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unReceptive Routledge

Praise for Exceptional Selling "Thull's leading-edge thinking makes this book extraordinary. This
straightforward guide to communicating across all cultures with credibility and respect will give you a
significant competitive advantage in a complex and crowded global marketplace." —Guenter Lauber, Vice
President, Siemens Energy & Automation, Inc., EA Systems "Exceptional Selling may be one of the most
important books written on sales and marketing communications for high stakes sales. It shows you how to
stand apart from your competition, communicate with great clarity, and position your solution as the most
compelling choice for the long term." —Rob Mancuso, Senior Vice President, Investors Financial Services
Corp. "Thull has taken consultative and collaborative sales to new heights. The knowledge in this book is
priceless. The trust and respect created by the diagnostic process is a must-have for success here in Asia and
around the globe. It enables us to differentiate ourselves early and achieve long-lasting success." —Tay
Chong Siew, Major Customer Director, North Asia, BOC Gases "Having achieved exceptional success by
working with Thull and implementing the strategy and process in his first two books, I'm astounded that his
leading-edge thinking is captured in yet more detail in another brilliant book. The conversation examples of
his powerful diagnostic approach will bring even greater success to our organization. Truly exceptional!"
—Alberto Chacin, Director of On Demand Services LAD, Oracle USA "Exceptional Selling is a dramatic
departure from the vast majority of sales books. It scares me to see all the ways in which we can self-sabotage
our sales opportunities-but that's only chapter one. Throughout the book, Thull describes compelling
examples of how to succeed in a cluttered marketplace." —Steven Rodriguez, Senior Vice President,
Ceridian Corporation "Thull has again extended the concepts and thinking he developed in The Prime
Solution and Mastering the Complex Sale. This is an essential read for anyone working to understand his
customers in a complex world." —Wayne Hutchinson, Vice President of SalesMarketing and Consulting,
Shell Global Solutions International B.V.

CustonerCentric Selling Irwin Professional Pub

If you' re weary of fads, one-size-fits-all nethods, or m ssives fromself-
styled gurus, this is the sales book you' ve been waiting for. Packed with
colourful historical detail and insights into the secrets of sal es success,
The G ants of Sal es exam nes the key innovations and |lasting inpact of the
four greatest sales gurus of the twentieth century.

Proactive Selling Greenleaf Book Group

People don't buy from people they like. No! Your buyer doesn't care about you or your product
or service. It's not your job to overcome objections, it's your buyer's. Closing isn't a skill of good
salespeople; it's the skill of weak salespeople. Price isn't the main reason salespeople lose the sale.
Gap Selling shreds traditional and closely held sales beliefs that have been hurting salespeople for
decades. For years, salespeople have embraced a myriad of sales tactics and belief systems that
have unknowingly created many of the issues they have been trying to avoid such as: long sales
cycles, price objections, no decision, prospects going dark, last minute feature requests, and more.
Success at sales requires more than a set of tactics. Salespeople need to understand the game of
sales, how sales works, and what the buyer is going through in order to make the decision to buy
(change) or not to buy (not change). Gap Selling is a game-changing book designed to raise the
sales 1Q of selling organizations around the world. In his unapologetic and irreverent style,
Keenan breaks down the tired old sales myths causing today's frustrating sales issues, to highlight
a deceptively powerful new way to connect with buyers. Today's sales world is littered with
glorified order takers, beholden to a frustrated buyer, unable to influence the sale and create
value. Gap Selling flips the script and creates salespeople with immense influence at every stage
of the buying process, capable of impacting the sales metrics that matter: Shorter Sales Cycles
Increased Revenue Elevated Deal Values Higher Win Rates Fewer No Decisions More Leads
And Happier Buyers Gap Selling elevates the sales world's selling 1Q and turns sales order takers
into sales influencers.

Consultative Selling McGraw Hill Professional

Baseline Selling - How to Become a Sales Superstar by Using What You Already
Know About the Game of Baseball, will dramatically change the way we approach the
sales process, replacing the gratuitous complexity advocated by today’'s sales
"experts" with an elegant and very effective simplicity. Studies have shown that the
selling techniques of the last two decades have had very little impact on most of the
sales population less than 75 percent of all salespeople, to be exact. Why? Because of
the complexity, learning curve and difficulty in applying the concepts in these
systems. In response to the urgent need for a flexible, innovative process that will
enable people to grasp the essential skills necessary to close a sale in any situation,
Baseline Selling reemphasizes the fundamentals of selling in a fresh, memorable way
that modern sales professionals can relate to and utilize, and above all, one that
complements and enriches advanced sales methodologies. Salespeople who read this
book and put its wisdom to work will succeed at acquiring more opportunities as they
learn to get appointments more easily. They will excel at creating opportunities with
prospects who are "not interested". They'll sell at higher margins by using the "Rule
of Ratios". Their closing percentages will improve dramatically as they implement the
simple Inoffensive Close". Salespeople selling commodities, struggling to differentiate
themselves, will love "Commodity Busters" and every salesperson will be able to
shorten their sell cycle by "Taking a Lead". Quite simply, Baseline Selling introduces
a way for salespeople to visualize and touch all the "sales bases" without over-
complicating the process.

