
 

The Brand You 50 Reinventing Work

Thank you very much for downloading The Brand You 50 Reinventing Work.Maybe you have knowledge that, people have see numerous period for
their favorite books bearing in mind this The Brand You 50 Reinventing Work, but stop happening in harmful downloads.

Rather than enjoying a fine ebook afterward a mug of coffee in the afternoon, on the other hand they juggled considering some harmful virus
inside their computer. The Brand You 50 Reinventing Work is clear in our digital library an online entry to it is set as public therefore you
can download it instantly. Our digital library saves in merged countries, allowing you to get the most less latency epoch to download any of
our books in the same way as this one. Merely said, the The Brand You 50 Reinventing Work is universally compatible past any devices to read.

Difference W. W. Norton & Company
Globalization and social media have made the world smaller, more
connected and infinitely more competitive. The world has
changed. Have you? If you don't have the package that will take
you to the next level of your career, you need to reinvent your
personal brand. BrandingPays(TM), a practical guide to strategic
personal branding, will help you refocus your skills and experience
so you are the best candidate for the job, career and business
opportunities that you desire. Perfect for professionals,
entrepreneurs and college students, the step-by-step BrandingPays
methodology has been proven in Fortune 500 companies and
leading business schools. Former Regis McKenna Inc. Partner
Karen Kang builds upon concepts and techniques from the
legendary marketing firm that created and launched the Apple
brand.
Reinventing You, With a New Preface Kensington Books
Complete summary of Tom Peters' book: "The Brand You 50:
Fifty Ways to Transform Yourself from an "Employee" into a
Brand that Shouts Distinction, Commitment and Passion!".
This summary of the ideas from Tom Peters' book "The
Brand You 50" suggests that the paradigm of an employee
working for a company on a corporate payroll is increasingly
outdated. Even if you work for a company, it is imperative
that you are your own “brand”. In his book, the author
explains that this means providing the specific set of skills

needed, adding value to the company and constantly upgrading
your skills. This summary presents Peters' 50 tips that every
ambitious businessperson should incorporate into their life in
order to establish and express your "brand". Added-value of
this summary: • Save time • Understand key concepts •
Expand your knowledge To learn more, read "The Brand You
50" and discover the key to standing out at work by
developing your own personal brand.

Reinventing Interactive and Direct Marketing: Leading
Experts Show How to Maximize Digital ROI with iDirect
and iBranding Imperatives Hachette UK
Your Company Isn't Fast Enough. Here's How to Change That.
The traditional hierarchical organization is dead, but what
replaces it? Numerous new models--the agile organization, the
networked organization, and holacracy, to name a few--have
emerged, but leaders need to know what really works. How do
you build an organization that is responsive to fast-changing
markets? What kind of organization delivers both speed and
scale, and how do you lead it? Arthur Yeung and Dave Ulrich
provide leaders with a much-needed blueprint for reinventing
the organization. Based on their in-depth research at leading
Chinese, US, and European firms such as Alibaba, Amazon,
DiDi, Facebook, Google, Huawei, Supercell, and Tencent, and
drawing from their synthesis of the latest organization research
and practice, Yeung and Ulrich explain how to build a new kind
of organization (a "market-oriented ecosystem") that responds to
changing market opportunities with speed and scale. While
other books address individual pieces of the puzzle, Reinventing
the Organization offers a practical, integrated, six-step
framework and looks at all the decisions leaders need to
make--choosing the right strategies, capabilities, structure,
culture, management tools, and leadership--to deliver radically
greater value in fast-moving markets. For any leader eager to

