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pressured to buy, we pull away. And if we're told what to think, our
defences go up. That's why Oren Kiaff, bestselling author of Pitch
Anything, has devised a new approach to persuasion based on a simple
insight: everyone trusts their own ideas. Instead of pushing your idea on
your buyer, guide them to discover it on their own and they will get
excited about it. They'll buy in and feel good about the chance to work
with you. In Flip the Script, Klaff breaks down this insight into a series
of actionable steps. You will learn how to: *Achieve Status Alignment;
Use a status tip-off, a strategically placed remark that identifies you as

66 ways to screw it up Advantage Media Group _ an insider who can relate to your client's concerns. *Close the Certainty
This book will change the way you think about persuasion, and have Gap: Allay your buyer's fears about going into business with you by

you closing deals in no time. These days, it's just not enough to make a ejivering a flash roll, proving your expertise in the domain. *Present

great pitch. Over decades of being marketed, pitched, sold (and lied) to, vour 1dea as Plain Vanilla: Don't overhype your product as a first-of-its-
we've grown resistant to sales persuasion. The moment we feel
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kind solution. The more you emphasise the familiar, reliable elements of Principal and Founder, Spectrum Capital “Pitch Anything opened my

your product, the easier you make it for your buyer to say yes. Packed
with examples of the long-shot, often hilarious deals that Klaff has
pulled off over the years, Flip the Script is the most entertaining,
informative masterclass in dealmaking you'll find anywhere. It will
transform your approach to pitching, leaving you fully prepared to raise
money, seal deals and keep your cool in the toughest business situations.
Pitch Anything Penguin

The Closer’ s Survival Guide is perfect for sales people, negotiators,
deal makers and mediators but also critically important for dreamers,
investors, inventors, buyers, brokers, entrepreneurs, bankers,

CEQO’ s, politicians and anyone who wants to close others on the
way they think and get what they want in life. Show me any highly
successful person, and I will show you someone who has big dreams
and who knows how to close! The end game is the close.

The Art of Selling Ideas and Winning New Business Createspace
Independent Publishing Platform

Gold Medal Winner--Tops Sales World's Best Sales and Marketing
Book “Fast, fun and immensely practical.” —JOE SULLIVAN,
Founder, Flextronics “Move over Neil Strauss and game theory. Pitch
Anything reveals the next big thing in social dynamics. game for
business.” —JOSH WHITFORD, Founder, Echelon Media“What do
supermodels and venture capitalists have in common? They hear
hundreds of pitches ayear. Pitch Anything makes sure you get the nod
(or wink) you deserve.” —RALPH CRAM, Investor “Pitch Anything
offers a new method that will differentiate you from the rest of the
pack.” —JASON JONES, Senior Vice President, Jones Lang LaSalle
“If you want to pitch a product, raise money, or close adeal, read Pitch
Anything and put its principlesto work.” —STEVEN WALDMAN,
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eyesto what | had been missing in my presentations and business
interactions.” —LOUIE UCCIFERRI, President, Regent Capital Group
“1 use Oren’ s unique strategies to sell deals, raise money, and handle
tough situations.” —TAYLOR GARRETT, Vice President, White Cap
“A counter-intuitive method that works.” —JAY GOYAL, CEO,
SumOpti About the Book: When it comes to delivering a pitch, Oren
Klaff has unparalleled credentials. Over the past 13 years, he has used
his one-of-a kind method to raise more than $400 million—and now, for
the fi rst time, he describes his formulato help you deliver awinning
pitch in any business situation. Whether you' re selling ideas to
investors, pitching a client for new business, or even negotiating for a
higher salary, Pitch Anything will transform the way you position your
ideas. According to Klaff, creating and presenting agreat pitch isn’'t an
art—it'sasimple science. Applying the latest findings in the field of
neuroeconomics, while sharing eye-opening stories of his method in
action, Klaff describes how the brain makes decisions and responds to
pitches. With thisinformation, you' Il remain in complete control of
every stage of the pitch process. Pitch Anything introduces the
exclusive STRONG method of pitching, which can be put to use
immediately: Setting the Frame Telling the Story Revealing the Intrigue
Offering the Prize Nailing the Hookpoint Getting a Decision One truly
great pitch can improve your career, make you a lot of money—and even
change your life. Success is dependent on the method you use, not how
hard you try. “Better method, more money,” Klaff says. “Much better
method, much more money.” Klaff isthe best in the business because
his method is much better than anyone else’s. And now it’syours.
Apply thetactics and strategies outlined in Pitch Anything to engage
and persuade your audience—and you'll have more funding and support
than you ever thought possible.
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The First Six Seconds McGraw Hill Professional

