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You could not on your own going w th book gathering
i brary or borrowi ng fromyour associates to entre them This is an

categorically sinple neans to specifically acquire | ead by on-Iline.
Mar keting Sol uti ons can be one of the options
to acconpany you afterward having new ti ne.
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It will
tone you additi onal

not waste your tine. acknow edge ne,
i ssue to read. Just
admi ssion this on-line revel ati on Tot al

difficulty as review them wherever you are now.

The Total Marketing and
Sales Plan Lulu.com

What if your business could
make growth and innovation
look easy? What if you could
beat the competition day in
and day out? You can. Sweet
Spot shows you how to align
all the vital parts of your
business to create a
competitive advantage and
long-lasting success. You’ |l
learn how to bring smart
marketing together with
good leadership to find your

business’ s sweet spot.
Precision Marketing
iUniverse

Comprehensive and with a
strong practical focus, this
volume presents a complete
guide to maximising the
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range and impact of e-mail
marketing techniques. It
analyses where e-mail
marketing works and where
it shouldn't be used, and
includes guidance on the
treatment of inbound and
outbound e-mail.
Cutting-edge Marketing

Analytics John Wiley & Sons

A revolution is taking place that
will forever change the world of
marketing. The strategies and
techniques that have served
marketers for years will not only
decline in effectiveness, they will
begin to quietly undermine the
very brands and the customer
relationships that companies
have worked so hard to create.
The Quiet Revolution
introduces a new marketing
language, written by the
pioneers of the online world.
Powerful new concepts like
Customer Communication
Management (CCM) and Email
Brand Value (EBV) are
becoming indispensable tools
for marketers, regardless of their
industry and company size. This
book brings together the
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t he e-book wll
invest tiny period to
Mar keti ng Sol uti ons as w t hout

totally

experiences of today's online
marketing leaders like IBM,
American Airlines, and the New
York Times to help aspiring
email marketing programs
achieve similar success. "Nussey's
approach brings the customer
focus back to email
communications. His book
delivers a solid foundation that
will help marketers build
effective communication
strategies and take full advantage
of email without risking the very
relationships they're trying to
build." -Matt Leonard, IBM,
manages customer privacy and
policy worldwide "Email
marketing has evolved into a
very sophisticated media that
requires the same level of
expertise within an organization
as other marketing or advertising
functions like direct mail, media
buying, or e-business. The Quiet
Revolution will help good email
marketers get better by offering a
holistic view of the channel,
introducing a fresh new
perspective, and defining Email
Brand Value as a new metric of
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success.” -Chris Kneeland, The
Home Depot, coordinates and
leads all email marketing
initiatives "Bill Nussey's book
masterfully presents best
practices and tactical advice to
help marketers transform their

(www.marketingonline.co.uk), aWhat is our Horizontal
unique online learning resource marketing system Strategy?

designed specificaly for CIM
students which can be accessed
at any time,

Making Millions from Creativity
CreateSpace

email programs from a broadcast Provides a framework to help

medium driven by frequency, to
a valuable relationship-
marketing tool driven by the
principles of Customer
Communication Management."
-David Daniels, JupiterResearch,
Senior Analyst "The definitive
reference guide for email
communications-a must have
addition to your marketing
library." -Adam M. Naide,
EarthLink, Inc., Director of
Customer Experience & Loyalty
Visit the Official Web Site:
www.quietrevolutioninemail.co
m

Marketing in Practice 06/07
Createspace Independent
Publishing Platform

BH CIM Coursebooks are
crammed with arange of
learning objective questions,
activities, definitions and
summaries to support and test
your understanding of the
theory. The 07/08 editions
contains new case studies
which help keep the student up
to date with changesin
Marketing Environemnt
strategies. Carefully structured
to link directly to the CIM
syllabus, this Coursebook is
user-friendly, interactive and
relevant. Each Coursebook is
accompanied by accessto
MARKETINGONLINE
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you stay ahead of the curve by
re-imagining marketing in a
world where hyper-
empowered consumers drive
the business results

CIM Coursebook 06/07
Marketing in Practice
Routledge

Understanding Women's
Magazines investigates the
changing landscape of
women's magazines. Anna
Gough-Yates focuses on the
successes, failures and
shifting fortunes of a number
of magazines including Elle,
Marie Claire, Cosmopolitan,
Frank, New Woman and Red
and considers the dramatic
developments that have taken
place in women's magazine
publishing in the last two
decades. Understanding
Women's Magazines
examines the transformation in
the production, advertising and
marketing practices of
women's magazines. Arguing
that these changes were
driven by political and
economic shifts, commercial
cultures and the need to get
closer to the reader, the book
shows how this has led to an
increased focus on consumer
lifestyles and attempts by
publishers to identify and
target a 'new woman'.

