
 

HBRs 10 Must Reads On
Communication With Featured Article
The Necessary Art Of Persuasion By Jay
A Conger

This is likewise one of the factors by obtaining the soft
documents of this HBRs 10 Must Reads On
Communication With Featured Article The Necessary Art
Of Persuasion By Jay A Conger by online. You might not
require more period to spend to go to the ebook opening as
well as search for them. In some cases, you likewise pull off
not discover the pronouncement HBRs 10 Must Reads On
Communication With Featured Article The Necessary Art
Of Persuasion By Jay A Conger that you are looking for. It
will unquestionably squander the time.

However below, when you visit this web page, it will be
appropriately definitely easy to acquire as without difficulty
as download lead HBRs 10 Must Reads On
Communication With Featured Article The Necessary Art
Of Persuasion By Jay A Conger

It will not acknowledge many grow old as we explain
before. You can pull off it even though exploit something
else at house and even in your workplace. fittingly easy! So,
are you question? Just exercise just what we offer under as
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competently as review HBRs 10 Must Reads On
Communication With Featured Article The Necessary Art
Of Persuasion By Jay A Conger what you when to read!

HBR's 10 Must
Reads on
Communication
(with featured
article "The
Necessary Art
of Persuasion,"
by Jay A.
Conger)
Harvard
Business Press
Lead change
amid constant
turbulence and
disruption. Get
more of the
ideas you want,
from the
authors you

trust, with HBR's
10 Must Reads
on Change
Management
(Vol. 2). We've
combed through
hundreds of
Harvard
Business Review
articles and
selected the
most important
ones to help you
successfully
transform your
organization.
With insights
from leading
experts
including John
Kotter, Tim
Brown, and
Roger Martin,
this book will
inspire you to:
Master the eight

accelerators of
strategic change
Turn your
culture into a
catalyst for
transformation
Use your
network ties to
win over
resisters Apply
design thinking
to secure buy-in
Scale agile
practices across
your
organization Get
reorgs right
Avoid pursuing
the wrong
changes This
collection of
articles includes
"What Everyone
Gets Wrong
About Change
Management,"
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by N. Anand and
Jean-Louis
Barsoux;
"Cultural Change
That Sticks," by
Jon R.
Katzenbach,
Ilona Steffen,
and Caroline
Kronley;
"Culture Is Not
the Culprit," by
Jay W. Lorsch
and Emily
McTague; "The
Network Secrets
of Great Change
Agents," by Julie
Battilana and
Tiziana
Casciaro;
"Design for
Action," by Tim
Brown and
Roger L. Martin;
"Agile at Scale,"
by Darrell K.
Rigby, Jeff
Sutherland, and
Andy Noble;

"The Merger
Dividend," by
Ron Ashkenas,
Suzanne Francis,
and Rick
Heinick; "Getting
Reorgs Right,"
by Stephen
Heidari-
Robinson and
Suzanne
Heywood; and
"Your Workforce
Is More
Adaptable Than
You Think," by
Joseph B. Fuller,
Judith K.
Wallenstein,
Manjari Raman,
and Alice de
Chalendar.
HBR's 10 Must
Reads paperback
series is the
definitive
collection of
books for new
and experienced
leaders alike.

Leaders looking
for the
inspiration that
big ideas
provide, both to
accelerate their
own growth and
that of their
companies,
should look no
further. HBR's
10 Must Reads
series focuses
on the core
topics that every
ambitious
manager needs
to know:
leadership,
strategy,
change,
managing
people, and
managing
yourself.
Harvard
Business Review
has sorted
through
hundreds of
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articles and
selected only
the most
essential reading
on each topic.
Each title
includes
timeless advice
that will be
relevant
regardless of an
ever�changing
business
environment.
HBR's 10 Must
Reads on
Managing
Yourself (with
bonus article
"How Will You
Measure Your
Life?" by Clayton
M. Christensen)
Harvard Business
Press
The path to your
professional
success starts
with a critical look
in the mirror. If

you read nothing
else on managing
yourself, read
these 10 articles
(plus the bonus
article “How Will
You Measure Your
Life?” by Clayton
M. Christensen).
We've combed
through hundreds
of Harvard
Business Review
articles to select
the most important
ones to help you
maximize yourself.
HBR's 10 Must
Reads on
Managing Yourself
will inspire you to:
Stay engaged
throughout your
50+-year work life
Tap into your
deepest values
Solicit candid
feedback
Replenish physical
and mental energy

