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Recent Trends and Methodological
Issues SAGE
International Marketing Compact offers
a new perspective in teaching
international marketing. The authors
address issues in a novel way by
bringing in cases from advanced and
emerging markets. In this connection
they also discuss technological
requirements of the 21st century and
how these developments necessitate a
change in looking at international
marketing issues. The individual
chapters follow the necessary steps to
develop and implement projects
successfully in the international market
place. The knowledge, which is
provided for both students and
practitioners, is well balanced in terms
of theoretical input and managerial
application. This is the result of
numerous examples presented in this
book not only from Europe, but also
from other markets throughout the
world. The book is addressed to
various student groups: those in a
bachelor’s program studying business,
economics and international trade can
well use the book to gain a broad and
current perspective on trends in
international marketing theory and
practice. Those in a master’s program
for business, economics and
international trade can use the book as
a guide for building a theoretical
background for their term projects and
the case studies they analyze. Those at
the PhD level in the same or similar
disciplines can take a compact look at
21st century international marketing. It
is also beneficial for international
students, for example, for Erasmus
students at European universities, who
are building a common international

marketing background and perspective
that they can take back to their studies
at their home universities.
Global Perspectives on Trade
Integration and Economies in
Transition Linde Verlag GmbH
Highly practical and
engaging, Sports Marketing
equips students with the
skills, techniques, and tools
they need to be successful
marketers in any sporting
environment. The book
combines scholarly theory
with the perspectives of
those who have been actively
involved in the sports
business. A worldwide range
of examples from all levels
of sports, as well as insider
expertise, strongly ties
classroom learning to real-
world practice, and assures
students that the theory is
relevant. New material
includes: • Expanded coverage
of marketing analytics and
the use of market-driven
tactics showing students how
to strengthen customer
relationships and maximize
profits • Greater attention
to the impact of new
technologies on customer
relationships, such as social
media, content marketing,
ticketing strategies, and
eSports, ensuring students
are exposed to the latest
advancements in marketing for
sports • A stronger global
focus throughout the book,
including several new cases
from outside the U.S., as
well as coverage of
international sporting
organizations, such as FIFA
and the ever popular English
Premier League • Six new "You
Make the Call" short cases to
offer opportunities for
analysis and decision making

