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Getting the books Harvard Business Review Author Guidelines
now is not type of inspiring means. You could not forlorn going
later books store or library or borrowing from your connections to
log on them. This is an extremely easy means to specifically
acquire lead by on-line. This online publication Harvard Business
Review Author Guidelines can be one of the options to
accompany you once having supplementary time.

It will not waste your time. receive me, the e-book will extremely
proclaim you new issue to read. Just invest little epoch to right to
use this on-line revelation Harvard Business Review Author
Guidelines as with ease as review them wherever you are now.
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former Unilever CEOgreatly increasing

Paul Polman and
sustainable
business guru
Andrew Winston
explode fifty years
of corporate dogma.
They reveal, for the
first time, key
lessons from
Unilever and other
pioneering
companies around

long-term
shareholder returns
in the process.
Takes ownership of
all the social and
environmental
impacts its business
model creates. This
in turn provides
opportunities for
innovation, savings,
and building a more

the world about how humane,

you can profit by
fixing the world's
problems instead of
creating them. To
thrive today and
tomorrow, they
argue, companies
must become "net
positive"—qgiving
more to the world
than they take. A
net positive
company: Improves
the lives of
everyone it touches,
from customers and
suppliers to
employees and
communities,
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connected, and
purpose-driven
culture. Partners
with competitors,
civil society, and
governments to
drive transformative
change that no
single group or
enterprise could
deliver alone. This
iS no utopian
fantasy.

compelling stories,
Net Positive sets
out the principles
and practices that
will deliver the scale
of change and
transformation the
world so
desperately needs.
Join the movement
now at
netpositive.world
What It Takes To
Be An Authentic
Leader Harvard
Business Press
"Superbosses is
the rare business
book that is
chock full of new,
useful, and often
unexpected ideas.
After you read
Finkelstein's well-
crafted gem, you
will never go
about leading,

Courageous leaders evaluating, and

are already making
it real—and the
stakes couldn't be
higher. With bold
vision and

developing talent
in quite the same
way.” —Robert
Sutton, author of
Scaling Up
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Excellence and
The No Asshole
Rule * Maybe
you' re a decent
boss. But are you
a superboss?
That s the
guestion you’
asking yourself
after reading
Sydney
Finkelstein’ s
fascinating book.
By revealing the
secrets of
superbosses from
finance to fashion
and from cooking
to comic books,
Finkelstein offers
a smart,
actionable
playbook for
anyone trying to
become a better

they motivate,
inspire, and
enable others to
advance their
companies and
shape entire

Il beindustries, by the

author of How
Smart Executives
Fail. A must-read
for anyone
interested in
leadership and
building an
enduring pipeline
of talent. What do
football coach Bill
Walsh,
restauranteur
Alice Waters,
television
executive Lorne
Michaels, technol-
ogy CEO Larry

leader.” —Daniel HEllison, and
Pink, author of To fashion pioneer
Sell Is Human and Ralph Lauren

Drive A
fascinating
exploration of the
world’ s most
effective
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have in common?
On the surface,
not much, other
than consistent
success in their

bosses—and how fields. But below

the surface, they
share a common
approach to
finding, nurturing,
leading, and even
letting go of great
people. The way
they deal with
talent makes them
not merely
success stories,
not merely
organization
builders, but what
Sydney
Finkelstein calls
superbosses.
After ten years of
research and
more than two
hundred
interviews,
Finkelstein—an
acclaimed
professor at
Dartmouth’ s Tuck
School of
Business,
speaker, and
executive coach
and consultant—dis
covered that
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superbosses exist Master-Apprenticejudged by how

in nearly every
industry. If you
study the top fifty
leaders in any
field, as many as
one-third will
have once worked
for a superboss.
While
superbosses
differ in their
personal styles,
they all focus on
identifying
promising
newcomers,
inspiring their
best work, and
launching them
into highly
successful
careers—while
also expanding
their own
networks and
building stronger
companies.
Among the
practices that
distinguish
superbosses:
They Create
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Relationships.
Superbosses
customize their
coaching to what
each protl] glJ
really needs, and
also are constant
founts of practical
wisdom.
Advertising
legend Jay Chiat
not only worked
closely with each
of his employees
but would
sometimes extend
their discussions
into the night.
They Rely on the
Cohort Effect.
Superbosses
strongly
encourage
collegiality even
as they
simultaneously
drive internal
competition. At

