Strategic Digital Marketing Top Digital Experts Share The Formula For Tangible Returns On Your Marketing

Investment

If you ally infatuation such a referred Strategic Digital Marketing Top Digital Experts Share The Formula For Tangible Returns On Your Marketing Investment
book that will allow you worth, get the no question best seller from us currently from several preferred authors. If you want to funny books, lots of novels, tale,

jokes, and more fictions collections are also launched, from best seller to one of the most current released.

You may not be perplexed to enjoy all ebook collections Strategic Digital Marketing Top Digital Experts Share The Formula For Tangible Returns On Your
Marketing Investment that we will no question offer. It is not as regards the costs. Its not quite what you obsession currently. This Strategic Digital Marketing
Top Digital Experts Share The Formula For Tangible Returns On Your Marketing Investment, as one of the most functioning sellers here will agreed be in the
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Online Marketing for Professional Services Kogan Page
Publishers

Professional services marketing is undergoing arevolution.
More and more, firms are being found and vetted online, and
traditional techniques for generating leads and nurturing
prospects are growing less effective. In this groundbreaking new
book readers will understand the changing landscape and how to
lay the foundation for a powerful online marketing program.
Based on primary research of over 500 professional services
firm executives, this book offers easy-to-understand, practical
advice, aswell asreal-world examples of firms that are using
online marketing today to build their businesses.

Digital Marketing MBA John Wiley & Sons

Advances in software, auction-based media, analytics, and big data have made
it possible for the average marketer to compete with marketers with 100 times
the spending power. Taking Down Goliath profiles the ways in which digital
marketing can level the playing field, if you know how to use it.

Springer

The market changes faster than marketing. In essence,
marketing strategy has undergone only two eras, the

entity era and the bit era, also known as the industrial age
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and the digital age. In the age of digital society, all CEOs,

Page Publi shers

CMOs and senior marketing executives must consider how The force of the internet and the power of

to change their strategies, improve the role of marketing
and adopt emerging technological and data tools to
integrate with the Internet. The goal of digital marketing
strategy is not to disrupt existing marketing strategies, but
to complement, integrate and develop the two at the same
time.In this book, the authors provide detailed discussion
and practical analysis on the relationship between
marketing and digital technologies and propose a
marketing implementation framework for digital strategy
platforms. Standing for Recognize, Reach, Relationship
and Return, the 4R system is a powerful strategic trading
tool for digital implementation, especially for CEOs and
CMOs. All other tools, such as data platforms, content
marketing, DSP digital advertising and digital marketing
ROI design essentially serve the 4R system. As such, the
authors advocate for firms to restructure their digital
marketing strategy around the 4R system.

Strategic Digital Marketing: Top Digital Experts Share the Formula
for Tangible Returns on Your Marketing Investment Macmillan
The best-selling author of BrandSimple offers a close-up look at the
cutting-edge world of digital technology from the perspective of
brand marketing, examining the impact of the dramatic global
spread of digital technology on social networking and brand
promotion sites, and provides helpful techniques, resources, and
strategies for navigating the digital branding universe. 50,000 first
printing.

The Strategic Digital Media Entrepreneur Kogan

online consuners have dramatically altered the
face of today's business world. Understandi ng
and using this resource to its best advantage
is essential to the success of every business.

"Digital Marketing: Strategies for Online
Success" clarifies the conpl ex subject of
ecommerce, presenting a sinple 8-step strategy

for success in internet marketing. This book
is essential for anyone seeking success in a
busi ness environnent altered by the digital
revol ution. Godfrey Parkin presents
fascinating facts about both the history and
potential of the internet, as well as

provi ding clear and practical advice on how to
make the nost of it. Key strategies are
outlined on every aspect of econmerce

i ncluding a step-by-step guide to devel oping a
| ow-risk business strategy; the principles of
designing a website that works as a successf ul
busi ness tool; guidelines on maxi m sing

ef fecti veness of search engi nes, enuil
mar keti ng and online advertising, as well as
advice on using web 2.0 and social nedia in

order to expand brand awareness and i ncrease
sales. This book is indispensable to anyone
who wi shes his or her conpany to remain

rel evant in today's digital environnent.
BrandDigital Wrld Scientific

Enmer gi ng technol ogi es are having a profound
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| npact upon busi ness as individuals and