in sectors of sports marketing
including sports media,
experiential events, and
eSports These popular "You
Make the Call" cases and
review questions stimulate
lively classroom discussion,
while chapter summaries and a
glossary further support
learning. Sports Marketing
will give students of sports
marketing and management a
firm grasp of the ins and
outs of working in sports.
What You Really Need to Know to
Manage Your Marketing Activities Ft
Press
Global Marketing:5th Revised EditionA
Decision-Oriented Approach
Value in Marketing IGI Global
Drawing on an incomparable breadth of
international examples, Svend Hollensen not
only demonstrates how global marketing
works, but also how it relates to real decisions
around the world. Extensive coverage of hot
topics such as blue ocean strategy; celebrity
branding; brand piracy; and viral marketing.
Brand new case studies focus on globally
recognised brands and companies operating in
a number of countries, including IKEA,
Philips, Nokia, Guinness and Cereal Partners
Worldwide. All new video cases accompany
every chapter and are available at
www.pearsoned.co.uk/hollensen, featuring
such firms as Nike, Starbucks, BMW, Ford
and McDonalds.
Essentials of Global Marketing Logos Verlag
Berlin GmbH
Marketing Management: A Relationship
Approach, Third Edition, takes the unique and
innovative approach of linking relationship
marketing to the traditional market planning
models that are used by most marketers today.
As globalisation progresses, the need for creating
and maintaining off-line and on-line
relationships with the company’s customers,
suppliers, stakeholders and personnel has
become increasingly vital in today’s business
environment. Now in its third edition, this best-
selling text bridges the gap between relationship
marketing and traditional marketing, integrating
this approach with the process of developing
effective marketing plans. Drawing on a varied
and extensive range of international examples,
Hollensen demonstrates how companies such as
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Zalando, Spotify, Bosch and Hunter Boots make
use of relationship marketing theory in order to
gain competitive advantage. New to this edition:
Focus on hot topics such as customer value
creation & value capture, experiential marketing,
on-line business models, smartphone marketing
and social media marketing, plus a chapter on
corporate social responsibility, ensure coverage of
the latest and most relevant issues in marketing
management. New case studies in every chapter
plus video cases, available on the Companion
Website at www.pearsoned.co.uk/hollensen, and
linked to each part of the book bring the subject
matter vividly to life. Striking colour design adds
visual interest and helps to illustrate and
emphasize key points and concepts. Marketing
Management: A Relationship Approach is
invaluable reading for undergraduates studying
marketing management in their final year or at
postgraduate level and to practitioners and those
studying for professional qualifications in
marketing management. About the author Svend
Hollensen is Associate Professor of International
Marketing at the University of Southern
Denmark and has worked as a marketing
consultant for several international companies
and organisations. His other Pearson Education
books include – among others – Global
Marketing, Sixth Edition, also published in 2014.
International Marketing Strategy Macmillan
International Higher Education
This book presents hidden champions in
Central and Eastern Europe (CEE) and
Turkey that have been studied as a joint
project between CEEMAN and IEDC-Bled
School of Management, Slovenia. This is an
outcome of extensive research undertaken by
over 30 researchers and covers 15 countries
from Russia to Albania; covering many
contexts, political systems, cultures and
infrastructures. The reader is provided with a
detailed introduction to the concept of
hidden champions and describes the cases
studied in this project. This book is an
invaluable resource providing a culmination
of interdisciplinary, cross-study chapters
ranging from leadership to performance
drivers; from organization to culture and
governance; from innovativeness to
sustainability and further to the financial
aspects of hidden champions business
models. These meta level chapters are
followed by 15 country-specific chapters
which provide an overview of each
country’s history, economic indicators and
vignettes of the cases involved in this study.

Marketing Pearson Education
This book focuses on the development of strategies
for the successful internationalization of large and
medium-sized companies. Becoming international
offers important opportunities for companies of all
sizes, but in an increasingly complex environment,
the strategic planning involved is also a challenge.
The book addresses this, putting forward suggestions

that allow large and medium-sized companies to
profit from internationalization. After a
comprehensive introduction to internationalization
and strategic planning, the authors make clear
recommendations, suggesting detailed processes for
developing international strategies. The book
distinguishes between going global for new markets
and internationalizing production and sourcing. For
both, the book proposes procedures for performing
meaningful strategic analyses and for developing
successful international strategies. Lastly, it highlights
the challenges faced by international companies and
discusses useful decision processes. The book offers
valuable insights for company executives, participants
in Executive MBA programs, and master’s students.
The Fundamentals of Trade Finance, 3rd
Edition Routledge
The New Global Marketing: Local
Adaptation for Sustainability and Profit
discusses the ways that marketing managers
can assess the potential for global expansion
and help their firms capitalize on
opportunities. The book explores which
companies and products should expand
internationally, what countries offer the best
opportunities, and which marketing plan will
lead each product or company to success.
The material adapts well-established
frameworks to demonstrate how the global
marketer can assess company strengths and
weaknesses and analyze opportunities and
risks in foreign markets. It discusses the
proper balance between standardization and
localization, and addresses the importance of
the "triple" bottom line - environmental
sustainability, social fairness, and financial
performance. Students also learn about
bottom-of-the-pyramid markets, the role of
digital global marketing, and the importance
of adapting to international political, social,
and environmental pressures. Featuring more
than twenty original case studies, The New
Global Marketing is an excellent introduction
to what it really takes to succeed as a global
marketer. Written for students with some
marketing education and exposure to
international business, the book is ideally
suited to upper-level business courses and
M.B.A. programs.
The Cultural Dimension of Global Business
(1-download) Routledge
For undergraduate and graduate courses in
strategy. In today's economy, gaining and
sustaining a competitive advantage is harder
than ever. Strategic Management captures the
complexity of the current business
environment and delivers the latest skills and
concepts with unrivaled clarity, helping
students develop their own cutting-edge
strategy through skill-developing exercises.
The Fifteenth Edition has been thoroughly
updated and revised with current research
and concepts. This edition includes 29 new
cases and end-of- chapter material, including