Sell Or Be Sold Amacom Books

The classic sales guide that rewrote the rules of selling has been revised to address radical changes in
sales technologies and buyers’ needs and expectations With major advances in communication and
other technologies, customers have more buying options and more purchasing tools at their
disposal—making it harder than ever for sales professionals to compete. On the other hand, you have
access to more advanced analytic tools, artificial intelligence capabilities that provide more visibility
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in your workplace. suitably easy! So, are you question? Just exercise just what we pay for below aswell as

and insight into trends, and more ways to market your products and drive demand—and this
groundbreaking new edition show how to leverage it all. With seven brand new chapters, updates
throughout, case studies, success stories, and tools and methods, The New Solution Selling, Revised
Edition describes the latest generation of the proven Solution Selling® methodology. You'll learn how
to navigate the most significant changes in the sales industry today, including increasingly higher
expectations of buyers for meaningful value in every interaction, a dramatic increase in the number of
people involved in organizational buying decisions, and the rapidly growing importance in sales’
contribution to the customer experience as a competitive differentiator.

What Great Salespeople Do: The Science of Selling Through Emotional Connection and
the Power of Story Sales Guy Publishing

Conversations make or break everything in sales. Every conversation you have is an
opportunity to find new prospects, win new customers, and increase sales. Rainmaking
Conversations provides a proven system for leading masterful conversations that fill the
pipeline, secure new deals, and maximize the potential of your account. Rainmaking
Conversations offers a research-based, field-tested, and practical selling approach that
will help you master the art of the sales conversation. This proven system revolves
around the acronym RAIN, which stands for Rapport, Aspirations and Afflictions, Impact,
and New Reality. You'll learn how to ask your prospects and clients the right questions,
and help them set the agenda for success. Armed with the knowledge of the markets
you serve, the common needs of prospects, and how your products and services can
help, you can become a trusted advisor to your clients during and after the sale. With
the RAIN system, you'll be able to: Build rapport and trust from the first contact Create
conversations with prospects, referral sources, and clients using the telephone, email,
and mail Uncover the real need behind client challenges Make the case for improved
business impact and return on investment (ROI) for your prospects Understand and
communicate your value proposition Apply the 16 principles of influence in sales
Overcome and prevent all types of objections, including money Craft profitable solutions
and close the deal The world-class RAIN SellingSM methodology has helped tens of
thousands of people lead powerful sales conversations and achieve breakthrough sales
performance. Start bridging the gap between "hello" and profitable relationships today.
CustomerCentric Selling, Second Edition Penguin

Most sales professionals make the mistake of using the same sales patterns over and
over. But since all customers are different, true pros know they must tailor their methods
to the buyer if they want to make their numbers every year. ProActive Selling gives
readers the tools they need to adapt their approach and maintain control at every stage
of the sale. Thoroughly revised and updated, the second edition shows salespeople how
to: * Qualify and disqualify prospects sooner to focus on the most promising accounts *
Examine buyers' motivations from every angle * Quantify the value proposition early *
Double the number of calls returned from prospective customers * Appeal to the real
decision-makers * Use technology (e.g. cloud, video, social media, and more) to
generate leads and shorten sales cycles * Increase the effectiveness of every
interaction Featuring dozens of enlightening examples and the author's 17 exclusive,
practical selling tools, ProActive Selling gives sales professionals the edge they need to
exceed their goals-with any company, in any industry.

The New Solution Selling John Wiley & Sons

The modern buyer is more knowledgeable and savvy than ever before. By taking a
collaborative approach with the buyer and developing solutions, instead of relying on outdated
sales tactics, professional sellers can create real value for clients and subsequently close more
deals. Learn the solution selling method, and find out how to shift the emphasis from product
features to customer value. Leadership and revenue growth expert Scott Edinger explains what
selling a solution really means and why it is vital when selling large deals or sophisticated
products and services. He shows how to develop the solution-selling mindset, cultivate peer-
level relationships with customers, identify real objectives, and create value. By understanding
how to implement the solution-selling methodology, you can create natural and pressure-less
sales interactions that accelerate revenue growth and improve customer loyalty.

