The Attention Merchants The Epic Struggle To
Get Inside Our Heads

Eventually, you will completely discover a other experience and talent by
spending more cash. still when? complete you give a positive response
that you require to acquire those all needs considering having significantly
cash? Why dont you try to get something basic in the beginning? Thats
something that will lead you to understand even more in relation to the
globe, experience, some places, next history, amusement, and a lot more?

It is your agreed own get older to play a part reviewing habit.
accompanied by guides you could enjoy now is The Attention Merchants
The Epic Struggle To Get Inside Our Heads below.

Is a guide to modern analysis of culture.
advertising ideas: what they  Containing practical
are, why they are evolving  advertising and branding

and how to have them. templates, including a new
Spanning communication  advertising planning toolkit,
theory, neuroscience, it is ideal for students and

creativity and innovation, practitioners looking to get
media history, branding and noticed in today's cluttered
Native Ads, Content emerging technologies, it marketplace. Online
Marketing, and the Covert  explores the strategic creation resources include additional
World of the Digital Sell OR process and how to package toolkits with advice,

Books ideas to attract the most techniques and best practice
As ever, the onus is on attention in the advertising  on brand behaviour, new
brands to find compelling industry. Packed with real-  ideas and effective

ways to earn the attention of world examples of advertising communication.

the consumer. Yet content ~ campaigns for companies ~ TheAttention Merchants

scarcity has given way to including Sony, Red Bull, Hp Vintage o
overload, fixed channels and many more, Paid Mesmerizing & fascinating...

e ) i ) . —The Sedttle Post-Intelligencer
have dissolved into fluid Attention provides a robust "The Freakonomics of big data.”
networks, and audiences model for influencing human __gtein Kretsinger, founding
have become participants in behaviour. Referencing a executive of Advertising.com
consumer-driven wide body of theory and Award-winning | Used by over 30
conversations. This shift ~ praxis, from behavioural ~ WIverSties] rendtaled into o
action for brands; it technology and even science  __ g, yigingly accessible —
demands new marketing fiction, Faris Yakob maps  introduction, leading expert Eric
imperatives. Paid Attention ~advertising onto a wider Siegel reveals how predictive
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analytics (aka machine learning)
works, and how it affects

book serves lay readers and
experts alike by covering new

case studies and the latest state-of -

the-art techniques. Prediction is

booming. It reinventsindustries  divorced before they even know it

and runs the world. Companies,
governments, law enforcement,
hospitals, and universities are
seizing upon the power. These
institutions predict whether you're
going to click, buy, lie, or die.
Why? For good reason: predicting
human behavior combats risk,
boosts sales, fortifies healthcare,
streamlines manufacturing,
conguers spam, optimizes social
networks, toughens crime
fighting, and wins elections.
How? Prediction is powered by
the world's most potent,
flourishing unnatural resource:
data. Accumulated in large part as
the by-product of routine tasks,
datais the unsalted, flavorless
residue deposited en masse as
organizations churn away.
Surprise! Thisheap of refuseisa
gold mine. Big data embodies an
extraordinary wealth of
experience from which to learn.
Predictive analytics (aka machine
learning) unleashes the power of
data. With thistechnology, the

professor and Predictive Analytics predictive analytics constantly
World founder Eric Siegel reveals affects our daily lives. Whether
everyone every day. Rather than a the power and perils of prediction: you are a consumer of it — or
“how to” for hands-on techies, the What type of mortgage risk Chase consumed by it — get a handle on

Bank predicted before the
recession. Predicting which
people will drop out of school,
cancel a subscription, or get

themselves. Why early retirement
predicts a shorter life expectancy

and vegetarians miss fewer flights.