added exercises and review questions.
MyManagementLab for Strategic
Management is a total learning package.
MyManagementLab is an online homework,
tutorial, and assessment program that truly
engages students in learning. It helps students
better prepare for class, quizzes, and exams-
resulting in better performance in the course-
and provides educators a dynamic set of tools
for gauging individual and class progress.
Marketing: A Relationship Perspective (Second
Edition) Prentice Hall
*Winners - British Book Design Awards 2014 in the
category Best Use of Cross Media* Get access to an
interactive eBook* when you buy the paperback
(Print paperback version only, ISBN
9781446296424) Watch the video walkthrough to
find out how your students can make the best use of
the interactive resources that come with the new
edition! With each print copy of the new 3rd edition,
students receive 12 months FREE access to the
interactive eBook* giving them the flexibility to learn
how, when and where they want. An individualized
code on the inside back cover of each book gives
access to an online version of the text on Vitalsource
Bookshelf� and allows students to access the book
from their computer, tablet, or mobile phone and
make notes and highlights which will automatically
sync wherever they go. Green coffee cups in the
margins link students directly to a wealth of online
resources. Click on the links below to see or hear an
example: Watch videos to get a better understanding
of key concepts and provoke in-class discussion Visit
websites and templates to help guide students’
study A dedicated Pinterest page with wealth of
topical real world examples of marketing that
students can relate to the study A Podcast series
where recent graduates and marketing professionals
talk about the day-to-day of marketing and specific
marketing concepts For those students always on the
go, Marketing an Introduction 3rd edition is also
supported by MobileStudy – a responsive revision
tool which can be accessed on smartphones or tablets
allowing students to revise anytime and anywhere
that suits their schedule. New to the 3rd edition:
Covers topics such as digital marketing, global
marketing and marketing ethics Places emphasis on
employability and marketing in the workplace to
help students prepare themselves for life after
university Fun activities for students to try with
classmates or during private study to help
consolidate what they have learnt (*interactivity only
available through Vitalsource eBook)
Marketing Research Springer Science & Business
Media
With the existence of the World Trade
Organization, North American Free Trade
Agreement and the European Union, trade
continues to play a crucial role in an ever-
globalizing economy. Technology and economic
integration will only continue to foster the
growth of trade. Exporting and importing used
to be limited to large corporations, but now even
small businesses can explore opportunities in
international markets. Methods of organizing,
financing and managing risk in trade are
explored in the pages of this text. The authors
also examine critical topics such as logistics and
insurance, international commercial banking,
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and exchange rates. This book takes a practical
approach, making it a worthwhile read to
experienced traders and learners alike. Gain a
competitive advantage and navigate business
challenges with the lessons in The Fundamentals
of Trade Finance.
A Decision-Oriented Approach Global
Marketing:5th Revised EditionA Decision-
Oriented ApproachThis book offers a truly
global approach with cases and exhibits from
all parts of the world, including Europe, the
Middle East, Africa, the Far East, North and
South America. It provides a complete and
concentrated overview of the total
international marketing planning process,
along with many new up-to-date exhibits and
cases which illustrate the theory by showing
practical applications.Global Marketing (First
Edition)
This book offers the most current applied,
resourceful and exciting text for the
introductory marketing course.
A Decision-oriented Approach Financial
Times/Prentice Hall
This book offers a truly global approach with cases
and exhibits from all parts of the world, including
Europe, the Middle East, Africa, the Far East, North
and South America. It provides a complete and
concentrated overview of the total international
marketing planning process, along with many new
up-to-date exhibits and cases which illustrate the
theory by showing practical applications.
Culture Management Logos Verlag Berlin
GmbH
Offering a clear explanation and discussion of
concepts and valued for its comprehensive
nature, the European version of this text is
much valued for its wealth of European and
International case material, which is why we
see strong sales of this title in both the UK as
well as Europe.
A Relationship Approach Pearson Higher Ed
Written from the perspective of the firm
competing in international markets, this
book is developed primarily for
undergraduate and graduate courses in
global/international marketing. It will also
appeal to marketing managers who wish to
keep abreast of the most recent developments
in the field.
Marketing and Globalization Business Expert
Press
This concise text focuses squarely on the
issues facing marketers in an increasingly
global world. It identifies several trends,
linking them together, and positioning them
as marketing practices that companies
implement as a way of responding to the
major consequences of globalization. The
book also includes case studies to illustrate
new practices and allow students to discuss
issues of market selection, entry modes,
segmentation, targeting, and positioning, as
well as product, price, distribution,

