
 

The Attention Merchants The Epic Struggle To
Get Inside Our Heads

Eventually, you will completely discover a other experience and talent by
spending more cash. still when? complete you give a positive response
that you require to acquire those all needs considering having significantly
cash? Why dont you try to get something basic in the beginning? Thats
something that will lead you to understand even more in relation to the
globe, experience, some places, next history, amusement, and a lot more?

It is your agreed own get older to play a part reviewing habit.
accompanied by guides you could enjoy now is The Attention Merchants
The Epic Struggle To Get Inside Our Heads below.

Native Ads, Content
Marketing, and the Covert
World of the Digital Sell OR
Books
As ever, the onus is on
brands to find compelling
ways to earn the attention of
the consumer. Yet content
scarcity has given way to
overload, fixed channels
have dissolved into fluid
networks, and audiences
have become participants in
consumer-driven
conversations. This shift
requires a new course of
action for brands; it
demands new marketing
imperatives. Paid Attention

is a guide to modern
advertising ideas: what they
are, why they are evolving
and how to have them.
Spanning communication
theory, neuroscience,
creativity and innovation,
media history, branding and
emerging technologies, it
explores the strategic creation
process and how to package
ideas to attract the most
attention in the advertising
industry. Packed with real-
world examples of advertising
campaigns for companies
including Sony, Red Bull, HP
and many more, Paid
Attention provides a robust
model for influencing human
behaviour. Referencing a
wide body of theory and
praxis, from behavioural
economics and sociology to
technology and even science
fiction, Faris Yakob maps
advertising onto a wider

analysis of culture.
Containing practical
advertising and branding
templates, including a new
advertising planning toolkit,
it is ideal for students and
practitioners looking to get
noticed in today's cluttered
marketplace. Online
resources include additional
toolkits with advice,
techniques and best practice
on brand behaviour, new
ideas and effective
communication.
The Attention Merchants
Vintage
"Mesmerizing & fascinating..."
—The Seattle Post-Intelligencer
"The Freakonomics of big data."
—Stein Kretsinger, founding
executive of Advertising.com
Award-winning | Used by over 30
universities | Translated into 9
languages An introduction for
everyone. In this rich, fascinating
— surprisingly accessible —
introduction, leading expert Eric
Siegel reveals how predictive
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analytics (aka machine learning)
works, and how it affects
everyone every day. Rather than a
“how to” for hands-on techies, the
book serves lay readers and
experts alike by covering new
case studies and the latest state-of-
the-art techniques. Prediction is
booming. It reinvents industries
and runs the world. Companies,
governments, law enforcement,
hospitals, and universities are
seizing upon the power. These
institutions predict whether you're
going to click, buy, lie, or die.
Why? For good reason: predicting
human behavior combats risk,
boosts sales, fortifies healthcare,
streamlines manufacturing,
conquers spam, optimizes social
networks, toughens crime
fighting, and wins elections.
How? Prediction is powered by
the world's most potent,
flourishing unnatural resource:
data. Accumulated in large part as
the by-product of routine tasks,
data is the unsalted, flavorless
residue deposited en masse as
organizations churn away.
Surprise! This heap of refuse is a
gold mine. Big data embodies an
extraordinary wealth of
experience from which to learn.
Predictive analytics (aka machine
learning) unleashes the power of
data. With this technology, the
computer literally learns from data
how to predict the future behavior
of individuals. Perfect prediction
is not possible, but putting odds
on the future drives millions of
decisions more effectively,
determining whom to call, mail,
investigate, incarcerate, set up on
a date, or medicate. In this lucid,
captivating introduction — now in
its Revised and Updated edition —
former Columbia University