Five reasons why organizations
predict death — including one
health insurance company. How
U.S. Bank and Obamafor
America calculated the way to
most strongly persuade each
individual. Why the NSA wants
all your data: machine learning
supercomputers to fight terrorism.
How IBM's Watson computer
used predictive modeling to
answer questions and beat the
human champs on TV's Jeopardy!
How companies ascertain untold,
private truths — how Target figur
out you're pregnant and Hewlett-
Packard deduces you're about to
quit your job. How judges and
parole boards rely on crime-
predicting computers to decide
how long convictsremainin
prison. 182 examples from
Airbnb, the BBC, Citibank,
ConEd, Facebook, Ford, Google,
the IRS, LinkedIn, Match.com,

computer literally learns from data MTV, Netflix, PayPal, Pfizer,

how to predict the future behavior
of individuals. Perfect prediction
is not possible, but putting odds
on the future drives millions of
decisions more effectively,
determining whom to call, mail,
investigate, incarcerate, set up on
adate, or medicate. In thislucid,

Spotify, Uber, UPS, Wikipedia,
and more. How does predictive
analytics work? This jam-packed

book satisfies by demystifying the

intriguing science under the hood.
For future hands-on practitioners
pursuing acareer inthe field, it
sets a strong foundation, delivers

captivating introduction — now in the prerequisite knowledge, and
its Revised and Updated edition — whets your appetite for more. A

former Columbia University
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truly omnipresent science,

the power of Predictive Analytics.
Resisting the Attention

Economy Penguin

True Faith and Allegiance is the
highly-anticipated personal
history from Alberto R.
Gonzales, former Attorney
General of the United States and
former Counsel to the
President—the only lawyer and
only Hispanic to hold both
these positions—an ultimate
insider in the most tumultuous
events in recent history. Born to
a poor but proud working-class
family in Humble, Texas,
Gonzales was raised along with
his seven siblings in a modest
2-bedroom home. His loving
and devout parents taught him

eghe conservative values of hard

work and accountability that
motivated Gonzales to the
highest echelons of power. He
was a confidante to President
George W. Bush during the
crucible of the 9/11 attacks, and
he played a vital role in the
administration’ s immediate
response to protect America and
the far-reaching steps to prevent
further harm.

Which Side of History? FSG
Originals

"Originally published in
hardcover in the United States
by Alfred A. Knopf, a division
of Penguin Random House
LLC, New York, in 2016."--
Title page verso.

Frenem es Thonas

Nel son
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The rise of

ubi qui t ous

I nformati on technol
ogy- - snmart phones,
unbridl ed | nternet
access, and various
appl i cations of

t hese tool s--has
interacted with the
ways we are W red
to think, feel, and
behave. This book
provi des a
fascinating | ook at
t he i npact of the

| nt ernet and

t echnol ogy t hrough
t he | ens of human
capacity. Chapters
exam ne what nakes
t hese technol ogi es
so addictive; their
effect on enoti onal
wel | - bei ng, nenory,
| ear ni ng, and
driving;
repl eni shi ng

depl eted cognitive
reserves; and how
to chart a way
forward in the
attenti on econony.
The Epic Scranble
to Get Inside Qur
Heads Twel ve

Former executive
editor of The New
York Tinmes and one
of our nobst eni nent
journalists Jill
Abr anson provi des a
“val uabl e and
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I nsightful” (The
Bost on d obe)
report on the

di sruption of the

news nedi a over the

| ast decade, as
shown via two

| egacy (The New
York Tinmes and The
Washi ngt on Post)
and two upstart
(BuzzFeed and VI CE)
conpani es as they
pl ow t hrough a
revol ution that
pits old vs. new
medi a. “A marvel ous
book” (The New York
Ti mes Book Revi ew),
Merchants of Truth
s the

gr oundbr eaki ng and
gripping story of

t he precarious
state of the news
busi ness. The new
digital reality
nearly kills two
vener abl e
newspapers with an
agi ng readership
while creating two
medi a behenot hs

wi th a ball ooning

and fi ckl e audi ence

of mllennials.

“ Abranson provides
this deeply
reported insider
account of an

I ndustry fighting
for survival. Wth

a keen eye for
detail and a

w | lingness to

I nterrogate her own
pr of essi on,

Abr anson t akes
readers into the
newsr oons and

boar droons of the
| egacy newspapers
and the digital
upstarts that seek
to challenge their
dom nance” (Vanity
Fair). W get to
know t he defenders
of the | egacy
presses as wel |
t he outsi zed
characters who are
creating the new
speed-driven nedi a
conpetitors. The
pl ayers i ncl ude
Jeff Bezos and
Marty Baron (The
Washi ngt on Post),
Art hur Sul zber ger
and Dean Baquet
(The New York

Ti mes), Jonah
Peretti (BuzzFeed),
and Shane Smith
(VMICE) as well as
their reporters and
anxi ous readers.
Merchants of Truth
rai ses cruci al
questi ons t hat
concern the well -
bei ng of our
society. W are

as
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facing a crisis in

trust that
threatens the free
press. “One of the

best takes yet on
journalisns
changi ng fortunes”
(Publ i shers Wekly,
starred review),
Abranson’ s book
points us to the
future.