In Never Give Up, Donald Trump tells the dramatic stories
of his biggest challenges, lowest moments, and worst
mistakes—and how he uses tenacity and creativity to turn
defeat into victory. Each chapter includes an inspiring story
from Trump’s career and concludes with expert
commentary and coaching from adversity researcher and
author Paul Stoltz. Inspirational and intelligent, Never Give
Up will help you deal with your own personal challenges,
failures, and weaknesses.

Say Less to Get More from Any Pitch or Presentation
Currency

With their national bestseller The Go-Giver, Bob Burg
and John David Mann took the business world by
storm, showing that giving is the most fulfilling and
effective path to success. That simple, profound story
has inspired hundreds of thousands of readers around
the world-but some have wondered how its lessons
stand up to the tough challenges of everyday real-
world business. Now Burg and Mann answer that
guestion in Go-Givers Sell More, a practical guide that
makes giving the cornerstone of a powerful and
effective approach to selling. Most of us think of sales
as convincing potential customers to do something
they don't really want to. This mentality sets up an
adversarial relationship and makes the sales process
much harder than it has to be. As Burg and Mann
demonstrate, it's far more productive (and satisfying)
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when salespeople think like Go-Givers. Cultivate a
trusting relationship and focus exclusively on creating
value for the other person, say the authors, and great
results will follow automatically. Drawing on a wide
range of examples of real-life salespeople who have
prospered by giving more, Burg and Mann offer tips
and strategies that anyone in sales can start applying
right away.

Studyqguide for Pitch Anything: An Innovative Method for
Presenting, Persuading, and Winning the Deal by Klaff, Oren,
ISBN 9780071752855 Springer

The art of persuasion as taught by one of the world's most
sought-after speakers and pitchmen In this daring book, Joel
Bauer teaches you how to persuade by making your messages
entertaining. Learn the secrets behind "The Fright Challenge,"
"The Transformation Mechanism," and other persuasion tactics
used by pitchmen, carneys, and conjurors to convince people
to their way of thinking. Along with coauthor Mark Levy, Bauer
has taken these ethical, entertainment-based techniques, and
has made them practical for everyday use-capable of
influencing one person or a thousand, in business and in life.
Joel Bauer (Los Angeles, CA) is an expert in performance-
based live marketing who The Wall Street Journal online
referred to as "undoubtedly the chairman of the board" of
corporate tradeshow rain-making. Mark Levy (Chester, NJ)
has written for the New York Times, has authored or
coauthored three books, and is the founder of Levy Innovation,
a consulting firm that makes individuals and companies
memorable.

Surprising Lessons from the Greatest Self-Made Business
Icons Harper Collins

May, 02 2024

Pitch Anything An Innovative Method For Presenting Persuading And Winning The Deal Oren Klaff



Do you remember the topic of the last speech you heard? If not, book for you.

you're not alone. In fact, studies show that audiences
remember only 10% to 30% of speech or presentation content.
Given those bleak statistics, why do we give speeches at all?
We give them, says communications expert Nick Morgan,
because they remain the most powerful way of connecting with
audiences since ancient Greek times. But as we've evolved to a
more conversational mode of public speaking, thanks to
television, we have forgotten much of what the Greeks taught
us about the nonverbal aspects of speech-giving: the physical
connection with audiences that can create an almost palpable
emotional bond. Morgan says this "kinesthetic connection”
comes from truly listening to your audience—not just with your
brain but with your body. In this book, he draws from more
than 20 years as a speech coach and consultant, combining the
best of ancient Greek oratory with modern communications
research to offer a new, audience-centered approach to public
speaking. Through entertaining and insightful examples,
Morgan illustrates a 3 part process—focusing on content
development, rehearsal, and delivery—that will enable readers
of all experience levels to give more effective, passion-filled
speeches that move audiences to action.