build a stronger, more responsive organization and for all those
in HR, organizational development, and consulting who will
shape and deliver it, this book provides a much-needed roadmap
for reinvention.
Gregory Heisler: 50 Portraits Random House of Canada
The fun way to create and maintain personal branding
Distinguishing yourself from the competition is important in any
facet of business. Creating a clear and concise image, reputation,
and status in the professional world provides an edge, whether
searching for a first job, exploring a change in career, or looking
to be more viable and successful in your current career. Personal
Branding For Dummies is a guide through the steps of creating
and maintaining a personal trademark by equating self-
impression with other people's perception. Personal Branding
For Dummies covers everything you need to create your
personal branding, including: using different organizations and
associations to increase visibility and exposure to both clients
and competitors; making the most of networking; tapping into
Social Media outlets like Facebook, Twitter, and LinkedIn to
showcase a personal brand; building a persona through websites
and blogging; evaluating personal style and appearance; using
conversation, negotiation, and sales techniques best suited to a
personal brand; monitoring your brand reputation and
successfully implementing feedback as it grows and develops,
and more. Tips on utilizing Social Media to showcase your
personal brand How personal branding can help advance your
career Guidance on creating a clear and concise image With the
hands-on, friendly help of Personal Branding For Dummies,
you'll establish a professional presence and personal "brand"
identity to keep yourself distinguished in the business world.>
The Middle Finger Project Hay House, Inc
The common denominator/bottom line for both the professional
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service firm/PSF and the individual/Brand You is: the project. And for
the cool individual in the cool professional service firm there is only
one answer: the cool project. A seminar participant said: "Reward
excellent failures. Punish mediocre successes." So, how many of
you are at work -- right now -- on "mediocre successes"? At work on
projects that won't be recalled, let alone recalled with fondness and
glee, a year from now? We don't study professional service firms.
(Mistake.) And we don't study WOW Projects. (Worse mistake.)
There is, of course, a project management literature. But it's awful.
Or, at least, misleading. It focuses almost exclusively on the details
of planning and tracking progress and totally ignores the important
stuff like: Is it cool? Is it beautiful? Will it make a difference? My No.1
epithet: "On time . . . on budget . . . who cares?" I.e., does it matter?
Will you be bragging about it two--or ten--years from now? Is it a
WOW project? So, then: Step #1 . . .the organization . . .the
professional service firm/PSF 1.0. Step 2 . . .the individual . . .the
pursuit of distinction/Brand You. And: Step #3 . . . the work itself . . .
the memorable project/WOW Projects. The Project50 is a simple
and handy guide that provides 50 easy steps to help the modern
businessperson choose the right project, find the right team, develop
strategies for success, and ultimately know when it's time to move
on. See also the other 50List titles in the Reinventing Work series by
Tom Peters -- The Brand You50 and The Professional Service
Firm50 -- for additional information on how to make an impact in the
professional world. From the Hardcover edition.
Business Model You Penguin
The international bestseller-now updated for an even
bigger, brand-savvy market Self-published in 2005, this
step-by-step guide for professionals looking to develop a
strong company brand has become an international
sensation, selling more than 65,000 copies worldwide and
hitting #3 on Japan's business bestseller list. This
invaluable guide teaches you the vital principles and skills
of personal branding, including how to craft an emotionally
resonant branding message, create top-quality branding
tools, and attract a constant flow of business. “Montoya's
Personal Branding ideas are going to change how
business owners and professionals promote
themselves.”-Robert G. Allen and Mark Victor Hansen,
coauthors, The One-Minute Millionaire
Reinvent Yourself Simon and Schuster
The successful CEO of the internationally renowned Peak Potentials
who has trained thousands of people to find new jobs, careers, and
directions shares his practical and inspirational program for
reinventing yourself, whether you are out of work or want to change
your professional trajectory. What would you do in your life if you

knew you could not fail? That's the question answered in Pivot, a
roadmap for embracing your true potential without abandoning your
responsibilities or risking your future.
The 10 Laws of Career Reinvention Createspace Independent
Publishing Platform
In a recent study, ninety percent of women stated that they 'expect
to transition' within the next five years. Rather than be frustrated,
Rosetti argues that with thought and some elbow grease, transition
is not only healthy but rewarding. Women and Transition is a step-
by-step how-to guide that every woman can learn from.
Brand New: The Shape of Brands to Come John Wiley &
Sons
In today's world, there is a permanent advantage to becoming
known in your field. Those who are known get the customers,
the better jobs, and the invitations to exclusive opportunities.
But can anybody become known? In this path-finding book,
author Mark Schaefer provides a step-by-step plan followed by
the most successful people in diverse careers like banking,
education, real estate, construction, fashion, and more. With
amazing case studies, dozens of exercises, and inspiring
stories, KNOWN is the first book its kind, providing a path to
personal business success in the digital age.
Letting Go Harvard Business Press
This groundbreaking bestseller describes a simple and effective way
to let go of challenges from world-renowned author, psychiatrist,
clinician, spiritual teacher, and researcher of consciousness, David
R. Hawkins, M.D., Ph.D. “Letting Go” is a guide to helping to
remove the obstacles we all have that keep us from living a more
conscious life, it is truly a life-changing book. Many of us have
trouble Letting Go in our lives even though it can have profound
impact on our life.” —Wayne Dyer During the many decades of Dr.
David Hawkins’, clinical psychiatric practice, the primary aim was to
seek the most effective ways to relieve human suffering in all of its
many forms. In Letting Go, he shares from his clinical and personal
experience that surrender is the surest route to total fulfillment. This
motivational book provides a mechanism for letting go of blocks to
happiness, love, joy, success, health, and ultimately Enlightenment.
The mechanism of surrender that Dr. Hawkins describes can be
done in the midst of everyday life. The book is equally useful for all
dimensions of human life: physical health, creativity, financial
success, emotional healing, vocational fulfillment, relationships,
sexuality and spiritual growth. It is an invaluable resource for all
professionals who work in the areas of mental health, psychology,
medicine, self-help, addiction recovery and spiritual development.
"Letting go is one of the most efficacious tools by which to reach
spiritual goals." — David Hawkins, M.D., Ph.D. This profound self-
development book offers a roadmap to release emotional burdens,
unlock inner peace, and embrace a life of fulfillment. It is a classic