Do Not hi ng Har nony
Presents an

anal ysi s of Wal
Mart busi ness
tactics, where the
conpany's efforts
to |l ower prices has
had far-reaching
effects on its
suppliers,
conpetitors,

enpl oyees, and
foreign
manuf act urers.
How t he Worl d' s Mbst
Power f ul Conpany
Real | y Works-- and
how It's Transform ng
t he American Econony
W W Norton &

Conpany
Whart on pr of essor
Ri chard Shell created

t he Success Course to
hel p his worl d-cl ass
MBA st udents answer
two questions that
aren’t as obvious as

they seem “What, for
me, i s success?” and
“How w I | | achi eve
Page 4/11

it?” Based on that
accl ai ned cour se,

Thomas H. Davenport

is the Director of

Spri ngboard shows howthe Accenture

to assess the hidden
i nfl uences of famly,
nmedi a, and culture on
your beliefs about
success. Then it
hel ps you figure out
your uni que passions
and capabilities, so
you can focus nore on
what gi ves neani ng
and excitenment to
your life, and |ess
on what you are
“supposed” to want.
The Sci ence and

Busi ness of Turning
Waste into Wealth and
Heal t h Penguin
Thought provoki ng
- Ti me Magazi ne

Wel conme to the
attention econony,
whi ch the new
scar cest resource
isn't ideas or
talent, but attention
itself. This

gr oundbr eaki ng book
argues that today's
busi nesses are headed
for disaster-unless

t hey overcone the
danger ously high
attention deficits
that threaten to
cripple today's

wor kpl ace. Learn to
manage this critical
yet finite resource,
or fail! "A worthy
nessage" - Publishers
Weekl y AUTHORBI O

in

Institute for
Strategi c Change and
aut hor of Process

| nnovati on and
Wor ki ng Know edge,
Har var d Busi ness
School Press. John C.
Beck is an Associ ate
Part ner and Seni or
Research Fel | ow at

t he Accenture
Institute for
Strategi ¢ Change.

My Fami |y Divided The
Attention

Mer chant sThe Epic
Scranble to Get

| nsi de Qur Heads
SOAP, SEX AND

Cl GARETTES exani nes
how Aneri can

adverti sing both
mrrors society and
creates it. Fromthe
first newspaper
advertisenent in
colonial times to
today's online vira
advertising, the text
expl ores how
advertising grew in
Ameri ca, how products
and brands were
produced and
pronot ed, and how
adverti senents and
agenci es reflect and
i ntroduce cultura
trends and i ssues.
The threads of art,

i ndustry, culture,
and technol ogy unify

April, 19 2024

The Attention Merchants The Epic Struggle To Get Inside Our Heads



the work. The text is kindness of famly

chronological inits
organi zation and is
| avishly illustrated
wi th adverti senents.
| mportant Notice:
Medi a cont ent
referenced within the
product description
or the product text
may not be avail abl e
I n the ebook version.
Subprinme Attention
Crisis Atlantic
Books

The star of Orange
I's the New Bl ack
and Jane the Virgin
presents her
personal story of
the real plight of
undocunent ed
immgrants in this
country Di ane
GQuerrero, the
tel evi si on actress
fromthe negahit
Orange is the New
Bl ack and Jane the
Virgin, was just
fourteen years ol d
on the day her
parents were
det ai ned and
deported while she
was at school. Born
in the U S. ,
GQuerrero was abl e
to remain in the
country and

conti nue her
educati on,
dependi ng on the
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friends who took
her in and hel ped
her build a life
and a successf ul
acting career for
hersel f, w thout

t he support system
of her famly. In
the Country We Love
I S a noving,

heart breaki ng story
of one woman's
extraordi nary
resilience in the
face of the

ni ght mari sh
struggl es of
undocunent ed
residents in this
country. There are
over 11 mllion
undocunent ed