How to Say It Right the First Time, Every Time John
Wiley & Sons

A professional “ pitching coach” for one of the world’
largest marketing conglomerates, Jon Steel shares his
secrets and explains how you can create
presentations and pitches that win hearts, minds, and
new business. He identifies the dos and don’ ts and
uses real-world examples to prove his points. If you

make pitches for new business, this is the perfect
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One Perfect Pitch: How to Sell Your Idea, Your Product,
Your Business--or Yourself Netlingo, Incorporated
"Features powerful stories for 21 of the toughest
challenges businesspeople face"--Jacket.
Pitch Anything: An Innovative Method for Presenting,
Persuading, and Winning the Deal Penguin
In this newly released edition of one of his classic books,
The One Minute Sales Person, Spencer Johnson, the
author of the number one New York Times bestseller Who
Moved My Cheese?, shows you how to sell your ideas,
products, or services successfully! This is the book that
has proved to be a must-have for the millions of people
who were looking for the quickest way to improve their
selling skills. In these changing times, Spencer Johnson,
coauthor of The One Minute Manager(, shows you how
the phenomenal One Minutell methods can bring real and
lasting sales success with the least amount of time and
effort. You will learn how to enjoy your job and your life
more as you discover the effective secrets of "self-
management,” the integrity of "selling on purpose,” and
the liberating "wonderful paradox” of helping others get
\&hat they want so you can get what you need. The One
inute Sales Person is a clear, easy and invaluable guide
that works for both you and the people you sell to, for
your financial prosperity and personal well-being. In
short, it is a classic Spencer Johnson bestseller that can
help you enjoy more success with less stress.
The Art of the Pitch McGraw Hill Professional
Gold Medal Winner--Tops Sales World's Best Sales and
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Marketing Book “ Fast, fun and immensely practical.” —JQifesenting a great pitch isn’ t an art—it’ s a simple science.
SULLIVAN, Founder, Flextronics “ Move over Neil StraussApplying the latest findings in the field of neuroeconomics,
and game theory. Pitch Anything reveals the next big thing while sharing eye-opening stories of his method in action,

in social dynamics: game for business.” —JOSH Klaff describes how the brain makes decisions and
WHITFORD, Founder, Echelon Media “ What do responds to pitches. With this information, you’ |l remain in
supermodels and venture capitalists have in common? complete control of every stage of the pitch process. Pitch
They hear hundreds of pitches a year. Pitch Anything Anything introduces the exclusive STRONG method of
makes sure you get the nod (or wink) you deserve.” pitching, which can be put to use immediately: Setting the
—RALPH CRAM, Investor “ Pitch Anything offers a new Frame Telling the Story Revealing the Intrigue Offering
method that will differentiate you from the rest of the the Prize Nailing the Hookpoint Getting a Decision One
pack.” —JASON JONES, Senior Vice President, Jones Landruly great pitch can improve your career, make you a lot

LaSalle “ If you want to pitch a product, raise money, or of money—and even change your life. Success is dependent
close a deal, read Pitch Anything and put its principles to on the method you use, not how hard you try. “ Better
work.” —STEVEN WALDMAN, Principal and Founder, method, more money,” Klaff says. * Much better method,
Spectrum Capital “ Pitch Anything opened my eyes to whatmuch more money.” Kilaff is the best in the business

| had been missing in my presentations and business because his method is much better than anyone else’ s.
interactions.” —LOUIE UCCIFERRI, President, Regent And now it' s yours. Apply the tactics and strategies
Capital Group “ 1 use Oren’ s unique strategies to sell dealsutlined in Pitch Anything to engage and persuade your
raise money, and handle tough situations.” —TAYLOR audience—and you’ |l have more funding and support than

