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Umesatz- und Profitabilit[] tsauswirkungen industrieller
Dienstleistungen Campus Verlag

This crucial Handbook brings together the latest thinking on the circular
economy, an area that has increasingly caught global attention.
Contributors explore a broad range of themes such as recycling systems
and new business models, as well as consolidating the many ways in
which the topic has been dealt with in research, business and policy-
making. The Handbook of the Circular Economy is not only relevant,
but also essential for students, academics, and policy-makers trying to
make sense of the plethora of ways in which the term has been applied
and interpreted.

The Principle of Profit Models Springer Science & Business Media
This open access book provides insight into the implementation of
Life Cycle approaches along the entire business value chain,
supporting environmental, social and economic sustainability related
to the development of industrial technologies, products, services
and policies; and the development and management of smart
agricultural systems, smart mobility systems, urban infrastructures
and energy for the built environment. The book is based on papers
presented at the 8th International Life Cycle Management
Conference that took place from September 3-6, 2017 in
Luxembourg, and which was organized by the Luxembourg Institute
of Science and Technology (LIST) and the University of
Luxembourg in the framework of the LCM Conference Series.
(Ré)inventez votre Business Model - 2e éd. Butterworth-
Heinemann

The concept of relationship marketing has been discussed
among marketing academics and managers since the early
1980s. But instead of reaching its maturity stage, relationship
marketing is nowadays encountering its next upsurge. Dueto a
confluence of trends driving the global business
world—including the transition to service-based economies,
faster product commoditization, intensified competition
worldwide, growth among emerging markets, aging populations,
advertising saturation, and (above all) the digital age—strong
customer relationships are more than ever vital to company
strategy and performance. Relationship Marketing in the Digital
Age provides a comprehensive overview of the state-of-the-art
of relationship marketing, offering fruitful insights to marketing
scholars and practitioners. In seven chapters, divided into two
main sections on understanding (Part 1) and effectively applying
(Part 11) relationship marketing, an introductory and a
concluding chapter, readers learn how to successfully manage
customer—seller relationships.

The Wide Lens John Wiley & Sons

The Case Study method of teaching and learning, adopted by business
schools and management centres globally, provides an important function
in management education, but employing it effectively can often be a
challenge. This book provides practical insights, tools and approaches for
both case teaching and writing, drawing on perspectives from expert
practitioners around the world. This book aims to critically examine
different approaches to using case studies in group-based, participant-
centred learning environments, exploring good practices for case teaching
and learning. It provides guidance for case writers on various approaches
to structuring case data, presentational formats, and the use of technology
in the construction of different types of cases. It also demonstrates the use
of the case method as a tool for assessment, supporting students’ own
development of cases to showcase good practice in organisations. The final
section of this book showcases some of the resources available, providing
links and reviews of additional material that can support future case
teaching and writing practice, including publication. The Case Study
Companion is designed for lecturers using cases within their teaching
across all management disciplines, as well as those training for Professional
Development and Management Education qualifications. It will also be
useful for postgraduate, MBA and Executive Education students wanting to
make the most of case studies in their learning and assessments.
Comodi ty Marketing Packt Publishing Ltd
Waste to Wealth proves that 'green' and
‘growt h' need not be binary alternatives.
The book exam nes five new busi ness nodel s
that provide circular growh from depl oyi ng
sust ai nabl e resources to the sharing
econony before setting out what business

| eaders need to do to inplenent the nodels
successful ly.

| nt er nati onal Busi ness Dunod

Do you want to know how a quintessentially British
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brand expands into the Chinese nmarket, how

organi zati ons incorporate social nedia into their
communi cati on canpai gns, or how a departnent store
can channel its business online? Wiat can you

|l earn fromthese practices and how could it

i nfluence your career, whether in marketing or
not? Marketing, 4th edition, wll provide the
skills vital to successfully engaging with

mar keti ng across all areas of society, from
dealing with skeptical consuners, noving a

busi ness online, and deciding which pricing
strategy to adopt, through to the ethica