Balance work,
home, community,
and self Spread
positive energy
throughout your
organization
Rebound from
tough times
Decrease
distractibility and
frenzy Delegate
and develop
employees'
initiative This
collection of best-
selling articles
includes: bonus
article “How Will
You Measure Your
Life?” by Clayton
M. Christensen,
"Managing
Oneself,"
"Management
Time: Who's Got
the Monkey?"
"How Resilience
Works," "Manage
Your Energy, Not
Your Time,"
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"Overloaded
Circuits: Why
Smart People
Underperform,"
"Be a Better
Leader, Have a
Richer Life,"
"Reclaim Your
Job," "Moments of
Greatness:
Entering the
Fundamental
State of
Leadership,"
"What to Ask the
Person in the
Mirror," and
"Primal
Leadership: The
Hidden Driver of
Great
Performance."
HBR's 10
Must Reads
on
Leadership,
Vol. 2 (with
bonus
article "The

Focused
Leader" By
Daniel
Goleman)
Harvard
Business
Review Press
Position
yourself for
success. Get
more of the
management
ideas you
want, from
the authors
you trust,
with HBR's
10 Must
Reads on
Managing
Yourself
(Vol. 2).
We've combed
through
hundreds of
Harvard
Business
Review

articles and
selected the
most
important
ones to help
you stay
engaged, be
productive,
and continue
to grow
throughout
your working
life. With
insights
from leading
experts
including
Susan David,
Joseph
Badaracco,
and Laura
Morgan
Roberts,
this book
will inspire
you to:
Identify
your purpose
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and translate
it into
action Make
time to
learn—and
stay
relevant in
a world of
rapid change
Turn your
strengths
into
superpowers
Spend more
time on the
work that
matters
Tackle even
your
toughest
decisions
with
confidence
Reduce
burnout from
collaboratio
n Take a
stand for

yourself and
for others
This
collection
of articles
includes
"From
Purpose to
Impact," by
Nick Craig
and Scott A.
Snook;
"Learning to
Learn," by
Erika
Andersen;
"Making
Yourself Ind
ispensable,"
by John H.
Zenger,
Joseph R.
Folkman, and
Scott K.
Edinger;
"Make Time
for the Work
That

Matters," by
Julian
Birkinshaw
and Jordan
Cohen; "Coll
aboration
Without
Burnout," by
Rob Cross,
Scott
Taylor, and
Deb Zehner;
"Emotional
Agility," by
Susan David
and
Christina
Congleton;
"How to
Tackle Your
Toughest
Decisions,"
by Joseph L.
Badaracco;
"How Dual-
Career
Couples Make
It Work," by
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Jennifer
Petriglieri;
"Cultivating
Everyday
Courage," by
James R.
Detert; "Be
Your Own
Best
Advocate,"
by Deborah
M. Kolb;
"Building an
Ethical
Career," by
Maryam
Kouchaki and
Isaac H.
Smith; "When
and How to
Respond to M
icroaggressi
ons," by
Ella F.
Washington,
Alison Hall
Birch, and
Laura Morgan

Roberts.
HBR's 10
Must Reads
paperback
series is
the
definitive
collection
of books for
new and
experienced
leaders
alike.
Leaders
looking for
the
inspiration
that big
ideas
provide,
both to
accelerate
their own
growth and
that of
their
companies,
should look

no further.
HBR's 10
Must Reads
series
focuses on
the core
topics that
every
ambitious
manager
needs to
know:
leadership,
strategy,
change,
managing
people, and
managing
yourself.
Harvard
Business
Review has
sorted
through
hundreds of
articles and
selected
only the
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most
essential
reading on
each topic.
Each title
includes
timeless
advice that
will be
relevant
regardless
of an
ever?changin
g business
environment.
HBR's 10 Must
Reads for HR
Leaders Collection
(5 Books) Harvard
Business Press
Is your message
getting through?
The right
communication
tactics can motivate
your people—and
fuel your business.
Get more of the
ideas you want,

from the authors you
trust, with HBR's 10
Must Reads on
Communication
(Vol. 2). We've
combed through
hundreds of Harvard
Business Review
articles and selected
the most important
ones to help you get
your message
across—whether
you're speaking face-
to-face or
connecting with
someone across the
world. With insights
from leading experts
including Erin
Meyer, Heidi Grant,
and Douglas Stone,
this book will
inspire you to:
Power your
organization
through
conversation Unlock
value in your
organization by

asking better
questions Improve
your ability to
give—and
receive—advice
Achieve better
outcomes in cross-
cultural negotiations
Create smart,
effective data
visualizations Spark
collaboration,
learning, and
innovation using
digital tools This
collection of articles
includes:
"Leadership Is a
Conversation," by
Boris Groysberg and
Michael Slind; "The
Surprising Power of
Questions," by
Alison Wood
Brooks and Leslie
K. John; "A Second
Chance to Make the
Right Impression,"
by Heidi Grant;
"The Art of Giving