I mm grants |iving
in the US, many of
whom have citizen
chil dren, whose

| ives here are just
as precarious, and
whose stories
haven't been told.
Witten with
best sel | i ng aut hor
M chel | e Burford,
this menoir is a
tal e of personal
triunph that also
casts a nuch- needed
| ight on the fears
t hat haunt the
daily existence of
famlies |likes the

author's and on a
systemthat fails

t hem over and over.
Antitrust in the New
G | ded Age Anerican
Psychol ogi cal
Associ ation (APA)
The forner editor
Mashabl e and

cof ounder of
Dom nat eFund exam nes
t he psychol ogi cal
phenonena t hat
captivate our

attenti on—and how we
can | everage themto
draw and retain
attention for our

| deas, worKk,
conpani es, and nore.
Whet her you’' re an
artist or a

sal esperson, a
teacher or an

engi neer, a marketer
or a parent—putting
the spotlight on your
| deas, insights,

proj ects and products
requi res a deep
under st andi ng of the
science of attention.
In Captivol ogy, award-
W nni ng journali st
and entrepreneur Ben
Parr expl ai ns how and
why the m nd pays
attention to sone
events or peopl e—and
not ot her s—and
presents seven
captivation

tri ggers—techni ques
guaranteed to help
you capture and

of
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retain the attention
of friends,

col | eagues,

custoners, fans, and
even strangers. Parr
conbi nes the | atest
research on attention
Wth interviews with
nore than fifty
scientists and vision
ari es—acebook’ s
Sheryl Sandberg,
di rector Steven
Soder ber gh, Linkedln
CEO Jeff Wi ner,
magi ci an Jon
Arnmstrong, New York
Ti mes bestselling
aut hor Susan Cai n,
Ni nt endo’ s Shi geru
M yanot o, founder
Reddit Al exis
Chani an, and nor e—who
have successful ly
brought their ideas,
proj ects, conpanies,
and products to the
forefront of cultura
consci ousness. The
result is an

I nsi ghtful and
practical book that

wi || change how you
assign jobs to your
kids or staff, craft
a multi-mllion
dol I ar ad canpai gn,
del i ver your next
presentation, attract
users to your

product, or convince
the world to support
your cause.

The Epic Scranble to
Get I nside Qur Heads

of
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City Lights Books

“A wel cone antidote to
our toxic hustle
culture of

bur nout.” —-Ari anna
Huf fi ngton “Thi s book
is so inportant and
could truly save
lives.”—Elizabeth

Gl bert “A clarion
call to work smarter
[and] acconplish nore

fil mby doing | ess.”—-Adam

G ant W work
feverishly to make

our sel ves happy. So
why are we so

m ser abl e? Despite our
constant search for
new ways to optim ze
our bodi es and m nds
for peak performance,
human bei ngs are
wor ki ng nore instead
of less, living harder
not smarter, and
becom ng nore | onely
and anxious. We strive
for the absol ute best
in every aspect of our
l'ives, ignoring what
we do well naturally
and reaching for a bar
t hat keeps rising

hi gher and hi gher. Wy
do we neasure our tine
in ternms of efficiency
i nstead of neani ng?
Wiy can’t we just take
a break? In Do
Not hi ng, awar d-w nni ng
journalist Celeste
Headl ee il lum nates a
new pat h ahead,
seeking to institute a
gl obal shift in our

t hi nki ng so we can

st op sabotagi ng our

wel | - bei ng, put work

aside, and start living
I nstead of doing. As it
turns out, we're
searching for externa
solutions to an

I nternal problem W
won't find what we're
searching for in
puni shing diets,
productivity apps,
the | atest self-

| mprovenent schenes.

Yet all is not |ost—we
just need to | earn how
to take tinme for

oursel ves, wi thout
agenda or profit, and
redefine what is truly
wort hwhile. Pulling
toget her threads from
hi story, neuroscience,
soci al science, and
even pal eont ol ogy,
Headl ee exam nes | ong-
hel d assunpti ons about
time use, idleness,
hard work, and even our
ulti mte goals. Her
research reveal s that
the habits we cling to
are doing us harm they
devel oped recently in
human hi story, which
neans they are habits

t hat can, and nust, be
broken. It’s tine to
reverse the trend
that’ s maki ng us al
sadder, sicker, and

| ess productive, and
return to a way of life
that allows us to
thrive.