organi sations increasingly enbrace the
benefits of the *always on’ attitude that
digital technol ogi es produce. The use of the
web, apps, cloud storage, GPS and I nternet-
connect ed devi ces has transfornmed the way we
live, learn, play and interact — yet how a
busi ness can fully benefit fromthis
transformation is not always clear. In
response, this book enabl es students and

busi ness | eaders to take a strategic and
sust ai nabl e approach to realising the val ue of
digital technologies. It offers results-driven
solutions that successfully transform

organi sations into data-driven, people-focused
busi nesses capabl e of sustainably conpeting at

a global level. Split across four key parts,
the material noves through understanding
digital business to planning, inplenenting and

assessing digital transformation. The current
chal | enges facing all small organi sations,
including limted resources, financial
pressures and the | ack of dedicated IT
departnents, are explored. The authors

consi der the ways in which innovation can

I ncrease conpetitive advantage, how i nnovative
busi ness nodel s can create new opportunities
and how a data-driven perspective can rel ease
enbedded val ue within the organisation.

Cont enporary international case studies and
exanpl es throughout each chapter bridge theory
with practical application and systematically
docunent the patterns of activities that
enabl e success. This textbook is a vital
resource for postgraduate and undergraduate
students of digital business, innovation and
transformati on. By showing howto initiate
digital transformati on across an organi sati on,
it will prepare business owners, directors and
managenent of small- and nmedi um si zed

busi nesses to take strategi c advantage of new
and energi ng technol ogies to stay ahead of
their conpetition.

Conversational Marketing BPB Publications

An unbi ased, bal anced guide to all aspects of
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di gital marketing planning and strategy,
social nedia, nobile and VR marketing to
obj ectives, netrics and anal ytics.
Under st anding Digital Marketing Taylor & Francis
Did you know t hat 95% of videos consuned in India
are not in English? Yes, you read that right!
India is becom ng a trendsetter and changi ng the
way | nternet users are consum ng content.
Currently, there are about 450 mllion Internet
users in India, and this is set to increase to a
whoppi ng 635.8 mllion by 2021. These nunbers are
pushi ng I ndian brands to | everage digital

mar keting as a crucial part of their nmedia m x.
this book, we have highlighted the inportance of
digital marketing with surprising statistics on
content consunption patterns. W also reveal the

In

top digital marketing trends with insights from
soci al media, SEO & content marketing, video,
digital advertising and UX design. W have sector-

specific strategies that highlight the chall enges
faced by leading industries |ike finance, FMCG
real estate, healthcare and e-commerce. Stay ahead
of the conpetition with our proven tail or-nade

sol uti ons, which have been conpil ed by | eading
digital marketing experts across the country.

Dynam c Digital Mrketing Pearson Hi gher
THE ULTI MATE CRASH COURSE I N DI G TAL
MARKETI NG The digital age is here—and it’s
devel opi ng rapidly. Regardl ess of your

I ndustry, sector, or geography, you need to
understand the power of digital strategies
to market your brand, reach your audi ence,
and broaden your framework for success.
Thi s conprehensive, all-in-one guide
conbi nes the collective insights of top
digital marketers, consultants, and
academ cs—each one an expert in his or
field. Wth the proven techni ques of
Strategic Digital Marketing, you' Il be able
to: Plan, strategize, and inplenent a

conpl ete marketing canpai gn that best suits
you and your conpany. Use social nedia like
Facebook and Twitter to not only engage
your target audience, but get real results.
| nprove your website and supersize your

Ed

her

from media presence through liquid content,

nobi | e apps, engagi ng vi deos, soci al
contests, and nore. Devel op a | ogical and
bal anced approach to digital, using the
proper tools, to nmeasure and nmaxim ze
return on investnent (RO ). Reshape your
managenent framewor k and redesi gn your
conpany for digital-era grow h,
functionality, and success. These are the
sane nmarket-tested strategies Fortune 500
conpani es are using to take advantage of
the exciting new opportunities that only
digital nedia provides. You'll discover
10 traits of digital |eadership, the six
habi ts of highly-successful firnms, and the
one true goal of digital nmarketing. You'l
read first-hand accounts of social nedia in
action—and follow real -worl d case studies
of the hottest conpanies trendi ng today.
You' Il also find need-to-know information
on red-button subjects |ike energing nobile
technol ogi es, legal guidelines for digital
mar keti ng, search engi ne optim zation, and
so much nore. Digital nedia has changed the
world as we knowit. Strategic D gital

t he

Marketing will change the way you live,
wor k, grow . and succeed.
Digital Marketing Sage Publications Limted

