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Strategic Management of Technological Innovation, Sixth Edition
Cengage Learning Business Press
Managing Technology and InnovationAn IntroductionRoutledge
Managing Technology and Innovation for Competitive
Advantage Longman Publishing Group
Managing Innovation: New Technology, New
Products, and New Services in a Global Economy, 2nd
Edition is devoted to providing a better understanding
and better management of all of the causes and
consequences of change that have technological
implications in and around our global organizations.
This text is a unique, original contribution and
represents a significant alternative to the collection of
chapters written by others. The second edition has
new cases with a few classics from the first edition
that have been retained in response to reader
feedback. The key subjects that are included have
been significantly updated and treated in greater
depth. The number of chapters has been reduced
from 12 to 10 so it is easy to adapt to almost any
course or training on the subject in any discipline or
to any audience. This exceptionally informative book
provides a broad perspective on how technological
change can be effectively managed in modern
organizations. The text explains the conceptual
frameworks supported by new and original case
studies for start-up companies like Askmen.com, the
complex challenges of managing international
technology-based companies like NexPress (a joint
venture of Kodak and Heidelberg) in the digital
printing industry, and corporate sustainability using
innovative new product technologies illustrated by the
case of Evinrude’s launch of the E-tec� outboard
motor. John E. Ettlie's three decades in the field of
innovation as an instructor and researcher bring an
exceptional perspective to this subject. His text is
unique in its discussion of how technology has
transformed the service sector. Few books on
technology make the distinction between new
offerings in manufacturing and the service sector
which is emphasized in this text.
Advances in Management Research Routledge
In the ever changing scientific word, Academic
entrepreneurship has emerged as a new and growing

field. Referring to the creation and management of
an environment for active support of knowledge
exploitation and transfer, Academic entrepreneurship
aims to encourage entrepreneurial behavior in the
academic community. Academic Entrepreneurship and
Technological Innovation: A Business Management
Perspective provides a wide-ranging overview of the
relationship between universities and organizations
through the most recent and detailed research on
university entrepreneurship. This book aims to be a
reference source for students, researchers, and
practitioners interested in the academic industry’s
demand for technological innovation.

Strategic Management of Technological Innovation World Scientific
Publishing Company
Technical advancements are an important part of modern society,
but particularly important in the business world. The success or
failure of business operations can be affected by the technical
operations working within it. Technology, Innovation, and
Enterprise Transformation addresses the crucial relationship between
a business and its technical implementations, and how current
innovations are changing how the industry operates. Highlighting
current theoretical frameworks, novel empirical research discoveries,
and fundamental literature surveys, this book is an essential reference
source for academicians, professionals, and researchers who are
interested in the latest technical insights within the business field.
Technology, Innovation, and Enterprise Transformation
Taylor & Francis
This book: Strategic Management of Technological
Innovation, Sixth Edition is written for courses that may be
called strategic management of technology and innovation,
technology strategy, technology innovation, technology
management, or for specialized new product development
courses that focus on technology. The subject is
approached as a strategic process, and as such, is
organized to mirror the strategic management process used
in most strategy textbooks, progressing from assessing the
competitive dynamics of a situation, to strategy formulation,
to strategy implementation. Highlights: 1. Complete
Coverage for Both Business and Engineering Students 2.
New Short Cases and New Indian Cases 3. Cases, Data,
and Examples from around the World 4. More
Comprehensive Coverage and Focus on Current Innovation
Trends
Managing Innovation Routledge
Get complete, up-to-date and authoritative coverage of
technology and innovation. A broadly encompassing
encyclopedia on the emerging topic of technology innovation
and management (TIM), this volume covers a wide array of
issues. TIM is a relatively new field and is highly
interdisciplinary, incorporating strategy and entrepreneurship,
economics, marketing, organizational behavior, organization
theory, physical and life sciences, and even law. All of these
disciplines are represented in this volume, and their
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intersections are made clear. Entries are contributed by scholars
from around the world who are leading experts in their respective
topics. This volume is appropriate for scholars who are new to
this particular field, as well as industry practitioners interested in
understanding the state of knowledge in these specific areas.
Entries may also serve as useful instructional materials, given
their span of coverage as well as their currency. VK Narayanan
is Stubbs Professor of Strategy & Entrepreneurship and
Associate Dean of Research at Drexel University, Philadelphia,
U.S.A. Gina O'Connor is Associate Professor of Marketing in the
Lally School of Management and Technology at Rensselaer
Polytechnic Institute, Troy, NY, U.S.A.
The Management of Innovation and Technology World
Scientific
The International Association for Management of
Technology (IAMOT) is one of the largest scientific
associations dealing with the education, research and
application of management of technology. The annual
conferences held by IAMOT assemble the most important
scientists and experts in the field. The 16th conference held
in 2007 included papers by experts from 32 countries. This
book compiles the best of those papers presented at the
conference. It covers topics and issues related to the
knowledge economy, commercialization of knowledge,
green technologies, and sustainable development.