that will help you break free from limitations and unlock your true
potential. Learn how to navigate challenges with grace and emerge
as a stronger, more resilient version of yourself. By incorporating the
principles of surrender, "Letting Go" provides practical tools for
personal growth and transformation. This consciousness-expanding
book will help you: · Release past traumas, negative beliefs, and self-
imposed limitations. · Experience a newfound sense of freedom, joy,
and authenticity. · Recover from addiction · Enhance your personal
relationships · Achieve success in your career Join millions who
have experienced profound transformations through the principles
outlined in "Letting Go." "Letting Go" is a must-read for anyone on a
quest for personal growth, spirituality, and self-improvement.
Whether you're new to the realm of self-help books or a seasoned
seeker, Dr. David Hawkins' insights will inspire you to embrace a life
of conscious living, emotional well-being, positive thinking, and
unlimited possibilities. Experience the transformative power of letting
go and unlock a life of healing, success, and spiritual growth.
The Brand You 50 (Reinventing Work) Currency
“This is the management book of the year. Clear, powerful and
urgent, it's a must read for anyone who cares about where they
work and how they work.” —Seth Godin, author of This is Marketing
“This book is a breath of fresh air. Read it now, and make sure your
boss does too.” —Adam Grant, New York Times bestselling author
of Give and Take, Originals, and Option B with Sheryl Sandberg
When fast-scaling startups and global organizations get stuck, they
call Aaron Dignan. In this book, he reveals his proven approach for
eliminating red tape, dissolving bureaucracy, and doing the best
work of your life. He’s found that nearly everyone, from Wall Street
to Silicon Valley, points to the same frustrations: lack of trust,
bottlenecks in decision making, siloed functions and teams, meeting
and email overload, tiresome budgeting, short-term thinking, and
more. Is there any hope for a solution? Haven’t countless business
gurus promised the answer, yet changed almost nothing about the
way we work? That’s because we fail to recognize that
organizations aren’t machines to be predicted and controlled.
They’re complex human systems full of potential waiting to be
released. Dignan says you can’t fix a team, department, or
organization by tinkering around the edges. Over the years, he has
helped his clients completely reinvent their operating systems—the
fundamental principles and practices that shape their culture—with
extraordinary success. Imagine a bank that abandoned traditional
budgeting, only to outperform its competition for decades. An
appliance manufacturer that divided itself into 2,000 autonomous
teams, resulting not in chaos but rapid growth. A healthcare provider
with an HQ of just 50 people supporting over 14,000 people in the
field—that is named the “best place to work” year after year. And
even a team that saved $3 million per year by cancelling one
monthly meeting. Their stories may sound improbable, but in Brave
New Work you’ll learn exactly how they and other organizations are
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inventing a smarter, healthier, and more effective way to work. Not
through top down mandates, but through a groundswell of
autonomy, trust, and transparency. Whether you lead a team of ten
or ten thousand, improving your operating system is the single most
powerful thing you can do. The only question is, are you ready?
The Excellence Dividend Springer
"a provocative new book" — The New York Times AI-centric
organizations exhibit a new operating architecture, redefining
how they create, capture, share, and deliver value. Now with a
new preface that explores how the coronavirus crisis
compelled organizations such as Massachusetts General
Hospital, Verizon, and IKEA to transform themselves with
remarkable speed, Marco Iansiti and Karim R. Lakhani show
how reinventing the firm around data, analytics, and AI
removes traditional constraints on scale, scope, and learning
that have restricted business growth for hundreds of years.
From Airbnb to Ant Financial, Microsoft to Amazon, research
shows how AI-driven processes are vastly more scalable than
traditional processes, allow massive scope increase, enabling
companies to straddle industry boundaries, and create
powerful opportunities for learning—to drive ever more
accurate, complex, and sophisticated predictions. When
traditional operating constraints are removed, strategy
becomes a whole new game, one whose rules and likely
outcomes this book will make clear. Iansiti and Lakhani:
Present a framework for rethinking business and operating
models Explain how "collisions" between AI-driven/digital and
traditional/analog firms are reshaping competition, altering the
structure of our economy, and forcing traditional companies to
rearchitect their operating models Explain the opportunities
and risks created by digital firms Describe the new challenges
and responsibilities for the leaders of both digital and
traditional firms Packed with examples—including many from
the most powerful and innovative global, AI-driven
competitors—and based on research in hundreds of firms
across many sectors, this is your essential guide for rethinking
how your firm competes and operates in the era of AI.
Steal the Show Vintage
The New York Times bestseller Shortlisted for the 2020 Financial
Times & McKinsey Business Book of the Year Netflix cofounder
Reed Hastings reveals for the first time the unorthodox culture
behind one of the world's most innovative, imaginative, and
successful companies There has never before been a company like
Netflix. It has led nothing short of a revolution in the entertainment
industries, generating billions of dollars in annual revenue while
capturing the imaginations of hundreds of millions of people in over