much of their
material actually
gets on the air,
but they can’ t get
anything on the
air without the
support of their
coworkers. They
Say Good-Bye on
Good Terms.
Nobody likes it
when great
employees quit,
but superbosses
don’ t respond
with anger or
resentment. They
know that former
direct reports can
become highly
valuable members
of their network,
especially as they
rise to major new
roles elsewhere.
Julian Robertson,
the billionaire
hedge fund

Lorne Michaels’ s manager,

Saturday Night
Live, writers and
performers are

continued to work
with and invest in
his former
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employees who
started their own
funds. By sharing
the fascinating
stories of
superbosses and
their protd g s,
Finkelstein
explores a
phenomenon that
never had a name
before. And he
shows how each
of us can emulate
the best tactics of
superbosses to
create our own
powerful
networks of
extraordinary
talent.

The Long Game
Delacorte Press

The one primer you
need to develop your
managerial and
leadership skills.
Whether you' rea
new manager or
looking to have more
influence in your
current management
role, the challenges
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you face come in all
shapes and sizes—a
direct report’ s
anxious questions,
your boss’ s last-
minute assignment of
an important
presentation, or a
blank business case
staring you in the
face. To reach your
full potential in these
situations, you need to
master a new set of
business and personal
skills. Packed with
step-by-step advice
and wisdom from
Harvard Business
Review’ s
management archive,
the HBR Manager’ s
Handbook provides
best practices on
topics from
understanding key
financial statements
and the fundamentals
of strategy to
emotional intelligence
and building your
employees’ trust.
The book’ s brief

sections allow you to
home in quickly on
the solutions you need
right away—or take a
deeper dive if you
need more context.
Keep this
comprehensive guide
with you throughout
your career and be a
more impactful leader
in your organization.
In the HBR
Manager’ s
Handbook you’ I
find: - Step-by-step
guidance through
common managerial
tasks - Short sections
and chapters that you
can turn to quickly as
a need arises - Self-
assessments
throughout - Exercises
and templates to help
you practice and
apply the concepts in
the book - Concise
explanations of the
latest research and
thinking on important
management skills
from Harvard
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Business Review provide ambitious method and a set of
experts such as Dan  professionals with the pegt practices for
Goleman, Clayton frameworks, advice, making ideas rise
Christensen, John and tools they need to

Kotter, and Michael excel in their careers. ?bove the rest and
Porter - Real-life With step-by-step Impact th_e world.
stories from working  guidance, time-honed Mast eri ng
managers - Recaps  best practices, real-life Di Sr upt i on
and action itemsat  stories, and concise  f r om Qut Si de
the end of each explanations of the C-Suite
chapter that allow you research published in .

to reinforce or review Harvard Business How W1l You

the ideas quickly The Review, each Measure Your
skills covered inthe ~ comprehensive Life?

book include: - volume helpsyouto ( Harvard
Transitioning intoa  stand out fromthe  Bysij ness
leadership role - pack--whatever your payi ew

Building trust and role. O assi cs)
credibility - Work is Theatre

Developing emotional g Every Business Are your
intelligence - a Stage Random enpl oyees
Becoming a person of li ke a

: House Canada :
influence - A synchroni zed
Developing yourself as BY highlighting V' of geese
a leader - Giving the paths of in fliaht-
effective feedback - French lifestyle ) 9
Leading teams - guru Mireille sharing
Fostering creativity -~ i11iano. TOMS goal s and
Mastering the basics ’ taki ng turns
of strategy - Learning founder_Blake | eadi ng? Or
to use financial tools - MYcOskie, and are they

