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Getting the books Harvard Business Review Author Guidelines
now is not type of inspiring means. You could not forlorn going
later books store or library or borrowing from your connections to
log on them. This is an extremely easy means to specifically
acquire lead by on-line. This online publication Harvard Business
Review Author Guidelines can be one of the options to
accompany you once having supplementary time.

It will not waste your time. receive me, the e-book will extremely
proclaim you new issue to read. Just invest little epoch to right to
use this on-line revelation Harvard Business Review Author
Guidelines as with ease as review them wherever you are now.

Why Do So Many
Incompetent Men
Become Leaders?
Bantam
Runaway climate
change and
rampant inequality
are ravaging the

world and costing a
fortune. Who will
help lead us to a
better future?
Business. These
massive dual
challenges—and
other profound
shifts, such as
pandemics,
resource pressures,
and shrinking biodiv
ersity—threaten our
very existence.
Other megatrends,

such as the push for
a clean economy
and the
unprecedented
focus on diversity
and inclusion, offer
exciting new
opportunities to heal
the world, and
prosper by doing
so. Government
cannot do this
alone. Business
must step up. In this
seminal book,
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former Unilever CEO
Paul Polman and
sustainable
business guru
Andrew Winston
explode fifty years
of corporate dogma.
They reveal, for the
first time, key
lessons from
Unilever and other
pioneering
companies around
the world about how
you can profit by
fixing the world's
problems instead of
creating them. To
thrive today and
tomorrow, they
argue, companies
must become "net
positive"—giving
more to the world
than they take. A
net positive
company: Improves
the lives of
everyone it touches,
from customers and
suppliers to
employees and
communities,

greatly increasing
long-term
shareholder returns
in the process.
Takes ownership of
all the social and
environmental
impacts its business
model creates. This
in turn provides
opportunities for
innovation, savings,
and building a more
humane,
connected, and
purpose-driven
culture. Partners
with competitors,
civil society, and
governments to
drive transformative
change that no
single group or
enterprise could
deliver alone. This
is no utopian
fantasy.
Courageous leaders
are already making
it real—and the
stakes couldn't be
higher. With bold
vision and

compelling stories,
Net Positive sets
out the principles
and practices that
will deliver the scale
of change and
transformation the
world so
desperately needs.
Join the movement
now at
netpositive.world
What It Takes To
Be An Authentic
Leader Harvard
Business Press
"Superbosses is
the rare business
book that is
chock full of new,
useful, and often
unexpected ideas.
After you read
Finkelstein's well-
crafted gem, you
will never go
about leading,
evaluating, and
developing talent
in quite the same
way.”—Robert
Sutton, author of
Scaling Up
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Excellence and
The No Asshole
Rule “Maybe
you’re a decent
boss. But are you
a superboss?
That’s the
question you’ll be
asking yourself
after reading
Sydney
Finkelstein’s
fascinating book.
By revealing the
secrets of
superbosses from
finance to fashion
and from cooking
to comic books,
Finkelstein offers
a smart,
actionable
playbook for
anyone trying to
become a better
leader.”—Daniel H.
Pink, author of To
Sell Is Human and
Drive A
fascinating
exploration of the
world’s most
effective

bosses—and how
they motivate,
inspire, and
enable others to
advance their
companies and
shape entire
industries, by the
author of How
Smart Executives
Fail. A must-read
for anyone
interested in
leadership and
building an
enduring pipeline
of talent. What do
football coach Bill
Walsh,
restauranteur
Alice Waters,
television
executive Lorne
Michaels, technol-
ogy CEO Larry
Ellison, and
fashion pioneer
Ralph Lauren
have in common?
On the surface,
not much, other
than consistent
success in their

fields. But below
the surface, they
share a common
approach to
finding, nurturing,
leading, and even
letting go of great
people. The way
they deal with
talent makes them
not merely
success stories,
not merely
organization
builders, but what
Sydney
Finkelstein calls
superbosses.
After ten years of
research and
more than two
hundred
interviews,
Finkelstein—an
acclaimed
professor at
Dartmouth’s Tuck
School of
Business,
speaker, and
executive coach
and consultant—dis
covered that
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superbosses exist
in nearly every
industry. If you
study the top fifty
leaders in any
field, as many as
one-third will
have once worked
for a superboss.
While
superbosses
differ in their
personal styles,
they all focus on
identifying
promising
newcomers,
inspiring their
best work, and
launching them
into highly
successful
careers—while
also expanding
their own
networks and
building stronger
companies.
Among the
practices that
distinguish
superbosses:
They Create