190 countries. But to reach these great heights, Netflix, which
launched in 1998 as an online DVD rental service, has had to
reinvent itself over and over again. This type of unprecedented
flexibility would have been impossible without the counterintuitive
and radical management principles that cofounder Reed Hastings
established from the very beginning. Hastings rejected the
conventional wisdom under which other companies operate and
defied tradition to instead build a culture focused on freedom and
responsibility, one that has allowed Netflix to adapt and innovate as
the needs of its members and the world have simultaneously
transformed. Hastings set new standards, valuing people over
process, emphasizing innovation over efficiency, and giving
employees context, not controls. At Netflix, there are no vacation or
expense policies. At Netflix, adequate performance gets a generous
severance, and hard work is irrelevant. At Netflix, you don’t try to
please your boss, you give candid feedback instead. At Netflix,
employees don’t need approval, and the company pays top of
market. When Hastings and his team first devised these unorthodox
principles, the implications were unknown and untested. But in just a
short period, their methods led to unparalleled speed and boldness,
as Netflix quickly became one of the most loved brands in the world.
Here for the first time, Hastings and Erin Meyer, bestselling author of
The Culture Map and one of the world’s most influential business
thinkers, dive deep into the controversial ideologies at the heart of
the Netflix psyche, which have generated results that are the envy of
the business world. Drawing on hundreds of interviews with current
and past Netflix employees from around the globe and never-before-
told stories of trial and error from Hastings’s own career, No Rules
Rules is the fascinating and untold account of the philosophy behind
one of the world’s most innovative, imaginative, and successful
companies.
You 2.0 Houghton Mifflin Harcourt
Fresh, funny, and fearless, The Middle Finger Project is a
point-by-point primer on how to get unstuck, slay imposter
syndrome, trust in your own worth and ability, and become
a strong, capable, wonderful, weird, brilliant, ballsy,
unfuckwithable YOU. "Don't worry, this isn't a book about
God, nor is it a book about Ryan Gosling (second in
command). But it is a book about authority and becoming
your own." --Ash Ambirge After a string of dead-end jobs
and a death in the family, Ash Ambirge was down to her
last $26 and sleeping in a Kmart parking lot when she
faced the truth: No one was coming to her rescue. It was
up to her to appoint herself. That night led to what
eventually became a six-figure freelance career as a
sought-after marketing and copywriting consultant, all

