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Online Marketing for Professional Services Kogan Page
Publishers
Professional services marketing is undergoing a revolution.
More and more, firms are being found and vetted online, and
traditional techniques for generating leads and nurturing
prospects are growing less effective. In this groundbreaking new
book readers will understand the changing landscape and how to
lay the foundation for a powerful online marketing program.
Based on primary research of over 500 professional services
firm executives, this book offers easy-to-understand, practical
advice, as well as real-world examples of firms that are using
online marketing today to build their businesses.
Digital Marketing MBA John Wiley & Sons
Advances in software, auction-based media, analytics, and big data have made
it possible for the average marketer to compete with marketers with 100 times
the spending power. Taking Down Goliath profiles the ways in which digital
marketing can level the playing field, if you know how to use it.

Springer
The market changes faster than marketing. In essence,
marketing strategy has undergone only two eras, the
entity era and the bit era, also known as the industrial age

and the digital age. In the age of digital society, all CEOs,
CMOs and senior marketing executives must consider how
to change their strategies, improve the role of marketing
and adopt emerging technological and data tools to
integrate with the Internet. The goal of digital marketing
strategy is not to disrupt existing marketing strategies, but
to complement, integrate and develop the two at the same
time.In this book, the authors provide detailed discussion
and practical analysis on the relationship between
marketing and digital technologies and propose a
marketing implementation framework for digital strategy
platforms. Standing for Recognize, Reach, Relationship
and Return, the 4R system is a powerful strategic trading
tool for digital implementation, especially for CEOs and
CMOs. All other tools, such as data platforms, content
marketing, DSP digital advertising and digital marketing
ROI design essentially serve the 4R system. As such, the
authors advocate for firms to restructure their digital
marketing strategy around the 4R system.
Strategic Digital Marketing: Top Digital Experts Share the Formula
for Tangible Returns on Your Marketing Investment Macmillan
The best-selling author of BrandSimple offers a close-up look at the
cutting-edge world of digital technology from the perspective of
brand marketing, examining the impact of the dramatic global
spread of digital technology on social networking and brand
promotion sites, and provides helpful techniques, resources, and
strategies for navigating the digital branding universe. 50,000 first
printing.
The Strategic Digital Media Entrepreneur Kogan

Page Publishers
The force of the internet and the power of
online consumers have dramatically altered the
face of today's business world. Understanding
and using this resource to its best advantage
is essential to the success of every business.
"Digital Marketing: Strategies for Online
Success" clarifies the complex subject of
ecommerce, presenting a simple 8-step strategy
for success in internet marketing. This book
is essential for anyone seeking success in a
business environment altered by the digital
revolution. Godfrey Parkin presents
fascinating facts about both the history and
potential of the internet, as well as
providing clear and practical advice on how to
make the most of it. Key strategies are
outlined on every aspect of ecommerce
including a step-by-step guide to developing a
low-risk business strategy; the principles of
designing a website that works as a successful
business tool; guidelines on maximising
effectiveness of search engines, email
marketing and online advertising, as well as
advice on using web 2.0 and social media in
order to expand brand awareness and increase
sales. This book is indispensable to anyone
who wishes his or her company to remain
relevant in today's digital environment.
BrandDigital World Scientific
Emerging technologies are having a profound
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impact upon business as individuals and
organisations increasingly embrace the
benefits of the ‘always on’ attitude that
digital technologies produce. The use of the
web, apps, cloud storage, GPS and Internet-
connected devices has transformed the way we
live, learn, play and interact – yet how a
business can fully benefit from this
transformation is not always clear. In
response, this book enables students and
business leaders to take a strategic and
sustainable approach to realising the value of
digital technologies. It offers results-driven
solutions that successfully transform
organisations into data-driven, people-focused
businesses capable of sustainably competing at
a global level. Split across four key parts,
the material moves through understanding
digital business to planning, implementing and
assessing digital transformation. The current
challenges facing all small organisations,
including limited resources, financial
pressures and the lack of dedicated IT
departments, are explored. The authors
consider the ways in which innovation can
increase competitive advantage, how innovative
business models can create new opportunities
and how a data-driven perspective can release
embedded value within the organisation.
Contemporary international case studies and
examples throughout each chapter bridge theory
with practical application and systematically
document the patterns of activities that
enable success. This textbook is a vital
resource for postgraduate and undergraduate
students of digital business, innovation and
transformation. By showing how to initiate
digital transformation across an organisation,
it will prepare business owners, directors and
management of small- and medium-sized
businesses to take strategic advantage of new
and emerging technologies to stay ahead of
their competition.
Conversational Marketing BPB Publications
An unbiased, balanced guide to all aspects of