Master-Apprentice
Relationships.
Superbosses
customize their
coaching to what
each prot�g�
really needs, and
also are constant
founts of practical
wisdom.
Advertising
legend Jay Chiat
not only worked
closely with each
of his employees
but would
sometimes extend
their discussions
into the night.
They Rely on the
Cohort Effect.
Superbosses
strongly
encourage
collegiality even
as they
simultaneously
drive internal
competition. At
Lorne Michaels’s
Saturday Night
Live, writers and
performers are

judged by how
much of their
material actually
gets on the air,
but they can’t get
anything on the
air without the
support of their
coworkers. They
Say Good-Bye on
Good Terms.
Nobody likes it
when great
employees quit,
but superbosses
don’t respond
with anger or
resentment. They
know that former
direct reports can
become highly
valuable members
of their network,
especially as they
rise to major new
roles elsewhere.
Julian Robertson,
the billionaire
hedge fund
manager,
continued to work
with and invest in
his former
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employees who
started their own
funds. By sharing
the fascinating
stories of
superbosses and
their prot�g�s,
Finkelstein
explores a
phenomenon that
never had a name
before. And he
shows how each
of us can emulate
the best tactics of
superbosses to
create our own
powerful
networks of
extraordinary
talent.
The Long Game
Delacorte Press
The one primer you
need to develop your
managerial and
leadership skills.
Whether you’re a
new manager or
looking to have more
influence in your
current management
role, the challenges

you face come in all
shapes and sizes—a
direct report’s
anxious questions,
your boss’s last-
minute assignment of
an important
presentation, or a
blank business case
staring you in the
face. To reach your
full potential in these
situations, you need to
master a new set of
business and personal
skills. Packed with
step-by-step advice
and wisdom from
Harvard Business
Review’s
management archive,
the HBR Manager’s
Handbook provides
best practices on
topics from
understanding key
financial statements
and the fundamentals
of strategy to
emotional intelligence
and building your
employees’ trust.
The book’s brief

sections allow you to
home in quickly on
the solutions you need
right away—or take a
deeper dive if you
need more context.
Keep this
comprehensive guide
with you throughout
your career and be a
more impactful leader
in your organization.
In the HBR
Manager’s
Handbook you’ll
find: - Step-by-step
guidance through
common managerial
tasks - Short sections
and chapters that you
can turn to quickly as
a need arises - Self-
assessments
throughout - Exercises
and templates to help
you practice and
apply the concepts in
the book - Concise
explanations of the
latest research and
thinking on important
management skills
from Harvard
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Business Review
experts such as Dan
Goleman, Clayton
Christensen, John
Kotter, and Michael
Porter - Real-life
stories from working
managers - Recaps
and action items at
the end of each
chapter that allow you
to reinforce or review
the ideas quickly The
skills covered in the
book include: -
Transitioning into a
leadership role -
Building trust and
credibility -
Developing emotional
intelligence -
Becoming a person of
influence -
Developing yourself as
a leader - Giving
effective feedback -
Leading teams -
Fostering creativity -
Mastering the basics
of strategy - Learning
to use financial tools -
Developing a business
case HBR Handbooks

provide ambitious
professionals with the
frameworks, advice,
and tools they need to
excel in their careers.
With step-by-step
guidance, time-honed
best practices, real-life
stories, and concise
explanations of
research published in
Harvard Business
Review, each
comprehensive
volume helps you to
stand out from the
pack--whatever your
role.
Work is Theatre
& Every Business
a Stage Random
House Canada
By highlighting
the paths of
French lifestyle
guru Mireille
Guilliano, TOMS
founder Blake
Mycoskie, and
others, provides a