Page 8/24 April, 26 2024

HBRs 10 Must Reads On Communication With Featured Article The Necessary Art Of Persuasion By Jay A Conger



 

and Receiving
Advice," by David
A. Garvin and
Joshua D. Margolis;
"Find the Coaching
in Criticism," by
Sheila Heen and
Douglas Stone;
"Visualizations That
Really Work," by
Scott Berinato;
"What Managers
Need to Know
About Social
Tools," by Paul
Leonardi and Tsedal
Neeley; "Be
Yourself, But
Carefully," by Lisa
Rosh and Lynn
Offermann; "How to
Preempt Team
Conflict," by Ginka
Toegel and Jean-
Louis Barsoux;
"Getting to Si, Ja,
Oui, Hai, and Da,"
by Erin Meyer; and
"Cultivating
Everyday Courage,"

by James R. Detert.
HBR's 10 Must
Reads paperback
series is the
definitive collection
of books for new
and experienced
leaders alike.
Leaders looking for
the inspiration that
big ideas provide,
both to accelerate
their own growth
and that of their
companies, should
look no further.
HBR's 10 Must
Reads series focuses
on the core topics
that every ambitious
manager needs to
know: leadership,
strategy, change,
managing people,
and managing
yourself. Harvard
Business Review
has sorted through
hundreds of articles
and selected only

the most essential
reading on each
topic. Each title
includes timeless
advice that will be
relevant regardless
of an ever?changing
business
environment.
HBR's 10 Must Reads
2021 Harvard Business
Press
A year's worth of
management wisdom,
all in one place. We've
reviewed the ideas,
insights, and best
practices from the past
year of Harvard
Business Review to
keep you up-to-date
on the most cutting-
edge, influential
thinking driving
business today. With
authors from Marcus
Buckingham to Amy
Edmondson and
company examples
from Lyft to Disney,
this volume brings the
most current and
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important management
conversations right to
your fingertips. This
book will inspire you
to: Rethink whether
constant, candid
feedback really helps
employees thrive Move
beyond diversity and
inclusion to creating a
racially just workplace
Adopt connected
strategies that
anticipate your
customers' needs
Navigate the challenges
of dual-career
relationships
Understand when data
creates competitive
advantage—and when
it doesn't Break
through the
organizational barriers
that impede AI
initiatives Lead in a
new era of climate
action This collection
of articles includes
“The Feedback
Fallacy,” by Marcus
Buckingham and
Ashley Goodall;

“Cross-Silo
Leadership,” by
Tiziana Casciaro, Amy
C. Edmondson, and
Sujin Jang; “Toward a
Racially Just
Workplace,” by
Laura Morgan Roberts
and Anthony J. Mayo;
“The Age of
Continuous
Connection,” by
Nicolaj Siggelkow and
Christian Terwiesch;
“The Hard Truth
about Innovative
Cultures,” by Gary P.
Pisano; “Creating a
Trans-Inclusive
Workplace,” by
Christian N.
Thoroughgood, Katina
B. Sawyer, and Jennica
R. Webster; “When
Data Creates
Competitive
Advantage,” by
Andrei Hagiu and
Julian Wright; “Your
Approach to Hiring Is
All Wrong,” by Peter
Cappelli; “How Dual-
Career Couples Make

It Work,” by Jennifer
Petriglieri; “Building
the AI-Powered
Organization,” by
Tim Fountaine, Brian
McCarthy, and Tamim
Saleh; “Leading a
New Era of Climate
Action,” by Andrew
Winston; and “That
Discomfort You’re
Feeling Is Grief,” by
Scott Berinato.
HBR's 10 Must Reads
on Managing Risk
(with bonus article
"Managing 21st-
Century Political Risk"
by Condoleezza Rice
and Amy Zegart)
Harvard Business
Review Press
If you read nothing
else on leadership,
read these definitive
articles from Harvard
Business Review.
Leadership skills are
not innate--they can
be acquired and
honed. HBR's 10
Must Reads on
Leadership 2-Volume
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Collection provides
enduring ideas and
practical advice on
how to harness
inspiring,
transformational
leadership qualities and
spearhead change.
Bringing together
HBR's 10 Must Reads
on Leadership, Vol. 1
and HBR's 10 Must
Reads on Leadership,
Vol. 2, this collection
includes twenty articles
selected by HBR's
editors and features the
indispensable article
"What Makes an
Effective Executive" by
Peter F. Drucker. From
timeless classics to the
latest game-changing
ideas from thought
leaders Jim Collins,
Daniel Goleman, John
Kotter, and more,
HBR's 10 Must Reads
on Leadership
2-Volume Collection
will inspire you to:
Identify areas for
personal growth