professor and Predictive Analytics
World founder Eric Siegel reveals
the power and perils of prediction:
What type of mortgage risk Chase
Bank predicted before the
recession. Predicting which
people will drop out of school,
cancel a subscription, or get
divorced before they even know it
themselves. Why early retirement
predicts a shorter life expectancy
and vegetarians miss fewer flights.
Five reasons why organizations
predict death — including one
health insurance company. How
U.S. Bank and Obama for
America calculated the way to
most strongly persuade each
individual. Why the NSA wants
all your data: machine learning
supercomputers to fight terrorism.
How IBM's Watson computer
used predictive modeling to
answer questions and beat the
human champs on TV's Jeopardy!
How companies ascertain untold,
private truths — how Target figures
out you're pregnant and Hewlett-
Packard deduces you're about to
quit your job. How judges and
parole boards rely on crime-
predicting computers to decide
how long convicts remain in
prison. 182 examples from
Airbnb, the BBC, Citibank,
ConEd, Facebook, Ford, Google,
the IRS, LinkedIn, Match.com,
MTV, Netflix, PayPal, Pfizer,
Spotify, Uber, UPS, Wikipedia,
and more. How does predictive
analytics work? This jam-packed
book satisfies by demystifying the
intriguing science under the hood.
For future hands-on practitioners
pursuing a career in the field, it
sets a strong foundation, delivers
the prerequisite knowledge, and
whets your appetite for more. A
truly omnipresent science,

predictive analytics constantly
affects our daily lives. Whether
you are a consumer of it — or
consumed by it — get a handle on
the power of Predictive Analytics.
Resisting the Attention
Economy Penguin
True Faith and Allegiance is the
highly-anticipated personal
history from Alberto R.
Gonzales, former Attorney
General of the United States and
former Counsel to the
President—the only lawyer and
only Hispanic to hold both
these positions—an ultimate
insider in the most tumultuous
events in recent history. Born to
a poor but proud working-class
family in Humble, Texas,
Gonzales was raised along with
his seven siblings in a modest
2-bedroom home. His loving
and devout parents taught him
the conservative values of hard
work and accountability that
motivated Gonzales to the
highest echelons of power. He
was a confidante to President
George W. Bush during the
crucible of the 9/11 attacks, and
he played a vital role in the
administration’s immediate
response to protect America and
the far-reaching steps to prevent
further harm.
Which Side of History? FSG
Originals
"Originally published in
hardcover in the United States
by Alfred A. Knopf, a division
of Penguin Random House
LLC, New York, in 2016."--
Title page verso.
Frenemies Thomas
Nelson
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The rise of
ubiquitous
information technol
ogy--smartphones,
unbridled Internet
access, and various
applications of
these tools--has
interacted with the
ways we are wired
to think, feel, and
behave. This book
provides a
fascinating look at
the impact of the
Internet and
technology through
the lens of human
capacity. Chapters
examine what makes
these technologies
so addictive; their
effect on emotional
well-being, memory,
learning, and
driving;
replenishing
depleted cognitive
reserves; and how
to chart a way
forward in the
attention economy.
The Epic Scramble
to Get Inside Our
Heads Twelve
Former executive
editor of The New
York Times and one
of our most eminent
journalists Jill
Abramson provides a
“valuable and

insightful” (The
Boston Globe)
report on the
disruption of the
news media over the
last decade, as
shown via two
legacy (The New
York Times and The
Washington Post)
and two upstart
(BuzzFeed and VICE)
companies as they
plow through a
revolution that
pits old vs. new
media. “A marvelous
book” (The New York
Times Book Review),
Merchants of Truth
is the
groundbreaking and
gripping story of
the precarious
state of the news
business. The new
digital reality
nearly kills two
venerable
newspapers with an
aging readership
while creating two
media behemoths
with a ballooning
and fickle audience
of millennials.
“Abramson provides
this deeply
reported insider
account of an
industry fighting
for survival. With

a keen eye for
detail and a
willingness to
interrogate her own
profession,
Abramson takes
readers into the
newsrooms and
boardrooms of the
legacy newspapers
and the digital
upstarts that seek
to challenge their
dominance” (Vanity
Fair). We get to
know the defenders
of the legacy
presses as well as
the outsized
characters who are
creating the new
speed-driven media
competitors. The
players include
Jeff Bezos and
Marty Baron (The
Washington Post),
Arthur Sulzberger
and Dean Baquet
(The New York
Times), Jonah
Peretti (BuzzFeed),
and Shane Smith
(VICE) as well as
their reporters and
anxious readers.
Merchants of Truth
raises crucial
questions that
concern the well-
being of our
society. We are
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facing a crisis in
trust that
threatens the free
press. “One of the
best takes yet on
journalism’s
changing fortunes”
(Publishers Weekly,
starred review),
Abramson’s book
points us to the
future.
Do Nothing Harmony
Presents an
analysis of Wal
Mart business
tactics, where the
company's efforts
to lower prices has
had far-reaching
effects on its
suppliers,
competitors,
employees, and
foreign
manufacturers.
How the World's Most
Powerful Company
Really Works-- and
how It's Transforming
the American Economy
W. W. Norton &
Company
Wharton professor
Richard Shell created
the Success Course to
help his world-class
MBA students answer
two questions that
aren’t as obvious as
they seem: “What, for
me, is success?” and
“How will I achieve

