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Text & Cases McGraw-Hill Education
Inspired by the success of their best-selling
introductory programming text, Java Software
Solutions, authors Lewis, DePasquale, and Chase
now release Java Foundations, Second Edition.
This text is a comprehensive resource for
instructors who want a two-or three-semester
introduction to programming textbook that
includes detail on data structures topics. Java
Foundations introduces a Software Methodology
early on and revisits it throughout to ensure
students develop sound program development
skills from the beginning. Control structures
are covered before writing classes, providing a
solid foundation of fundamental concepts and
sophisticated topics.

Java Foundations Oxford University Press, USA
Strategic ManagementCreating Competitive
AdvantagesStrategic Management: Text and CasesMcGraw-Hill
Education
Strategic Management Springer Nature
STRATEGIC MANAGEMENT: Creating Competitive
Advantages, 3/e, by Dess, Lumpkin, and Eisner, responds to the
demands of today’s rapidly changing and unpredictable global
marketplace that students will face when they enter the business
world. The concepts-only text provides students with a timely,
rigorous, and relevant book written in an engaging manner to spur
their interest and excitement. This book provides a solid treatment
of traditional topics in strategic management as well as
contemporary topics such as entrepreneurship, knowledge
management, and e-commerce and internet strategies. Numerous
applications from business practice plus sidebars (approximately
six per chapter) bring key concepts to life. Instructors can create
their own case volumes for use with Strategic Management 3rd
Edition from a variety of source- pre-selected case packets,
customizing from a recommended set which have been carefully
mapped to the chapter concepts, or from the entire Primis
database which features cases from Harvard, Darden, INSEAD,
Ivey, and other reputable sources.
Strategic Management: Text and Cases Routledge
Strategic Management: Text and Cases, sixth Edition, by
the prestigious authors Dess/Lumpkin/Eisner and new co-
author Gerry McNamara provide solid treatment of
traditional topics in strategic management as well as
thorough coverage of contemporary topics such
intellectual assets, entrepreneurship, innovation,

knowledge management, Internet strategies,
crowdsourcing, environmental sustainability, businesses’
use of blogs and social networking sites and more. The
text is rounded off by rich, relevant, and teachable cases.
This text’s accessible writing style and wealth of new and
updated illustrations, which clarify the most difficult
topics, make this text the best resource for your students.
The new case selections emphasize variety, currency, and
familiar company names. The cases are up-to-date in
terms of both financial data and strategic issues. This
group of cases gives both instructors and students
unparalleled quality and variety. Based on consistent
reviewer feedback, these selections combine
comprehensive and shorter length cases about well known
companies.
Sustainable Strategic Management McGraw-Hill Education
“Sustainable strategic management” refers to strategic management
policies and processes that seek competitive advantages consistent with
a core value of environmental sustainability.This book has been
specifically written as a text to augment traditional graduate and
undergraduate management courses on strategic management. It fills
the need for a strategy text that gives full attention to sustainability and
environmental protection. The authors have structured the book to
follow the usual order of topics in any standard management text.
Sustainable Strategic Management also features an on-going, chapter-
by-chapter case study (Eastman Chemical Company) that exemplifies
many of the principles of environmentally sound management
practices.From creating organizational visions, to formulating goals
and strategies, to strategy implementation and evaluation, this book
provides readers with new ways of thinking about their organization’s
role in the greater society and ecosystem. From the Authors’
Preface:Ours is the first book to integrate sustainability into strategic
management. It covers the full gamut of strategic management
concepts and processes that would be expected in any quality strategic
management book, and it does so in a way that thoroughly weaves
sustainability into each and every one of them. Students using this book
understand such things as: why reducing materials and energy intensity
is an effective functionallevel strategy, why socially differentiated
products command premium prices, and why a business ecosystem
pursuing a vision of social and ecological responsibility can dominate its
market. Further, because the book is relatively short, reasonably priced,
and very thorough in its coverage of strategic management concepts
and ideas, it can be used either as a stand-alone text for graduate and
undergraduate strategic management courses, as a supplement to
another book, or as one of a group of short texts.
Loose-Leaf Strategic Management: Creating Competitive Advantages
Pearson UK
This full featured text is provided as an option to the price sensitive student.
It is a full 4 color text that’s three whole punched and made available at a
discount to students.
Concepts and Cases, Global Edition McGraw-Hill/Irwin
Strategic Management: Text and Cases, sixth Edition, by the prestigious
authors Dess/Lumpkin/Eisner and new co-author Gerry McNamara
provide solid treatment of traditional topics in strategic management as well
as thorough coverage of contemporary topics such intellectual assets,
entrepreneurship, innovation, knowledge management, Internet strategies,
crowdsourcing, environmental sustainability, businesses’ use of blogs and
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social networking sites and more. The text is rounded off by rich, relevant, and
teachable cases. This text’s accessible writing style and wealth of new and
updated illustrations, which clarify the most difficult topics, make this text the
best resource for your students. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of
both financial data and strategic issues. This group of cases gives both
instructors and students unparalleled quality and variety. Based on consistent
reviewer feedback, these selections combine comprehensive and shorter
length cases about well known companies.