Developing a business Others, provides a

case HBR Handbooks nore |ike a
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herd of buffaganizational these sem na
| o-blindly systens and pieces a

fol |l ow ng redefini ng part of your
you and enpl oyees' per manent
st andi ng expect ati ons nmanagenent
ar ound about what library.
awai ti ng It takes to Each highly
I nstructions succeed. r eadabl e
? If they're Since 1922, volune
i ke Har var d contains a g
buf f al o, Busi ness roundbr eaki n
their Revi ew has g i dea that
passivity been a continues to
and | ack of | eading shape best
initiative sour ce of practices
could doom breakthrough and inspire
your i deas in count | ess
conpany. I n nmanagenent manager s
How | practice. around t he
Learned to The Harvard worl d.
Let My Busi ness The Progress
VWor ker s Revi ew Principle
Lead, you'll O assics Har var d

Busi ness

di scover how series now Revi ew Press
to transform offers you The perf ect

buffalo into the gift for
geese- by opportunity aspiring
reshapi ng or to make | eaders: 16
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vol unes of HBR Getting the

GQuide. This
16- vol une,
specially

pri ced boxed
set makes a
perfect gift
for aspiring

| eader s | ooki ng Managenent,

for trusted
advi ce on such
di verse topics
as data
anal yti cs,
negoti ati ng,
busi ness
witing, and
coaching. This
set includes
Per suasi ve
Present ati ons,
Bett er Busi ness
Witing,

Fi nance Basi cs,
Dat a Anal yti cs,
Bui | di ng Your
Busi ness Case,
Maki ng Every
Meeting Matter,
Proj ect
Managenent ,
Enpot i onal
Intelligence,
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as an ebook

Ri ght Wor k set.

Done, How

Negoti ati ng, Except i onal
Leadi ng Teans, | eaders
Goachi ng Master the
Enpl oyees, FI ow of

Per f or mance Tal ent

Del i vering Haryard

Ef fective Bus!ness
Feedback, Revi ew Press
Dealing with  #1 Vall
Conflict, and Street
Managi ng Up and Jour nal Best
Across. Arm Sell er USA
yourself with Today Best

t he advi ce you
need to succeed
on the job,
fromthe nost
trusted brand

i n busi ness.
Packed with how
to essentials
from | eading
experts, the
HBR Gui des
provi de smart
answers to your
nost pressing
wor k chal | enges
Al so avail abl e

Sel |l er Amazon
Best Book of
t he Year TED
Tal k
sensation -
over 3
mllion
views! The co
unterintuitiv
e approach to
achi evi ng
your true
potenti al,
her al ded by
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t he Harvard
Busi ness
Revi ew as a
gr oundbr eaki n
g idea of the
year. The
path to
personal and
pr of essi onal
ful fill ment
Is rarely
straight.
anyone who
has achi eved
his or her

bi ggest goal s
or whose

rel ati onshi ps
thrive and

Ask

you' Il hear
stories of
many

unexpect ed
detours al ong
the way. Wat
separ at es

t hose who
mast er these
chal | enges
and those who
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get derail ed? achi evenent

The answer is
agility—enoti
onal agility.
Enpt i onal

agility is a
revol utionary
, Science-
based

appr oach that
allows us to
navi gat e
life's twists
and turns
with self-
acceptance, c
| ear -

si ght edness,
and an open

m nd.
Renowned
psychol ogi st
Susan Davi d
devel oped
this concept
after

st udyi ng
enoti ons,
happi ness,
and

for nore than
twenty years.
She found

t hat no
matt er how
intelligent
or creative
peopl e are,
or what type
of
personality
t hey have,
IS how t hey
navi gat e
their inner
wor | d—their
t hought s,

f eel i ngs,
sel f -

t al k— hat
ultimately
det er m nes
how
successf ul
they wll
become. The
way we
respond to
t hese

It

and
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I nt er nal
experi ences
drives our
actions,
careers,

rel ati onshi ps
, happi ness,
heal t h—ever yt
hi ng t hat
matters in
our lives.
humans, we
are all prone
to commmon
hooks—t hi ngs
i ke self-
doubt, shane,
sadness,

fear, or
anger —t hat
can too
easily steer
us in the

W ong

di rection.
Enotional |y
agi |l e people
are not

| mmune to
stresses and

As
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set backs.
key
difference is
that they
know how to
adapt ,

al i gni ng
their actions
with their

val ues and
maki ng smal |
but power f ul
changes t hat
lead to a
lifetinme of
gr owt h.
Enot i onal
agility is
not about

i gnori ng

di fficult
enotions and
t hought s;
it’s about
hol di ng t hem
| oosel y,
facing them
cour ageously
and conpassi o
nately, and

The then noving

past themto
bring the
best of

your sel f

f orwar d.