Digital Marketing That Actually Wrks is your
roadmap to understanding and i npl enmenting digital
mar keting that gets results. This book takes you
fromdigital marketing strategy to channels to
tactics to tools to measurenent to prioritization
- giving you a strong foundation in how to use
digital marketing to grow your business, brand or
organi zation. This book is for business

prof essi onal s and nmarketers who want a strong
grasp of the core concepts in digital marketing -
what they are, how they work and how to inpl enment
them for growth. Covering strategy, best practices
and inplementation, this is The Utinmate Cuide
with no hype - just solid strategies, tactics and
tools that actually work. Who can benefit from
this book? - MARKETERS AND AGENCI ES - Wanting to
i npl enent digital nmarketing best practices and
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round out their digital

EXECUTI VES -

- ENTREPRENEURS

t he power of digital
BRAND MANACERS -

busi ness. -
how to best use
and drive better
provi de | asting

conpr ehensi ve approach to digital. -

PROFESSI ONALS -
under st andi ng of

mar ket i ng and busi ness growth. -
TRANSFORVATI ON TEAMS -

core areas of di
fuel business gr
aspects of digit
plan - Creating
Assessing the di
target audi ence
strategy and opt
- Digital Advert
Optim zation) -

mar keting (reviews,
mar keting -
(i ncludi ng Messenger and Chat bots) -

nore) - Enmai

mar ket i ng nmeasur

anal ytics and optim zation -

on investnent) -
Bui | di ng your di

to take your digita
results to the next

over 10 years of
digital
Wrks is a conpr

savvy busi ness prof essi onal

under st and about
hype.

mar ket i ng,

No gi mm cks.

know edge. - CEOS AND

Needi ng a sol i d understandi ng of how
to strategically use digital

to fuel their grow h.
AND STARTUPS - Wanting to harness
marketing to grow their
Needi ng to under st and
digital marketing strategically
results. - AGENCIES - Wanting to
value for their clients with a
BUSI NESS
Wanting to have a solid
the fastest growi ng area of
DI A TAL
Looking to be sure that
gital are used strategically to
owt h. This book covers the core
al marketing: - How to build a
a digital marketing strategy -
gital |andscape - Defining your
for digital - Digital content
imzation - Social Media Mrketing
ising - SEO (Search Engine
Websites - Conversationa
i nfl uencers, advocates and
CRM - Mbobil e marketing

Digital
ement - Digital marketing
Digital RO (return
Prioritizing digital marketing -

gital marketing plan. If you want
mar ket i ng know edge and

| evel read this book! Based on
wor ki ng wi th busi nesses on
Digital Marketing that Actually
ehensi ve guide to everything a

or marketer should
digital marketing. There is no

Just clear, practical,

actionabl e content based on what actually works to

gr ow busi nesses.

As a BONUS this book includes a

FREE DOMNLOAD action planner and additiona

resources to hel

p you inplenent what you | earn.
Begi nners Noti on

Digital Marketing for
Press
Di gital Marketing:

Integrating Strategy and

Tactics with Values is an easy-to-

under st and gui
| at est digital
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debook that draws on the
tactics and strategic

insights to hel p organi zati ons generate
sust ai nabl e growm h through digital
integration. It provides a roadmap to adopt
a digital mndset, incorporate digital
trends strategically, and integrate the
nost effective digital tactics and tools
Wi th core values to achieve conpetitive
advantage. Bringing the reader through its
five-step Path to Digital Integration

(M ndset, Model, Strategy, |nplenentation,
and Sustainability), D gital Mrketing
seeks to Qutline the key drivers of change
and | eading digital marketing trends
executives need to understand and