it?” Based on that
acclaimed course,
Springboard shows how
to assess the hidden
influences of family,
media, and culture on
your beliefs about
success. Then it
helps you figure out
your unique passions
and capabilities, so
you can focus more on
what gives meaning
and excitement to
your life, and less
on what you are
“supposed” to want.
The Science and
Business of Turning
Waste into Wealth and
Health Penguin
Thought provoking
-Time Magazine
Welcome to the
attention economy, in
which the new
scarcest resource
isn't ideas or
talent, but attention
itself. This
groundbreaking book
argues that today's
businesses are headed
for disaster-unless
they overcome the
dangerously high
attention deficits
that threaten to
cripple today's
workplace. Learn to
manage this critical
yet finite resource,
or fail! "A worthy
message" -Publishers
Weekly AUTHORBIO:

Thomas H. Davenport
is the Director of
the Accenture
Institute for
Strategic Change and
author of Process
Innovation and
Working Knowledge,
Harvard Business
School Press. John C.
Beck is an Associate
Partner and Senior
Research Fellow at
the Accenture
Institute for
Strategic Change.
My Family Divided The
Attention
MerchantsThe Epic
Scramble to Get
Inside Our Heads
SOAP, SEX AND
CIGARETTES examines
how American
advertising both
mirrors society and
creates it. From the
first newspaper
advertisement in
colonial times to
today's online viral
advertising, the text
explores how
advertising grew in
America, how products
and brands were
produced and
promoted, and how
advertisements and
agencies reflect and
introduce cultural
trends and issues.
The threads of art,
industry, culture,
and technology unify
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the work. The text is
chronological in its
organization and is
lavishly illustrated
with advertisements.
Important Notice:
Media content
referenced within the
product description
or the product text
may not be available
in the ebook version.

Subprime Attention
Crisis Atlantic
Books
The star of Orange
is the New Black
and Jane the Virgin
presents her
personal story of
the real plight of
undocumented
immigrants in this
country Diane
Guerrero, the
television actress
from the megahit
Orange is the New
Black and Jane the
Virgin, was just
fourteen years old
on the day her
parents were
detained and
deported while she
was at school. Born
in the U.S.,
Guerrero was able
to remain in the
country and
continue her
education,
depending on the

kindness of family
friends who took
her in and helped
her build a life
and a successful
acting career for
herself, without
the support system
of her family. In
the Country We Love
is a moving,
heartbreaking story
of one woman's
extraordinary
resilience in the
face of the
nightmarish
struggles of
undocumented
residents in this
country. There are
over 11 million
undocumented
immigrants living
in the US, many of
whom have citizen
children, whose
lives here are just
as precarious, and
whose stories
haven't been told.
Written with
bestselling author
Michelle Burford,
this memoir is a
tale of personal
triumph that also
casts a much-needed
light on the fears
that haunt the
daily existence of
families likes the

author's and on a
system that fails
them over and over.
Antitrust in the New
Gilded Age American
Psychological
Association (APA)
The former editor of
Mashable and
cofounder of
DominateFund examines
the psychological
phenomena that
captivate our
attention—and how we
can leverage them to
draw and retain
attention for our
ideas, work,
companies, and more.
Whether you’re an
artist or a
salesperson, a
teacher or an
engineer, a marketer
or a parent—putting
the spotlight on your
ideas, insights,
projects and products
requires a deep
understanding of the
science of attention.
In Captivology, award-
winning journalist
and entrepreneur Ben
Parr explains how and
why the mind pays
attention to some
events or people—and
not others—and
presents seven
captivation
triggers—techniques
guaranteed to help
you capture and
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retain the attention
of friends,
colleagues,
customers, fans, and
even strangers. Parr
combines the latest
research on attention
with interviews with
more than fifty
scientists and vision
aries—Facebook’s
Sheryl Sandberg, film
director Steven
Soderbergh, LinkedIn
CEO Jeff Weiner,
magician Jon
Armstrong, New York
Times bestselling
author Susan Cain,
Nintendo’s Shigeru
Miyamoto, founder of
Reddit Alexis
Ohanian, and more—who
have successfully
brought their ideas,
projects, companies,
and products to the
forefront of cultural
consciousness. The
result is an
insightful and
practical book that
will change how you
assign jobs to your
kids or staff, craft
a multi-million
dollar ad campaign,
deliver your next
presentation, attract
users to your
product, or convince
the world to support
your cause.
The Epic Scramble to
Get Inside Our Heads

