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The Routledge Handbook of Mobilities SAGE
The complex relationship between heritage places and
people, in the broadest sense, can be considered dialogic,
a communicative act that has implications for both sides of
the ‘conversation’. This is the starting point for Heritage
and Tourism . However, the ‘dialogue’ between visitors
and heritage sites is complex. ‘Visitors’ have, for many
decades, become synonymous with ‘tourists’ and the
tourism industry and so the dialogic relationship between
heritage place and tourists has produced a powerful
critique of this often contested relationship. Further, at
the heart of the dialogic relationship between heritage
places and people is the individual experience of heritage
where generalities give way to particularities of
geography, place and culture, where anxieties about the
past and the future mark heritage places as sites of
contestation, sites of silences, sites rendered political and
ideological, sites powerfully intertwined with
representation, sites of the imaginary and the imagined.
Under the aegis of the term ‘dialogues’ the
heritage/tourism interaction is reconsidered in ways that
encourage reflection about the various communicative
acts between heritage places and their visitors and the
ways these are currently theorized, so as to either step
beyond – where possible – the ontological distinctions
between heritage places and tourists or to re-imagine the
dialogue or both. Heritage and Tourism is thus an
important contribution to understanding the complex
relationship between heritage and tourism.

The Tourist Gaze 3.0 Elsevier
Combining ideas of sustainable development, strategic marketing
and branding with space design and architecture, this volume
offers contemporary perspectives on the development and impact
of 'atmospheric quality' in tourism and hospitality service
situations. Topics discussed include: silent airports, ambient
odours and, co-created atmospheres.
Understanding Tourism Emerald Group
Publishing
In the twenty-first century, everything and
everybody seems to be on the move. Global
flows of people, goods, food, money,
information, services and media images are
form an intensely mobile background to
everyday life. This book addresses the

challenges and opportunities of researching
mobile phenomena.
Food and Drink Tourism SAGE
Souvenirs are part of global and local travel and tourism in all corners of
the world. This book portrays souvenirs as expressions of culture and as
triggers of cultural change. The volume provides critique and theorisation
of souvenirs of places, people and experiences in the context of lives lived
at the margins of society, politics, tourism flows and urbanisation. Case
studies in sustainable tourism illustrate dynamic ways that consumers and
suppliers use souvenirs to respond to, resist and (re)interpret global and
local influences upon cultures across informal, hybrid and formal
economies.

Tourism and Embodiment Elsevier
Bringing together geographers, sociologists, cultural researchers,
philosophers, anthropologists, visual researchers, archaeologists,
heritage researchers, literary scholars and creative writers, this
edited collection explores the socio-cultural phenomenon of
imagination and travel. The volume reflects upon imagination in
the context of many forms of physical and non-physical travel,
inviting scholars to explore this fascinating, yet complex, area of
inquiry in all of its wonderful colour, slipperiness, mystery and
intrigue. The book intends to provide a catalyst for thinking,
discussion, research and writing, with the vision of generating a
cannon of scholarship on travel and the imagination that is
currently absent from the literature.
Knowledge Networks and Tourism Routledge
The meal is the key eating occasion, yet professionals and researchers
frequently focus on single food products, rather than the combinations of
foods and the context in which they are consumed. Research on meals is also
carried out in a wide range of fields and the different disciplines do not
always benefit from each others’ expertise. This important collection
presents contributions on meals from many perspectives, using different
methods, and focusing on the different elements involved. Two introductory
chapters in part one summarise the key findings in Dimensions of the Meal,
the first book to bring an interdisciplinary perspective to meals, and
introduce the current publication by reviewing the key topics discussed in the
following chapters. Parts two to four then consider how meals are defined,
studied and taught. Major considerations include eating socially and eating
alone, the influence of gender, and the different situations of home,
restaurant and institutional settings. Part five reviews meals worldwide, with
chapters on Brazilian, Indian, Chinese and Thai meals, among others. The
final parts discuss meals from further perspectives, including those of the
chef, product developer and meal setting designer. With its distinguished
editor and international team of contributors, Meals in science and practice is
an informative and diverse reference for both professionals and academic
researchers interested in food from disciplines such as food product
development, food service, nutrition, dietetics, sociology, anthropology,
psychology, public health, medicine and marketing. Summarises key
findings in dimensions of the meal Considers how meals are defined, studied
and taught, including eating alone and socially and the influence of gender
Reviews the meaning of meals in different cultures
The Framed World Ashgate Publishing, Ltd.
"The original Tourist Gaze was a classic, marking out a new land to study
and appreciate. This new edition extends into fresh areas with the same
passion and insight of the object. Even more essential reading!" - Nigel
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Thrift, Vice-Chancellor, Warwick University This new edition of a seminal
text restructures, reworks and remakes the groundbreaking previous versions
making this book even more relevant for tourism students, researchers and
designers. ?The tourist gaze? remains an agenda setting theory. Packed full of
fascinating insights this major new edition intelligently broadens its
theoretical and geographical scope to provide an account which responds to
various critiques. All chapters have been significantly revised to include up-to-
date empirical data, many new case studies and fresh concepts. Three new
chapters have been added which explore: photography and digitization
embodied performances risks and alternative futures This book is essential
reading for all involved in contemporary tourism, leisure, cultural policy,
design, economic regeneration, heritage and the arts.

