use anticipation logic (foresight) and build probable scenarios taking into account
weak signals, emerging trends, coexisting presents and potential paths of evolution. Corporate foresight is fundamental to interpret
and lead change. The two cornerstones of foresight are organization and management. As concerns organization, the authors advocate
the separation of Research (oriented to the market of tomorrow) from Development (oriented to the market of today), the
establishment of a Foresight unit and the concentration of research activities mainly on the acquisition and recombination of external
know-how. As regards management, after an overview of state-of-the-art literature on forecasting methods, the authors propose the

implementation of a "future coverage" methodology, which enables companies to measure and verify the consistency between trends,
strategic vision and offered products. These organizational and managing tools are then tested in a case study: the Italian company
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Eurotech SpA, a leader in the ICT sector.

Il futuro del business mondiale Editorial GEDISA

El rol de los estudios del futuro y la prospectiva es proveer, a los decisores del sistema deportivo, caminos para ver el
futuro con ojos diferentes y brindar una completa comprensill n de las posibles implicaciones de las alternativas y
trayectorias tecnoll gicas y sociales. El elemento m s crlJ tico no es la correcta prediccil] n acerca de cul] ndo algunos
eventos van a suceder, ml s bien, se trata de la visualizacill n de sus implicaciones estratll] gicas en tl] rminos de
capacidades, tecnologll as, inversiones, etc. Su propl] sito no es suministrar recetas ni pronl sticos especl] ficos, sino que
ayuda a preparar las capacidades que las organizaciones deportivas requieren en diversos escenarios, sin estereotipos
preconcebidos, facilitando el debate sobre estas implicaciones y sus potenciales riesgos o beneficios, as[J como respecto a
las formas prll cticas en las cuales estos escenarios se puedan convertir en acciones ejecutables. Para que la prospectiva
del desarrollo deportivo sea considerada tan valiosa como sea posible, las organizaciones deportivas deben crear grupos con
gente idJ nea que pueda destinar tiempo y recursos valiosos para esta deliberacill n informada acerca de incertidumbres
cruciales y preguntas inteligentes sobre c[J mo todos estos factores pueden incidir en la transformacill n de los modelos de
negocio, el campo privado, los modelos de desarrollo deportivo, el campo p blico, los modelos acadl] micos, el campo
universitario y las prl cticas deportivas de la sociedad civil y la ciudadan(] a.

8 modi per trasformare radicalmente il lavoro Berrett-Koehler Publishers

Based on unprecedented access to the corporation’ s archives, The Intel Trinity is the first full history of Intel
Corporation—the essential company of the digital age— told through the lives of the three most important figures in

the company’ s history: Robert Noyce, Gordon Moore, and Andy Grove. Often hailed the “* most important company

in the world,” Intel remains, more than four decades after its inception, a defining company of the global digital
economy. The legendary inventors of the microprocessor-the single most important product in the modern world-
Intel today builds the tiny “ engines” that power almost every intelligent electronic device on the planet. But the
true story of Intel is the human story of the trio of geniuses behind it. Michael S. Malone reveals how each brought
different things to Intel, and at different times. Noyce, the most respected high tech figure of his generation,

livello, ma sempre di pilJ un bagaglio di competenze “ soft”

in continua evoluzione. La soft skill “ regina” che permetterd ai
senior attuali e ai giovani rampanti di affrontare le svolte sociali e tecnologiche [0 la capacitl] di creare e gestire le relazioni
interpersonali e professionali nel tempo. Quindi, O davvero possibile fare business stringendo mani?

Alternative Marsilio Editori spa

La sfida pill difficile che le aziende si trovano oggi ad affrontare [0 individuare il modo di adattarsi a un cambiamento sempre pilJ
veloce. La convergenza delle nuove tecnologie, con il loro avanzamento esponenziale, sta facendo sparire il confine fra tutto cill che [
fisico, digitale o biologico. Come risultato, interi settori industriali nel mondo sono stati sconvolti. Nel suo bestseller Exponential
Organizations, Salim Ismail, esperto di strategie tecnologiche a livello mondiale, ha illustrato il sorgere di un tipo di organizzazione
rivoluzionario, I’ Organizzazione Esponenziale, che riesce a prosperare in un panorama di disruption, crescendo a sua volta in maniera
esponenziale. Questo nuovo libro [0 una guida passo passo grazie alla quale qualsiasi impresa — che abbia come obiettivo quello di
riuscire a contrastare la disruption che affligge ogni settore industriale — potrJ apprendere come sfruttare le opportunitl] insite nelle
tecnologie esponenziali. Trasformazione esponenziale spiega in che modo un’ attivitll tradizionale gill esistente si pull davvero
trasformare in un’ Organizzazione Esponenziale.