In the Country W
Love Knopf

G ossly anbitious and
rooted in scientific
schol arshi p, The

O her Dark Matter

or
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shows how human
excrenent can be a

|i fe-saving, noney-
maki ng resource—+f we
make better use of
it. The average
person produces about
four hundred pounds
of excrement a year.
More than seven
billion people live
on this planet. Holy
crap! Because of the
di seases it spreads,
we have |learned to

di st ance oursel ves
fromour waste, but
the long |ine of

engi neering marvel s
we’' ve created to do
so—from Roman sewage
systens and nedi eval
latrines to the

| mrense, conputerized
treatnment plants we
use t oday—has al so
done consi derabl e
damage to the earth’s
ecol ogy. Now
scientists tell us:
we’ ve been wasting
our waste. Wen
recycl ed correctly,
this resource, cheap
and wi dely avail abl e,
can be converted into
a sustai nabl e energy
source, act as an
organic fertilizer,
provi de effective
medi ci nal therapy for
anti bi otic-resistant
bacterial infection,
and nmuch nore. In

cl ear and engagi ng
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prose that draws on
her extensive
research and

i nterviews, Lina

Zel dovi ch docunents

t he massive

redi stribution of
nutrients and
sanitation inequities
across the gl obe. She
profiles the pioneers
of poop upcycling,
fromstartups in
African villages to

I nnovators in
Anerican cities that
convert sewage into
fertilizer, biogas,
crude oil, and even
i fe-saving nedicine.
She breaks taboos
surroundi ng sewage

di sposal and shows
how hygi eni ¢ waste
repur posi ng can help
battle climate
change, reduce acid
rain, and elimnate
toxi c al gal bl oons.
Utimately, she

i nplores us to use
our innate organic
power for the greater
good. Don’t just sit
there and let it go
to waste.

The Ri se and Fall

of Information
Enpires Melville
House

The first in-depth,
behi nd-t he- scenes
book treatnent of
the rivalry between
the two com ¢ book

giants. THEY ARE THE
TWO TI TANS OF THE
COM C BOK

| NDUSTRY- -t he Coke
and Pepsi of
super her oes- - and
for nore than 50
years, Marvel and
DC have been | ocked
In an epic battle
for spandex
suprenmacy. At stake
I's not just sales,
but cul tural

rel evancy and the
hearts of mllions
of fans. To nmany
parti sans, Marvel
IS now on top. But
for much of the
early 20th century,
It was DC that was
t he undi sput ed

| eader, havi ng

| aunched t he

Anmeri can superhero
genre with the 1938
publ i cati on of Joe
Shuster and Jerry
Si egel ' s Super man
strip. DCs titles
sold mllions of
copi es every year,
and its iconic
characters were
famliar to nearly
everyone in

Aneri ca. Super nman,
Bat man, Wonder
Wnman- - DC had t hem

all. And then in
1961, an upstart
April, 19 2024
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conpany cane out of
nowhere to snack
m ghty DC in the
chops. Wth the
publ i cati on of

Fant asti c Four #1,
Marvel changed the
way super heroes
stories were done.
Witer-editor Stan
Lee, artists Jack
Kirby, and the

tal ented Marvel
bul | pen
subsequent |y

unl eashed a string
of dazzling new
creations,

I ncl udi ng the
Avengers, Hul k,

Spi der - Man, the X-
Men, and |[ron Man.
Marvel's rise
forever split
fandominto two
opposi ng tri bes.
Suddenly the nost
telling question
you coul d ask a
super hero | over
becane " Marve
DC?" Sl ugf est,
first book to
chronicle the
history of this
epic rivalry into a
single, in-depth
narrative, is the
story of the
greatest corporate
rivalry never told.
Conplete with

or
t he
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maj or nanmes in the
| ndustry, Sl ugfest
reveal s the arsenal
of schenes the two
conpani es have

enpl oyed in their
attenpts to

out maneuver the
conpetition,

whet her it be
stealing ideas,
poachi ng enpl oyees,
pl anti ng spies, or
| aunchi ng price
wars. The feud has
never conpletely