Develop a more
dynamic and
sophisticated
communication style
Transform yourself
from a problem solver
to an agenda setter
Embrace the challenges
of adaptive work Draw
strength from adversity
Build trust with and
among your fellow
employees Inspire
others to give their all
HBR's 10 Must Reads
paperback series is the
definitive collection of
books for new and
experienced leaders
alike. Leaders looking
for the inspiration that
big ideas provide, both
to accelerate their own
growth and that of
their companies,
should look no further.
HBR's 10 Must Reads
series focuses on the
core topics that every
ambitious manager
needs to know:
leadership, strategy,
change, managing

people, and managing
yourself. Harvard
Business Review has
sorted through
hundreds of articles
and selected only the
most essential reading
on each topic. Each
title includes timeless
advice that will be
relevant regardless of
an ever‐changing
business environment.
HBR's 10 Must
Reads on Boards
Harvard Business
Press
Business.
HBR's 10 Must Reads
on Innovation (with
featured article �The
Discipline of
Innovation,� by
Peter F. Drucker)
Harvard Business
Press
Most teams
underperform. Yours
can beat the odds. If
you read nothing else
on building better
teams, read these 10
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articles. We’ve
combed through
hundreds of articles in
the Harvard Business
Review archive and
selected the most
important ones to help
you assemble and steer
teams that get results.
Leading experts such as
Jon Katzenbach,
Teresa Amabile, and
Tamara Erickson
provide the insights
and advice you need
to: Boost team
performance through
mutual accountability
Motivate large, diverse
groups to tackle
complex projects
Increase your teams’
emotional intelligence
Prevent decision
deadlock Extract
results from a bunch of
touchy superstars Fight
constructively with top-
management
colleagues
HBR's 10 Must Reads
on Managing People,
Vol. 2 (with bonus

article “The Feedback
Fallacy” by Marcus
Buckingham and
Ashley Goodall)
Harvard Business Press
Are you a good
boss--or a great one?
Get more of the
management ideas
you want, from the
authors you trust, with
HBR's 10 Must Reads
on Managing People
(Vol. 2). We've
combed through
hundreds of Harvard
Business Review
articles and selected
the most important
ones to help you
master the
innumerable
challenges of being a
manager. With
insights from leading
experts including
Marcus Buckingham,
Michael D. Watkins,
and Linda Hill, this
book will inspire you
to: Draw out your
employees' signature
strengths Support a

culture of honesty and
civility Cultivate better
communication and
deeper trust among
global teams Give
feedback that will help
your people excel
Hire, reward, and
tolerate only fully
formed adults
Motivate your
employees through
small wins Foster
collaboration and
break down silos
across your company
This collection of
articles includes "Are
You a Good Boss--or a
Great One?," by Linda
A. Hill and Kent
Lineback; "Let Your
Workers Rebel," by
Francesca Gino; "The
Feedback Fallacy," by
Marcus Buckingham
and Ashley Goodall;
"The Power of Small
Wins," by Teresa M.
Amabile and Steven J.
Kramer; "The Price of
Incivility," by Christine
Porath and Christine
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Pearson; "What Most
People Get Wrong
About Men and
Women," by Catherine
H. Tinsley and Robin
J. Ely; "How Netflix
Reinvented HR," by
Patty McCord;
"Leading the Team
You Inherit," by
Michael D. Watkins;
"The Overcommitted
Organization," by
Mark Mortensen and
Heidi K. Gardner;
"Global Teams That
Work," by Tsedal
Neeley; "Creating the
Best Workplace on
Earth," by Rob Goffee
and Gareth Jones.
HBR's 10 Must
Reads for New
Managers (with
bonus article
“How Managers
Become Leaders”
by Michael D.
Watkins) (HBR's
10 Must Reads)
Harvard Business