[ tica de la comunicacill n John Wiley & Sons

En un mundo desafiante, volO til y cambiante, ¢ c[J mo podemos reinventarnos para enfrentar nuestro futuro profesional? Este libro
estl] dirigido a estudiantes, profesionales, ejecutivos, empresarios y a todo aquel que necesite adaptarse a las condiciones que plantea
el nuevo mundo del trabajo. Contiene herramientas que los ayudar(] n a tomar un plan de accill n para dejar atrJ s los miedos y
enfrentarse al desafl] o de mantenerse vigentes en un escenario sumamente competitivo. Entre sus principales aportes, incluye un
innovador modelo de reinvencil n profesional que ayudar(] al lector a descubrir, de manera [ gil, [J reas de mejora en su desarrollo.
Escrito con un tono preciso, amigable y con un I dico e innovador disel] o, en El futuro del trabajo, Patricia ClO nepa y Patricia Merino
han volcado toda su experiencia y conocimientos para desarrollar una receta prl ctica para el [ xito profesional. ¢ Cull les son sus
claves? Motivarnos a llevar a cabo una permanente autoevaluacill n y a adaptarnos a nuevas tecnologll as, as[] como a ser amigos de
la innovacill n, la creatividad y la agilidad. Este libro es una de las m[J s 0 tiles guld as de reinvencill n profesional creadas hasta hoy
para mantenernos vigentes en nuestro camino al [J xito.

Retail 4.0 Exlibric
Para sobrevivir en la nueva y competitiva economl] a digital de la inteligencia artificial y el internet de las cosas las

brought credibility (and money) to the company’ s founding; Moore made Intel the world’ s technological leader; anédmpresas tienen que cambiar sus modelos de gestill n. La empresa de crecimiento lineal e incremental estl]

Grove, has relentlessly driven the company to ever-higher levels of success and competitiveness. Without any one
of these figures, Intel would never have achieved its historic success; with them, Intel made possible the personal
computer, Internet, telecommunications, and the personal electronics revolutions. The Intel Trinity is not just the

quedando obsoleta. Los IJ deres moonshot, como Elon Musk o Jeff Bezos, buscan transformaciones masivas. Estos
visionarios ambicionan soluciones radicales para grandes problemas a travld s de tecnologll] as facilitadoras,
fO cilmente escalables, con rendimientos crecientes y costes marginales decrecientes que llegan a tender a cero en

story of Intel’ s legendary past; it also offers an analysis of the formidable challenges that lie ahead as the companymuchos casos. El libro Viaje al futuro de la empresa, de Jorge Calvo, pretende explicar en qull consiste el cambio

struggles to maintain its dominance, its culture, and its legacy. With eight pages of black-and-white photos.

how to survive in times of radical innovation HarperCollins Leadership

The world as we know it is changing. Driverless cars, drone deliveries and autonomous weapon systems are no longer the stuff of
science fiction. But what's next for technology and business, and how will it impact our society? In Connected World, Philip Larrey of
the Pontifical Lateran University explores the consequences of the new digital age in conversation with leaders including Sir Martin
Sorrell, CEO of WPP, Eric Schmidt, CEO of Google's parent company Alphabet, and Maurice L vy, CEO of Publicis Groupe. Ranging
from the death of privacy to the rise of artificial intelligence, Connected World asks the existential questions which will come to define
our age.

10 reglas para la era digital Exponential Organizationsll futuro del business mondiale

Exponential Organizationsll futuro del business mondialeMarsilio Editori spa

La evolucill n del liderazgo peregrino LID EDITORIAL MEXICANA SA DE CV

A practical handbook for using Exponential Organization to transform your organization—and disrupt your industry—in 10 weeks
Today’ s top business challenge is adapting to accelerating technological and global change. In his bestselling book Exponential
Organizations, author Salim Ismail described a new type of organization that thrives amidst industry disruption. Since then, he has
helped organizations disrupt their own industries—by applying Exponential Organization (ExO) principles. From this work emerged the
10-week transformation process explained in this book, called the ExO Sprint. Exponential Transformation is the detailed
implementation handbook for becoming an Exponential Organization. The book enables organizations to speed up their transformation
and overcome the obstacles to success. Lead a 10-week ExO Sprint Evolve in order to navigate industry disruption Become an
Exponential Organization Block the immune-system response of organizations during transformation Companies such as Visa, Procter
& Gamble, HP, and Black & Decker have already benefited from ExO process. Exponential Transformation is a must-have resource for
participants of any ExO Sprint, as well as those seeking to apply Exponential principles in their organizations.