Drawi ng on
her deep
resear ch,
decades of

I nt er nati onal
consul ting,
and her own
experi ence
over com ng
adversity
after |osing
her father at
a young age,
Davi d shows
how anyone
can thrive in
an uncertain
wor | d by
becom ng nore
enotionally
agile. To
gui de us, she
shares four
key concepts
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t hat all ow us change—a new deci sions.

to

acknow edge
unconfortabl e
experi ences
whi |l e

si nul t aneousl
y detaching
fromthem

t her eby

al |l om ng us
to enbrace
our core

val ues and
adj ust our
actions so

t hey can nove
us where we
truly want to
go. Witten
W th

aut hority,
wit, and

enpat hy,

Enoti ona
Agility
serves as a
road map for
r eal
behavi or al
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way of acti ng
that will
hel p you
reach your

potenti al,
whoever you
are and

what ever you

Open Strat egy
Pengui n
Expl ai ns how
conmpani es nust
pi npoi nt

busi ness
strategies to

critically
i mport ant
choi ces,

i denti fying

bl unders whil e
out | i ning

exerci ses and
guestions that
can gui de day-
t o-day and
| ong-term

Super bosses
Har vard

Busi ness

Revi ew Press
Look around
your offi ce.
Turn on the
TV.

| nconpet ent

| eadership is
ever ywher e,
and there's no
denyi ng that
nost of these
| eaders are
men. In this
tinmely and
provocative
book, Tomas Ch
anorr o-
Prenuzi ¢ asks
two powerful
questions: Wy
is it so easy
for

i nconpet ent
men to becone
| eaders? And
why is it so
hard for
conpet ent peop
| e--especially
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conpet ent
women- -t o
advance?

Mar shal i ng
decades of

ri gorous
research, Chano
rro-Prenuzic
poi nts out that
al t hough nen

make up a
maj ority of
| eaders, they

under perform
when conpar ed
with femal e

| eaders. In
fact, nost

or gani zati ons
equat e

| eadership
potential with
a handful of

destructive
personal ity
traits, |ike
over confi dence
and narci ssism
| n ot her words,
these traits
may hel p
someone get

sel ected for a
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| eadership
role, but they
backfire once
t he person has
the job. Wen
compet ent
worren- - and nen
who don't fit
t he

st ereot ype--ar
unfairly
over | ooked, we
all suffer the
consequences.

e

hel p us put the
ri ght people in
char ge.

Har var d

Busi ness
Revi ew on
Succeedi ng as
an

Ent r epr eneur
Quill Driver
Books

Your personal
goal s need a

The result is along-term

deeply fl awed
system t hat
rewar ds
arrogance

rat her than
humlity, and

| oudness rat her
t han wi sdom
There is a
better way.
Wth clarity
and verve,
orro-Prenuzic
shows us what
it

strategy.
It's no
secret that
we' re pushed
tothe limt.
Today' s

pr of essi onal s
feel rushed,
over whel ned,
and

Champerennial |y

behi nd. So we
keep our

real ly takes heads down,

to |l ead and howfocused on
new systenms andt he next

processes can
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t hi ng,
next, w thout
a nmonent to
br eat he. How
can we break
out of this
endl ess cycle
and create

t he ki nd of

I nt eresting,
meani ngf ul
lives we all
seek? Just as
CEGCs who
optim ze for
guarterly
profits often
fail to nmake
the strategic
i nvest ment s
necessary for
| ong-term
growt h, the
sane is true
I n our own
personal and
pr of essi onal
lives. W
need to
reorient
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and theourselves to

see the big
picture so we
can tap into
t he power of

smal | changes
t hat, nade
today, w |
have an

enor nous and
di sproportion
ate inpact on
our future
success. W
need to start
pl ayi ng The
Long Gane. As
t op busi ness
t hi nker and
Duke