Press
Business.
HBR's 10 Must
Reads for
Executives
8-Volume
Collection
Harvard Business
Press
The best leaders
know how to
communicate
clearly and
persuasively. How
do you stack up?If
you read nothing
else on
communicating
effectively, read
these 10 articles.
We’ve combed
through hundreds
of articles in the
Harvard Business
Review archive and
selected the most
important ones to
help you express

your ideas with
clarity and
impact—no matter
what the situation.
Leading experts
such as Deborah
Tannen, Jay
Conger, and Nick
Morgan provide
the insights and
advice you need to:
Pitch your brilliant
idea—successfully
Connect with your
audience Establish
credibility Inspire
others to carry out
your vision Adapt
to stakeholders’
decision-making
style Frame goals
around common
interests Build
consensus and win
support
HBR's 10 Must Reads
on Change Harvard
Business Press
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NEW from the
bestselling HBR’s 10
Must Reads series. To
innovate profitably,
you need more than
just creativity. Do you
have what it takes? If
you read nothing else
on inspiring and
executing innovation,
read these 10 articles.
We’ve combed
through hundreds of
articles in the Harvard
Business Review
archive and selected
the most important
ones to help you
innovate effectively.
Leading experts such as
Clayton Christensen,
Peter Drucker, and
Rosabeth Moss Kanter
provide the insights
and advice you need
to: � Decide which
ideas are worth
pursuing � Innovate
through the front
lines—not just from
the top � Adapt
innovations from the
developing world to

wealthier markets �
Tweak new ventures
along the way using
discovery-driven
planning � Tailor
your efforts to meet
customers’ most
pressing needs �
Avoid classic pitfalls
such as stifling
innovation with rigid
processes Looking for
more Must Read
articles from Harvard
Business Review?
Check out these titles
in the popular series:
HBR’s 10 Must
Reads: The Essentials
HBR’s 10 Must
Reads on
Communication
HBR’s 10 Must
Reads on
Collaboration HBR’s
10 Must Reads on
Leadership HBR’s 10
Must Reads on Making
Smart Decisions
HBR’s 10 Must
Reads on Managing
Yourself HBR’s 10
Must Reads on

Strategic Marketing
HBR’s 10 Must
Reads on Teams
HBR's 10 Must
Reads on
Managing People
Harvard Business
Review Press
If you read nothing
else on managing
yourself, read these
definitive articles
from Harvard
Business Review.
You have the
power to position
yourself for
success, cut your
own career path,
develop your skills,
and shape the life
you'll live. HBR's
10 Must Reads on
Managing Yourself
2-Volume
Collection
provides enduring
ideas and practical
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advice to help you
stay engaged, be
productive, and
continue to grow
throughout your
working life.
Bringing together
HBR's 10 Must
Reads on Managing
Yourself and HBR's
10 Must Reads on
Managing Yourself,
Vol. 2, this
collection includes
twenty articles
selected by HBR's
editors and features
the indispensable
article "How Will
You Measure Your
Life?" by Clayton
M. Christensen.
From timeless
classics to the latest
game-changing
ideas from thought
leaders Peter F.
Drucker, Daisy

Dowling, Daniel
Goleman, and
Jennifer Petriglieri,
and more, HBR's
10 Must Reads on
Managing Yourself
2-Volume
Collection will
inspire you to:
Identify areas for
personal growth
Consider your
strengths, work
preferences, values,
and contributions
Build your skills
and stay relevant
Develop learning
agility Balance
work, home,
community, and
self Replenish your
physical and mental
energy Rebound
from tough times
Prepare for your
next opportunity
Stay engaged

throughout your
50+-year work life
HBR's 10 Must
Reads paperback
series is the
definitive collection
of books for new
and experienced
leaders alike.
Leaders looking for
the inspiration that
big ideas provide,
both to accelerate
their own growth
and that of their
companies, should
look no further.
HBR's 10 Must
Reads series focuses
on the core topics
that every
ambitious manager
needs to know:
leadership, strategy,
change, managing
people, and
managing yourself.
Harvard Business
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Review has sorted
through hundreds
of articles and
selected only the
most essential
reading on each
topic. Each title
includes timeless
advice that will be
relevant regardless
of an
ever‐changing
business
environment.
HBR's 10 Must
Reads Ultimate
Boxed Set (14
Books) Harvard
Business Press
Essential reading
selected from the
pages of Harvard
Business Review
You want the most
important ideas on
management all in
one place. Now you
can have them—in a
set of HBR's 10