Let's Get Real or Let's Not Play Greenleaf Book Group

"The world's greatest salesman” reveals the spectacular selling principles that have brought him to the
top of his profession as he offers helpful advice on how to develop customer profiles, how to turn a
prospect into a buyer, how to close the deal, and how to establish a long-term relationship with one's
customers. Reprint. 25,000 first printing.

The New Solution Selling HarperCollins Leadership

The new way to transform a sales culture with clarity, authenticity, and emotional intelligence. Too
often, the sales process is all about fear. Customers are afraid that they will be talked into making a
mistake; salespeople dread being unable to close the deal and make their quotas. No one is happy.
Mahan Khalsa and Randy lllig offer a better way. Salespeople, they argue, do best when they focus
100 percent on helping clients succeed. When customers are successful, both buyer and seller win.
When they aren't, both lose. It's no longer sufficient to get clients to buy; a salesperson must also help
the client reduce costs, increase revenues, and improve productivity, quality, and customer
satisfaction. This book shares the unique FranklinCovey Sales Performance Group methodology that
will help readers: - Start new business from scratch in a way both salespeople and clients can feel
good about - Ask hard questions in a soft way - Close the deal by opening minds

The Challenger Customer Grand Central Pub

Build better relationships and Sell More Effectively With a Powerful SALES STORY “Throughout our
careers, we have been trained to ask diagnostic questions, deliver value props, and conduct ROI
studies. It usually doesn’'t work; best case, we can argue with the customer about numbers—purely a
left brain exercise, which turns buyers off. This book explains a better way.” —John Burke, Group Vice
President, Oracle Corporation “Forget music, a great story has charm to soothe the savage beast and
win over the most challenging customer. And one of the best guides in crafting it, feeling it, and telling it
is What Great Salespeople Do. A must-read for anyone seeking to influence another human being.”
—NMark Goulston, M.D., author of the #1 international bestseller Just Listen: Discover the Secret to
Getting Through to Absolutely Anyone “Good salespeople tell stories that inform prospects; great
salespeople tell stories that persuade prospects. This book reveals what salespeople need to do to
become persuasive story sellers.” —Gerhard Gschwandtner, publisher of Selling Power “This book
breaks the paradigm. It really works miracles!” —David R. Hibbard, President, Dialexis IncTM “What
Great Salespeople Do humanizes the sales process.” —Kevin Popovic, founder, Ideahaus® “Mike and
Ben have translated what therapists have known for years into a business solution—utilizing and
developing one’s Emotional Intelligence to engage and lessen the defenses of others. What Great
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Salespeople Do is a step-by-step manual on how to use compelling storytelling to masterfully engage
others and make their organizations great.” —Christine Miles, M.S., Psychological Services, Executive
Coach, Miles Consulting LLC About the Book: This groundbreaking book offers extraordinary insight
into the greatest mystery in sales: how the very best salespeople consistently and successfully
influence change in others, inspiring their customers to say yes. Top-performing salespeople have
always had a knack for forging connections and building relationships with buyers. Until now, this has
been considered an innate talent. What Great Salespeople Do challenges some of the most widely
accepted paradigms in selling in order to prove that influencing change in buyers is a skill that anyone
can learn. The creator of Solution Selling and CustomerCentric Selling, Michael Bosworth, along with
veteran sales executive Ben Zoldan, synthesize discoveries in neuroscience, psychology, sociology,
anthropology, and other disciplines, combining it all into a field-tested framework—helping you break
down barriers, build trust, forge meaningful relationships, and win more customers. This book teaches
you how to: Relax a buyer’s skepticism while activating the part of his or her brain where trust is
formed and connections are forged Use the power of story to influence buyers to change Make your
ideas, beliefs, and experiences “storiable” using a proven story structure Build a personal inventory of
stories to use throughout your sales cycle Tell your stories with authenticity and real passion Use
empathic listening to get others to reveal themselves Incorporate storytelling and empathic listening to
achieve collaborative conversations with buyers Breakthroughs in neuroscience have determined that
people don't make decisions solely on the basis of logic; in fact, emotions play the dominant role in
most decision-making processes. What Great Salespeople Do gives you the tools and techniques to
influence change and win more sales.