Uni versity

pr of essor
Dorie O ark
expl ai ns, we
all know

i ntellectuall
y that

| asting
success takes
persi stence

and effort.
And yet so
much of the
rel entl ess
pressure in
our culture
pushes us
toward doi ng
what' s easy,
what' s
guar ant eed,
or what | ooks
gl anorous in
t he nonent.
In The Long
Gane, she
argues for a
di fferent
path. It's
about doi ng
smal | things
over tine to
achi eve our
goal s—and
being willing
to keep at
them even
when t hey
seem
poi nt | ess,

May, 19 2024

Harvard Business Review Author Guidelines



bori ng, or
hard. In The
Long Gane,

Cl ark shares
uni que
princi pl es
and

f ramewor ks
you can apply

to your
specific
situation, as
well as vivid
stories from
her own

career and
ot her
pr of essi onal s

experi ences.
Everyone is
allotted the
same twenty-
four

hour s—but
with the

ri ght
strategi es,
you can

| ever age
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nor e
efficient and
power f ul ways
t han you ever
i magi ned.
It's never
over ni ght
process, but
the long-term
payoff is

I mense: to
finally break
out of the
frenetic day-
t o- day
routine and
transf orm
your life and
your career.
The Harvard
Busi ness

Revi ew
Manager' s
Handbook M T
Press

DON T LET
YOUR WRI TI NG
HOLD YQU
BACK. Wen

an

t hose hours inyou're

funbling for
wor ds and
pressed for
time, you

m ght be
tenpted to
di sm ss good
busi ness
witing as a
| uxury. But
It’s a skill
you must
cultivate to
succeed:

You Il |ose
ti me, noney,
and i nfluence
I f your e-
mai |l s,
proposal s,
and ot her

| mport ant
docunent s
fail to wn
peopl e over.
The HBR CGui de
to Better
Busi ness

Witing, by
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witing expert Strike the

Bryan A.

Gar ner, gives
you the tools
you need to
expr ess your

| deas clearly
and

per suasi vel y
so clients,
col | eagues,

st akehol der s,
and partners
w |l get
behi nd t hem
Thi s book
will help
you: ¢ Push
past witer’s
bl ock e

G ab—and
keep—eaders’
attention e
Earn
credibility
wi th tough
audi ences -
Trimthe fat
from your
witing e
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right tone -
Brush up on
gr amar,
punct uati on,
and usage
Usi ng Snal |
Wns to

| gnite Joy,
Engagenent,
and
Creativity at
Wor k Harvard
Busi ness
Revi ew Press
The best

| eaders know
how to
conmuni cat e
clearly and
per suasi vel y.
How do you
stack up?If
you read
not hi ng el se
on

communi cati ng
effectively,
read these 10
articles.

W’ ve conbed
t hr ough
hundr eds of
articles in
t he Harvard
Busi ness
Revi ew
archi ve and
sel ected the
nost

| mport ant
ones to help
you express
your ideas
wth clarity
and i npact —no

mat t er what
t he

si tuation.
Leadi ng
experts such
as Deborah
Tannen, Jay
Conger, and
Ni ck Morgan

provi de the
I nsi ghts and
advi ce you
need to:
Pitch your
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brilliant
—successfully
Connect with
your audi ence
Est abl i sh
credibility

| nspire
others to
carry out
your Vi sion
Adapt to

st akehol der s’
deci si on-
maki ng style
Frame goal s
around conmon
i nterests
Build
consensus and
W n support

St and Qut

Har vard

Busi ness
Revi ew Press
The one
prinmer you
need to
devel op your
manageri al
and
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| deal eadership

skills.

Whet her
you're a new
manager or

| ooking to
have nore

i nfluence in
your current
managenment
role, the
chal | enges
you face cone
in all shapes
and sizes—a
di rect
report’s

anxi ous
guesti ons,
your boss’s

| ast-m nute
assi gnnment of
an inportant
presentation,
or a bl ank
busi ness case
staring you
in the face.
To reach your
full

potential in
t hese

si tuati ons,
you need to
naster a new
set of

busi ness and
per sonal
skills.
Packed with
st ep- by-step
advi ce and

w sdom from
Har vard

Busi ness
Revi ew s
managemnment
archi ve, the
HBR Manager'’s
Handbook
provi des best
practices on
topics from
under st andi ng
key financi al
statenents
and t he
fundanental s
of strategy
to enotional
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I ntelligence
and bui |l di ng
your

enpl oyees’
trust. The
book’ s bri ef
sections
all ow you to
home in

qgui ckly on

t he sol utions
you need

ri ght away—er
t ake a deeper
dive if you
need nore
cont ext .
this
conpr ehensi ve
guide with
you

t hr oughout
your career
and be a nore
| mpact f ul

| eader in
your

or gani zati on.
In the HBR
Manager’ s

Keep
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Handbook

you' Il find:

- Step-by-

st ep gui dance
t hr ough
conmon
manager i al
tasks - Short

sections and
chapters that
you can turn
to quickly as
a need ari ses
Sel f -
assessnent s

t hr oughout -
Exerci ses and
tenplates to
hel p you
practice and
apply the
concepts in

t he book -
Conci se

expl anati ons
of the | atest
research and
t hi nki ng on

I npor t ant
managenment

skills from
Har var d

Busi ness

Revi ew
experts such
as Dan

ol eman,

d ayt on
Chri st ensen,
John Kotter,
and M chael
Porter - Real -
life stories
f rom wor ki ng
managers -
Recaps and
action itens
at the end of
each chapter
t hat al | ow
you to
reinforce or
revi ew t he

| deas qui ckly
The skills
covered in

t he book

I ncl ude: -
Transitioning
into a
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| eader ship
role -
Bui | di ng
trust and
credibility -
Devel opi ng
enot i onal

i ntelligence
- Beconing a
person of

I nfl uence -
Devel opi ng
yourself as a
| eader -

A vi ng

ef fective

f eedback -
Leadi ng teans
- Fostering
creativity -
Mastering the
basi cs of
strategy -
Learning to
use financi al
tools -

Devel opi ng a
busi ness case

Har var d
Busi ness Press
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Drawi ng on Rout | edge

| ntimat e Rei nvent

di ari es and your
correspondence, _ _

a definitive organi zati on
portrait of for f[he
econoni st hybri d age.
Joseph A Hybrid work
Schumpeter s here to
exam nes his st ay—but

t heory of what will it
"creative at W [

destruction" as | 00k like at
a driving forceyour

of capitalism conmpany? Og
hi's enphasis ongnj zati ons

entrepreneurialthat mandat e
and strategic .

busi ness rigid, _
thinki ng, the Prepandem c

i nfl uence of policies of
his theories onfive days a
moder n- day week at the

gl obal i zati on, traditional

and his
t unul t Uous co- | ocat ed
personal life. Office may
Negoti ati ng ri sk a nass
Your Wy exodus of
from Confron talent. But
tation to desi gning a
Cooperation hybrid
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of fice that
furthers
your

busi ness
goals while
staying true
to your
culture wll
require expe
rimentation
and rigorous
pl anni ng.
Hybrid
Wor kpl ace:
The I nsights
You Need
from Harvard
Busi ness
Revi ew w | |
hel p you
adopt techno
| ogi cal

cul tural,
and
managenent
practices
that will

| et you

Page 19/26

sei ze the
benefits and
avoi d the
pitfalls of
the hybrid
age.

Busi ness is
changi ng.
WIIl you
adapt or be
| eft behind?
Get up to
speed and
deepen your
under st andi n
g of the
topi cs that
are shapi ng
your
conpany's
future with
the I nsights
You Need
from Harvard
Busi ness
Revi ew

seri es.

Feat uri ng

HBR' s

smart est

t hi nki ng on
fast - novi ng
| ssues—bl ock
chai n, cyber
security,

Al , and

nor e—each
book

provi des the
f oundat i onal
I ntroduction
and

practi cal
case studies
your

or gani zati on
needs to
conpet e

t oday and
col l ects the
best

resear ch,

I nt ervi ews,
and anal ysi s
to get it
ready for
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tonorrow. YouPress

can't afford
to ignore
how t hese

| ssues w ||

t ransform

t he

| andscape of
busi ness and
society. The
I nsi ghts You
Need series
w il help
you grasp

t hese
critical

| deas—and
prepare you
and your
conpany for
the future.
Get Unst uck,
Enbr ace
Change, and
Thrive in
Wrk and

Li fe Harvard
Busi ness

Page 20/26

Ofers

advi ce on
how to | ead
an

or gani zati on
I nt o change,
i ncl udi ng
est abl i shi ng
a sense of
ur gency,
devel opi ng a
vi si on and
strat egy,
and
generating
short-term
W ns.