while sipping coffee from her front porch in Costa Rica.
She then launched The Middle Finger Project, a blog and
online course hub, which has provided tens of thousands
of young "women who disobey" with the tools and mindset
to give everyone else's expectations the finger and get on
your own path to happiness, wealth, independence, and
adventure. In her first book, Ash draws on her
unconventional personal story to offer a fun, bracing, and
occasionally potty-mouthed manifesto for the
transformative power of radical self-reliance. Employing
the signature wit and wordsmithing she's used to build an
avid following, she offers paradigm-shifting advice along
the lines of: • The best feeling in the world is knowing who
you are and what you're capable of doing. • Life
circumstances are not life sentences. If a Scranton girl
who grew up in a trailer park can make it, so can you. •
What you believe about yourself will either murder your
chances or save your life. So why not believe something
good? • You don't need a high-ranking job title to be
authorized to contribute. You just need to contribute. • Be
your own authority. Authority only works as long as you
trust that someone smarter than you is making the rules. •
The way you become a force is by being the most radically
real version of yourself that you can be. • You only have
12 fucks a day to give, so use them wisely.
The Pirate's Dilemma Penguin
Do you wish life came with a "do over" button? Are you in
desperate need of change, but fail to act when it comes to
actually changing? Do any of the following sentences sound
like you? You fantasize about a better future constantly but feel
powerless to make your fantasies come true You look at your
life and wonder "How the hell did I end up here?" or "Is this it?"
You can't let go of the past and agonize over what you
could've done differently You've tried to change and failed
more times than you can count You want something better for
your life, but you don't know where to start If you're nodding to
any of these questions...I wrote this book for you.
DOWNLOAD: You 2.0 - Stop Feeling Stuck, Reinvent Yourself,
and Become a Brand New You - Master the Art of Personal
Transformation What if I told you that you didn't need tons of
willpower to change the direction of your life?What if I told you
that a few subtle shifts in the way you think could mean the
difference between staying stuck and living the life of your
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dreams?Don't worry. This book won't tell you to simply "set
goals" or "dream big!"Those words sound nice, but they don't
actually change anything. See, until you become someone who
is capable of changing your circumstances, you won't change
them.Some gurus will tell you to "show grit!" or "muster up the
guts to succeed!" but statements like those don't go beneath
the surface.I know you have what it takes to change your
life.Why? Because you're here right now-searching for ways to
improve.If you take a small chance on yourself and read the
book, you'll find the answers and insights you've been
searching for. Using the strategies in the book I was able to:
Discover my passion and purpose in life - writing Double my
income and start a side business Eliminate my laziness and
work on my dreams every single day In this book you'll learn:
The hidden psychological barriers that keep you from changing
(and how to fix them) Why goal setting doesn't work (and what
you should do instead) How to find your passion (even if you
feel like you don't have one) The key ingredients to change that
helped me quit smoking, lose 20 lbs., and commit to writing
every morning How to take advantage of the new economy
(while everyone else relies on their paycheck) Each chapter of
the book ends with key takeaways and exercises to help you
apply what you learned.Instead of just reading, you'll become
an active participant in your own transformation. Are you ready
to reinvent yourself, your career, and your life? Download You
2.0 to begin your journey of personal transformation. Scroll up
to the top and click the buy now button.
The Brand Called You: Make Your Business Stand Out in a
Crowded Marketplace Legacy Lit
Explores the influence of youth culture on transforming mainstream
society through innovative cooperative venues and modern "do-it-
yourself" values, in a report that reveals what can be learned
through the indirect social experiments being performed by today's
young artists and entrepreneurs. Reprint.
Reinvent Yourself Knopf
Are you where you want to be professionally? Whether
you want to advance faster at your present company,
change jobs, or make the jump to a new field entirely,
Reinventing You, now in paperback with a new preface,
provides a step-by-step guide to help you assess your
unique strengths, develop a compelling personal brand,
and ensure that others recognize the powerful contribution
you can make. Branding expert Dorie Clark mixes
personal stories with engaging interviews and examples
from Mark Zuckerberg, Al Gore, Tim Ferriss, Seth Godin,