digital marketing planning and strategy, from
social media, mobile and VR marketing to
objectives, metrics and analytics.
Understanding Digital Marketing Taylor & Francis
Did you know that 95% of videos consumed in India
are not in English? Yes, you read that right!
India is becoming a trendsetter and changing the
way Internet users are consuming content.
Currently, there are about 450 million Internet
users in India, and this is set to increase to a
whopping 635.8 million by 2021. These numbers are
pushing Indian brands to leverage digital
marketing as a crucial part of their media mix. In
this book, we have highlighted the importance of
digital marketing with surprising statistics on
content consumption patterns. We also reveal the
top digital marketing trends with insights from
social media, SEO & content marketing, video,
digital advertising and UX design. We have sector-
specific strategies that highlight the challenges
faced by leading industries like finance, FMCG,
real estate, healthcare and e-commerce. Stay ahead
of the competition with our proven tailor-made
solutions, which have been compiled by leading
digital marketing experts across the country.

Dynamic Digital Marketing Pearson Higher Ed
THE ULTIMATE CRASH COURSE IN DIGITAL
MARKETING The digital age is here—and it’s
developing rapidly. Regardless of your
industry, sector, or geography, you need to
understand the power of digital strategies
to market your brand, reach your audience,
and broaden your framework for success.
This comprehensive, all-in-one guide
combines the collective insights of top
digital marketers, consultants, and
academics—each one an expert in his or her
field. With the proven techniques of
Strategic Digital Marketing, you’ll be able
to: Plan, strategize, and implement a
complete marketing campaign that best suits
you and your company. Use social media like
Facebook and Twitter to not only engage
your target audience, but get real results.
Improve your website and supersize your

media presence through liquid content,
mobile apps, engaging videos, social
contests, and more. Develop a logical and
balanced approach to digital, using the
proper tools, to measure and maximize
return on investment (ROI). Reshape your
management framework and redesign your
company for digital-era growth,
functionality, and success. These are the
same market-tested strategies Fortune 500
companies are using to take advantage of
the exciting new opportunities that only
digital media provides. You’ll discover the
10 traits of digital leadership, the six
habits of highly-successful firms, and the
one true goal of digital marketing. You’ll
read first-hand accounts of social media in
action—and follow real-world case studies
of the hottest companies trending today.
You’ll also find need-to-know information
on red-button subjects like emerging mobile
technologies, legal guidelines for digital
marketing, search engine optimization, and
so much more. Digital media has changed the
world as we know it. Strategic Digital
Marketing will change the way you live,
work, grow . . . and succeed.
Digital Marketing Sage Publications Limited
Digital Marketing That Actually Works is your
roadmap to understanding and implementing digital
marketing that gets results. This book takes you
from digital marketing strategy to channels to
tactics to tools to measurement to prioritization
- giving you a strong foundation in how to use
digital marketing to grow your business, brand or
organization. This book is for business
professionals and marketers who want a strong
grasp of the core concepts in digital marketing -
what they are, how they work and how to implement
them for growth. Covering strategy, best practices
and implementation, this is The Ultimate Guide
with no hype - just solid strategies, tactics and
tools that actually work. Who can benefit from
this book? - MARKETERS AND AGENCIES - Wanting to
implement digital marketing best practices and
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round out their digital knowledge. - CEOS AND
EXECUTIVES - Needing a solid understanding of how
to strategically use digital to fuel their growth.
- ENTREPRENEURS AND STARTUPS - Wanting to harness
the power of digital marketing to grow their
business. - BRAND MANAGERS - Needing to understand
how to best use digital marketing strategically
and drive better results. - AGENCIES - Wanting to
provide lasting value for their clients with a
comprehensive approach to digital. - BUSINESS
PROFESSIONALS - Wanting to have a solid
understanding of the fastest growing area of
marketing and business growth. - DIGITAL
TRANSFORMATION TEAMS - Looking to be sure that
core areas of digital are used strategically to
fuel business growth. This book covers the core
aspects of digital marketing: - How to build a
plan - Creating a digital marketing strategy -
Assessing the digital landscape - Defining your
target audience for digital - Digital content
strategy and optimization - Social Media Marketing
- Digital Advertising - SEO (Search Engine
Optimization) - Websites - Conversational
marketing (reviews, influencers, advocates and
more) - Email marketing - CRM - Mobile marketing
(including Messenger and Chatbots) - Digital
marketing measurement - Digital marketing
analytics and optimization - Digital ROI (return
on investment) - Prioritizing digital marketing -
Building your digital marketing plan. If you want
to take your digital marketing knowledge and
results to the next level read this book! Based on
over 10 years of working with businesses on
digital marketing, Digital Marketing that Actually
Works is a comprehensive guide to everything a
savvy business professional or marketer should
understand about digital marketing. There is no
hype. No gimmicks. Just clear, practical,
actionable content based on what actually works to
grow businesses. As a BONUS this book includes a
FREE DOWNLOAD action planner and additional
resources to help you implement what you learn.