Must Reads, available
as a 14-volume
paperback boxed set
or as an ebook set.
We've combed
through hundreds of
Harvard Business
Review articles on
topics such as
emotional
intelligence,
communication,
change, leadership,
strategy, managing
people, and
managing yourself
and selected the most
important ones to
help you maximize
your own and your
organization's
performance. The
HBR's 10 Must
Reads Ultimate
Boxed Set includes
14 bestselling
collections: HBR's 10
Must-Reads on
Leadership HBR's 10
Must-Reads on

Emotional
Intelligence HBR's 10
Must-Reads on
Managing Yourself
HBR's 10 Must-
Reads on Strategy
HBR's 10 Must-
Reads on Change
Management HBR's
10 Must-Reads on
Managing People
HBR's 10 Must
Reads: The Essentials
HBR's 10 Must-
Reads on
Communication
HBR's 10 Must-
Reads on Managing
Across Cultures
HBR's 10 Must-
Reads on Strategic
Marketing HBR's 10
Must-Reads on
Teams HBR's 10
Must-Reads on
Innovation HBR's 10
Must-Reads on
Making Smart
Decisions HBR's 10
Must-Reads on
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Collaboration. The
HBR's 10 Must
Reads Ultimate
Boxed Set makes a
smart gift for your
team, colleagues, or
clients. HBR's 10
Must Reads
paperback series is
the definitive
collection of books
for new and
experienced leaders
alike. Leaders
looking for the
inspiration that big
ideas provide, both
to accelerate their
own growth and that
of their companies,
should look no
further. HBR's 10
Must Reads series
focuses on the core
topics that every
ambitious manager
needs to know:
leadership, strategy,
change, managing
people, and

managing yourself.
Harvard Business
Review has sorted
through hundreds of
articles and selected
only the most
essential reading on
each topic. Each title
includes timeless
advice that will be
relevant regardless of
an ever‐changing
business
environment.
HBR's 10 Must Reads
on Communication,
Vol. 2 (with bonus
article "Leadership Is a
Conversation" by
Boris Groysberg and
Michael Slind)
Harvard Business
Press
The best
entrepreneurs balance
brilliant business ideas
with a rigorous
commitment to
serving their
customers' needs. If
you read nothing else

on entrepreneurship
and startups, read these
10 articles by experts in
the field. We've
combed through
hundreds of articles in
the Harvard Business
Review archive and
selected the most
important ones to help
you build your
company for enduring
success. Leading
experts and
practitioners such as
Clayton Christensen,
Marc Andreessen, and
Reid Hoffman provide
the insights and advice
that will inspire you to:
Understand what
makes entrepreneurial
leaders tick Know what
matters in a great
business plan Adopt
lean startup practices
such as business model
experimentation Be
prepared for the race
for scale in Silicon
Valley Better
understand the world
of venture capital--and
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know what you'll get
along with VC funding
Take an alternative
approach to
entrepreneurship: buy
an existing business
and run it as CEO This
collection of articles
includes "Hiring an
Entrepreneurial
Leader," by Timothy
Butler; "How to Write
a Great Business Plan,"
by William A.
Sahlman; "Why the
Lean Start-Up
Changes Everything,"
by Steve Blank; "The
President of SRI
Ventures on Bringing
Siri to Life," by
Norman Winarsky; "In
Search of the Next Big
Thing," an interview
with Marc Andreessen
by Adi Ignatius; "Six
Myths About Venture
Capitalists," by Diane
Mulcahy; "Chobani's
Founder on Growing a
Start-Up Without
Outside Investors," by
Hamdi Ulukaya;

"Network Effects
Aren’t Enough," by
Andrei Hagiu and
Simon Rothman;
"Blitzscaling," an
interview with Reid
Hoffman by Tim
Sullivan; "Buying Your
Way into
Entrepreneurship," by
Richard S. Ruback and
Royce Yudkoff; and
"The Founder's
Dilemma," by Noam
Wasserman.
HBR's 10 Must
Reads Leadership
Collection (4
Books) (HBR's 10
Must Reads)
Harvard Business
Press
You want the most
important ideas on
management all in
one place. Now you
can have them—in a
set of HBR's 10
Must Reads. We've
combed through
hundreds of

Harvard Business
Review articles on
strategy, change
leadership, managing
people, and
managing yourself
and selected the most
important ones to
help you maximize
your performance.
This six-title
collection includes
only the most critical
articles from the
world’s top
management experts,
curated from
Harvard Business
Review’s rich
archives. We’ve
done the work of
selecting them so you
won’t have to.
These books are
packed with
enduring advice from
the best minds in
business such as:
Michael Porter,
Clayton Christensen,
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Peter Drucker, John
Kotter, Daniel
Goleman, Jim
Collins, Ted Levitt,
Gary Hamel, W.
Chan Kim, Renée
Mauborgne and
much more. The
HBR’s 10 Must
Reads Boxed Set
includes: HBR’s 10
Must Reads: The
Essentials This book
brings together the
best thinking from
management’s
most influential
experts. Once
you’ve read these
definitive articles,
you can delve into
each core topic the
series explores:
managing yourself,
managing people,
leadership, strategy,
and change
management.
HBR’s 10 Must
Reads on Managing