The Giants of Sales AMACOM

A revised and updated edition of How to master the art of selling, which educates on how to
succeed in sales, including new information on using the latest research techniques and using
e-mail and online resources to generate deals more quickly and efficiently

Secrets of Question-Based Selling Springer

The data shows that senior executives today face a stark reality: Sales talent is
increasingly difficult to find. Traditional selling strategies no longer work. And
salespeople today are more distracted and aimless than ever before. To give their
organizations true staying power in this tumultuous new market, company leaders must
fundamentally change the way they look at sales-or else succumb to the competition.
What today's senior leaders need is a high-velocity sales organization: an organization
with the right performers, strategy, and infrastructure in place, allowing it to dramatically
increase sales by converting more opportunities at higher prices to more prospects.
Drawing on hard data, comprehensive research, and the latest science behind selling,
Marc Wayshak has developed a system for building these fully sales-driven
organizations. The High-Velocity Sales Organization brings together Wayshak's cutting-
edge insights as a leading sales consultant with the latest data to create a step-by-step
formula for accelerating a sales-driven company culture-from the top down. This guide
for senior executives lays out the exact processes company leaders must implement to
achieve the three pillars of a high-velocity sales organization: Performers-Learn to
identify, recruit, and retain top performers for a consistent flow of A-player salespeople-
and far fewer costly mis-hires Strategy-Develop and implement a self-improving, highly
adaptive sales strategy that sets your salespeople apart from the competition
Infrastructure-Establish a clear system for building out the right sales processes, with
the most effective technology, to hold sales teams accountable

Solution Selling Transformed: The Revolutionary Sales Process That is Changing the Way People Sell
John Wiley & Sons

True or false? In selling high-value products or services: ‘closing' increases your chance of success; it
is essential to describe the benefits of your product or service to the customer; objection handling is an
important skill; open questions are more effective than closed questions. All false, says this provocative
book. Neil Rackham and his team studied more than 35,000 sales calls made by 10,000 sales people
in 23 countries over 12 years. Their findings revealed that many of the methods developed for selling
low-value goods just don‘t work for major sales. Rackham went on to introduce his SPIN-Selling
method. SPIN describes the whole selling process: Situation questions Problem questions Implication
guestions Need-payoff questions SPIN-Selling provides you with a set of simple and practical
techniques which have been tried in many of today's leading companies with dramatic improvements
to their sales performance.

The Challenger Sale John Wiley & Sons

Buyer behavior has changed the marketplace, and sellers must adapt to survive The
Collaborative Sale: Solution Selling in Today's Customer-Driven World is the definitive guide to
the new reality of sales. The roles of buyers, sellers, and technology have changed, and
collaboration is now the key to success on all sides. The Collaborative Sale guides sales
professionals toward alignment with buyers, by helping them overcome their problems and
challenges, and creating value. From building a robust opportunity pipeline and predicting
future revenues to mastering the nuances of buyer conversations, the book contains the
information sales professionals need to remain relevant in today's sales environment. Buyers
have become more informed and more empowered. As a result, most sellers now enter the
buying process at a much later stage than the traditional norm. The rise of information access
has given buyers more control over their purchases than ever before, and sellers must adapt to
survive. The Collaborative Sale provides a roadmap for adapting through sales collaboration,
detailing the foundations, personae, and reality of the new marketplace. The book provides
insight into the new buyer thought processes, the new sales personae required for dealing with
the new buyers, and how to establish and implement a dynamic sales process. Topics include:
Selling in times of economic uncertainty, broad information access, and new buyer behavior
Why collaboration is so important to the new buyers The emergence of new sales personae —
Micro-marketer, Visualizer, and Value Driver Buyer alignment, risk mitigation, and the myth of
control Situational fluency, and the role of technology Focused sales enablement, and buyer-
aligned learning and development Implementation and establishment of a dynamic sales
process The book describes the essential competencies for collaborative selling, and provides
indispensable supplemental tools for implementation. Written by recognized authorities with
insights into global markets, The Collaborative Sale: Solution Selling in Today's Customer-
Driven World is the essential resource for today's sales professional.

Sell Like a Team: The Blueprint for Building Teams that Win Big at High-Stakes Meetings Dave Kurlan
FROM THE BESTSELLING AUTHOR OF SOLUTION SELLING The program that is revolutionizing
highend selling, by showing companies how to "clone" their top sales performers CEOs would pay
anything to replicate their best salespeople; CustomerCentric SellingTM explains instead how to
replicate their skills. It details a repeatable, scalable, and transferable sales process that formats the
guestions that superior salespeople ask, and then uses the results to influence and enhance the words
and behaviors of their colleagues. CustomerCentric SellingTM shows salespersons how to differentiate
themselves and their offerings by appealing to customer needs, steering away from making one-way
presentations and toward having meaningful and goal-oriented conversations. Currently offered in
workshops and seminars around the world, its program provides step-by-step directions to help sales
professionals: Transform sales calls into interactive conversations Position their offerings in relation to
buyer needs Facilitate a more consistent customer experience Achieve shorter sales cycles Integrate
sales and marketing into a cooperative, cross-functional team CustomerCentric SellingTM details a
trademarked sales process that incorporates dozens of elements, skills, and sequences into a
coherent and proven methodology. By teaching a specific yet innovative model for selling big ticket,
often-intangible products and services, it shows sales professionals and executives how to make the
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seller-buyer relationship far less adversarial, and take selling to a higher level.