di sappeared, and it
simers on a | ow
boil to this day.
Wth DC and Marvel
characters becom ng

gl obal i1icons worth
billions, if
anyt hing, the

st akes are higher
now t han ever

bef ore.
The Curse of Bigness
Har per Col lins

This book offers a
consi dered voi ce on
the adverti sing chaos
t hat col ours our

rapi dly changi ng
nmedi a envi ronnent in
a world of fake news,
fast facts and
seriously depleted
attention stam na.
Rat her than sinply
heral d di srupti on,
Karen Nel son-Field

interviews with the starts an intelligent

conversation on what
it will take for

busi nesses to win in
an attention econony,
t he advertising nyths
we need to | eave

behi nd and the
scientific evidence
we can use to

navi gate a conpl ex
advertising and nedi a
ecosystem This book
makes sense of
viewability

st andar ds, coverage
and clutter; it talks
about the real

qual ity behind a qCPM
and takes a deep dive
into the relationship
bet ween attention and
sales. It explains
the stark reality of
human attention
processing in

adverti sing. Readers
will learn how to
maxi m se a viewer’s
di vided attention by
| everagi ng specific
medi a attri butes and
usi ng attention-
grabbi ng creative
triggers. Nel son-
Field asks you to pay
attention to a

di srupted adverti sing
future w thout panic,
but rather with a
keen eye on the

t hi ngs that brand
owners can learn to
control

SUMVARY - The
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Attention Merchants: Chi nese | eaders,

The Epic Scranble

To Get I nside CQur
Heads By Tim Wi
Vi nt age

NEW YORK Tl MES
BESTSELLER DEALI NG
W TH CHI NA t akes

t he reader behind
cl osed doors to

W t ness the
creation and

evol uti on and
future of China's
state-controll ed
capitalism Hank
Paul son has deal t
wi th China unlike
any ot her
foreigner. As head
of Gol dnman Sachs,
Paul son had a
pivotal role in
opening up China to
private enterprise.
Then, as Treasury
secretary, he
created the
Strategi c Econom c
Di al ogue with what
Is now the world's
second- | ar gest
econony. He
negotiated with
Chi na on needed
econom c reforns,
whi | e saf eguardi ng
the teetering U S
financial system
Over his career,
Paul son has wor ked
Wi th scores of top
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i ncl udi ng Xi
Jinping, China's
nost powerful man
i n decades. In

DEALI NG W TH CHI NA,
Paul son draws on
hi s unprecedent ed
access to nodern
China's political
and business elite,
including its three
nost recent heads
of state, to answer
several key
guestions: How did
Chi na becone an
econom c super power
so qui ckly? How
does busi ness
really get done

t here? What are the
best ways for

West ern busi ness
and political

| eaders to work

Wi th, conpete wth,
and benefit from
Chi na? How can the
U.S. negotiate with
and i nfluence China
given its
authoritarian rule,
Its massive
envi r onment al
concerns, and its
huge popul ation's
unrel enti ng demands
for econom c growh
and security?
Witten in the sane

anecdote-rich, page-

turning style as
Paul son' s
bestsel |l i ng nenoir,
On the Brink,
DEALI NG W TH CHI NA
iIs certain to
becone the classic
and definitive
exam nation of how
to engage China's

| eaders as they
build their
econom c

super power .
Speak, Cki nawa

Canbri dge University
Press

The Attention

Mer chant sThe Epic
Scranble to Get Inside
Qur HeadsKnopf

Paid Attention
Currency

| s the Internet
erasi ng nati onal
borders? WIIl the
future of the Net
be set by Internet
engi neers, rogue
progranmers, the
United Nations, or
power ful countries?
Who's really in
control of what's
happeni ng on the
Net? In this
provocative new
book, Jack
Goldsmth and Tim
Wi tell the
fascinating story
of the Internet's
chal | enge to
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gover nnent al
t he 1990s, and the
ensui ng battles