Managing Innovation John Wiley & Sons
This book introduces readers to state-of-the-art cases and tools
for managing innovation in today’s rapidly changing business
environment. It provides a wealth of methodological knowhow
and guidance on practical applications, as well as case studies
that reveal various challenges in technology and innovation
management. Written by a mix of academic scholars and
practitioners, the respective chapters present tools and
approaches for the early detection of emerging fields of
innovation, as well as relevant processes and resources. The
contributing authors hail from leading innovative companies
including Google, Amazon, Intel, Daimler-Benz, and NASA.
Managing Innovation and Entrepreneurship in Technology-
Based Firms Prentice Hall
Strategic Management of Technological Innovation, 4e by
Melissa Schilling is the first comprehensive and rigorous, yet
accessible text for the Technology and Innovation Management
course. Unlike other books, Schilling's approach synthesizes the
major research in the field, providing students with the
knowledge needed to enhance case discussion and analysis.
The subject is approached as a strategic process, and as such,
is organized to mirror the strategic management process used in
most strategy textbooks, progressing from assessing the
competitive dynamics of a situation, to strategy formulation, to
strategy implementation. As a brief, affordable paperback, it is
ideal to package with cases. Recommended case sets from the
author are available through McGraw-Hill Create or from the
Harvard Business School Case Database.
Competing Through Technological Excellence John Wiley &
Sons
Let Ettlie show you how to take charge of technological
change! Technological change is inevitable, but how you
respond to change is not. Now, with Ettlie's Managing
Technological Innovation you can learn how to harness the
power of technology-from simple improvements to
breakthroughs-for competitive advantage with proven
management principles and methodologies. Presenting a
comprehensive approach that is also easy-to-understand,
Ettlie discusses the technical and organizational issues
involved in implementing product, process and information

technologies. Throughout, the text focuses on integration, so
that organizations can obtain the most value from new
technologies. You'll also learn how to link appropriate
organizational innovations with technological innovations,
and manage change within an organization and in its
environment. Special features will help you understand key
concepts: * Ettlie's clear, easy-to-understand style provides
just the right amount of technical detail. * Short, "boxed"
cases clarify important points and bring material to life. *
Extended, end-of-chapter cases enable you to explore
issues in depth. * Exercises reinforce key concepts. * Self-
assessment tools and exercises help gauge your progress.
Academic Entrepreneurship and Technological Innovation:
A Business Management Perspective Oxford University
Press
Designed for courses within MBA engineering and
executive education programmes, this book provides a
variety of approaches and perspectives on issues critical to
the effective leadership of technical professionals and cross-
functional teams throughout the innovation process.
Updated throughout, the second edition's articles cover
such topics as motivating professionals, measuring
productivity, organizing and leading cross-functional
development teams, enhancing creativity, developing
human resource capabilities,and using technology as a
strategic resource. These articles represent the thoughts
and ideas of researchers and practitioners seeking a richer
understanding of the complex interplay between the
specialized knowledge and skills of creative professionals
and the realistic pressures and constraints required by
successful business organizations.
Managing Technological Innovation: Tools And Methods
Oxford University Press on Demand
Managing Innovation is an established, best-selling text for
MBA, MSc and advanced undergraduate courses on
innovation management, management of technology, new
product development and entrepreneurship. It is also widely
used by managers in both the service and manufacturing
sectors. Now in its fifth edition, the text has been fully
revised and is accompanied by the Innovation Portal at
www.innovation-portal.info, which contains an extensive
collection of additional digital resources for both lecturers
and students. Features: The Research Notes and Views
from the Front Line feature boxes strengthen the evidence-
based and practical approach making this a must-read for
anyone studying or working within innovation. The
Innovation Portal at www.innovation-portal.info is an
essential resource for both student and lecturer and
includes the Innovation Toolkit – a fully searchable array of
practical innovation tools along with a compendium of
cases, activities, audio and video clips.
The Shaping of Technology and Institutions of the Market
Economy McGraw-Hill Education
"By explaining the innovation process the book reveals the
broad scope of MTI and its importance for company survival,
growth and sustainability. It describes how MTI has to be
managed strategically and how this is successfully achieved by
formulating and implementing strategy and delivering value.
Chapters provide frameworks, tools and techniques, and case
studies on managing: innovation strategy, communities, and
networks, R&D, design and new product and service
development, operations and production, and
commercialization." "This new edition has been fully revised and
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updated to reflect the latest teaching and research, and to ensure
its continuing relevance to the contemporary world of MTI. It will
be an important resource for academics, students, and
managers throughout the world, is a recommended text for
students of innovation and technology management at
postgraduate and undergraduate level, and is particularly
valuable for MBA courses."--BOOK JACKET.