I mplications of marketing to children, and being
aware of how to use social networking sites to a
busi ness advantage. In this edition, a broader
range of integrated exanples and nmarket insights
wi t hin each chapter denonstrate the rel evance of
theory to the practice, featuring comnmpani es such
as Porsche, Facebook, and L' Oreal. The diversity
of marketing on a global scale is showased by
exanpl es that include advertising in the Mddle
East, Soberana marketing in Panama, and LEGO s
expansi on into energing markets. Theory into
practice boxes relate these exanpl es back the

t heoretical franmeworks, nodels, and concepts
outlined in the chapter, giving a fully integrated
overview of not just what marketing theory | ooks
like in practice, but howit can be used to
pronote a conpany's success. Video interviews with
those in the industry offer a truly unique insight
into the fascinating world of a marketing
practitioner. For the fourth edition, the authors
speak to a range of conpanies, from Wthers

Worl dwi de to Aston Martin, the City of London
Police to Spotify, asking marketing professionals
to talk you through how they dealt with a

mar ket i ng problem facing their conpany. Review and
di scussi on questions conclude each chapter,
pronpting readers to exam ne the thenmes di scussed
in nore detail and encouragi ng themto engage
critically with the theory. Links to sem na

papers throughout each chapter also present the
opportunity to take |earning further. Enploying
their widely-praised witing style, the authors
conti nue to encourage you to | ook beyond the

cl assi cal marketi ng perspectives by contrasting
these with the nore nodern services and soci etal
school s of thought, while new author, Sara
Rosengren, provides a fresh European perspective
to the subject. The fourth edition of the best-
selling Marketing, will pique your curiosity with
a fascinating, contenporary, and notivationa
insight into this dynam c subject. The book is
acconmpani ed by an Online Resource Centre that
features: For everyone: Practitioner |nsight

vi deos Library of video |links Wrksheets For
students: Author Audi o Podcasts Miltiple choice
questions Flashcard gl ossaries Enployability

gui dance and marketing careers insights Internet
activities Research insights Wb |inks For

| ecturers: VLE content PowerPoint Slides Test bank
Essay Questions Tutorial Activities Marketing
Resource Bank Pointers on Answering Di scussion
questions Figures and Tables fromthe book
Transcripts to acconpany the practitioner
vi deos.

Produkte al s Dienstleistung verstehen Springer

NEW YORK TI MES BESTSELLER #1 WALL STREET JOURNAL
BESTSELLER Bl ue Ccean Shift is the essentia
follow up to Blue Ccean Strategy, the classic and
over 4 mllion copy global bestseller by world-
renowned professors W Chan Ki m and Renee

Maubor gne. Drawi ng on nore than a decade of new
wor k, Kim and Mauborgne show you how t o nove
beyond conpeting, inspire your people's

confi dence, and seize new growth, guiding you step-
by-step through how to take your organization from
a red ocean crowded with conpetition to a bl ue
ocean of uncontested nmarket space. By conbi ni ng
the insights of human psychol ogy with practica
mar ket -creating tools and real -world gui dance,
and Mauborgne deliver the definitive guide to
shift yourself, your team or your organization to
new hei ghts of confidence, market creation, and
growt h. They show why nondi sruptive creation is as
i nportant as disruption in seizing new grow h.

Bl ue Ccean Shift is packed wth all-new research
and exanpl es of how | eaders in diverse industries
and organi zati ons made the shift and created new
mar ket s by applying the process and tools outlined
in the book. Wether you are a cash-strapped
startup or a large, established conpany, nonprofit

I nsi ght

Ki m
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or

nati onal governnent, you will |earn how to nove
fromred to blue oceans in a way that builds your
peopl e's confidence so that they own and drive the
process. Wth battle-tested | essons | earned from
successes and failures in the field, Blue Ccean
Shift is critical reading for |eaders, managers,
and entrepreneurs alike. You'll |earn what works,
what doesn't, and how to avoid the pitfalls al ong
the way. This book will enpower you to succeed as
you enbark on your own bl ue ocean journey. Blue
Ocean Shift is indispensable for anyone comm tted
to building a conmpelling future.

Profiting From Services and Solutions ME.