I ncorporate to drive business opportunity.
Eval uate the digital channels and

t echnol ogi es managenent teans can | everage
to execute a successful Integrated D gital
Mar keting strategy. This includes insight
into the latest digital tactics (website,

social, nobile, search, content, and enail
mar ket i ng; data anal ytics) and social tools
(Facebook, Twitter, YouTube, Linkedln,

| nstagram Pinterest, and Google Plus).
Di scover the inpact of digital
transformati on on the organi zati on,
the effect of digital tactics on the
cust onmer experience (CX) to the val ue of
Integrating internal digital strategies to
facilitate col |l aboration and i nnovati on.
Qui de aspiring | eaders on how to conbi ne
core val ues and business goals with
progressive digital strategies, tactics,
and tools to generate sustainabl e outcones
for all stakeholders. This interactive
gui debook provides a truly Connected

Di gital Experience (CDE): the Zappar
augnented reality nobile app allows the
reader to activate the "D scover Mre"
"Play Video" icons found throughout the
book, instantly connecting the reader, via
their nobile device, to additional content

from

and

housed on our conpani on website, Digital
Mar ket i ng Resource Center
(www. dnT esour cecenter.org). "Play Video"

| cons incorporate point-in-time video
comrenting solution Vusay to enable

I nteractive social conversations around
each video. Digital Marketing is the ideal
guide for aspiring | eaders — executives,

i nstructors, owners, entrepreneurs,
managers, students — at all stages of
digital literacy. To request access to the

resources in the Digital Mrketing
Resources Center, please contact Ira

Kauf man at ira@ntw nedigital.com

Soci al Media Marketing Mastery 2019 Springer
Nat ur e

DI G TAL MARKETI NG STRATEG ES 2019 book
describes up to date, useful, tested and
effective strategies in an easy to understand
way. 1. "Dl VIDE & CONQUER' METHOD As of 2019,
an average consuner sees 10,000 marketing
nmessages per day and the attention span of an
average internet user declined to only 8
seconds. 1.3 billion websites try to inpress
t hese people. In such an environnent, you
cannot achi eve success by targeting w de

audi ences and usi ng general marketing
nmessages. To gain their attention, you have to
di vi de your target audi ence and conmuni cate
each segnent with the nost rel evant marketing
message. 2. SEARCH ENG NE OPTI M ZATI ON ( SEO
As the conpetition gets fierce, you have to
wor k nore than ever in 2019. This chapter
provi des detailed information regarding all 5
stages of SEO Research, Strategy & Keyword
Sel ection, On-site SEQ Infrastructure and
Usability, Link Devel opnent, and Performnce
on Search Engi ne Results Page (SERP). 3.

DI A TAL ADSThi s chapter focuses on the
strategies that will provide the highest
conversion in Google Ads (fornerly AdWrds)
and Facebook Ads. You will find detailed

i nformati on on how to structure your digital
ad canpai gns and di scover effective strategies
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to achi eve success. The chapter provides

vari ous exanples on text, display and soci al
ad canpaigns. 4. SOCI AL MEDI A This chapter
focuses on achieving high RO from soci al
medi a. Platformspecific success strategies
are presented based on Facebook, |nstagram
Twitter, YouTube and Linkedln. 5. EMAIL
NEWSLETTERSI n addition to the format, content,
timng and frequency of enmail newsletters,
there is a specific section regarding
performance anal ysis. CHECKLI STS AND THE

THI NGS YOU NEED TO DOTo hel p you get results,
you will find 30-itemchecklists at the end of
each chapter. Using them you will be able to
review the topics that are covered in each
chapter. You will also find a special section
at the end of each chapter, focusing on the

t hi ngs you need to do to inplenent this

know edge in your canpaigns after reading this
book. This will elimnate the gap between
readi ng the book and taking action, as is the
case in many ot her books. Many brands have

al ready inplenmented "D vide and Conquer™

met hod and significantly inproved their

di gital marketing conversion.Now, it is your
turn!