W th governnents
around the worl d.
It's a book about
the fate of one

| dea--that the

I nternet m ght

| i berate us forever
from gover nnent,
borders, and even
our physi cal

selves. W | earn of
Googl e' s struggl es
with the French
gover nnent and
Yahoo's
capitulation to the
Chi nese regi ne; of
how t he European
Uni on sets privacy
standards on the
Net for the entire
wor | d; and of
eBay' s struggl es
with fraud and how
it slowy |earned
to trust the FBI.
In a decade of
events the original
vi sion i s uprooted,
as governnents tine
and tine again
assert their power
to direct the
future of the
Internet. The
destiny of the

| nt ernet over the
next decades, argue
Gol dsmth and Wi,
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rule inwll

reflect the

I nterests of

power ful nations
and the conflicts
wi thin and between
them Wile

acknow edgi ng t he
many attractions of
the earliest

vi sions of the

| nternet, the

aut hors descri be

t he new order, and
speaking to both
its surprising

vi rtues and

unavoi dabl e vi ces.
Far from destroying
the Internet, the
experi ence of the

| ast decade has

| ead to a qui et

redi scovery of sone
of the ol dest
functions and
justifications for
territorial
gover nnent .
territorial
gover nnents have
unavoi dabl e
problens, it has
proven hard to

repl ace what

| egi ti macy

gover nnents have,
and harder yet to
repl ace the system
of rule of law that
controls the
unchecked evil s of
anarchy. Wiile the

Wi | e

Net wi |l change sone
of the ways that
territorial states
govern, it will not
di m ni sh the ol dest
and nost
fundanental roles
of governnent and
chal | enges of

gover nance. Wl |l
witten and filled
with fascinating
exanpl es, i ncluding
colorful portraits
of many key pl ayers
I n I nternet
history, this is a
work that is bound
to stir heated
debate in the

cyber space

communi ty.

Predi ctive

Anal ytics Vi ntage
Whi ch Si de of

Hi story? offers a
coll ection of bold
essays on how
technology is

af fecting
denocracy, society,
and our future.
Feat uri ng prom nent
nati onal voices
such as Sacha Baron
Cohen, WMarc
Beni of f, Ell en Pao,
Ken Aul etta,

Chel sea dinton,
Tim W, Khal ed
Hossei ni, Ni chol as
Kristof and Sheryl
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WiDunn, Jaron
Lanier, WII| ow Bay,
Sal Khan, Sherry
Tur kl e, Shoshana
Zubof f, Vivek

Murt hy, Geoffrey

Canada, and many
nore. The essays
focus on the
extraordi nary

| npact of

t echnol ogy on our
privacy, kids and
famlies, race and
gender rol es,
denocracy, climte
change, and nental
heal th. This
groundbr eaki ng book
chal | enges opi ni on
| eaders and the

broader public to
take action to
| nprove

t echnol ogy’ s
effects on our

| ives. Featuring
not abl e
journalists,

engi neers,

ent r epr eneur s,
novel i sts,
activists,

fil mmakers,

busi ness | eaders,
schol ars, and
researchers,

I ncl udi ng: Thomas

Fri edman, Kara

Swi sher, Mchelle
Al exander, Jennifer
Si ebel Newsom
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Jenna Wort ham
Caner on Kasky,
Howar d Gar dner,
Tristan Harris.
Expl ores the

et hi cal behavi or
Big Tech, or the
| ack thereof O fers
roadmaps for
constructive change
and t hought -
pr ovoki ng

per specti ves.
the rise of
cyber bul | yi ng and
hat e speech onli ne,
| ssues around
climate change and
t echnol ogy, and the
“nove fast and
break thi ngs"
mentality of tech
culture, Which Side
of H story? wll
urge readers to

and

of

Wth

draw the line. This
book will help
shape t he

conversati ons we
have around

t echnol ogy in our
soci ety and our
future for years to
cone. A smart gift
for anyone who
approaches tech and
the future with a
heal t hy skepticism
Edited by Janes P.
Steyer, the CEO and
founder of Common
Sense Media. Add it

to the shelf with
books |i ke Ten
Argunents for

Del eti ng Your
Soci al Media
Accounts Ri ght Now
by Jaron Lanier,
The Shal | ows: What
the Internet Is
Doing to Qur Brains
by Ni cholas Carr,
and The Age of
Survei l |l ance
Capitalism The
Fight for a Human
Future at the New
Frontier of Power
by Shoshana Zuboff.

April, 19 2024

The Attention Merchants The Epic Struggle To Get Inside Our Heads