City Lights Books
“A welcome antidote to
our toxic hustle
culture of
burnout.”—Arianna
Huffington “This book
is so important and
could truly save
lives.”—Elizabeth
Gilbert “A clarion
call to work smarter
[and] accomplish more
by doing less.”—Adam
Grant We work
feverishly to make
ourselves happy. So
why are we so
miserable? Despite our
constant search for
new ways to optimize
our bodies and minds
for peak performance,
human beings are
working more instead
of less, living harder
not smarter, and
becoming more lonely
and anxious. We strive
for the absolute best
in every aspect of our
lives, ignoring what
we do well naturally
and reaching for a bar
that keeps rising
higher and higher. Why
do we measure our time
in terms of efficiency
instead of meaning?
Why can’t we just take
a break? In Do
Nothing, award-winning
journalist Celeste
Headlee illuminates a
new path ahead,
seeking to institute a
global shift in our
thinking so we can
stop sabotaging our
well-being, put work

aside, and start living
instead of doing. As it
turns out, we’re
searching for external
solutions to an
internal problem. We
won’t find what we’re
searching for in
punishing diets,
productivity apps, or
the latest self-
improvement schemes.
Yet all is not lost—we
just need to learn how
to take time for
ourselves, without
agenda or profit, and
redefine what is truly
worthwhile. Pulling
together threads from
history, neuroscience,
social science, and
even paleontology,
Headlee examines long-
held assumptions about
time use, idleness,
hard work, and even our
ultimate goals. Her
research reveals that
the habits we cling to
are doing us harm; they
developed recently in
human history, which
means they are habits
that can, and must, be
broken. It’s time to
reverse the trend
that’s making us all
sadder, sicker, and
less productive, and
return to a way of life
that allows us to
thrive.

In the Country We
Love Knopf
Grossly ambitious and
rooted in scientific
scholarship, The
Other Dark Matter
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shows how human
excrement can be a
life-saving, money-
making resource—if we
make better use of
it. The average
person produces about
four hundred pounds
of excrement a year.
More than seven
billion people live
on this planet. Holy
crap! Because of the
diseases it spreads,
we have learned to
distance ourselves
from our waste, but
the long line of
engineering marvels
we’ve created to do
so—from Roman sewage
systems and medieval
latrines to the
immense, computerized
treatment plants we
use today—has also
done considerable
damage to the earth’s
ecology. Now
scientists tell us:
we’ve been wasting
our waste. When
recycled correctly,
this resource, cheap
and widely available,
can be converted into
a sustainable energy
source, act as an
organic fertilizer,
provide effective
medicinal therapy for
antibiotic-resistant
bacterial infection,
and much more. In
clear and engaging

prose that draws on
her extensive
research and
interviews, Lina
Zeldovich documents
the massive
redistribution of
nutrients and
sanitation inequities
across the globe. She
profiles the pioneers
of poop upcycling,
from startups in
African villages to
innovators in
American cities that
convert sewage into
fertilizer, biogas,
crude oil, and even
life-saving medicine.
She breaks taboos
surrounding sewage
disposal and shows
how hygienic waste
repurposing can help
battle climate
change, reduce acid
rain, and eliminate
toxic algal blooms.
Ultimately, she
implores us to use
our innate organic
power for the greater
good. Don’t just sit
there and let it go
to waste.