method and a set of
best practices for
making ideas rise
above the rest and
impact the world.
Mastering
Disruption
from Outside
the C-Suite
How Will You
Measure Your
Life?
(Harvard
Business
Review
Classics)
Are your
employees
like a
synchronized
"V" of geese
in flight-
sharing
goals and
taking turns
leading? Or
are they
more like a
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herd of buffa
lo-blindly
following
you and
standing
around
awaiting
instructions
? If they're
like
buffalo,
their
passivity
and lack of
initiative
could doom
your
company. In
How I
Learned to
Let My
Workers
Lead, you'll
discover how
to transform
buffalo into
geese-by
reshaping or

ganizational
systems and
redefining
employees'
expectations
about what
it takes to
succeed.
Since 1922,
Harvard
Business
Review has
been a
leading
source of
breakthrough
ideas in
management
practice.
The Harvard
Business
Review
Classics
series now
offers you
the
opportunity
to make

these seminal
pieces a
part of your
permanent
management
library.
Each highly
readable
volume
contains a g
roundbreakin
g idea that
continues to
shape best
practices
and inspire
countless
managers
around the
world.
The Progress
Principle
Harvard
Business
Review Press
The perfect
gift for
aspiring
leaders: 16
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volumes of HBR
Guide. This
16-volume,
specially
priced boxed
set makes a
perfect gift
for aspiring
leaders looking
for trusted
advice on such
diverse topics
as data
analytics,
negotiating,
business
writing, and
coaching. This
set includes
Persuasive
Presentations,
Better Business
Writing,
Finance Basics,
Data Analytics,
Building Your
Business Case,
Making Every
Meeting Matter,
Project
Management,
Emotional
Intelligence,

Getting the
Right Work
Done,
Negotiating,
Leading Teams,
Coaching
Employees,
Performance
Management,
Delivering
Effective
Feedback,
Dealing with
Conflict, and
Managing Up and
Across. Arm
yourself with
the advice you
need to succeed
on the job,
from the most
trusted brand
in business.
Packed with how-
to essentials
from leading
experts, the
HBR Guides
provide smart
answers to your
most pressing
work challenges
Also available

as an ebook
set.

How
Exceptional
Leaders
Master the
Flow of
Talent
Harvard
Business
Review Press
#1 Wall
Street
Journal Best
Seller USA
Today Best
Seller Amazon
Best Book of
the Year TED
Talk
sensation -
over 3
million
views! The co
unterintuitiv
e approach to
achieving
your true
potential,
heralded by
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the Harvard
Business
Review as a
groundbreakin
g idea of the
year. The
path to
personal and
professional
fulfillment
is rarely
straight. Ask
anyone who
has achieved
his or her
biggest goals
or whose
relationships
thrive and
you’ll hear
stories of
many
unexpected
detours along
the way. What
separates
those who
master these
challenges
and those who

get derailed?
The answer is
agility—emoti
onal agility.
Emotional
agility is a
revolutionary
, science-
based
approach that
allows us to
navigate
life’s twists
and turns
with self-
acceptance, c
lear-
sightedness,
and an open
mind.
Renowned
psychologist
Susan David
developed
this concept
after
studying
emotions,
happiness,
and

achievement
for more than
twenty years.
She found
that no
matter how
intelligent
or creative
people are,
or what type
of
personality
they have, it
is how they
navigate
their inner
world—their
thoughts,
feelings, and
self-
talk—that
ultimately
determines
how
successful
they will
become. The
way we
respond to
these
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internal
experiences
drives our
actions,
careers,
relationships
, happiness, 
health—everyt
hing that
matters in
our lives. As
humans, we
are all prone
to common
hooks—things
like self-
doubt, shame,
sadness,
fear, or
anger—that
can too
easily steer
us in the
wrong
direction.
Emotionally
agile people
are not
immune to
stresses and

setbacks. The
key
difference is
that they
know how to
adapt,
aligning
their actions
with their
values and
making small
but powerful
changes that
lead to a
lifetime of
growth.
Emotional
agility is
not about
ignoring
difficult
emotions and
thoughts;
it’s about
holding them
loosely,
facing them
courageously
and compassio
nately, and