Under st anding Digital
Pr of essi onal

3 Books in 1 Boxset Master Social Media Marketing
& beconme an expert! Get your Social Media

Mar ket i ng book collection Now This collection

i ncludes the top books to help you inprove, grow
and master your Social Media Marketing skills.
Change the way that you market your business! It
doesn't matter what social nedia platforns your
busi ness favors, the tinme and marketing budget
spent there can reap i Mmense rewards, but only if
t he conpany's social nedia presence is handl ed
properly. If you are |looking for the best way to
dip your foot into this marketing goldmne, then
this book collection is exactly what you need!

| ncl uded books: Social Media Marketing 2019: How
to Becone an Influencer O MIIlions On Facebook,
Twitter, Youtube & Instagram Wile Advertising &
Bui | di ng Your Personal Brand Social Media

Mar keting 2019: The Power of |nstagram Marketing -
How to Wn Followers Influence MIlions Online

Marketing MG aw Hill
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Using Highly Effective Personal Branding Digital
Net wor ki ng Strategi es Social Media Marketing 2019:
How to Brand Yourself Online Through Facebook,

Twitter, YouTube & Instagram - H ghly Effective
Strategies for Digital Networking, Persona
Brandi ng, and Online Influence

Strategic Digital Transformation John Wley &
Sons

Conpani es that are successfully inplenenting
B2B digital marketing are seeing an average
increase in sales of 10 to 20% or nore. By
devel oping a digital narketing strategy and
integrating the related tools wth existing
mar ket i ng processes, businesses can
dramatically increase both | eads and sal es.
Unfortunately though, a |ot of conpanies do
not know where to start. O they are nmaking

m st akes and m si nf ornmed about how to
acconpl i sh these goals, costing themtine,
noney, and resources. And ignoring B2B digital
marketing is costly as well. You may not go
out of business tonorrow if you are not being
found on the Internet today, however you wl|
be slowy | osing business to nore

know edgeabl e conpetitors. 9 Best Kept Secrets
of B2B Digital Marketing separates the facts
fromthe fads and gives you a tenplate for
buil ding a solid digital nmarketing strategy
that will strengthen any sales plan to get
nore business clients. Author, Geg Gut kowski
provides the rare insight and val uabl e

gui dance for internet marketing that can only
conme from having worked with sonme of the

worl d's | argest and nost sophisticated

mar ket i ng conpani es. Fromtop down and bottom

up you will discover best practices and
strategies for integrating digital marketing
including: * Howto get found in a digital

world and the right way to engage prospects
and custoners online * How to generate | eads
and sales 24/7 wth internet marketing * Wy
data integration is essential to your success
and how to acconplish this * Wiy B2B conpani es
must approach social nedia marketing
differently than B2C conpani es * The bi ggest

m st akes that conpani es make with ecomerce

and how to avoid these * Wich digital

resources provide the biggest RO * And nuch
nore! \Whether you are a sal es manager wanti ng
to maxi m ze | ead generation or a CEO | ooking
for a high I evel resource on marketing for
executives, 9 Best Kept Secrets of B2B Digital
Marketing will provide you wth the tools,
techni ques, and insights to successfully

i ntegrate B2B marketing. Order your copy

t oday!

Strategic Digital Marketing: Top Digital
Experts Share the Formula for Tangi bl e Returns

on _Your Marketing I nvestnent Routl edge

The premi er guide to digital marketing that
wor ks, and a solid framework for success The
Art of Digital Marketing is the conprehensive
guide to cracking the digital marketing
‘code,' and reachi ng, engaging, and serving

t he enpowered consuner. Based on the
industry's leading certification fromthe
Digital Marketing Institute (DM), this book
presents an i nnovative nethodol ogy for
successful digital marketing: start with the
custoner and work backwards. A canpaign is
only effective as it is reflective of the
consuner's wants, needs, preferences, and
inclinations; the DM framework provides
structured, inplenentable, iterative direction
for getting it right every tinme. The heart of
the framework is a three-step process called

the 3i Principles: Initiate, Iterate, and
Integrate. This sinple idea translates into
hi gher engagenent, real custoner interaction,

and nul ti channel canpai gns that extend even
into traditional marketing channels. The
evolution of digital marketing isn't really
about the brands; it's about consuners

exerci sing nore control over their choices.
Thi s book denonstrates how using this single
realization as a starting point hel ps you
build and i npl enment nore effective canpai gns.
Get inside the custoner's head with deep
consuner research Constantly inprove your
canpai gns based on feedback and interactions
Integrate digital activities across channels,
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I ncluding traditional
based on custoner choice and control Digital
marketing turns traditional nmarketing nodels
on their heads. Instead of telling the
custonmer what to think, you find out what they
al ready think and go fromthere. Instead of
front-Ioading resources, you continually

adj ust your approach based on real

interactions with real custoners every day.
Digital marketing operates within its own
paradi gm and The Art of Digital Marketing
opens the door for your next canpaign.