The Rise and Fall
of Information
Empires Melville
House
The first in-depth,
behind-the-scenes
book treatment of
the rivalry between
the two comic book

giants. THEY ARE THE
TWO TITANS OF THE
COMIC BOOK
INDUSTRY--the Coke
and Pepsi of
superheroes--and
for more than 50
years, Marvel and
DC have been locked
in an epic battle
for spandex
supremacy. At stake
is not just sales,
but cultural
relevancy and the
hearts of millions
of fans. To many
partisans, Marvel
is now on top. But
for much of the
early 20th century,
it was DC that was
the undisputed
leader, having
launched the
American superhero
genre with the 1938
publication of Joe
Shuster and Jerry
Siegel's Superman
strip. DC's titles
sold millions of
copies every year,
and its iconic
characters were
familiar to nearly
everyone in
America. Superman,
Batman, Wonder
Woman--DC had them
all. And then in
1961, an upstart
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company came out of
nowhere to smack
mighty DC in the
chops. With the
publication of
Fantastic Four #1,
Marvel changed the
way superheroes
stories were done.
Writer-editor Stan
Lee, artists Jack
Kirby, and the
talented Marvel
bullpen
subsequently
unleashed a string
of dazzling new
creations,
including the
Avengers, Hulk,
Spider-Man, the X-
Men, and Iron Man.
Marvel's rise
forever split
fandom into two
opposing tribes.
Suddenly the most
telling question
you could ask a
superhero lover
became "Marvel or
DC?" Slugfest, the
first book to
chronicle the
history of this
epic rivalry into a
single, in-depth
narrative, is the
story of the
greatest corporate
rivalry never told.
Complete with

interviews with the
major names in the
industry, Slugfest
reveals the arsenal
of schemes the two
companies have
employed in their
attempts to
outmaneuver the
competition,
whether it be
stealing ideas,
poaching employees,
planting spies, or
launching price
wars. The feud has
never completely
disappeared, and it
simmers on a low
boil to this day.
With DC and Marvel
characters becoming
global icons worth
billions, if
anything, the
stakes are higher
now than ever
before.
The Curse of Bigness
Harper Collins
This book offers a
considered voice on
the advertising chaos
that colours our
rapidly changing
media environment in
a world of fake news,
fast facts and
seriously depleted
attention stamina.
Rather than simply
herald disruption,
Karen Nelson-Field

starts an intelligent
conversation on what
it will take for
businesses to win in
an attention economy,
the advertising myths
we need to leave
behind and the
scientific evidence
we can use to
navigate a complex
advertising and media
ecosystem. This book
makes sense of
viewability
standards, coverage
and clutter; it talks
about the real
quality behind a qCPM
and takes a deep dive
into the relationship
between attention and
sales. It explains
the stark reality of
human attention
processing in
advertising. Readers
will learn how to
maximise a viewer’s
divided attention by
leveraging specific
media attributes and
using attention-
grabbing creative
triggers. Nelson-
Field asks you to pay
attention to a
disrupted advertising
future without panic,
but rather with a
keen eye on the
things that brand
owners can learn to
control.

SUMMARY - The
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Attention Merchants:
The Epic Scramble
To Get Inside Our
Heads By Tim Wu
Vintage
NEW YORK TIMES
BESTSELLER DEALING
WITH CHINA takes
the reader behind
closed doors to
witness the
creation and
evolution and
future of China's
state-controlled
capitalism. Hank
Paulson has dealt
with China unlike
any other
foreigner. As head
of Goldman Sachs,
Paulson had a
pivotal role in
opening up China to
private enterprise.
Then, as Treasury
secretary, he
created the
Strategic Economic
Dialogue with what
is now the world's
second-largest
economy. He
negotiated with
China on needed
economic reforms,
while safeguarding
the teetering U.S.
financial system.
Over his career,
Paulson has worked
with scores of top

Chinese leaders,
including Xi
Jinping, China's
most powerful man
in decades. In
DEALING WITH CHINA,
Paulson draws on
his unprecedented
access to modern
China's political
and business elite,
including its three
most recent heads
of state, to answer
several key
questions: How did
China become an
economic superpower
so quickly? How
does business
really get done
there? What are the
best ways for
Western business
and political
leaders to work
with, compete with,
and benefit from
China? How can the
U.S. negotiate with
and influence China
given its
authoritarian rule,
its massive
environmental
concerns, and its
huge population's
unrelenting demands
for economic growth
and security?
Written in the same
anecdote-rich, page-

turning style as
Paulson's
bestselling memoir,
On the Brink,
DEALING WITH CHINA
is certain to
become the classic
and definitive
examination of how
to engage China's
leaders as they
build their
economic
superpower.
Speak, Okinawa
Cambridge University
Press
The Attention
MerchantsThe Epic
Scramble to Get Inside
Our HeadsKnopf