then moving
past them to
bring the
best of
yourself
forward.
Drawing on
her deep
research,
decades of
international
consulting,
and her own
experience
overcoming
adversity
after losing
her father at
a young age,
David shows
how anyone
can thrive in
an uncertain
world by
becoming more
emotionally
agile. To
guide us, she
shares four
key concepts
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that allow us
to
acknowledge
uncomfortable
experiences
while
simultaneousl
y detaching
from them,
thereby
allowing us
to embrace
our core
values and
adjust our
actions so
they can move
us where we
truly want to
go. Written
with
authority,
wit, and
empathy,
Emotional
Agility
serves as a
road map for
real
behavioral

change—a new
way of acting
that will
help you
reach your
full
potential,
whoever you
are and
whatever you
face.
Open Strategy
Penguin
Explains how
companies must
pinpoint
business
strategies to
a few
critically
important
choices,
identifying
common
blunders while
outlining
simple
exercises and
questions that
can guide day-
to-day and
long-term

decisions.
Superbosses
Harvard
Business
Review Press
Look around
your office.
Turn on the
TV.
Incompetent
leadership is
everywhere,
and there's no
denying that
most of these
leaders are
men. In this
timely and
provocative
book, Tomas Ch
amorro-
Premuzic asks
two powerful
questions: Why
is it so easy
for
incompetent
men to become
leaders? And
why is it so
hard for
competent peop
le--especially
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competent
women--to
advance?
Marshaling
decades of
rigorous
research, Chamo
rro-Premuzic
points out that
although men
make up a
majority of
leaders, they
underperform
when compared
with female
leaders. In
fact, most
organizations
equate
leadership
potential with
a handful of
destructive
personality
traits, like
overconfidence
and narcissism.
In other words,
these traits
may help
someone get
selected for a

leadership
role, but they
backfire once
the person has
the job. When
competent
women--and men
who don't fit
the
stereotype--are
unfairly
overlooked, we
all suffer the
consequences.
The result is a
deeply flawed
system that
rewards
arrogance
rather than
humility, and
loudness rather
than wisdom.
There is a
better way.
With clarity
and verve, Cham
orro-Premuzic
shows us what
it really takes
to lead and how
new systems and
processes can

help us put the
right people in
charge.

Harvard
Business
Review on
Succeeding as
an
Entrepreneur
Quill Driver
Books
Your personal
goals need a
long-term
strategy.
It's no
secret that
we're pushed
to the limit.
Today's
professionals
feel rushed,
overwhelmed,
and
perennially
behind. So we
keep our
heads down,
focused on
the next
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thing, and the
next, without
a moment to
breathe. How
can we break
out of this
endless cycle
and create
the kind of
interesting,
meaningful
lives we all
seek? Just as
CEOs who
optimize for
quarterly
profits often
fail to make
the strategic
investments
necessary for
long-term
growth, the
same is true
in our own
personal and
professional
lives. We
need to
reorient

ourselves to
see the big
picture so we
can tap into
the power of
small changes
that, made
today, will
have an
enormous and 
disproportion
ate impact on
our future
success. We
need to start
playing The
Long Game. As
top business
thinker and
Duke
University
professor
Dorie Clark
explains, we
all know
intellectuall
y that
lasting
success takes
persistence

and effort.
And yet so
much of the
relentless
pressure in
our culture
pushes us
toward doing
what's easy,
what's
guaranteed,
or what looks
glamorous in
the moment.
In The Long
Game, she
argues for a
different
path. It's
about doing
small things
over time to
achieve our
goals—and
being willing
to keep at
them, even
when they
seem
pointless,
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boring, or
hard. In The
Long Game,
Clark shares
unique
principles
and
frameworks
you can apply
to your
specific
situation, as
well as vivid
stories from
her own
career and
other
professionals
'
experiences.
Everyone is
allotted the
same twenty-
four
hours—but
with the
right
strategies,
you can
leverage