Yourself The path to
your professional
success starts with a
critical look in the
mirror. Here’s how
to stay engaged
throughout your
50-year work life, tap
into your deepest
values, solicit candid
feedback, replenish
your physical and
mental energy, and
rebound from tough
times. This book
includes the bonus
article “How Will
You Measure Your
Life?” by Clayton
M. Christensen.
HBR’s 10 Must
Reads on Managing
People Managing
your employees is
fraught with
challenges, even if
you’re a seasoned
pro. Boost their
performance by
tailoring your

management styles to
their temperaments,
motivating with
responsibility rather
than money, and
fostering trust
through solicited
input. This book
includes the bonus
article “Leadership
That Gets Results,”
by Daniel Goleman.
HBR’s 10 Must
Reads on Leadership
Are you an
extraordinary
leader—or just a
good manager? Learn
how to motivate
others to excel, build
your team’s
confidence, set
direction, encourage
smart risk-taking,
credit others for your
success, and draw
strength from
adversity. This book
includes the bonus
article “What

Page 19/24 April, 26 2024

HBRs 10 Must Reads On Communication With Featured Article The Necessary Art Of Persuasion By Jay A Conger



 

Makes an Effective
Executive,” by
Peter F. Drucker.
HBR’s 10 Must
Reads on Strategy Is
your company
spending too much
time on strategy
development, with
too little to show for
it? Discover what it
takes to distinguish
your company from
rivals, clarify what it
will (and won’t)
do, create blue
oceans of
uncontested market
space, and make
your priorities
explicit so employees
can realize your
vision. This book
includes the bonus
article “What Is
Strategy?” by
Michael E. Porter.
HBR’s 10 Must
Reads on Change
Management Most

companies’ change
initiatives fail—but
yours can beat the
odds. Learn how to
overcome addiction
to the status quo,
establish a sense of
urgency, mobilize
commitment and
resources, silence
naysayers, minimize
the pain of change,
and motivate change
even when business is
good. This book
includes the bonus
article “Leading
Change,” by John
P. Kotter. About the
HBR’s 10 Must
Reads Series: HBR's
10 Must Reads series
is the definitive
collection of ideas
and best practices for
aspiring and
experienced leaders
alike. These books
offer essential reading
selected from the

pages of Harvard
Business Review on
topics critical to the
success of every
manager. Each book
is packed with advice
and inspiration from
the best minds in
business.
HBR's 10 Must
Reads on Change
Management
(including featured
article "Leading
Change," by John
P. Kotter) Harvard
Business Press
Develop the
mindset and
presence to
successfully
manage others for
the first time. If you
read nothing else
on becoming a new
manager, read
these 10 articles.
We’ve combed
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through hundreds
of Harvard Business
Review articles and
selected the most
important ones to
help you transition
from being an
outstanding
individual
contributor to
becoming a great
manager of others.
This book will
inspire you to:
Develop your
emotional
intelligence
Influence your
colleagues through
the science of
persuasion Assess
your team and
enhance its
performance
Network effectively
to achieve business
goals and for
personal

advancement
Navigate
relationships with
employees, bosses,
and peers Get
support from above
View the big
picture in your
decision making
Balance your
team’s work and
personal life in a
high-intensity
workplace This
collection of articles
includes
“Becoming the
Boss,” by Linda A.
Hill; “Leading the
Team You
Inherit,” by
Michael D.
Watkins; “Saving
Your Rookie
Managers from
Themselves,” by
Carol A. Walker;
“Managing the

