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Forging the Link between Research and Practice SERVICES ...
Research paper. This category covers papers which report on any type of research undertaken by the author(s).
The research may involve the construction or testing of a model or framework, action research, testing of
data, market research or surveys, empirical, scientific or clinical research. Viewpoint.

Journal of Consumer Research | Oxford Academic
Journal of Business Research. Heliyon ’s team of experts provides editorial excellence, fast publication, and high visibility for your
paper. Authors can quickly and easily transfer their research from a Partner Journal to Heliyon without the need to edit, reformat or
resubmit. >Learn more at Heliyon.com.

Author interviews | Journal of Consumer Research | Oxford ...
Journal of Consumer Research, Inc. The Effect of Product Size and Form Distortion on Consumer Recycling Behavior Author(s): Remi Trudel and
Jennifer J. Argo
Journal of Consumer Research - J. Jeffrey Inman; Margaret ...
Journal of Consumer Marketing (JCM) is a journal written by scholars and practitioners, and is edited for marketers who desire further
insight into how people behave as consumers worldwide. Consumption is a key element of much of human behaviour and understanding
consumer behaviour is the key to creating effective marketing strategies.
Journal of Retailing and Consumer Services - Elsevier
It focuses particularly on consumer behaviour and on policy and managerial decisions, encouraging contributions both from practitioners... The journal is an
international and interdisciplinary forum for research and debate in the rapidly developing - and converging - fields of retailing and services studies.
Journal of Consumer Behaviour | Wiley
JOURNAL OF RETAILING AND CONSUMER SERVICES Forging the Link between Research and Practice AUTHOR INFORMATION PACK TABLE OF
CONTENTS. XXX. • Description • Audience ... The journal publishes full-length research papers, case studies and book reviews. There is also a
JCR Online Journal Management System - Home
Journal of Consumer Behaviour. Description. The Journal of Consumer Behaviour aims to promote the understanding of consumer behaviour, consumer research
and consumption through the publication of double-blind peer-reviewed, top quality theoretical and empirical research.
Journal of Business Research - Elsevier
A study published in the Journal for the Association of Consumer Research says one reason may be the material from which plates and other serveware are made. In
a series of controlled experiments and field studies, researchers found that people waste more food when eaten on disposable plates and, on the flip side, consume
more food from permanent plates.
Author Information - Journal of Consumer Research
Welcome to the Journal of Research for Consumers Web site. This site contains articles on a range of consumption-related issues. The articles are provided in
academic and consumer versions. General consumer information and links to consumer organisations around the world are also featured*.
Journal of Consumer Psychology - Wiley Online Library
This is the first consumer research literature to address the link between consumers’ intelligence and social sharing-based consumption. It is also the
first large-scale field study across social, behavioral, and biological sciences to demonstrate the strong association between human intelligence,
preference for social cooperation, and ...
Emerald | Journal of Consumer Marketing information ...
Author Information Founded in 1974, the Journal of Consumer Research publishes scholarly research that describes and explains consumer
behavior. Empirical, theoretical, and methodological articles spanning fields such as psychology, marketing, sociology, economics,
communications, and anthropology are featured in this interdisciplinary journal.
JR Consumers - Welcome - Journal of Research for Consumers
About the Journal. The Journal of Consumer Psychology (JCP) publishes top-quality research articles that contribute both theoretically and empirically to our
understanding of the psychology of consumer behavior. JCP is the official journal of the Society for Consumer Psychology.

Journal of Consumer Research, Inc.
Questions? Contact the editorial office © 2017 Journal of Consumer Research, Inc. All rights reserved.

Founded in 1974, the Journal of Consumer Research publishes scholarly research that describes and explains consumer behavior. Empirical, theoretical,
and methodological articles spanning fields such as psychology, marketing, sociology, economics, communications, and anthropology are featured in
this interdisciplinary journal.
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All manuscripts must be submitted online through ScholarOne Manuscripts. Submissions that arrive via mail or e-mail will not be processed
for review. First-time authors will be required to create a ScholarOne Manuscript user account in order to proceed. Each submission must
adhere to the guidelines set forth below; those that do not follow the guidelines […]
Journal Of Consumer Research Author
JCR Research Curations. JCR Research Curations are free virtual collections of JCR articles selected to highlight an important consumer
research topic. Articles are curated by domain experts who identify links between JCR articles and assemble subject-related collections. The
goal of these curated collections is to allow readers to explore a particular issue in depth and garner a deeper understanding of key consumer
research topics.
Emerald | Journal of Consumer Marketing information
Journal of Consumer Research, Inc. Choosing Here and Now versus There and Later: The Moderating Role of Psychological Distance on Assortment Size
Preferences
Journal of Consumer Research, Inc.
Please use DOI when citing. Page numbers are not ?nal. Af?eck, Glenn, Howard Tennen, Carol Pfeiffer, and Judith Fi?eld (1987), “Appraisals of
Control and Predictability in Adapting to a Chronic Disease,” Journal of Personality and Social Psychology, 53 (2), 273–79. Journal of Consumer
Research, 28 (4), 670–76.
Journal of Consumer Research
“The Future of Brands in a Changing Consumer Marketplace” Special Issue (August 2021) The purpose of this special issue is to encourage and feature
cutting-edge research on the conceptual and practical implications of consumer behavior within the changing marketplace for brands and branding.
Journal of the Association for Consumer Research ...
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