GARRETT, Vice President, White Cap “ A counter-intuitiveyou ever thought possible.

method that works.” —JAY GOYAL, CEO, SumOpti About The Surprising Influence of the Real World on How We
the Book: When it comes to delivering a pitch, Oren Klaff Search, Shop, and Sell in the Virtual One Troubador

has unparalleled credentials. Over the past 13 years, he Publishing Ltd

has used his one-of-a- kind method to raise more than Pitch Anything: An Innovative Method for Presenting,
$400 million—and now, for the fi rst time, he describes his Persuading, and Winning the DealMcgraw-hill

formula to help you deliver a winning pitch in any business Persuasion and Presentation Skills that Win Business John
situation. Whether you’ re selling ideas to investors, Wiley & Sons

pitching a client for new business, or even negotiating for The Revolutionary Sales Approach Scientifically Proven

a higher salary, Pitch Anything will transform the way you to Dramatically Improve Your Sales and Business Success
position your ideas. According to Klaff, creating and Blending cutting-edge research in social psychology,
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neuroscience, and behavioral economics, The Science of Cram101 Just the FACTS101 studyguides gives all of
Selling shows you how to align the way you sell with how the outlines, highlights, and quizzes for your textbook
our brains naturally form buying decisions, dramatically  \yith optional online comprehensive practice tests.
increasing your ability to earn more sales. Unlike other Only Cram101 is Textbook Specific. Accompanies:

sales books, which primarily rely on anecdotal evidence 9780071752855. This item is printed on demand.

and unproven advice, Hoffeld S ewdencg—baged approach \a4ia 1nnovation and Entrepreneurship Harvard Business
connects the dots between science and situations Review Press

salespeople and business I_eader§ face every day to help This is a Summary of Oren Klaff's Pitch Anything: An
you consistently succeed, including proven ways to: - Innovative Method for Presenting, Persuading, and

Engage buyers’ emotions to increase their receptiveness Winning the Deal When it comes to delivering a pitch,
to you and your ideas - Ask guestions that line up with

how the brain discloses information - Lock in the
incremental commitments that lead to a sale - Create
positive influence and reduce the sway of competitors -
Discover the underlying causes of objections and
neutralize them - Guide buyers through the necessary
mental steps to make purchasing decisions Packed with
advice and anecdotes, The Science of Selling is an
essential resource for anyone looking to succeed in
today's cutthroat selling environment, advance their
business goals, or boost their ability to influence others.
**Named one of The 20 Most Highly-Rated Sales Books of
All Time by HubSpot

Lead with a Story Penguin

The author explains what makes products and services sell and
what techniques the listener can use to actually increase his or
her volume of sales with more than 50 practical tips.

The 3-Minute Rule Harper Collins : ) . _ =
Never HIGHLIGHT a Book Again! Includes all Revealing the Intrigue Offering the Prize Nailing the

Hookpoint Getting a Decision One truly great pitch can
testable terms, concepts, persons, places, and events. .
improve your career, make you a lot of money--and even

Oren Klaff has unparalleled credentials. Over the past 13
years, he has used his one-of-a-kind method to raise more
than $400 million--and now, for the first time, he
describes his formula to help you deliver a winning pitch
in any business situation. Whether you're selling ideas to
investors, pitching a client for new business, or even
negotiating for a higher salary, Pitch Anything will
transform the way you position your ideas. According to
Klaff, creating and presenting a great pitch isn't an
art--it's a simple science. Applying the latest findings in
the field of neuroeconomics, while sharing eye-opening
stories of his method in action, Klaff describes how the
brain makes decisions and responds to pitches. With this
information, you'll remain in complete control of every
stage of the pitch process. Pitch Anything introduces the
exclusive STRONG method of pitching, which can be put
to use immediately: Setting the Frame Telling the Story
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change your life. Success is dependent on the method you right person at the right time. In Pitch Perfect, Bill

use, not how hard you try. "Better method, more money,"