Digital Marketing for Beginners Notion
Press
Digital Marketing: Integrating Strategy and
Tactics with Values is an easy-to-
understand guidebook that draws on the
latest digital tactics and strategic

insights to help organizations generate
sustainable growth through digital
integration. It provides a roadmap to adopt
a digital mindset, incorporate digital
trends strategically, and integrate the
most effective digital tactics and tools
with core values to achieve competitive
advantage. Bringing the reader through its
five-step Path to Digital Integration
(Mindset, Model, Strategy, Implementation,
and Sustainability), Digital Marketing
seeks to Outline the key drivers of change
and leading digital marketing trends
executives need to understand and
incorporate to drive business opportunity.
Evaluate the digital channels and
technologies management teams can leverage
to execute a successful Integrated Digital
Marketing strategy. This includes insight
into the latest digital tactics (website,
social, mobile, search, content, and email
marketing; data analytics) and social tools
(Facebook, Twitter, YouTube, LinkedIn,
Instagram, Pinterest, and Google Plus).
Discover the impact of digital
transformation on the organization, from
the effect of digital tactics on the
customer experience (CX) to the value of
integrating internal digital strategies to
facilitate collaboration and innovation.
Guide aspiring leaders on how to combine
core values and business goals with
progressive digital strategies, tactics,
and tools to generate sustainable outcomes
for all stakeholders. This interactive
guidebook provides a truly Connected
Digital Experience (CDE): the Zappar
augmented reality mobile app allows the
reader to activate the "Discover More" and
"Play Video" icons found throughout the
book, instantly connecting the reader, via
their mobile device, to additional content