promotion, and corporate communication
policies in a globalized world. Durand’s
unique approach moves beyond marketing
management and strategy issues and provides
students with the broader context to
understand the marketing practices they’ll
use in the real world. This book will prove to
be an essential resource for any student of
marketing and international business working
to stay ahead in an increasingly competitive
and global industry.
Strategic Management Pearson Higher Ed
"Essentials of Global Marketing" offers a
concise yet innovative approach to the
subject. The accessible structure takes the
reader through the entire global marketing
process, and fundamental concepts are
illuminated by a wide range of companies
around the world. Hollensen includes brand
new case studies on Nintendo Wii, YouTube
and the Apple iPhone to provide cutting edge
examples of the theory in the real world. The
book breaks new ground with the quality and
extensiveness of its supporting interactive
features, which include multiple choice
quizzes for every chapter that can be
downloaded onto your iPod, and video case
studies on internationally recognised
companies such as Land Rover and Tata.
Concepts and Cases, Global Edition McGraw-
Hill Companies
The conference proceedings - International
Academic Conference in Prague 2018 (May)
3 Managing Marketing 2012 Cognella Academic
Publishing
For years academicians and marketing directors
have debated the marketing standardisation
versus adaptation of international marketing
strategy. Despite the great importance of the
topic, the debate remains unresolved. At the
same time, the continuing globalisation of
markets and the growing importance of the
emerging BRIC markets make an optimal
management of international marketing efforts a
necessity. Therefore, this study offers - on the
basis of a solid theoretical framework and sound
methodological operationalization - empirical
findings on how to successfully manage both, the
international marketing mix and the related
marketing process in world markets. In
particular, the marketing strategy pursued by
multinational corporations are analysed and
compared as well as empirical findings relating to
financial and non-financial performance
measures are provided.
Global Marketing eBook PDF Routledge
Marketing: A Relationship Perspective is back for a
second edition and continues to set a benchmark for
achievement in introductory marketing courses
across Europe. It is a comprehensive, broad-based,
and challenging basic marketing text, which
describes and analyzes the basic concepts and
strategic role of marketing and its practical
application in managerial decision-making. It
integrates the 'new' relationship approach into the

traditional process of developing effective marketing
plans. The book's structure fits to the marketing
planning process of a company. Consequently, the
book looks at the marketing management process
from the perspective of both relational and
transactional approach, suggesting that a company
should, in any case, pursue an integrative and
situational marketing management approach. Svend
Hollensen's and Marc Opresnik's holistic approach
covers both principles and practices, is drawn in equal
measure from research and application, and is an
ideal text for students, researchers, and practitioners
alike.
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