those hours in
more
efficient and
powerful ways
than you ever
imagined.
It's never an
overnight
process, but
the long-term
payoff is
immense: to
finally break
out of the
frenetic day-
to-day
routine and
transform
your life and
your career.
The Harvard
Business
Review
Manager's
Handbook MIT
Press
DON'T LET
YOUR WRITING
HOLD YOU
BACK. When

you’re
fumbling for
words and
pressed for
time, you
might be
tempted to
dismiss good
business
writing as a
luxury. But
it’s a skill
you must
cultivate to
succeed:
You’ll lose
time, money,
and influence
if your e-
mails,
proposals,
and other
important
documents
fail to win
people over.
The HBR Guide
to Better
Business
Writing, by
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writing expert
Bryan A.
Garner, gives
you the tools
you need to
express your
ideas clearly
and
persuasively
so clients,
colleagues,
stakeholders,
and partners
will get
behind them.
This book
will help
you: • Push
past writer’s
block •
Grab—and
keep—readers’
attention •
Earn
credibility
with tough
audiences •
Trim the fat
from your
writing •

Strike the
right tone •
Brush up on
grammar,
punctuation,
and usage
Using Small
Wins to
Ignite Joy,
Engagement,
and
Creativity at
Work Harvard
Business
Review Press
The best
leaders know
how to
communicate
clearly and
persuasively.
How do you
stack up?If
you read
nothing else
on
communicating
effectively,
read these 10
articles.

We’ve combed
through
hundreds of
articles in
the Harvard
Business
Review
archive and
selected the
most
important
ones to help
you express
your ideas
with clarity
and impact—no
matter what
the
situation.
Leading
experts such
as Deborah
Tannen, Jay
Conger, and
Nick Morgan
provide the
insights and
advice you
need to:
Pitch your

Page 15/26 May, 19 2024

Harvard Business Review Author Guidelines



 

brilliant idea
—successfully
Connect with
your audience
Establish
credibility
Inspire
others to
carry out
your vision
Adapt to
stakeholders’
decision-
making style
Frame goals
around common
interests
Build
consensus and
win support
Stand Out
Harvard
Business
Review Press
The one
primer you
need to
develop your
managerial
and

leadership
skills.
Whether
you’re a new
manager or
looking to
have more
influence in
your current
management
role, the
challenges
you face come
in all shapes
and sizes—a
direct
report’s
anxious
questions,
your boss’s
last-minute
assignment of
an important
presentation,
or a blank
business case
staring you
in the face.
To reach your
full

potential in
these
situations,
you need to
master a new
set of
business and
personal
skills.
Packed with
step-by-step
advice and
wisdom from
Harvard
Business
Review’s
management
archive, the
HBR Manager’s
Handbook
provides best
practices on
topics from
understanding
key financial
statements
and the
fundamentals
of strategy
to emotional
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intelligence
and building
your
employees’
trust. The
book’s brief
sections
allow you to
home in
quickly on
the solutions
you need
right away—or
take a deeper
dive if you
need more
context. Keep
this
comprehensive
guide with
you
throughout
your career
and be a more
impactful
leader in
your
organization.
In the HBR
Manager’s

Handbook
you’ll find:
- Step-by-
step guidance
through
common
managerial
tasks - Short
sections and
chapters that
you can turn
to quickly as
a need arises
- Self-
assessments
throughout -
Exercises and
templates to
help you
practice and
apply the
concepts in
the book -
Concise
explanations
of the latest
research and
thinking on
important
management

skills from
Harvard
Business
Review
experts such
as Dan
Goleman,
Clayton
Christensen,
John Kotter,
and Michael
Porter - Real-
life stories
from working
managers -
Recaps and
action items
at the end of
each chapter
that allow
you to
reinforce or
review the
ideas quickly
The skills
covered in
the book
include: -
Transitioning
into a
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leadership
role -
Building
trust and
credibility -
Developing
emotional
intelligence
- Becoming a
person of
influence -
Developing
yourself as a
leader -
Giving
effective
feedback -
Leading teams
- Fostering
creativity -
Mastering the
basics of
strategy -
Learning to
use financial
tools -
Developing a
business case
Harvard
Business Press

Drawing on
intimate
diaries and
correspondence,
a definitive
portrait of
economist
Joseph A.
Schumpeter
examines his
theory of
"creative
destruction" as
a driving force
of capitalism,
his emphasis on
entrepreneurial
and strategic
business
thinking, the
influence of
his theories on
modern-day
globalization,
and his
tumultuous
personal life.