and others to show you how to think big about your
professional goals, take control of your career, and finally
live the life you want.
Reinventing the Organization Amphoto Books
Attract New Customers and Exceed Revenue Goals with iDirect
Marketing! “A simple concept ties this incredibly useful book
together. Every marketer now is an iDirect marketer. You ignore this
concept, and this book, at your own peril.” Al Ries, author of War in
the Boardroom “How do you get your brand heard, trusted, and
remembered? The answer is in the confluence of digital and direct
to form a torrent of minimal cost/maximal result opportunities.
Rapp’s vision of an iDirect future and the insights of the book’s
contributors put marketing supremacy in your grasp.” Tim Suther,
SVP, Acxiom Global Multichannel Marketing Services “The internet
brings about the reinvention of everything. Now it is marketing’s
turn. Rapp compiles the best thinking on a future with low-cost and
no-cost connections between products and consumers. Essential
reading for marketers.” Chris Anderson, author of The Long Tail
“Direct marketing is interactive, and interactive marketing is direct.
With an ‘iDirect’ mindset, digital platforms and innovative analytics
impact the data-driven, online, offline, lead-generating, customer-
retaining, multichannel direct marketing process. Rapp’s vision for
reinventing marketing is a wake-up call for CMOs to think and act
differently in a profoundly changed world.” John Greco, President
and CEO, Direct Marketing Association “It’s increasingly important
to rely on an agency for accountable iDirect solutions. The
advertising agency of the future must be adept at reinventing
yesterday’s interactive, direct and branding. Rapp’s cohort of
experts show the way in this book.” Michael McCathren, Chick-fil-A
Conversation Catalyst About the Book Reinventing Interactive and
Direct Marketing focuses on how to benefit from a fundamental truth
about marketing in the digital era. Interactive Marketing is direct.
Direct Marketing is interactive. What has been seen mistakenly as
separate disciplines actually are one and the same. Every marketer
now is an interactive direct marketer. To help you profit from this
new reality, Stan Rapp introduces a new paradigm—iDirect— the 21st-
century growth engine at the intersection of digital technologies and
direct marketing practices. The gap between what you once took for
granted and the iDirect Marketing future is so vast that a team of
thought leaders is needed to deal with it. No one person has all the
answers. In this book, Rapp brings together marketing luminaries
with a variety of perspectives that will open your eyes to
astonishing, new opportunities. It contains surprising insights from
the top minds in direct marketing, including: John Greco, President
of the Direct Marketing Association: How to Market Directly or Be
Left Behind Professor Don Shultz, PhD, Northwestern University:
Media Allocation for a Mass Networking Landscape Lucas Donat,
President, Donat/Wald: ROIpositive Advertising via TV and Print for
the iDirect Marketer Mike Caccavale, Founder and CEO, Pluris

Marketing: Instant Delivery of Thousands of Individualized Messages
Michael Becker, VP Mobile Strategies, iLoop Mobile: Hold the
Consumer in the Palm of Your Hand with Mobile Melissa Read, PhD,
Vice President of Research and Innovation, Engauge: The
Psychology of Motivating Desired Behavior On- and Offline Tim
Suther, Acxiom SVP Global Multichannel Marketing Services:
Releasing the Full Power of iDirect Fundamentals
Personal Branding For Dummies Harvard Business Press
Given the current state of affairs, it couldn't be a more
appropriate time to reinvent yourself. We're recovering
from one of the worst global economic recessions in
decades--major corporations have collapsed; people are
being devastated by job loss, long term unemployment,
home foreclosures, overwhelming debt, loss of life
savings, and some of the highest rates of stress and
anxiety that our country has ever experienced. In
"Reinvent Yourself," Dr. Shirley Davis assumes her role as
a successful life coach and business executive and shares
personal stories, life lessons learned, and more than 100
strategies that will enable you to become the architect of
your destiny; to discover and live your life on purpose, and
to achieve success in every area of your life.
Brave New Work Simon and Schuster
Michael Goldhaber, writing in Wired, said, "If there is
nothing very special about your work, no matter how hard
you apply yourself you won't get noticed and that
increasingly means you won't get paid much either. In
times past you could be obscure yet secure -- now that's
much harder." Again: the white collar job as now
configured is doomed. Soon. ("Downsizing" in the nineties
will look like small change.) So what's the trick? There's
only one: distinction. Or as we call it, turning yourself into
a brand . . . Brand You. A brand is nothing more than a
sign of distinction. Right? Nike. Starbucks. Martha
Stewart. The point (again): that's not the way we've
thought about white collar workers--ourselves--over the
past century. The "bureaucrat" on the finance staff is de
facto faceless, plugging away, passing papers. But now, in
our view, she is born again, transformed from bureaucrat
to the new star. She works in a professional service firm
and works on projects that she'll be able to brag about
years from now. I call her/him the New American
Professional, CEO of Me Inc. (even if Me Inc. is currently
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on someone's payroll) and, of course, of Brand You. Step
#1 in the model was the organization . . .a department
turned into PSF 1.0. Step #2 is the individual . . .reborn as
Brand You. In 50 essential points, Tom Peters shows how
to be committed to your craft, choose the right projects,
how to improve networking, why you need to think fun is
cool, and why it's important to piss some people off. He will
enable you to turn yourself into an important and
distinctive commodity. In short, he will show you how to
turn yourself into . . . Brand You. See also the other 50List
titles in the Reinventing Work series by Tom Peters -- The
Project50 and The Professional Service Firm50 -- for
additional information on how to make an impact in the
professional world.
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