housed on our companion website, Digital
Marketing Resource Center
(www.dmresourcecenter.org). "Play Video"
icons incorporate point-in-time video
commenting solution Vusay to enable
interactive social conversations around
each video. Digital Marketing is the ideal
guide for aspiring leaders – executives,
instructors, owners, entrepreneurs,
managers, students – at all stages of
digital literacy. To request access to the
resources in the Digital Marketing
Resources Center, please contact Ira
Kaufman at ira@entwinedigital.com.
Social Media Marketing Mastery 2019 Springer
Nature
DIGITAL MARKETING STRATEGIES 2019 book
describes up to date, useful, tested and
effective strategies in an easy to understand
way. 1. "DIVIDE & CONQUER" METHOD As of 2019,
an average consumer sees 10,000 marketing
messages per day and the attention span of an
average internet user declined to only 8
seconds. 1.3 billion websites try to impress
these people. In such an environment, you
cannot achieve success by targeting wide
audiences and using general marketing
messages. To gain their attention, you have to
divide your target audience and communicate
each segment with the most relevant marketing
message. 2. SEARCH ENGINE OPTIMIZATION (SEO)
As the competition gets fierce, you have to
work more than ever in 2019. This chapter
provides detailed information regarding all 5
stages of SEO: Research, Strategy & Keyword
Selection, On-site SEO, Infrastructure and
Usability, Link Development, and Performance
on Search Engine Results Page (SERP). 3.
DIGITAL ADSThis chapter focuses on the
strategies that will provide the highest
conversion in Google Ads (formerly AdWords)
and Facebook Ads. You will find detailed
information on how to structure your digital
ad campaigns and discover effective strategies
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to achieve success. The chapter provides
various examples on text, display and social
ad campaigns. 4. SOCIAL MEDIA This chapter
focuses on achieving high ROI from social
media. Platform-specific success strategies
are presented based on Facebook, Instagram,
Twitter, YouTube and LinkedIn. 5. EMAIL
NEWSLETTERSIn addition to the format, content,
timing and frequency of email newsletters,
there is a specific section regarding
performance analysis. CHECKLISTS AND THE
THINGS YOU NEED TO DOTo help you get results,
you will find 30-item checklists at the end of
each chapter. Using them, you will be able to
review the topics that are covered in each
chapter. You will also find a special section
at the end of each chapter, focusing on the
things you need to do to implement this
knowledge in your campaigns after reading this
book. This will eliminate the gap between
reading the book and taking action, as is the
case in many other books. Many brands have
already implemented "Divide and Conquer"
method and significantly improved their
digital marketing conversion.Now, it is your
turn!
Understanding Digital Marketing McGraw Hill
Professional
3 Books in 1 Boxset Master Social Media Marketing
& become an expert! Get your Social Media
Marketing book collection Now! This collection
includes the top books to help you improve, grow
and master your Social Media Marketing skills.
Change the way that you market your business! It
doesn't matter what social media platforms your
business favors, the time and marketing budget
spent there can reap immense rewards, but only if
the company's social media presence is handled
properly. If you are looking for the best way to
dip your foot into this marketing goldmine, then
this book collection is exactly what you need!
Included books: Social Media Marketing 2019: How
to Become an Influencer Of Millions On Facebook,
Twitter, Youtube & Instagram While Advertising &
Building Your Personal Brand Social Media
Marketing 2019: The Power of Instagram Marketing -
How to Win Followers Influence Millions Online

Using Highly Effective Personal Branding Digital
Networking Strategies Social Media Marketing 2019:
How to Brand Yourself Online Through Facebook,
Twitter, YouTube & Instagram - Highly Effective
Strategies for Digital Networking, Personal
Branding, and Online Influence

Strategic Digital Transformation John Wiley &
Sons
Companies that are successfully implementing
B2B digital marketing are seeing an average
increase in sales of 10 to 20% or more. By
developing a digital marketing strategy and
integrating the related tools with existing
marketing processes, businesses can
dramatically increase both leads and sales.
Unfortunately though, a lot of companies do
not know where to start. Or they are making
mistakes and misinformed about how to
accomplish these goals, costing them time,
money, and resources. And ignoring B2B digital
marketing is costly as well. You may not go
out of business tomorrow if you are not being
found on the Internet today, however you will
be slowly losing business to more
knowledgeable competitors. 9 Best Kept Secrets
of B2B Digital Marketing separates the facts
from the fads and gives you a template for
building a solid digital marketing strategy
that will strengthen any sales plan to get
more business clients. Author, Greg Gutkowski
provides the rare insight and valuable
guidance for internet marketing that can only
come from having worked with some of the
world's largest and most sophisticated
marketing companies. From top down and bottom
up you will discover best practices and
strategies for integrating digital marketing
including: * How to get found in a digital
world and the right way to engage prospects
and customers online * How to generate leads
and sales 24/7 with internet marketing * Why
data integration is essential to your success
and how to accomplish this * Why B2B companies
must approach social media marketing
differently than B2C companies * The biggest
mistakes that companies make with ecommerce