Paid Attention
Currency
Is the Internet
erasing national
borders? Will the
future of the Net
be set by Internet
engineers, rogue
programmers, the
United Nations, or
powerful countries?
Who's really in
control of what's
happening on the
Net? In this
provocative new
book, Jack
Goldsmith and Tim
Wu tell the
fascinating story
of the Internet's
challenge to

Page 9/11 April, 19 2024

The Attention Merchants The Epic Struggle To Get Inside Our Heads



 

governmental rule in
the 1990s, and the
ensuing battles
with governments
around the world.
It's a book about
the fate of one
idea--that the
Internet might
liberate us forever
from government,
borders, and even
our physical
selves. We learn of
Google's struggles
with the French
government and
Yahoo's
capitulation to the
Chinese regime; of
how the European
Union sets privacy
standards on the
Net for the entire
world; and of
eBay's struggles
with fraud and how
it slowly learned
to trust the FBI.
In a decade of
events the original
vision is uprooted,
as governments time
and time again
assert their power
to direct the
future of the
Internet. The
destiny of the
Internet over the
next decades, argue
Goldsmith and Wu,

will reflect the
interests of
powerful nations
and the conflicts
within and between
them. While
acknowledging the
many attractions of
the earliest
visions of the
Internet, the
authors describe
the new order, and
speaking to both
its surprising
virtues and
unavoidable vices.
Far from destroying
the Internet, the
experience of the
last decade has
lead to a quiet
rediscovery of some
of the oldest
functions and
justifications for
territorial
government. While
territorial
governments have
unavoidable
problems, it has
proven hard to
replace what
legitimacy
governments have,
and harder yet to
replace the system
of rule of law that
controls the
unchecked evils of
anarchy. While the

Net will change some
of the ways that
territorial states
govern, it will not
diminish the oldest
and most
fundamental roles
of government and
challenges of
governance. Well
written and filled
with fascinating
examples, including
colorful portraits
of many key players
in Internet
history, this is a
work that is bound
to stir heated
debate in the
cyberspace
community.
Predictive
Analytics Vintage
Which Side of
History? offers a
collection of bold
essays on how
technology is
affecting
democracy, society,
and our future.
Featuring prominent
national voices
such as Sacha Baron
Cohen, Marc
Benioff, Ellen Pao,
Ken Auletta,
Chelsea Clinton,
Tim Wu, Khaled
Hosseini, Nicholas
Kristof and Sheryl
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WuDunn, Jaron
Lanier, Willow Bay,
Sal Khan, Sherry
Turkle, Shoshana
Zuboff, Vivek
Murthy, Geoffrey
Canada, and many
more. The essays
focus on the
extraordinary
impact of
technology on our
privacy, kids and
families, race and
gender roles,
democracy, climate
change, and mental
health. This
groundbreaking book
challenges opinion
leaders and the
broader public to
take action to
improve
technology’s
effects on our
lives. Featuring
notable
journalists,
engineers,
entrepreneurs,
novelists,
activists,
filmmakers,
business leaders,
scholars, and
researchers,
including: Thomas
Friedman, Kara
Swisher, Michelle
Alexander, Jennifer
Siebel Newsom,

Jenna Wortham,
Cameron Kasky,
Howard Gardner, and
Tristan Harris.
Explores the
ethical behavior of
Big Tech, or the
lack thereof Offers
roadmaps for
constructive change
and thought-
provoking
perspectives. With
the rise of
cyberbullying and
hate speech online,
issues around
climate change and
technology, and the
"move fast and
break things"
mentality of tech
culture, Which Side
of History? will
urge readers to
draw the line. This
book will help
shape the
conversations we
have around
technology in our
society and our
future for years to
come. A smart gift
for anyone who
approaches tech and
the future with a
healthy skepticism
Edited by James P.
Steyer, the CEO and
founder of Common
Sense Media. Add it

to the shelf with
books like Ten
Arguments for
Deleting Your
Social Media
Accounts Right Now
by Jaron Lanier,
The Shallows: What
the Internet Is
Doing to Our Brains
by Nicholas Carr,
and The Age of
Surveillance
Capitalism: The
Fight for a Human
Future at the New
Frontier of Power
by Shoshana Zuboff.
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