Creating Competitive Advantages Prentice Hall
The first book to bring together both leadership and change theories,
concepts, and processes, Leading Change in Multiple Contexts uses a
consistent framework and the latest research to help readers
understand and apply the concepts and practices of leading change.
Key Features Brings together leadership and change concepts and
practices in five distinct contexts—organizational, community,
political, social change, and global Draws from a wide range of classic
and recent scholarship from multiple disciplines Includes the
perspectives of change and leadership experts Offers real-life vignettes
that provide examples of leading change in every context Provides
readers with application and reflection exercises that allow them to
apply leadership and change concepts to their experiences Leading
Change in Multiple Contexts is designed for undergraduate and
graduate courses in Change Management, Leadership, Organizational
Behavior, Organizational Development, and Leadership and Change
offered in departments of business, education, communication, and
public administration, as well as programs focusing on leadership,
public policy, community activism, and social change.
A Dynamic Perspective Strategic ManagementCreating
Competitive AdvantagesStrategic Management: Text and Cases
Leadership, adaptability, value creation. These are the skills
necessary for tomorrow’s managers. Allen Amason approaches
the topic of strategic management with these traits in mind.
Rather than simply teaching theory and research, he seeks to
communicate to them the fundamental keys to how strategy
works. This book is designed to help students think critically and
understand fully how to strategically manage their future firms. In
so doing, it will enable them to adapt and learn, even as their
circumstances change; to apply sound logic and reasoning, even in
new and unfamiliar settings. By conveying enduring and
fundamental principles of economic and human behavior rather
than simply reporting on the latest innovations, this book succeeds
in preparing students to excel in the business environment over
time, regardless of how it evolves.
Creating Competitive Advantages, Global Edition McGraw-Hill
Education
For courses in strategy and strategic management. Core strategic
management concepts without the excess. Just the essentials, Strategic
Management and Competitive Advantage strips out excess by only
presenting material that answers the question: does this concept help
students analyze real business situations? This carefully crafted
approach provides students with all the tools necessary for strategic
analysis. MyManagementLab for Strategic Management is a total
learning package. MyManagementLab is an online homework, tutorial,
and assessment program that truly engages students in learning. It
helps students better prepare for class, quizzes, and exams—resulting in
better performance in the course—and provides educators a dynamic
set of tools for gauging individual and class progress. Please note that
the product you are purchasing does not include
MyManagementLabLab. MyManagementLabLab Join over 11 million
students benefiting from Pearson MyLabs. This title can be supported
by MyManagementLabLab, an online homework and tutorial system
designed to test and build your understanding. Would you like to use
the power of MyManagementLabLab to accelerate your learning? You
need both an access card and a course ID to access
MyManagementLabLab. These are the steps you need to take: 1.

Make sure that your lecturer is already using the system Ask your
lecturer before purchasing a MyLab product as you will need a course
ID from them before you can gain access to the system. 2. Check
whether an access card has been included with the book at a reduced
cost If it has, it will be on the inside back cover of the book. 3. If you
have a course ID but no access code, you can benefit from
MyManagementLabLab at a reduced price by purchasing a pack
containing a copy of the book and an access code for
MyManagementLabLab (ISBN:9781292060378) 4. If your lecturer is
using the MyLab and you would like to purchase the product... Go to
www.mymanagementlab.com to buy access to this interactive study
programme. For educator access, contact your Pearson representative.
To find out who your Pearson representative is, visit
www.pearsoned.co.uk/replocator
Strategic Management Routledge
Strategic Management: Text and Cases, written by the highly respected
author team of Dess, McNamara, and Eisner, continues to provide readers
what they have come to expect of this title: solid treatment of traditional
strategic management topics, application of strategic management concepts
to real-world examples, and interwoven contemporary themes revolving
around globalization, technology, ethics, environmental sustainability and
entrepreneurship. This edition’s case package has been thoroughly revised
to maximize freshness and engagement. It continues to emphasize relevancy
and currency and to offer up-to-date financial data and videos to match each
case. All cases focus on companies familiar to students. In this edition, five
are new (Campbell Soup, General Motors, Avon, Tata Starbucks, and
Greenwood Resources) and twenty-six have been thoroughly revised (Apple,
eBay, JetBlue, Johnson & Johnson, and Zynga to name just a few of the
familiar favorites). The case package continues to offer both full-length and
short-form cases, giving instructors and students unparalleled quality and
variety.