Travel and Transformation Ashgate Publishing, Ltd.
'Ironically, you might think, I'm a great advocate of Slow Travel.
There is a misconception that "seeing the world" requires us all to
travel further and faster. And I've probably contributed to it, with
a series of television programmes that have largely depended on
visiting distant lands. Nevertheless, I would suggest that our
practice when we are in another country is sympathetic to the
philosophy of Slow Travel.'-Michael Palin 'Slow Travel and
Tourism will be of interest to al those interested in improving the
sustainability of tourism and enhancing tourist experience. It is a
very well researched book that provides detailed information on
tourism transport and mobilities.'-Susanne Becken, Associate
Professor, Faculty of Environment, Society and Design, Lincoln
University, New Zealand 'Lumsdon and Dickinson reconnoitre
new terrain for both scientists and practitioners in tourism
thinking...Read it and be inspired, changed and given more
time!'-Paul Peeters, Associate Professor NHTV University of
Applied Sciences, Breda, The Netherlands 'Required reading for
anyone stuck in the outdated logic of growth at any cost, as well
as those looking for inspiration for innovation.'-Stefan G÷ssling,
Professor of Tourism, School of Business and Economics,
Linnaeus University, Sweden The aim of this book is to define
slow travel and to discuss how some underlining values are likely
to pervade new forms of sustainable development. It also aims to
provide insights into the travel experience; these are explored in
several chapters which bring new knowledge about sustainable
transport tourism from across the world. In order to do this the
book explores the concept of slow travel and sets out its core
ingredients, comparing it with related frameworks such as low-
carbon tourism and sustainable tourism development. The authors
illustrate their approach through a series of case studies from
around the world, featuring travel by train, buts, cycling and
walking. Examples are drawn from Europe, Asia, Australia and
the Americas. Cases include the eurostar train (as an alternative to
air travel), walking in the Appalachian Trail (US), the Euro-Velo
network of long-distance cycling routes, canoe tours on the
Gudena River in Denmark, sea kayaking in British Columbia
(Canada) and the Oz Bus Europe to Australia.
International Encyclopedia of Human Geography Routledge
Current Issues in Asian Tourism: Volume II draws together a
collection of papers from Current Issues in Asian Tourism
(CIAT). CIAT was launched by the editors of Current Issues in
Tourism in response to the growing number of papers about
tourism in Asia received by the journal and the increasing number
of authors from Asian countries. This volume focuses on three
aspects of Asian tourism. Firstly, the section on marketing,
consumption and demand for Asian tourism includes papers on
mega events, creative experiences, World Heritage Sites and
pollution. Secondly, a group of papers focus on sustainable Asian
tourism destinations including papers on investment, climate
change, energy and local food. Finally, there are two chapters on
Asian tourism research methods including the use of photography