Shar pe

The transport industry has an inportant role
to play in addressing climte change and the
envi ronnmental chall enges faci ng governnents,
busi nesses and i ndivi dual s. Achi eving net zero
em ssions by 2050 wll require this sector,

which is a large contributor of emssions, to

i nnovat e, adapt and drive positive change. New
t echnol ogi es including batteries and
alternative fuels will all be significant, as

wi || devel oping different approaches and
out |l ooks. The Road to Zero Emi ssions is the
conprehensi ve guide for those in the transport
i ndustry to understanding what can and is
bei ng done to tackle climte change. Through
exam ni ng established conpani es and new
entrants in the autonotive space, readers are
provi ded with exanples of the inportance of

i nfrastructure, business innovation and
financing for the future. In addition to this,
the role of governnments in establishing
policies, such as zero-em ssion zones, is also
di scussed. Progressing towards zero em ssions
requires imredi ate change and this book w ||
start you on the journey.

The Perfornmance Econony Kogan Page
Publ i shers

,Digitale Transformati onsexzellenz“ — Ein

I ndi vi duel | adapti erbares Buch fir KMJ und
B2B- Firnmen Steffen Jackl e und Uwne

Br iiggemann erl autern in i hrem Buch
,Digitale Transformati onsexzellenz®, we

kleine und mttlere Unternehnmen (KMJ) sow e
Fi rmen aus dem Busi ness-t o- Busi ness-Bereich
(B2B): a) die Herausforderungen der
digitalen Transformati on neistern.b) sich
Wet t bewer bsvorteile sichern. In ihrem Wrk
gehen di e Autoren darauf ein, welche
spezi el |l en Geset znaldi gkei ten, R siken und
Chancen fiar Unternehnen gelten, wenn es
darum geht, die digitale Transformation
erfolgreich zu bewerkstelligen. Mt

Handl ungsenpf ehl ungen, Praxi sbei spi el en und
Checkl i sten Das Buch ,Digitale

Transformati onsexzel | enz“ beschaftigt sich
imKern mt fol genden Inhalten: ¢ Custoner-

Per spektive: Kundennutzen steigerne Conpany-
Per spektive: Effizienz erhthen und

Wet t bewer bsf &hi gkeit gewahr| ei st ene

Dom nanz digital er Technol ogien: die 22

Prot ot ypene Strategi eentw cklung auf Basis
der CCXM Anhand zahl rei cher Praxi sbeispiele
wer den strategi sche Opti onen

her ausgear bei tet und i ndi vi duel |

adapt i er bar e Handl ungsopti onen sow e
Checklisten fiur die Digitalisierung im

Mttel stand abgeleitet.

Desi gni ng Sust ai nabl e Technol ogi es,
Pol i ci es Busi ness Expert Press
Europa i st berdhnt fidr seine Hardware- Produkte,
versorgt die Welt mt Maschinen und Autos. Auf
allen Markten weltweit ist »Made in Europe« ein
Qual i t &t ssi egel, zum ndest sol ange es um Har dwar e
geht. Den Kanpf um di e besten Software-Ldsungen
hat Europa dagegen | angst gegen die USA und China
verloren. Es ist also hdochste Zeit, die Aufholjagd
zu begi nnen. Das Internet der Dinge ist die beste
Cel egenheit daflir, bietet es die Mglichkeit,
Produkte mt Software-L6sungen verschnel zen zu

| assen. Wl che innovativen Produkte, Services und
Geschaftsnodel | e dabei entstehen kbénnen, zeigen
di e Autoren an 66 Produkt- Service-Mistern.