The

| nnovator's
Dilenmma with
Awar d-

W nni ng

Har var d

Busi ness
Revi ew
Article ?How
WIl You

Measur e Your
Li fe?? (2

It ens)

Har var d

Busi ness
Revi ew Press
A new

cl assi c,
cited by

| eaders and
nmedi a ar ound
t he gl obe as
a highly
recomrended
read for
anyone

I nt erested
In

I nnovat i on.
In The

| nnovator’s
DNA, aut hors
Jeffrey
Dyer, Hal

G egersen,
and
best sel | i ng
aut hor
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d ayton
Chri st ensen
(The

| nnovator’s
D | emma, The
| nnovator’s
Sol uti on,
How W1l You
Measure Your
Life?) build
on what we
know about

di sruptive

I nnovat i on
to show how
I ndi vi dual s
can devel op
the skills
necessary to
nove

pr ogr essi vel
y fromidea

to inpact.
By
I denti fying

behavi ors of
the world' s
best i nnovat

Page 21/26

ors—from

| eaders at
Amazon and
Apple to

t hose at
Googl e,
Skype,
Virgin
G oup—the
aut hors
outline five
di scovery
skills that
di sti ngui sh
i nnovati ve
entrepreneur
s and
executives
from

ordi nary
nanager s:
Associ ati ng,
Quest i oni ng,
bser vi ng,
Net wor ki ng,
and Experine
nting. Once
you mast er

and

t hese

conpet enci es
(the authors
provi de a se
| f -
assessnent
for rating
your own

Il nnovator’s
DNA), the
aut hors
expl ai n how
to generate
| deas,

col | aborat e
to i nmpl enment
them and
bui | d

| nnovati on
skills

t hr oughout

t he

or gani zati on
to result in
a
conpetitive
edge. This

I nnovat i on
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advant age
wi | |
transl ate
into a
premumin
your
conpany’s
st ock
pri ce—an
I nnovati on
prem um—whi c
his
possi bl e
only by
bui | di ng t he
code for
I nnovat i on
right into
your organi z
ation's
peopl e,
processes,
and gui di ng
phi | osophi es
Practi cal
and
provocati ve,
The

Page 22/26

| nnovator’s
DNA i s an
essent i al
resource for
i ndi vi dual s
and teamns
who want to
st rengt hen
their

i nnovati ve
pr owess.
How t o Fi nd
Your.

Br eakt hr ough
| dea and
Build a
Fol | owi ng
Around |t
Har var d

Busi ness
Press

CGet these
bestsell ers
t oget her: one
of the nost

i nfl uenti al
busi ness
books of all
tinewith a

bonus HBR
article that
wll inspire
you to find
meani ng and
happi ness in
your |life by
appl ying the
princi pl es of
busi ness The

| nnovator’s
Dilenmma Hi s
work is cited
by the
worl d’ s best
known t hought
| eaders, from
St eve Jobs to
Mal col m
d adwel |
hi s
bestsel ling
book, The

| nnovator’ s
Di | emmm,

I nnovati on
expert

Cl ayton M
Chri st ensen
i nt roduced

In
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the world to
t he
revol uti onary
princi pl es of
di sruptive in
novati on- - new
rul es for

doi ng
business in a
rapi dly
changi ng

envi ronnent .
Thi s busi ness
cl assi ¢ shows
how even t he
nost

out st andi ng
conpani es can
do everyt hing
ri ght —yet
still |ose
mar ket

| eader shi p.
Every

t hought f ul
busi ness

per son- - no
matter your

| evel or indu
stry—-shoul d

Page 23/26

read this bookcould lead to

to avoid a
simlar fate.
O fering both
t he successes
and failures
of | eadi ng
conpani es as
a gui de, The
| nnovator’ s
D | emma
reveal s how
you can

si mul t aneousl
y do what’s
right for the
near-term
heal t h of
your

est abl i shed
busi ness,
whi | e
focusi ng
enough
resources on
t he

di sruptive

t echnol ogi es
t hat
ultimately

Its downfall.
| gnore the

I nnovat or’ s
di l enma at
your peril.
“How W11l You
Measur e Your
Li fe?” (BONUS
HBR articl e)
At Harvard
Busi ness
School ,

Cl ayton
Chri st ensen

t eaches
aspiring MBAs
how to apply
managenent
and

I nnovat i on
theories to
bui | d

st ronger
conpani es.