Negotiating
Your Way
from Confron
tation to
Cooperation

Routledge
Reinvent
your
organization
for the
hybrid age.
Hybrid work
is here to
stay—but
what will it
look like at
your
company? Org
anizations
that mandate
rigid,
prepandemic
policies of
five days a
week at the
traditional,
co-located
office may
risk a mass
exodus of
talent. But
designing a
hybrid
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office that
furthers
your
business
goals while
staying true
to your
culture will
require expe
rimentation
and rigorous
planning.
Hybrid
Workplace:
The Insights
You Need
from Harvard
Business
Review will
help you
adopt techno
logical,
cultural,
and
management
practices
that will
let you

seize the
benefits and
avoid the
pitfalls of
the hybrid
age.
Business is
changing.
Will you
adapt or be
left behind?
Get up to
speed and
deepen your
understandin
g of the
topics that
are shaping
your
company's
future with
the Insights
You Need
from Harvard
Business
Review
series.
Featuring

HBR's
smartest
thinking on
fast-moving 
issues—block
chain, cyber
security,
AI, and
more—each
book
provides the
foundational
introduction
and
practical
case studies
your
organization
needs to
compete
today and
collects the
best
research,
interviews,
and analysis
to get it
ready for
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tomorrow. You
can't afford
to ignore
how these
issues will
transform
the
landscape of
business and
society. The
Insights You
Need series
will help
you grasp
these
critical
ideas—and
prepare you
and your
company for
the future.
Get Unstuck,
Embrace
Change, and
Thrive in
Work and
Life Harvard
Business

Press
Offers
advice on
how to lead
an
organization
into change,
including
establishing
a sense of
urgency,
developing a
vision and
strategy,
and
generating
short-term
wins.
The
Innovator's
Dilemma with
Award-
Winning
Harvard
Business
Review
Article ?How
Will You

Measure Your
Life?? (2
Items)
Harvard
Business
Review Press
A new
classic,
cited by
leaders and
media around
the globe as
a highly
recommended
read for
anyone
interested
in
innovation.
In The
Innovator’s
DNA, authors
Jeffrey
Dyer, Hal
Gregersen,
and
bestselling
author
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Clayton
Christensen
(The
Innovator’s
Dilemma, The
Innovator’s
Solution,
How Will You
Measure Your
Life?) build
on what we
know about
disruptive
innovation
to show how
individuals
can develop
the skills
necessary to
move
progressivel
y from idea
to impact.
By
identifying
behaviors of
the world’s
best innovat

ors—from
leaders at
Amazon and
Apple to
those at
Google,
Skype, and
Virgin
Group—the
authors
outline five
discovery
skills that
distinguish
innovative
entrepreneur
s and
executives
from
ordinary
managers:
Associating,
Questioning,
Observing,
Networking,
and Experime
nting. Once
you master

these
competencies
(the authors
provide a se
lf-
assessment
for rating
your own
innovator’s
DNA), the
authors
explain how
to generate
ideas,
collaborate
to implement
them, and
build
innovation
skills
throughout
the
organization
to result in
a
competitive
edge. This
innovation
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advantage
will
translate
into a
premium in
your
company’s
stock
price—an
innovation
premium—whic
h is
possible
only by
building the
code for
innovation
right into
your organiz
ation’s
people,
processes,
and guiding
philosophies
. Practical
and
provocative,
The