Digital Marketing Strategy Routl edge
Digital marketing has been around since the
m d-1990s, so it is safe to say that this
marketing strategy is certainly not a "new'
mar keti ng strategy. That being said, in the
past two decades, we have seen nmssive
evolution in what digital marketing is and
how it works. These days, if you want to
have any success in digital marketing, you
need to be tapped into the | atest and
greatest tools, or you are going to be
trapped anongst a sea of online advertisers
trying to replace their income with digita
mar keti ng. The key to setting yourself
apart and actually succeed is know ng what
it takes, and that is just what D gital

Mar keting for Beginners 2021 is going to
teach you. Learning how to apply nodern
tools to a mature practice takes tinme and a
cl ear understandi ng of what needs to
happen. It also requires you to know how to
weed out the outdated information fromthe
new i nformation so that you do not find
yourself falling into a pit of irrel evancy
I n your business. In this very book, we
have done that work for you so that you can
feel confident that you are marketing with
a conpletely relevant, nodern approach in
your business. This way, you are sure to
earn a massi ve passive incone through
digital marketing in 2021. Sone of the
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mar keting Build canpaignsinportant strategies and tips we are goi ng

to cover in this book include:
Under st andi ng what digital marketing is and
why it works Di scovering what an incone
channel is and identifying one that works
for you Locating your custom gl oba

audi ence, so you know who to market to The
different forns of digital nmarketing and
how t hey work Social nedia nmarketing
strategies, including attraction marketing
strategies Organi c content marketing
strategies that actually work Targeted
advertising strategies, including native
advertising Online marketing events that
are still relevant and useful in 2021 Tips
to hel p you guarantee your success wth
digital marketing Things you nust avoid to
ensure you do not destroy your business's
reputation And so nmuch nore! This book
truly is the ultinate guide to help you go
froma beginner to a pro in earning an

i nconme through digital marketing! G ab your
copy today and begin |laying down the path
for you to earn a passive incone online,
and conpletely transformyour life and

I ncome by 2021

Digital Marketing Excell ence | ndependently
Publ i shed

A goldm ne of strategic insights and practi cal
busi ness gui dance covering all aspects of

medi a entrepreneurship in the Digital Age The
medi a industry is facing epic upheaval .
Revol uti onary new technol ogi es conpel those in

busi nesses as di verse as broadcasting to book
publishing to radically recreate their

busi ness nodels or be left in history s wake.
At the sanme tine, those with the next big idea
are eager to acquire the business know how
needed to nake it in today’'s brave new world
of media. Witten by a uniquely well-qualified
aut hor team this book addresses the concerns
of both audi ences. Penel ope Mise Abernat hy and
JoAnn Sciarrino provide tinely | essons on

everything fromnedia financing to marketing,

busi ness strategy to | eadership, innovation to
busi ness accounting. They use nunerous case

studies and real-world vignettes to reveal the
success secrets of today’'s hottest nedia
entrepreneurs, as well as the fatal flaws that

| eads many prom sing new ventures down the
road to ruin. They begin with a prinmer on

di gital entrepreneurship basics, covering how
to create a winning digital business nodel,
obtain financing, do business accounti ng,
identify strategic chall enges, and nore.
t here they show you how to: Devel op
sust ai nabl e custoner-focused strategies while
overcom ng the uni que | eadershi p chal |l enges of
the Digital Age Define your conpany’s unique
val ue proposition, prioritize investnents in
key assets, and form strategi c partnerships
and al li ances Understand and prepare to

exploit the vast potential inherent in the

next generation of digital technol ogies,
including artificial intelligence, virtual
reality, and bl ockchain, anong others The two
conpani on websites feature a weal th of

suppl enental material, including updates,

i nstructional videos, essays by nedi a | eaders,
as well as PowerPoi nt presentations and study
gui des for instructors. Packed with practical

i nsi ghts and gui dance on all aspects of the
busi ness of nmedia in the Digital Age, The
Strategic Digital Media Entrepreneur is a nust-
have resource for professionals and students
ali ke in advertising, marketing, business
strategy, entrepreneurship, finance, social
nmedi a, and nore.