Pr oduct s and

es
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Praxi sorientierte Ergebni sse aus der

nodel s wi | |

be conpl enented by a weal th of

Forschungsarbeit des Bosch-10T-Lab inspirieren zum fj gures and additional tools to help

Wi t er denken

From Products to Services Penguin

Mat eri al s and Sust ai nabl e Devel opnent, Second
Edition, witten by noted materials sel ection
authority M ke Ashby, provides a structure and
framewor k for anal yzi ng sust ai nabl e

devel opnment and the role of materials init.
The book's aimis to introduce ways of

expl ori ng sustai nabl e devel opnent to readers
in a way that avoids sinplistic

I nterpretations and approaches conplexity in a
systematic way. There is no conpletely '"right'
answer to questions of sustainable

devel opnent, instead, there is a thoughtful,
wel | -researched response that recogni zes
concerns of stakehol ders, conflicting
priorities, and the economc, |egal and soci al
aspects of the technology and its
environnmental |egacy. The intent of the book
Is not to offer solutions to sustainability
chal l enges but rather to inprove the quality
of di scussion and enabl e i nfornmed, bal anced
debate. This updated edition has been updated
to reflect new insights, regulatory trends and
ot her devel opnents that have occurred since
publication of the previous edition. Describes
sust ai nabl e devel opnent in increasingly
detail ed progression, froma broad overviewto
speci fic tools and nethods | ncludes updated
chapter |l ength case studies on topics such as
bi opol yners, electric cars, banboo, and
lighting that vividly illustrate the
sust ai nabl e devel opnent process froma

mat eri al s perspective Covers busi ness and
econom c aspects in chapters on corporate
sustainability and the "circular materials

econony”

The Strategic Managenent of Information Systens
Dunod

A radical new | eadership strategy to transform

busi ness as we know it—from a dream team of | NSEAD
prof essors and nega- bestselling author Ram Charan
The business | andscape is littered with the

wr eckage of conpani es that crashed and burned when
an apocal ypse cane—+n the shape of new conpetitive
t echnol ogi es, upstart entrants, denographic
shifts, and new world orders. Who can feel safe in
firestorm change? The authors of The Phoeni x
Encounter Method don’t advise safety. In fact,
their nethod of | eadership thinking requires you
to i magi ne burning your business to the
ground—hrow ng yourself into a firestorm
change—and turni ng the upheaval to your

organi zation’s advantage. It can then rise,

phoeni x-1i ke, fromthe ashes, stronger and nore
powerful than ever. Witten with a sense of
urgency and purposefully radi cal provocation, The
Phoeni x Encounter Method represents the forward

t hi nki ng of | egendary business guru Ram Charan and
professors fromthe senior global |eadership
program of | NSEAD, one of the world s top graduate
busi ness school s. The resulting nethodol ogy, based
on anal ysis of thousands of articles, studies,
reports, and academ c and busi ness practice, was
field tested in real-life Phoenix Encounters
conducted with nore than fifteen hundred senior
executives—from startups and fam |y businesses to
| egacy conpani es—+epresenting a broad range of

i ndustry and sectors in both devel oped and

devel opi ng econom es. \Whatever your sector or

i ndustry, if you re responsible for your

organi zation’s ability to use change as a
transformati ve opportunity, you' |l appreciate the
dramatic i npact The Phoeni x Encounter Method wil|
have on you, your |eadership, and your

or gani zat i on.

Digital Services in the 21st Century John
Wley & Sons

This book mainly focuses on defining profit
nodel s, on how many main kinds of profit
nodel s there are, how profit nodels can
change a conpany, and how to tailor a

profit nodel to the needs of a certain

conpany. In this context, profit nodels are
classified as fixed-incone, renaining-
profit and profit-sharing, adm ssion, toll,
par ki ng, fuel and sharing fees, profit
sources, custoner pricing, auction,

conbi ned pricing, etc. The logic behind all

these profit nodels w |
detail and nunerous mcro-cases wll
I ntroduced. Al of the m cro-cases

di scussed are the best profit nodel
practi ces used by outstanding enterprises,
mai nly from China and the USA (i ncl udi ng

HoneAway, Priceline, Tencent, Sina, Googl e,
the Voice of China, CSPN and so on). These

be anal yzed in
be
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readers better understand the principle of
profit nodels. As such, the book not only
expl ains “why” entrepreneurs preferred to
apply a specific kind of profit nodel and
not others, but also answers “how’ they

derived that nodel.