Practices and Tools for Servitization The New Solution Selling

Building on the success of Solution Selling, the author updates the decade-old book with new case
studies and examples designed to enhance his argument that selling should be personalized and
creative. 35,000 first printing.

Game Plan Selling Marc Wayshak Communications LLC

Receptivity of your audience is far more important than the power of your message. Learn how
making this simple change in focuscan make all the difference in your ability to influence and
succeed in the world of sales. In this groundbreaking new guide, ASLAN co-founder and CEO
Tom Stanfill shares his proven methodology, road-tested over decades by hundreds of
thousands of sales professionals, workshop participants, and industry experts, on how to
convert even the most disinterested prospects and customers. unReceptive will show you how
to: Eliminate resistance and make selling easy and enjoyable, while experiencing a deeper
sense of purpose. Overcome the five receptivity barriers — the customer’s perception of you,
opening a “closed” door, uncovering the unfiltered truth, changing beliefs, and motivating the
customer to take action. Adopt the tested and true operating system used by the most
persuasive and influential people. When you shift the focus from crafting the perfect message
to creating receptivity, you flip the entire art of selling on its head and form lasting relationships
that set you and your customers up for lasting success.

Consultative Selling Thomas Nelson Inc

What do the world's most successful enterprise sales teams have in common? They rely on MEDDICC
to make their sales process predictable and efficient. MEDDIC with one C was initially created by Dick
Dunkel in 1996 when he was at PTC. Since then MEDDIC has evolved to be better known as
MEDDICC or MEDDPICC and has proliferated across the world being the go-to choice for elite
enterprise sales organizations. If you ever find yourself feeling any of the following symptoms with your
deal, you could benefit from MEDDICC: Your buyer doesn't see the value of your solution? (aka they
think you are expensive) You are unable to find, articulate and quantify Pain You don't have a
Champion or at the very least a Coach helping you navigate and sell You find yourself unable to gain
access to people with power and influence You don't know how the customer makes decisions You
don't know who is involved in the decision-making process You find yourself surprised by things that
come up in the sales process The decision criteria seem to move throughout the process, and you're
constantly playing catch up Your Competition is landing strikes against you that you neither see
coming nor are able to defend You lose track of where you stand in your deals Whether you are an
individual contributor or a sales leader embracing MEDDICC will help you to beat those symptoms and
take back control of your deal. Historically, learning MEDDICC has relied upon hands-on training, but
now you can learn MEDDICC from an expert who uses it every day. The Book deconstructs MEDDICC
into easy to understand and implement steps. Breaking down every letter of the acronym into
actionable insights complemented by commentary on how MEDDICC can help sales organizations to
revolutionize their sales execution and efficiency. In the words of the original creator of MEDDIC, Dick
Dunkel: Whether you are an individual contributor or sales leader, my advice is that you should start to
implement MEDDICCinto what you do straight away. Embrace MEDDICC, and you and your team will
more clearly understand the WHY to yourprocess, and you'll begin to execute your customer
interactions with more purpose and achieve better results.And like so many others before, you will
begin to reap the rewards of having a well-qualified pipeline of opportunitieswith clearer paths to
success. - Dick Dunkel, MEDDIC Creator.

The Solution Selling Fieldbook Simon and Schuster

When you help your customers and clients make profitable business decisions, the result is a win-win
solution that can lead to a mutually beneficial long-term business relationship. In his widely received
guide, Mack Hanan helps readers achieve just that by introducing a formula that will take your sales to
the next level--one that involves you exchanging your salesperson hat for that of a trusted consultant.
You'll learn how to create a two-tiered sales model to separate consultative sales from commodity
sales; build and use consultative databases for value propositions and proof of performance; study
your customers’ cash flows to win proposals; use consultative selling strategies on the web; and cope
with--and reverse--the inevitable “no.”For over four decades, Consultative Selling has empowered
countless sales professionals to reap maximum success. Now, packed with new partnering strategies,
cost/benefit analysis templates, detailed monetized value proposition models, outcome-based branding
approaches, and powerful consulting tactics, the eighth edition of this invaluable resource will bring you
wide-ranging success--making the competition irrelevant.
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