Journey of the Future Enterprise Stanley Press

La rivoluzione tecnologica degli ultimi decenni ha cambiato molti dei presupposti su cui si fondava il mondo del retail. Le aspettative
dei clienti stanno evolvendo alla velocitll del digitale: chi acquista desidera vivere un'esperienza sempre pill coinvolgente,
personalizzata e appagante. Le informazioni circolano a una velocitl] straordinaria, il mercato [J diventato pill orizzontale, inclusivo e
social, il customer journey [0 sempre meno lineare e prevedibile, e chi prima era solo un "destinatario” delle campagne di marketing e
comunicazione oggi ne diventa sempre pil] protagonista. Se per molti tutto questo rappresenta un problema - o addirittura I""apocalisse
del retail”, come O stato affermato con una certa superficialitCl - per altri si tratta di una straordinaria opportunitdd . Il digitale cambia
le regole del gioco. In questo libro Philip Kotler e Giuseppe Stigliano offrono un quadro sintetico delle trasformazioni in atto, e insieme
una serie di consigli strategici - 10 regole, appunto - per i retailer che desiderano fondere marketing tradizionale e digitale, scegliere
le tecnologie pilJ funzionali, allineare le informazioni trasmesse in tutti i punti di contatto - online e offline - tra brand e clienti,
trasformare i negozi fisici in destinazioni. Per conquistare la fedeltl] dei consumatori E difendersi dai competitor pill aggressivi. Le
tesi e i principi esposti in Retail 4.0 si arricchiscono di risvolti pratici nella terza parte del libro, dove gli autori si confrontano con il
punto di vista del mercato grazie alle interviste con amministratori delegati e top manager di aziende internazionali come Amazon,
Autogrill, Boggi, Bridgestone, Brooks Brothers, Brunello Cucinelli, Campari Group, Carrefour, Coccinelle, Disneyland Paris, Eataly,
Henkel, HSBC, KIKO Milano, La Martina, Levi Strauss & Co., Marks & Spencer, Moleskine, Mondadori Retail, Natuzzi, Safilo Group,
SEA - Aeroporti di Milano, Shiseido Group.

Il Buddha e lo sfrontato LID Editorial

Affrontare con successo un futuro caratterizzato da cambiamenti epocali richiede non pill] solo competenze tecniche di
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disruptivo de la Cuarta Revolucill n Industrial, qulJ es el liderazgo moonshot y c[J mo son las organizaciones
exponenciales (ExO), y una vez expuesto el marco conceptual, explica cll mo transformar las empresas hacia la
nueva economl] a. En resumen, es un libro escrito para dar recursos a los que quieren ser parte del cambio, para
guiar a los que estll n sufriendo el impacto de esta transformacill n radical, para quienes se sienten perdidos por la
complejidad y la velocidad de los cambios que se estl] n experimentando, y para quienes quieran comprender mejor
los motores de la Cuarta RevolucilJ n Industrial.

People Powered Simon and Schuster

What if you discovered a blueprint that could grow your brand’ s reputation and loyalty, dramatically reduce
customer service issues, produce content and technology, and cement a powerful, lasting relationship between you
and your customers? Communities have been a popular topic since the rise of the Internet and social media, but few
companies have consistently harnessed their power, driven tangible value, and effectively measured their return on
investment (ROI) like Salesforce.com, Star Citizen via Kickstarter, and Red Hat. Companies such as PayPal,
Facebook, Bosch, Microsoft, CapitalOne, and Google, have also built communities inside their organizations, which
have fostered innovation, broken down silos, and helped their organizations to operate more efficiently and
collaboratively. People Powered helps C-suite leaders, founders, marketers, customer advocates, and community
leaders gain a competitive advantage by answering the following questions: What is the key value proposition of
building a community? What kind of community do we need and how do we build and integrate it into our
organization? How do we incentivize and encourage people to get involved, build reliable growth, and keep
community members engaged? How do we develop authentic, productive relationships with community members
both online and in person? How do we get departmental buy-in, hire effectively, and create consistent, reliable
community engagement skills in our organization? What are the strategic and tactical pitfalls and roadblocks we
need to avoid? How do we make sure that our community continues to grow with us—and more importantly, how do
we make sure that we continue to grow with them? People Powered pulls together over 20 years of pragmatic
experience into a clear, simple methodology and blueprint to not just answer these questions, but deliver results.

Don’ t get left behind—become an industry trailblazer and ensure your company’ s longevity by tapping into the most

dynamic force both outside and inside your organization: the people.

Exponential Transformation Diversion Books

In una societl] che cambia continuamente in modo imprevedibile, il passato non [0 un maestro affidabile. La capacitl] di prevedere gli
eventi, immaginare scenari e creare alternative, la preveggenza e la lungimiranza assumono quindi un ruolo determinante. Con questo
libro Sebastiano Zanolli, tramite casi aziendali e la rilettura della storia, invita a riflettere su quei momenti della vita e del business in
cui si ha I'opportunitl] e la necessitl] di elaborare alternative, piani B, exit strategy e sui modi pill efficaci per ampliare la scelta.
Perchld fallire 0 un lusso per pochi. Per la maggior parte delle persone c'] bisogno di alternative. Prefazione di Arrigo Sacchi.
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