High-Intensity
Workplace,” by
Erin Reid and
Lakshmi
Ramarajan;
“Harnessing the
Science of
Persuasion,”
Robert B. Cialdini;
“What Makes a
Leader?” by
Daniel Goleman;
“The Authenticity
Paradox,” by
Herminia Ibarra;
“Managing Your
Boss,” by John J.
Gabarro and John
P. Kotter; “How
Leaders Create and
Use Networks,”
by Herminia Ibarra
and Mark Lee
Hunter;
“Management
Time: Who’s Got
the Monkey?” by
William Oncken,
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Jr., and Donald L.
Wass; and BONUS
ARTICLE: “How
Managers Become
Leaders,” by
Michael D.
Watkins.
HBR's 10 Must Reads
on Managing Yourself
2-Volume Collection
Harvard Business
Press
Stay on top of your
leadership game.
Leadership isn't
something you're
born with or gifted as a
reward for an
abundance of
charisma; true
leadership stems from
core skills that can be
learned. Get more of
the leadership ideas
you want, from the
authors you trust, with
HBR's 10 Must Reads
on Leadership (Vol.
2). We’ve combed
through hundreds of
Harvard Business

Review articles and
selected the most
important ones to help
you maximize your
own and your
organization's
performance. With
insights from leading
experts including
Michael D. Watkins,
Herminia Ibarra, and
Michael E. Porter, this
book will inspire you
to: Identify areas for
personal growth Build
trust with and among
your employees
Develop a more
dynamic and
sophisticated
communication style
Try out different
leadership styles and
behaviors to find the
right approach for
you--and your
organization
Transform yourself
from a problem solver
to an agenda setter
Harness the power of
connections Become
an adaptive and

strategic leader This
collection of articles
includes "Leadership Is
a Conversation," by
Boris Groysberg and
Michael Slind; "How
Managers Become
Leaders: The Seven
Seismic Shifts of
Perspective and
Responsibility," by
Michael D. Watkins;
"Strategic Leadership:
The Essential Skills," by
Paul J.H. Schoemaker,
Steve Krupp, and
Samantha Howland;
"The Authenticity
Paradox," by Herminia
Ibarra; "'Both/And'
Leadership," by
Wendy K. Smith,
Marianne W. Lewis,
and Michael L.
Tushman; "Are You a
Collaborative Leader?"
by Herminia Ibarra
and Morten T.
Hansen; "Cross-Silo
Leadership," by
Tiziana Casciaro, Amy
C. Edmondson, and
Sujin Jang; "How
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CEOs Manage Time,"
by Michael E. Porter
and Nitin Nohria; "The
Best Leaders Are Great
Teachers," by Sydney
Finkelstein; "Nimble
Leadership," by
Deborah Ancona,
Elaine Backman, and
Kate Isaacs; and "The
Focused Leader," by
Daniel Goleman.
HBR's 10 Must Reads
2020 Harvard Business
Press
Business.
HBR's 10 Must
Reads Boxed Set (6
Books) (HBR's 10
Must Reads)
Harvard Business
Press
Is your business
playing it safe—or
taking the right risks?
If you read nothing
else on managing
risk, read these 10
articles. We've
combed through
hundreds of

Harvard Business
Review articles and
selected the most
important ones to
help your company
make smart decisions
and thrive, even
when the future is
unclear. This book
will inspire you to:
Avoid the most
common errors in
risk management
Understand the three
distinct categories of
risk and tailor your
risk-management
processes
accordingly Embrace
uncertainty as a key
element of
breakthrough
innovation Adopt
best practices for
mitigating political
threats Upgrade your
organization's
forecasting
capabilities to gain a
competitive edge

Detect and neutralize
cyberattacks
originating inside
your company This
collection of articles
includes "Managing
Risks: A New
Framework," by
Robert S. Kaplan and
Anette Mikes; "How
to Build Risk into
Your Business
Model," by Karan
Girotra and Serguei
Netessine; "The Six
Mistakes Executives
Make in Risk
Management," by
Nassim N. Taleb,
Daniel G. Goldstein,
and Mark W.
Spitznagel; "From
Superstorms to
Factory Fires:
Managing
Unpredictable
Supply-Chain
Disruptions," by
David Simchi-Levi,
William Schmidt,
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and Yehua Wei; "Is It
Real? Can We Win?
Is It Worth Doing?:
Managing Risk and
Reward in an
Innovation
Portfolio," by George
S. Day;
“Superforecasting:
How to Upgrade
Your Company's
Judgment," by Paul J.
H. Schoemaker and
Philip E. Tetlock;
"Managing 21st-
Century Political
Risk," by
Condoleezza Rice
and Amy Zegart;
"How to Scandal-
Proof Your
Company," by Paul
Healy and George
Serafeim; "Beating
the Odds When You
Launch a New
Venture," by Clark
Gilbert and Matthew
Eyring; "The Danger
from Within," by

David M. Upton and
Sadie Creese; and
"Future-Proof Your
Climate Strategy," by
Joseph E. Aldy and
Gianfranco
Gianfrate.
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