and how to avoid these * Which digital
resources provide the biggest ROI * And much
more! Whether you are a sales manager wanting
to maximize lead generation or a CEO looking
for a high level resource on marketing for
executives, 9 Best Kept Secrets of B2B Digital
Marketing will provide you with the tools,
techniques, and insights to successfully
integrate B2B marketing. Order your copy
today!
Strategic Digital Marketing: Top Digital
Experts Share the Formula for Tangible Returns
on Your Marketing Investment Routledge
The premier guide to digital marketing that
works, and a solid framework for success The
Art of Digital Marketing is the comprehensive
guide to cracking the digital marketing
'code,' and reaching, engaging, and serving
the empowered consumer. Based on the
industry's leading certification from the
Digital Marketing Institute (DMI), this book
presents an innovative methodology for
successful digital marketing: start with the
customer and work backwards. A campaign is
only effective as it is reflective of the
consumer's wants, needs, preferences, and
inclinations; the DMI framework provides
structured, implementable, iterative direction
for getting it right every time. The heart of
the framework is a three-step process called
the 3i Principles: Initiate, Iterate, and
Integrate. This simple idea translates into
higher engagement, real customer interaction,
and multichannel campaigns that extend even
into traditional marketing channels. The
evolution of digital marketing isn't really
about the brands; it's about consumers
exercising more control over their choices.
This book demonstrates how using this single
realization as a starting point helps you
build and implement more effective campaigns.
Get inside the customer's head with deep
consumer research Constantly improve your
campaigns based on feedback and interactions
Integrate digital activities across channels,
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including traditional marketing Build campaigns
based on customer choice and control Digital
marketing turns traditional marketing models
on their heads. Instead of telling the
customer what to think, you find out what they
already think and go from there. Instead of
front-loading resources, you continually
adjust your approach based on real
interactions with real customers every day.
Digital marketing operates within its own
paradigm, and The Art of Digital Marketing
opens the door for your next campaign.

Digital Marketing Strategy Routledge
Digital marketing has been around since the
mid-1990s, so it is safe to say that this
marketing strategy is certainly not a "new"
marketing strategy. That being said, in the
past two decades, we have seen massive
evolution in what digital marketing is and
how it works. These days, if you want to
have any success in digital marketing, you
need to be tapped into the latest and
greatest tools, or you are going to be
trapped amongst a sea of online advertisers
trying to replace their income with digital
marketing. The key to setting yourself
apart and actually succeed is knowing what
it takes, and that is just what Digital
Marketing for Beginners 2021 is going to
teach you. Learning how to apply modern
tools to a mature practice takes time and a
clear understanding of what needs to
happen. It also requires you to know how to
weed out the outdated information from the
new information so that you do not find
yourself falling into a pit of irrelevancy
in your business. In this very book, we
have done that work for you so that you can
feel confident that you are marketing with
a completely relevant, modern approach in
your business. This way, you are sure to
earn a massive passive income through
digital marketing in 2021. Some of the

important strategies and tips we are going
to cover in this book include:
Understanding what digital marketing is and
why it works Discovering what an income
channel is and identifying one that works
for you Locating your custom global
audience, so you know who to market to The
different forms of digital marketing and
how they work Social media marketing
strategies, including attraction marketing
strategies Organic content marketing
strategies that actually work Targeted
advertising strategies, including native
advertising Online marketing events that
are still relevant and useful in 2021 Tips
to help you guarantee your success with
digital marketing Things you must avoid to
ensure you do not destroy your business's
reputation And so much more! This book
truly is the ultimate guide to help you go
from a beginner to a pro in earning an
income through digital marketing! Grab your
copy today and begin laying down the path
for you to earn a passive income online,
and completely transform your life and
income by 2021!
Digital Marketing Excellence Independently
Published
A goldmine of strategic insights and practical
business guidance covering all aspects of
media entrepreneurship in the Digital Age The
media industry is facing epic upheaval.
Revolutionary new technologies compel those in
businesses as diverse as broadcasting to book
publishing to radically recreate their
business models or be left in history’s wake.
At the same time, those with the next big idea
are eager to acquire the business know-how
needed to make it in today’s brave new world
of media. Written by a uniquely well-qualified
author team, this book addresses the concerns
of both audiences. Penelope Muse Abernathy and
JoAnn Sciarrino provide timely lessons on