Digital Marketing in the
Zone Pearson South Africa
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How can skill-level changes
improve Horizontal
marketing system? Who will
be responsible for deciding
whether Horizontal
marketing system goes
ahead or not after the initial
investigations? How do we
go about Comparing
Horizontal marketing system
approaches/solutions? Does
Horizontal marketing system
create potential expectations
in other areas that need to
be recognized and
considered? This instant
Horizontal marketing system
self-assessment will make
you the reliable Horizontal
marketing system domain
adviser by revealing just
what you need to know to be
fluent and ready for any
Horizontal marketing system
challenge. How do | reduce
the effort in the Horizontal
marketing system work to be
done to get problems
solved? How can | ensure
that plans of action include
every Horizontal marketing
system task and that every
Horizontal marketing system
outcome is in place? How
will | save time investigating
strategic and tactical options
and ensuring Horizontal
marketing system costs are
low? How can | deliver
tailored Horizontal marketing
system advice instantly with
structured going-forward
plans? There's no better
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Elsevier/Butterworth-
Heinemann’s 2006-2007
Official CIM Coursebook

guide through these mind-
expanding questions than
acclaimed best-selling
author Gerard Blokdyk. series offers you the
Blokdyk ensures all complete package for exam
Horizontal marketing system success. Comprising fully
essentials are covered, from updated Coursebook texts
every angle: the Horizontal
marketing system self-
assessment shows only coursebooks

succinctly and clearly that  recomended by CIM include
what needs to be clarified to free online access to the
organize the required MarketingOnline learning
activities and processes so interface offering everything
that Horizontal marketing you need to study for your
system outcomes are CIM qualification. Carefully
achieved. Contains structured to link directly to
extensive criteria grounded the CIM syllabus, this

in past and current Coursebook is user-friendly,
successful projects and interactive and relevant.
activities by experienced Each Coursebook is
Horizontal marketing system accompanied by access to

practitioners. Their mastery, MARKETINGONLINE (www.

combined with the easy
elegance of the self-
assessment, provides its
superior value to you in
knowing how to ensure the where you can: *Annotate,
outcome of any efforts in customise and create
Horizontal marketing system personally tailored notes
are maximized with using the electronic version
professional results. Your  of the Coursebook *Search
purchase includes access the Coursebook online for
details to the Horizontal easy access to definitions
marketing system self- and key concepts *Access
assessment dashboard the glossary for a
download which gives you comprehensive list of

your dynamically prioritized marketing terms and their
projects-ready tool and meanings

shows you exactly whatto  Total Integrated Marketing
do next. Your exclusive American Library

instant access details can be Association

found in your book. Elsevier/Butterworth-
Bite-Sized Marketing Heinemann's 2006-2007
BoogarLists Official CIM Coursebook

marketingonline.co.uk), a
unique online learning
resource designed
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specifically for CIM students,

series offers you the
complete package for exam
success. Comprising fully
updated Coursebook texts
that are revised annually and
independently reviewed. The
only coursebooks

that are revised annually and recomended by CIM include
independently reviewed. The free online access to the

MarketingOnline learning
interface offering everything
you need to study for your
CIM qualification. Carefully
structured to link directly to
the CIM syllabus, this
Coursebook is user-friendly,
interactive and relevant.
Each Coursebook is
accompanied by access to
MARKETINGONLINE (www.
marketingonline.co.uk), a
unique online learning
resource designed
specifically for CIM students,
where you can: *Annotate,
customise and create
personally tailored notes
using the electronic version
of the Coursebook *Search
the Coursebook online for
easy access to definitions
and key concepts *Access
the glossary for a
comprehensive list of
marketing terms and their
meanings * Written specially
for the Marketing in practice
module by the CIM senior
examiner for marketing
management in practice
module * The only
coursebook fully endorsed
by CIM * Contains past
examination papers and
examiners' reports to enable
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you to practise what has
been learned and help
prepare for the exam