The Case Study Conpanion McGaw Hi |l Professiona
The nost conprehensi ve, gl obal guide to business
nodel design and innovation for academ c and

busi ness audi ences. Busi ness Mdel Innovation
Strategy: Transfornmational Concepts and Tools for
Entrepreneurial Leaders is centered on a tinely,
m ssion-critical strategic issue that both
founders of new firnms and senior managers of

i ncunbent firns globally need to address as they
reimagine their firms in the post COVID 19 worl d.
The book, which draws on over 20 years of the

aut hors col | aborative theoretical and rigorous
enpirical research, has a pragmatic orientation
and is filled with exanples and illustrations from
around the world. This action-oriented book
provides | eaders with a rigorous and detail ed

gui de to the design and inpl enmentation of

I nnovati ve, and scal abl e busi ness nodels for their
conpani es. Faculty and students can use Busi ness
Model I nnovation Strategy as a textbook in

under gr aduat e, MBA, and EMBA degree courses as
wel |l as in executive courses of various designs
and | engths. The content of the book has been
tested in both degree and non-degree courses at
sonme of the world' s | eadi ng busi ness schools and
has hel ped students and firm |l eaders to devel op
ground- br eaki ng busi ness nodel innovations. This
book will help you: Learn the basics of business
nodel i nnovation ?including the |atest

devel opnments in the field Learn how busi ness nodel
i nnovati on presents new and profitabl e business
opportunities in industries that were consi dered
all but inmune to attacks from newconers Learn how
to determine the viability of your current

busi ness nodel Explore new possibilities for val ue
creation by redesigning your firm s business node
Recei ve practical, step-by-step guidance on howto
I ntroduce busi ness nodel innovation in your own
conpany Becone well-versed in an inportant area of
busi ness strategy and entrepreneurshi p Aut hors
Amt and Zott anchored the book on their

pi oneering research and extensive scholarly and
practitioner-oriented publications on the design,

I npl enment ati on, and performance inplications of

i nnovati ve busi ness nodels. They are the nost

wi dely cited researchers in the field of business
nodel innovation, and they teach at the top-ranked
Wharton School of the University of Pennsylvania
and the prestigi ous gl obal business school |ESE

wi th canpuses in Barcelona, Mdrid, Minich, New
York, and Sao Paul o.

Waste to Wealth Hachette Books

XaaS: Everything-as-a-Service: The Lean and Agile
Approach to Business Gowth takes the reader into
the bold new worl d of pay-per-use for a product or
service. Fromthe perspective of the customer, the
servitization nodel yields nultiple benefits: the
consuner can try out the product/service at a
relatively |ow cost, the risk is mtigated,

capi tal expenses can be converted into operating
expenses, it is not needed to forecast how often

t he product/service is used, and only parts of the
product/servi ce needed can be used. Simlarly, a
provi der can benefit by having a | arger market

coverage, steadier stream of revenues, upgrades as
and when needed, sharing of fixed assets across
consuners, practicing of val ue-based pricing, and

unbundling or bundling utility for consunmers using
appropriate pricing techni ques. However, this
'nanoi zation' of products/services is tricky, and
has to be designed carefully. This book provides a
set of recipes to providers to adopt the XaaS
nodel by changing the provider's mndset: dividing
t he product/service forces the provider to take a
val ue-driven approach to his product/service, and
consequently, elimnate all non-val ue added
activities. The requirenents of the XaaS node
serve both as an objective to the innovation and

i nternal processes of the provider, and as guide
to understanding the custoner's needs. The book

al so covers data acquisition, data analysis and
synthesis, and data application needs of the XaaS
nodel, with sinple exanples and case studies from
t he business world of firms that achieve these

obj ectives successfully.