and qualitative methods. The papers in this book were originally
published in Current Issues in Asian Tourism.
Tourism and Souvenirs Taylor & Francis
The role of the body and the concept of embodiment have largely
been neglected in anthropological studies of tourism. This book
explores the notion of the tourist body and develops
understanding of how touristic practice is embodied practice, not
only for tourists but also for those who work in tourism. This
book provides a more holistic understanding of the role of the
body in making and re-making self and world by engaging with
tourism. This collection brings together scholars whose work
intersects with the anthropology of tourism who each draw upon
ethnographically informed research based on international case
studies that include India, Turkey, Australia and Tasmania,
Denmark, the United States, Nepal, France, Italy, South Africa
and Spain. The case studies focus on a variety of themes including
human and nonhuman ‘bodies’. The range of case studies gives
the book an international appeal that makes it valuable to
academic researchers and students in the disciplines of social
anthropology, cultural geography, sociology, philosophy and the
field of tourism studies itself.
Routledge Handbook of Wine Tourism Routledge
It is said that movies have encroached upon social realities creating tourism
enclaves based on distortions of history and heritage, or simulations that
disregard both. What localities and nation-states value are discarded,
suppressed, or modified beyond recognition in neoliberal markets; thus
flattening out human experience, destroying natural habitats in the name of
development, and putting the future of whole ecosystems at risk. Without
disregarding such developmental risks Cinematic Tourist Mobilities and the
Plight of Development explores how, en route to any beneficial or eco-
destructive development, film tourist industries co-produce atmospheres of
place and culture with tourists/film fans, local activists, and nation-states.
Drawing on international examples of cinematically-induced tourism and
tourismophobic activism, Tzanelli demonstrates how the allegedly unilateral
industry-driven ‘design’ of location stands at a crossroads between political
structures, systems of capitalist development, and resurgent localised agency.
With an interdisciplinary methodological and epistemological portfolio
connected to the new mobilities paradigm, this volume will appeal to
scholars, students, and practitioners interested in tourism, migration, and
urban studies in sociology, anthropology, geography, and international
relations.
Ashgate Publishing, Ltd.
For the first time ever, this book brings together an explicit linkage
between empirical and theoretical perspectives on tourism and
discourse. A broad social semiotic approach is adopted to analyze a
range of spoken, written and visual texts providing a unique resource
for researching and teaching tourism in the context of communication
studies. Some of the key concepts explored in its chapters include
space, representation, the tourist experience, identity, performance and
authenticity, and the contributors are key sociologists of tourism as
well as discourse analysts and sociolinguists.
Performing Tourist Places Routledge
Tourism is all about visuals. Visuals stimulate our imagination, create
fantasy, and drive the audiences to take actions to realize these dreams
through perceived reality. With media content presented through channels of
television drama, reality shows, TV commercials, and movies, this book
presents findings that help us better understand the relationships between
nostalgia and film tourism; how reality TV shows affect tourist experience
and authenticity; and how visuals stimulate audiences’ taste and olfactory
senses and their relationship with gastronomical tourism. The book presents
findings that explain the psychological mechanism of how modality and
navigability influence tourists’ behavioral intention. With its balanced
research methodology (qualitative, quantitative, and the combination of both)
and important topics covered in media tourism, Visual Media and Tourism
serves as a pertinent reference book for subjects related to special interest
tourism, such as film tourism, in undergraduate programs, or modules related
to research methods in both undergraduate and graduate programs. It helps
readers become better informed on how visuals stimulate travel motivations,
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condition tourist behaviors, and affect travel experiences. The chapters in this
book were originally published as a special issue of the Journal of Travel &
Tourism Marketing.