But he al so
bel i eves t hat
t hese nodel s
can help
peopl e | ead

May, 19 2024

Harvard Business Review Author Guidelines



better |ives.
I n the awar d-
W nni ng
Har vard
Busi ness
Revi ew
article,
WIIl You
Measur e Your
Life?,” he
expl ai ns how,
expl ori ng
guesti ons
everyone
needs to ask:
How can | be
happy in ny
career? How
can | be sure
t hat ny

rel ati onship
wth ny
famly is an
enduri ng

sour ce of
happi ness?
And how can
live nmy life
W th
integrity?

13 I_bW

Page 24/26

For the first
time, get
this article
together with
t he

bestsel ling
book t hat

est abl i shed
Cl ayton
Chri st ensen
as one of the
wor |l d’ s nost

i nfluenti al
managenent

t hi nkers.
How

Cour ageous
Conpani es
Thrive by

G ving Mre
Than They
Take Harvard
Busi ness

Pr ess

NEW from t he
best sel |l i ng
HBR s 10
Must Reads
series. To

I nnovat e
profitably,
you need
nore t han

j ust
creativity.
Do you have
what it

t akes? |If
you read
not hi ng el se
on inspiring
and
executi ng

I nnovat i on,
read these
10 articl es.
W’ ve conbed
t hr ough
hundr eds of
articles in
t he Harvard
Busi ness
Revi ew
archi ve and
sel ected the
nost

| nport ant
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ones to hel p devel oping

you i nnovate
ef fectively.
Leadi ng
experts such
as O ayton
Chri st ensen,
Pet er

Dr ucker,
Rosabet h
Moss Kant er
provi de the
I nsi ghts and
advi ce you
need to: o
Deci de whi ch
| deas are
wort h
pursuing e

| nnovat e

t hrough the
front

| i nes—not
just from
the top -
Adapt

I nnovati ons
fromthe

and

Page 25/26

world to
weal t hi er
mar kets e
Tweak new
vent ures

al ong the
way using di
scovery-
driven

pl anni ng -
Tai |l or your
efforts to
nmeet

cust oners’
nost
pressi ng
needs -«
Avoi d
classic
pitfalls
such as
stifling

I nnovat i on
with rigid
processes
Looki ng for
nore Must

Read articles
from Harvard
Busi ness
Revi ew?
Check out
these titles
in the
popul ar

seri es:
HBR s 10
Miust Reads:
The
Essential s
HBR s 10
Must Reads
on

Communi cati o
n HBR s 10
Must Reads
on

Col | aboratio
n HBR s 10
Miust Reads
on
Leadership
HBR s 10
Must Reads
on Maki ng
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Smart
Deci si ons
HBR s 10
Miust Reads
on Managi ng
Your sel f
HBR s 10
Miust Reads
on Strategic
Mar ket i ng
HBR s 10
Miust Reads
on Teans
HBR s 10
Miust Reads
on Managi ng
Your sel f

(wi th bonus
article "How
W11l You
Measur e Your
Li fe?" by

C ayton M
Chri st ensen)
Har vard

Busi ness
Revi ew Press
Successf ul

Page 26/26

| eaders at
any | evel
and in any
arena are

I nevi tably
present ed
w th noral
and et hi cal
choi ces.
Thi s uni que
and

I nnovati ve
t ext book is
designed to
encour age
students and
managers to
confront

t hose

f undanent al
nor al
chal | enges,
to devel op
skills in
nor al

anal ysi s and
j udgnent
and to cone

definiti
of nor al

Harvard Business Review Author Guidelines

to terns with
their own

on
| ea

May, 19 2024