Selling tires to selling kilonmeters. Was that
strategy successful for the brand M chelin?
John Wley & Sons

Sem nar paper fromthe year 2023 in the

subj ect Busi ness econonmi cs - Revi ew of

Busi ness Studi es, grade: 1,0, Hanburg School

of Busi ness Adm ni stration gGrbH, | anguage:
English, abstract: Mchelin is a well-known
French tire manufacturer with a gl oba
representation. They produce high-quality
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tires for various vehicles including cars,

trucks, notorcycles, and bicycles. Mchelin is
al so known for its Mchelin Guide, a rating
system for restaurants and hotels. The

transition from"selling tires to selling

kil ometers” for whole fleets is a strategic
nove by Mchelin to nove fromselling tires to
offering a conplete nobility solution. This
transition involves custoners receiving tires-
as-a-service (TaaS), where they pay based on
di stance driven, rather than buying and
servicing tires independently. And while

M chelin had a clear first-nover advantage in
the industry at the tine (2000 — 2003), this
service still presented sone downsi des for

M chel in. Anot her conpany that has established
this system successfully is the aircraft jet
manuf act urer Rol | s-Royce. Under the nane
“Total Care”, the price is calculated on a
fixed per-flying hour basis. Thus, naintained
engi nes are "rewarded". Advantages are waste
reduction, efficiency increase, and others.
Among ot her things, Mchelin's offer provides
advant ages such as planning security for the
custonmer in terns of the nonthly paynent,

| onger tire mleage, and | ess inpact on the
environnment. But why was the offer still
problematic? In this study, the analysis of

t he case studies and further data and
references will address the central question:
"Was this strategy successful, and should it
be extended to private custoners?" At the sane
time, an outl ook on possible future

devel opnments will be given. A short analytical
| ook at the connection to the Car Subscription
sector will be taken.

Handbook of the G rcul ar Econony Taylor & Francis
Thi s updated and revised edition outlines
strategi es and nodels for how to use technol ogy
and know edge to inprove performance, create jobs
and increase incone. It shows what skills will be
required to produce, sell and manage performnce
over time, and how manual jobs can contribute to
reduce the consunption of non-renewabl e resources.
Appr oachi ng Busi ness Mddels from an Econonic
Per spective John Wley & Sons

Some issues for 1972 for 1972-75 incl ude

section: The fleet specialist.

Mar keting | MD

| nnover pour s’ adapter au nonde qui change
I Tel est |'inpératif de toutes |es
entreprises, petites ou grandes, quel que
soit |leur secteur d activiteée. Aujourd hui,
| es préoccupations éevol uent, |’engagenent
des entreprises avec elles. Résultat,

| " i nnovation doit converger avec |es enjeux
de dével oppenent durable. Au lieu de se
limter aux produits, aux processus, OuU aux
t echnol ogi es, |’ innovation doit égal enent
porter sur |e business nodel. Comment créer
ou reéinventer son entreprise en respectant
les limtes planétaires ? Cet ouvrage offre
une réponse originale a cette question. En
s’ appuyant sur les 3 piliers conposant |le
busi ness nodel, Odyssée 3. 14 vous propose
d’ explorer 14 directions pour inventer ou
reéi nventer votre business nodel. L’ enjeu
est de taille repondre aux besoi ns du
présent, sans conpronettre |a capacité des
générations futures a répondre aux | eurs.
Original dans son contenu, |’ouvrage |’ est
égal enent dans sa forne chaque direction
est présent ée sur une doubl e page qui
associe théorie et exenples concrets a des
I nf ogr aphi es, photos et graphi ques. Que
vous soyez dirigeant ou créateur

d’ entreprise, manager ou encore étudi ant,
vous trouverez dans cet ouvrage une
démarche d’innovation stinulante, depuis |la
génération des idées jusqu a la mse en
oeuvre concrete. Cette 3e édition
s’enrichit de nouveaux exenples récents et
propose 50 cas réels d invention ou de

réi nventi on du business nodel. Ils visent a
vous inspirer pour passer a |l’action !

Alors, préts pour |’ aventure ?

Strategy Inplenentation Springer Nature

Thi s book identi fies and addresses the seven
transformati on journeys that are reshaping
corporations today. It integrates and builds on
the collective experience and |earning of IMD s
prof essors, who work directly wth many

organi zati ons around the world and observe their
transformation struggles at close range. By taking
a holistic and interdisciplinary view of how
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organi zations are transform ng thenselves, IM s
faculty acconpany gl obal executives - as

i ndi vidual s and as | eaders of gl obal corporations
- on their transformation journeys.
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