Innovator’s
DNA is an
essential
resource for
individuals
and teams
who want to
strengthen
their
innovative
prowess.
How to Find
Your
Breakthrough
Idea and
Build a
Following
Around It
Harvard
Business
Press
Get these
bestsellers
together: one
of the most
influential
business
books of all
time—with a

bonus HBR
article that
will inspire
you to find
meaning and
happiness in
your life by
applying the
principles of
business The
Innovator’s
Dilemma His
work is cited
by the
world’s best
known thought
leaders, from
Steve Jobs to
Malcolm
Gladwell. In
his
bestselling
book, The
Innovator’s
Dilemma,
innovation
expert
Clayton M.
Christensen
introduced

Page 22/26 May, 19 2024

Harvard Business Review Author Guidelines



 

the world to
the
revolutionary
principles of
disruptive in
novation--new
rules for
doing
business in a
rapidly
changing
environment.
This business
classic shows
how even the
most
outstanding
companies can
do everything
right—yet
still lose
market
leadership.
Every
thoughtful
business
person--no
matter your
level or indu
stry—should

read this book
to avoid a
similar fate.
Offering both
the successes
and failures
of leading
companies as
a guide, The
Innovator’s
Dilemma
reveals how
you can
simultaneousl
y do what’s
right for the
near-term
health of
your
established
business,
while
focusing
enough
resources on
the
disruptive
technologies
that
ultimately

could lead to
its downfall.
Ignore the
innovator’s
dilemma at
your peril.
“How Will You
Measure Your
Life?” (BONUS
HBR article)
At Harvard
Business
School,
Clayton
Christensen
teaches
aspiring MBAs
how to apply
management
and
innovation
theories to
build
stronger
companies.
But he also
believes that
these models
can help
people lead
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better lives.
In the award-
winning
Harvard
Business
Review
article, “How
Will You
Measure Your
Life?,” he
explains how,
exploring
questions
everyone
needs to ask:
How can I be
happy in my
career? How
can I be sure
that my
relationship
with my
family is an
enduring
source of
happiness?
And how can I
live my life
with
integrity?

For the first
time, get
this article
together with
the
bestselling
book that
established
Clayton
Christensen
as one of the
world’s most
influential
management
thinkers.

How
Courageous
Companies
Thrive by
Giving More
Than They
Take Harvard
Business
Press
NEW from the
bestselling
HBR’s 10
Must Reads
series. To

innovate
profitably,
you need
more than
just
creativity.
Do you have
what it
takes? If
you read
nothing else
on inspiring
and
executing
innovation,
read these
10 articles.
We’ve combed
through
hundreds of
articles in
the Harvard
Business
Review
archive and
selected the
most
important
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ones to help
you innovate
effectively.
Leading
experts such
as Clayton
Christensen,
Peter
Drucker, and
Rosabeth
Moss Kanter
provide the
insights and
advice you
need to: •
Decide which
ideas are
worth
pursuing •
Innovate
through the
front
lines—not
just from
the top •
Adapt
innovations
from the

developing
world to
wealthier
markets •
Tweak new
ventures
along the
way using di
scovery-
driven
planning •
Tailor your
efforts to
meet
customers’
most
pressing
needs •
Avoid
classic
pitfalls
such as
stifling
innovation
with rigid
processes
Looking for
more Must

Read articles
from Harvard
Business
Review?
Check out
these titles
in the
popular
series:
HBR’s 10
Must Reads:
The
Essentials
HBR’s 10
Must Reads
on
Communicatio
n HBR’s 10
Must Reads
on
Collaboratio
n HBR’s 10
Must Reads
on
Leadership
HBR’s 10
Must Reads
on Making
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Smart
Decisions
HBR’s 10
Must Reads
on Managing
Yourself
HBR’s 10
Must Reads
on Strategic
Marketing
HBR’s 10
Must Reads
on Teams
HBR's 10
Must Reads
on Managing
Yourself
(with bonus
article "How
Will You
Measure Your
Life?" by
Clayton M.
Christensen)
Harvard
Business
Review Press
Successful

leaders at
any level
and in any
arena are
inevitably
presented
with moral
and ethical
choices.
This unique
and
innovative
textbook is
designed to
encourage
students and
managers to
confront
those
fundamental
moral
challenges,
to develop
skills in
moral
analysis and
judgment,
and to come

to terms with
their own
definition
of moral lea
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