Taki ng Down ol i ath Kogan Page Publishers

From

Now in its fifth edition, the hugely
popul ar Digital Mrketing Excell ence:
Pl anni ng, Optim zing and Integrating Online

Marketing is fully updated, keeping you in
line wwth the changes in this dynam c and
exciting field and hel ping you create
effective and up-to-date custoner-centric
digital marketing plans. A practical guide
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to creating and executing digital
pl ans, it conbi nes established approaches
to marketing planning with the creative use
of new digital nodels and digital tools. It
I s designed to support both marketers and
digital marketers, and students of business
or marketing who want a thorough yet
practical grounding in digital marketing.
Witten by two highly experienced digital
mar keti ng consul tants, the book shows you
how to: Draw up an outline digital

mar keti ng plan Eval uate and apply digital
mar keting principles and nodels Integrate
online and offline comrunications |Inplenent
custoner-driven digital marketing Reduce
costly trial and error Measure and enhance
your digital marketing Learn best practices
for reachi ng and engagi ng your audi ences
using the key digital marketing platforns

| i ke Appl e, Facebook, Google and Twitter.
This new edition seanm essly integrates the
| at est changes in social nedia technol ogy,

I ncl udi ng expanded coverage of nobile

t echnol ogy, denonstrating how t hese new
ways to reach custoners can be integrated
into your marketing plans. It also includes
new sections on data analytics, clearly
denonstrating how marketers can | everage
data to their advantage. Ofering a highly
structured and accessible guide to a
critical and far-reaching subject, Digital
Mar keti ng Excell ence, Fifth Edition,
provides a vital reference point for all
students and managers involved in marketing
strategy and inpl enentati on.

Digital Marketing Strategic Digital

Mar keting: Top Digital Experts Share the
Fornmul a for Tangi bl e Returns on Your

Mar ket i ng | nvest nent

Thi s book exam nes the inpact of the Fourth

I ndustrial Revol ution on business strategy,
mar keti ng, managenent, sustainability
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mar ket i ng i nnovati on,

and various kinds of industry.
It provides a broad overview of ways that
or gani sati ons have sought to develop a
digital strategy, and explores the
chal | enges and opportunities posed by a
rapidly transformng digital world. It
draws on European and Russi an case studi es,
W th chapters addressing smart cities,

corporate governance, the digital single
mar ket, and agrobusi ness. This book w Il be
of interest to academ cs and practitioners
I n managenent and econom cs, who are
interested in digital strategies
performance in gl obal nmarkets.

Digital Marketing For Dunm es John Wley &
Sons
Digital transformation is no | onger

news--it's a necessity. Despite the

Wi despread threat of disruption, many | arge
conpanies in traditional industries have
succeeded at digitizing their businesses in
truly transformative ways. The New York
Times, fornmerly a bastion of traditional
medi a, has created a thriving digital
product behind a carefully designed
paywal | . Best Buy has transforned its
business in the face of Amazon's threat.
John Deere has forned a data-analysis arm
to conplenent its farm equi pnent busi ness.
And CGol dman Sachs and nmany ot hers are using
digital technologies to reinmagine their

busi nesses. In Driving Digital Strategy,

Har vard Busi ness School professor Suni
Gupta provides an actionable franmework for
followng their | ead. For over a decade,
Gupta has studied digital transformati on at
Fortune 500 conpani es. He knows what works
and what doesn't. Merely dabbling in
digital or launching a small independent
unit, which many conpanies do, will not
bring success. Instead you need to
fundanental | y change the core of your

busi ness and ensure that your digital

strategy touches all aspects of your

organi zati on: your business nodel, val ue

chai n, custoner relationships, and conpany
culture. Gupta covers each aspect in vivid
detail while providing navigation tips and

best practices along the way. Filled with
rich and illum nating case studi es of
conpanies at the forefront of digital
transformation, Driving Digital Strategy is
t he conprehensi ve gui de you need to take
full advantage of the [imtless
opportunities the digital age provides.
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