Technology and Innovation Management Pearson College Division
This timely handbook represents the latest thinking in the field of
technology and innovation management, with an up-to-date overview
of the key developments in the field. The editor provides with a
critical, introductory essay that establishes the theoretical framework
for studying technology and innovation management The book will
include 15-20 original essays by leading authors chosen for their key
contribution to the field These chapters chart the important debates
and theoretical issues under 3 or 4 thematic headings The handbook
concludes with an essay by the Editor highlighting the emergent
issues for research The book is targeted as a handbook for
academics as well as a text for graduate courses in technology and
innovation management
Managing Technological Innovation CRC Press
From drones to wearable technology to Hyperloop pods that
can potentially travel more than seven hundred miles per
hour, we’re fascinated with new products and technologies
that seem to come straight out of science fiction. But,
innovations are not only fascinating, they’re polarizing, as,
all too quickly, skepticism regarding their commercial
viability starts to creep in. And while fortunes depend on
people’s ability to properly assess their prospects for
success, no one can really agree on how to do it, especially
for truly radical new products and services. In Innovation
Equity, Elie Ofek, Eitan Muller, and Barak Libai analyze how
a vast array of past innovations performed in the
marketplace—from their launch to the moment they became
everyday products to the phase where consumers moved
on to the “next big thing.” They identify key patterns in how
consumers adopt innovations and integrate these with
marketing scholarship on how companies manage their
customer base by attracting new customers, keeping
current customers satisfied, and preventing customers from
switching to competitors’ products and services. In doing
so, the authors produce concrete models that powerfully
predict how the marketplace will respond to innovations,
providing a much more authoritative way to estimate their
potential monetary value, as well as a framework for making
it possible to achieve that value.
An Introduction McGraw-Hill/Irwin
This updated, second edition of the book offers an
understanding of the management of technology and
innovation, not in isolation, but as a dynamic integrated
system connected to organizational culture, knowledge
management and value creation. To enhance the
understanding of the hypercompetitive industrial markets of
the globe, this edition carries two new chapters focusing on
how technological innovation can lead to wealth creation. In
doing so, it weaves wealth creation with other seminal
concepts of social capital, human capital and knowledge
management. An additional appendix outlines a few
technologies and approaches that are useful in technology
management. Management of Technology and Innovation:
Competing through Technological Excellence provides a
synoptic account of the diverse dimensions of technology
management, from incremental innovation, integration of
design and manufacture to technological innovation and

creation of hybrid technologies. It provides an outline of the
rationale of the strategic evaluation of investments in
technology, and brings about its contrast with the
conventional accounting framework of net present value
(NPV) and discount cash flow (DCF) analyses. It also
discusses the national technological/industrial policies of
USA and Japan. This book will be an invaluable resource for
management students and teachers studying the theory and
practice of technology management.
A Strategic Approach Routledge
When Innovation is considered one of the key drivers of corporate
success, why do organisations struggle to implement it? Research
suggests that innovations fail due to a lack of acceptance by
employees; therefore an understanding of potential adopters and the
factors influencing their decisions is essential. Despite much research
on adoption of innovation by an organization, very little is known
about its acceptance by individuals within it. Managing Innovation
Adoption is about managing technological innovation implementation
at work in an effective way by presenting a new theoretical
framework. Based on the theory of reasoned action (TRA), the
technology acceptance model (TAM) and other conceptual
frameworks, Dr Talukder’s enhanced model combines factors from
existing and original models to create a coherent new model. The
data collected proves that it can be used to assist a broader
understanding of how people in an organization adopt and use
innovations. As well as contributing to academic knowledge, the
author’s discoveries have practical implications for organizations,
managers, administrators and employees.
The Handbook of Technology and Innovation Management SAGE
Describes principles and methodologies necessary to build efficient
and highly productive work systems in high tech organizations that
must develop and deploy new products in a timely fashion with
competitive advantage. Presents techniques applicable to small high
tech consumer products or large complex systems requiring cost
control, waste minimization and rapid product development. Stresses
methodologies to be used for strategic advantage. Suggests diverse
strategic plans and their pros and cons, depending on the product and
markets.
Innovation, Organizational Change and Technology
Oxford University Press, USA
Managing Innovation: The Social Dimensions of Creativity,
Invention and Technology focuses on the relationship
between inventions and innovations with industrial
development and economic advancement. The book
stresses the point that advancement in industries and
economy can be more successful when these are in
balance. Containing the works of various authors, the book
proceeds by highlighting the social dimension of invention
and innovation. The role of the government in the promotion
of innovations and inventions is also noted. The book also
reiterates the point that human factors have definitely
affected innovation and productivity. This stance is
supported by the discussion on a case study in labor-
management cooperation. Inventions and innovations in the
social dimension are also established to be related with
industrial productivity. The book also touches upon how
education has influenced the advancement of technology in
Japan. The text is best suited to those who are interested in
pushing the role of inventions and innovations in shaping
the society.
Managing Corporate Innovation McGraw-Hill Higher Education
Modern technology and innovation are vital to the success of all
companies, be they hi-tech firms or companies seemingly
unaffected by technology and innovation; whether established
firms or business start-ups. This book focuses on understanding
technology as a corporate resource, covering product
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development, design of systems and the managerial aspects of
new and high technology. Topics investigated include: the
internal organization of high technology firms the management of
technology in society managing innovation dilemmas and
strategies. The wide-ranging experience of the teachers and
experts contributing to this book has resulted in an integrated,
multi-disciplinary, textbook that provides an introductory overview
to managing technology and innovation in the twenty-first
century. This text is essential reading for students of business
and engineering concerned with technology and innovation
management.
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