everything from media financing to marketing,
business strategy to leadership, innovation to
business accounting. They use numerous case
studies and real-world vignettes to reveal the
success secrets of today’s hottest media
entrepreneurs, as well as the fatal flaws that
leads many promising new ventures down the
road to ruin. They begin with a primer on
digital entrepreneurship basics, covering how
to create a winning digital business model,
obtain financing, do business accounting,
identify strategic challenges, and more. From
there they show you how to: Develop
sustainable customer-focused strategies while
overcoming the unique leadership challenges of
the Digital Age Define your company’s unique
value proposition, prioritize investments in
key assets, and form strategic partnerships
and alliances Understand and prepare to
exploit the vast potential inherent in the
next generation of digital technologies,
including artificial intelligence, virtual
reality, and blockchain, among others The two
companion websites feature a wealth of
supplemental material, including updates,
instructional videos, essays by media leaders,
as well as PowerPoint presentations and study
guides for instructors. Packed with practical
insights and guidance on all aspects of the
business of media in the Digital Age, The
Strategic Digital Media Entrepreneur is a must-
have resource for professionals and students
alike in advertising, marketing, business
strategy, entrepreneurship, finance, social
media, and more.

Taking Down Goliath Kogan Page Publishers
Now in its fifth edition, the hugely
popular Digital Marketing Excellence:
Planning, Optimizing and Integrating Online
Marketing is fully updated, keeping you in
line with the changes in this dynamic and
exciting field and helping you create
effective and up-to-date customer-centric
digital marketing plans. A practical guide
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to creating and executing digital marketing
plans, it combines established approaches
to marketing planning with the creative use
of new digital models and digital tools. It
is designed to support both marketers and
digital marketers, and students of business
or marketing who want a thorough yet
practical grounding in digital marketing.
Written by two highly experienced digital
marketing consultants, the book shows you
how to: Draw up an outline digital
marketing plan Evaluate and apply digital
marketing principles and models Integrate
online and offline communications Implement
customer-driven digital marketing Reduce
costly trial and error Measure and enhance
your digital marketing Learn best practices
for reaching and engaging your audiences
using the key digital marketing platforms
like Apple, Facebook, Google and Twitter.
This new edition seamlessly integrates the
latest changes in social media technology,
including expanded coverage of mobile
technology, demonstrating how these new
ways to reach customers can be integrated
into your marketing plans. It also includes
new sections on data analytics, clearly
demonstrating how marketers can leverage
data to their advantage. Offering a highly
structured and accessible guide to a
critical and far-reaching subject, Digital
Marketing Excellence, Fifth Edition,
provides a vital reference point for all
students and managers involved in marketing
strategy and implementation.
Digital Marketing Strategic Digital
Marketing: Top Digital Experts Share the
Formula for Tangible Returns on Your
Marketing Investment
This book examines the impact of the Fourth
Industrial Revolution on business strategy,
marketing, management, sustainability

innovation, and various kinds of industry.
It provides a broad overview of ways that
organisations have sought to develop a
digital strategy, and explores the
challenges and opportunities posed by a
rapidly transforming digital world. It
draws on European and Russian case studies,
with chapters addressing smart cities,
corporate governance, the digital single
market, and agrobusiness. This book will be
of interest to academics and practitioners
in management and economics, who are
interested in digital strategies
performance in global markets.
Digital Marketing For Dummies John Wiley &
Sons
Digital transformation is no longer
news--it's a necessity. Despite the
widespread threat of disruption, many large
companies in traditional industries have
succeeded at digitizing their businesses in
truly transformative ways. The New York
Times, formerly a bastion of traditional
media, has created a thriving digital
product behind a carefully designed
paywall. Best Buy has transformed its
business in the face of Amazon's threat.
John Deere has formed a data-analysis arm
to complement its farm-equipment business.
And Goldman Sachs and many others are using
digital technologies to reimagine their
businesses. In Driving Digital Strategy,
Harvard Business School professor Sunil
Gupta provides an actionable framework for
following their lead. For over a decade,
Gupta has studied digital transformation at
Fortune 500 companies. He knows what works
and what doesn't. Merely dabbling in
digital or launching a small independent
unit, which many companies do, will not
bring success. Instead you need to
fundamentally change the core of your

business and ensure that your digital
strategy touches all aspects of your
organization: your business model, value
chain, customer relationships, and company
culture. Gupta covers each aspect in vivid
detail while providing navigation tips and
best practices along the way. Filled with
rich and illuminating case studies of
companies at the forefront of digital
transformation, Driving Digital Strategy is
the comprehensive guide you need to take
full advantage of the limitless
opportunities the digital age provides.
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