Handbook of Research on the Impacts, Challenges, and Policy
Responses to Overtourism Emerald Group Publishing
Heritage is a prized cultural commodity in the marketing of
tourism destinations. Particular aspects of heritage are often more
actively promoted, with others played down. The representation
of heritage in tourism as static and timeless, derived since time
immemorial from a distant past, is seductive. In Asia, a major part
of the tourism market lies in the sale and consumption of highly
orientalized images and versions of culture and history. In India’s
marketing discourse, the state of Rajasthan symbolizes the nation
in its heritage-laden, traditional and most authentic form. These
images draw heavily on the British period in India – the Raj. In
one sense, this vision of Rajasthan is ennobling, highlighting
moments of cultural pride. In another sense, it demeans, by
omitting and obscuring salient features of contemporary life. This
fascinating book explores the cultural politics of tourism through
interdisciplinary perspectives. Carol E. Henderson and Maxine
Weisgrau demonstrate that tourism heritage privileges elite
histories that recapitulate colonial relationships, compelling non-
elites to collude in these narratives of subordination even as they
advance their own alternative visions of history.
The Wiley Blackwell Companion to Tourism Channel View Publications
Conflicts, Religion and Culture in Tourism highlights the role of religious
tourism and pilgrimage as a tool for improving cultural relations. Helping to
form culture and society worldwide, faith plays a vital part in cross-cultural
conflict resolution and opening dialogue across peoples. This book shows
how faith and activism can respond to the common challenges of peace
making and coexistence both within and among the world's many traditions.
Conflicts, Religion and Culture in Tourism provides a timely assessment of
the increasing linkages and interconnections between religious tourism and
secular spaces on a global stage. Written from a multidisciplinary
perspective, it provides an invaluable resource for those studying and
researching religion, tourism and cultural management.
The Palgrave Handbook of Dark Tourism Studies Routledge
In this timely book, Theodore Koutsobinas explores the system of
status markets and their social effects including inequality. He explains
how media fascination with superstars and luxury consumption goods
amplify positional concerns for all, distort t
An Introduction to Visual Research Methods in Tourism Emerald Group
Publishing
The receipt of knowledge is a key ingredient by which the tourism sector can
adjust and adapt to its dynamic environment. However although its
importance has long been recognised the fragmentation within the sector,
largely as a result of it being comprised of small and medium sized
businesses, makes understanding knowledge management challenging. This
book applies knowledge management and social network theories to the
business of tourism to shed light on successful operations of tourism
knowledge networks. It contributes specifically to understanding a network
perspective of the tourism sector, the information needs of tourism
businesses, social network dynamics of tourism business operation,
knowledge flows within the tourism sector and the transformation of the
tourism sector through knowledge networks. Social Network Analysis is
applied to fully explore the growth and maintenance of tourism knowledge
networks and the relationships between tourism sector stakeholders in
relation to their knowledge requirements. Knowledge Networks and Tourism
will be valuable reading for all those interested in successful operations of
tourism knowledge networks.

Mobile Methods Ashgate Publishing, Ltd.
This book brings together contributions from authors who are
actively engaged in authenticity research in a tourism context. In
so doing, it demonstrates the various trajectories research has
taken towards understanding the significance of authenticity.
Mobilizing Hospitality Performing Tourist Places
This handbook is the definitive reference text for the study of ‘dark

tourism’, the contemporary commodification of death within
international visitor economies. Shining a light on dark tourism and
visitor sites of death or disaster allows us to better understand issues of
global tourism mobilities, tourist experiences, the co-creation of
touristic meaning, and ‘difficult heritage’ processes and practices.
Adopting multidisciplinary perspectives from authors representing
every continent, the book combines ‘real-world’ viewpoints from both
industry and the media with conceptual underpinning, and offers
comprehensive and grounded perspectives of ‘heritage that hurts’. The
handbook adopts a progressive and thematic approach, including
critical accounts of dark tourism history, dark tourism philosophy and
theory, dark tourism in society and culture, dark tourism and heritage
landscapes, the ‘dark tourist’ experience, and the business of dark
tourism. The Palgrave Handbook of Dark Tourism Studies will appeal
to students and scholars with an interest in aspects of memorialisation
and morality in sociology, death studies, history, geography, cultural
studies, philosophy, psychology, business management, museology and
heritage tourism studies, politics, religious studies, and anthropology.
Handbook of Research on Agricultural Policy, Rural Development,
and Entrepreneurship in Contemporary Economies Routledge
The concept of ’mobility’ has sparked lively academic debate in
recent years. Drawing on research from the fields of anthropology,
geography, sociology and tourism studies, this volume examines the
intersection between mobility and hospitality, highlighting the issues
that emerge as we encounter strangers in a mobile world. Through a
series of diverse empirical accounts, it focuses on the transnational
movement of people in the contexts of migration and tourism and
examines how hospitality serves as a way of promoting and policing
encounters, questioning how these relations are marked by exclusion as
well as inclusion, and by violence as well as by kindness. In addition to
exploring the power relations between mobile populations (hosts and
guests) and attitudes (hospitality and hostility), the book also examines
spaces of hospitality and mobility, such as cities, hotels, clubs, cafes,
spas, asylums, restaurants, homes and homepages. In doing so, it
makes a significant contribution to the political and ethical dimensions
of mobile social relations.
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