Strategic Management Cambridge University Press
ALERT: Before you purchase, check with your instructor or review
your course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title,
including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourseID, provided
by your instructor, to register for and use Pearson's MyLab &
Mastering products. Packages Access codes for Pearson's MyLab &
Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before
completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have
been redeemed previously and you may have to purchase a new access
code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a
previously redeemed code. Check with the seller prior to purchase. --
Updated in its 10th edition, International Relations is praised for being
the most current and comprehensive introduction to international
relations theory as well as security, economic, and global issues.
Thoroughly updated to cover world affairs through 2012, this survey
text explores relations among states and the influence of transnational
actors and events. Applying a broad range of theoretical perspectives to
show readers how to analyze current events, International Relations
offers the best tools for understanding what is happening in the world
today.
Loose Leaf for Strategic Management: Text and Cases McGraw-
Hill College
Provides a concise yet rigorous introduction to strategic
management and its contemporary challenges, with multiple
examples, case studies and references.
Concepts and Practices in Organizational, Community, Political,
Social, and Global Change Settings SAGE Publications
Binder Ready Loose-Leaf Text – 0077439627 – This full featured
text is provided as an option to the price sensitive student. It is a full 4
color text that’s three whole punched and made available at a
discount to students.
Text and Cases Irwin Professional Pub
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For undergraduate and graduate courses in strategy. In today's
economy, gaining and sustaining a competitive advantage is harder
than ever. Strategic Management captures the complexity of the
current business environment and delivers the latest skills and concepts
with unrivaled clarity, helping students develop their own cutting-edge
strategy through skill-developing exercises. The Fifteenth Edition has
been thoroughly updated and revised with current research and
concepts. This edition includes 29 new cases and end-of- chapter
material, including added exercises and review questions.
MyManagementLab for Strategic Management is a total learning
package. MyManagementLab is an online homework, tutorial, and
assessment program that truly engages students in learning. It helps
students better prepare for class, quizzes, and exams-resulting in better
performance in the course-and provides educators a dynamic set of
tools for gauging individual and class progress.
Introduction to Program Design & Data Structures Addison-Wesley
Longman
This package includes a physical copy of Exploring Strategy text only 10th
edition as well as access to the eText and MyStrategyLab. With over one
million copies sold worldwide, Exploring Strategy has long been the essential
introduction to strategy for the managers of today and tomorrow. From
entrepreneurial start-ups to multinationals, charities to government agencies,
this book raises the big questions about organisations - how they grow, how
they innovate and how they change. With two new members added to the
renowned author team, this tenth edition of Exploring Strategy has been
comprehensively updated to help you: - Understand clearly the key concepts
and tools of strategic management - Explore hot topics, including
internationalisation, corporate governance, innovation and entrepreneurship
- Learn from case studies on world-famous organisations such as Apple,
H&M, Ryanair and Manchester United FC.
Mastering Strategy: Workshops for Business Success McGraw-
Hill/Irwin
Robert M. Grant combines a highly accessible writing style with a
concentration on the fundamentals of value creation and an emphasis
on practicality in this leading strategy text. In this new edition, he
includes an even greater focus on strategy implementation that reflects
the needs of firms to reconcile scale economies with entrepreneurial
flexibility, innovation with cost efficiency, and globalization with local
responsiveness. This edition also incorporates some of the key strategic
issues of today including: post-financial crisis adjustment, the
continuing rise of China, India and Brazil, and the increased emphasis
on ethics and sustainability. Coverage is also provided on strategy in
not-for-profit organizations. Contemporary Strategy Analysis, 8th
Edition, is suitable for both MBA and advanced undergraduate
students. It has been adopted by leading business schools all across the
world.
Rethinking Strategic Management McGraw-Hill/Irwin
Strategic Management: Creating Competitive Advantage, Seventh
Edition, written by the well respected authors
Dess/Lumpkin/Eisner/McNamara provide solid treatment of
traditional topics in strategic management as well as thorough coverage
of contemporary topics such intellectual assets, entrepreneurship,
innovation, knowledge management, internet strategies,
crowdsourcing, environmental sustainability. The accessible writing
style and wealth of new and updated illustrations, which clarify the
most difficult topics, make this title an excellent resource for your
students.
Strategic Management McGraw-Hill Education
This integrates the most current strategic management theories
and practices in an engaging and exciting format. Features
include : comprehensive cases at the end of the text including
companies such as Amazon.com, Levi-Strauss and Starbucks ;
and a companion web site (www.prenhall.com/coulter) which
gives students access to online study guides, Internet resources and
related exercises.
Strategic Management McGraw-Hill Education
A guide to strategic management. It seeks to respond to the demands of

today's rapidly changing and unpredictable marketplace that students will face
when they enter the business world. The concepts-only text is designed to
engage students and provide a solid treatment of traditional topics in strategic
management, as well as contemporary topics such as entrepreneurship,
knowledge management, and e-commerce and Internet strategies. Numerous
applications from business practice plus sidebars (about six in each chapter)
illustrate key concepts, and chapter-opening vignettes offer examples of what
can go wrong.
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