McGowan shows you how to craft the right message

Klaff says. "Much better methOd, much more money." Klaff and deliver it using the rlght |anguage_both verbal and

is the best in the business because his method is much
better than anyone else's. And now it's yours. Apply the
tactics and strategies outlined in Pitch Anything to engage
and persuade your audience--and you'll have more funding
and support than you ever thought possible. Available in a
variety of formats, it is aimed for those who want to
capture the gist of the book but don't have the current
time to devour all 240 pages. You get the main summary
along with all of the benefits and lessons the actual book
has to offer. This summary is not intended to be used
without reference to the original book.

Pitch Anything: An Innovative Method for Presenting,
Persuading, and Winning the Deal Harper Collins
Media guru and Emmy Award-winning correspondent
Bill McGowan—coach to some of the biggest names in
business and entertainment, including Eli Manning,
Kelly Clarkson, Jack Welch, Thomas Keller and
Kenneth Cole teaches you how to get your message
across and get what you want with pitch perfect
communication. He is also a trusted advisor in the C-
suites of tech companies like, Facebook, Spotify,
AirBnB, Dropbox and Salesforce.com. Saying the right
thing the right way can make the difference between
sealing the deal or losing the account, getting a
promotion, or getting a pink slip. It' s essential to be
pitch perfect—to get the right message across to the
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nonverbal. Pitch Perfect teaches you how to overcome
common communication pitfalls using McGowan’ s
simple Principles of Persuasion, which are highly
effective and easy to learn, implement, and master.
With Pitch Perfect you can harness the power of
persuasion and have people not only listening closely
to your every word but also remembering you long
after you' ve left the room.

Getting Naked Pitch Anything: An Innovative Method for
Presenting, Persuading, and Winning the Deal

Explains that the selling of ideas is a matter of encouraging
others to share one's beliefs in a guide for salespeople that
invites readers to self-assess their persuasion personality and
build on natural strengths.

Pitch Perfect Amacom Books

Want to deliver a pitch or presentation that grabs your
audience’ s ever-shrinking attention span? Ditch the
colorful slides and catchy language. And follow one simple
rule: Convey only what needs to be said, clearly and
concisely, in three minutes or less. That' s the 3-Minute
Rule. Hollywood producer and pitch master Brant Pinvidic
has sold more than three hundred TV shows and movies,
run a TV network, and helmed one of the largest
production companies in the world with smash hits like
The Biggest Loser and Bar Rescue. In his nearly twenty
years of experience, he’ s developed a simple,
straightforward system that' shelped hundreds—from
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Fortune 100 CEOs to PTA presidents—use top-level
Hollywood storytelling techniques to simplify their
messages and say less to get more. Pinvidic proves that
anyone can deliver a great pitch, for any idea, in any
situation, so your audience not only remembers your
message but can pass it on to their friends and colleagues.
You' Il see how his methods work in a wide range of
situations—from presenting investment opportunities in a
biotech startup to pitching sponsorship deals for major
sports stadiums, and more. Now it" s your turn. The
3-Minute Rule will equip you with an easy, foolproof
method to boil down any idea to its essential elements and
structure it for maximum impact. Simplify. Say less. Get
More.

The Quickest Way to Sell People on Yourself, Your
Services, Products, or Ideas--at Work and in Life
McGraw Hill Professional

Famous for her avant-garde outfits, over-the-top
performances, and addictive dance beats, Lady Gaga
Is one of the most successful pop musicians of all
time. But behind her showmanship lies another
achievement: her wildly successful strategy for
attracting and keeping insanely loyal fans. She's one
of the most popular social media voices in the world
with more than 33 million Twitter followers and 55
million Facebook fans. And she got there by
methodically building a grassroots base of what she
calls her "Little Monsters" - passionate fans who look
to her not just for music but also for joy, inspiration,
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and a sense of community.
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