Total E-mail Marketing Kogan
Page Publishers

The Advertising Handbook is a
critical introduction to the
practices and perspectives of
the advertising industry. Sean
Brierley explores the
structures of the profession
and examines the roles of all
those involved in advertising
including businesses,
agencies, consultancies and
media owners. The
Advertising Handbook traces
the development of advertising
and examines the changes
that have take taken place
from its formative years
through to today's period of
rapid change: the impact of
new media, the rise of the ad
agency, industry mergers, the
Internet and digital
technologies, and the
influence of the regulatory
environment. The Advertising
Handbook offers a theoretical
understanding of the industry
and it challenges many
assumptions about
advertising's power and
authority. Thoroughly revised
and updated, it examines why
companies and organisations
advertise, how they research
markets, where and when they
advertise, the principles and
techniques of persuasion and
how companies measure
performance. The Advertising
Handbook includes:
lllustrations from a range of
high-profile campaigns
including Budweiser,
Barnardo's, Benetton and Club
18-30 New and detailed
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'workshop' exercises

accompanying each chapter
Case studies and profiles of ad
agencies and key media
players A revised and up-to-
date glossary of key terms A
guide to useful web and online
resources

Marketing in Practice
2007-2008 Pro Indie
Publishing

Making Millions From
Creativity: How to Sell a
Marketing Services Agency
attempts to de-mystify the
process of selling your
agency, giving a step-by-
step approach to grooming
your company for sale,
engaging advisors and
managing the potential
buyers of your agency. The
book sets out the many
pitfalls that can crop up as
well as techniques for
maximising your final ‘exit’
price.

No BS ROI: Social and
Interactive Marketing for
your Medical Aesthetic
Practice John Wiley &
Sons

Based on their combined
experience of over half a
century of advising
companies, the authors
argue that marketing has
lost its way. Companies
cannot win in today's
highly competitive
markets by leaving
marketing up to the
marketing department.
Success in the new

Total Marketing Solutions

marketplace demands

integration of the firm's
entire set of capabilities
Into a seamless system
that delivers exemplary
customer satisfaction, if
not delight. Integrating
marketing is imperative,
from the top down, and
with every major function:
finance, operations, sales,
R&D, customer service
and HR. Only by creating
Total Integrated
Marketing, ensuring that
everyone in the
organization has one
paramount goal to get and
keep customers can
success be achieved. The
authors provide a wealth
of marketing tips and
innovations that readers
can easily adapt to their
own businesses and
revealing cases that lift the
lid on good and bad
practice around the world.
Marketing for All the
Marbles Every Day
Routledge

Marketing experts know
that Direct Marketing is
the single most effective
way to sell products and
services. It is the only
form of marketing that is
testable, trackable, and,
when done the right way,
always profitable. Lois K.
Geller, a leading Direct
Marketing expert, updates
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her classic book to include resource guide, this Routledge

the latest tips and Revised Edition of Marketing Simplified gets right
techniques, plus expanded Response will be the to what you need to do to

. (L market and promote your
coverage qf Direct at_lthorltatlve source for ~ product or service. You will not
Marketing in the age of the Direct Marketing strategies find any research, university
Internet. The new Revised and techniques. studies or theories on how to
Edition of Response offers Understanding Women's  best market. There is no
all marketers, in any size Magazines McGraw Hill program you need to join. The

Marketing Simplified process
can be executed by you, no
matter how much experience
you have. Simply follow the
seven steps which are based
on my extensive and broad
marketing and sales

company, a strategy for Professional

creating and sustaining a Marketers around the globe
profitable Direct Marketing 2'€ récognizing that -
program--both on- and off- increasing customization
line. Leadina the reader and precision is critical to
thro.ugh thisgprogram of their commercial success.

Rather than devoting experi i
: - _ perience. Everything you

]E)Iannlng, budge_tlng, market_lng budge.ts. 0 mass need to do is laid out in this
orecasting, testing, campaigns, precision book. Marketing Simplified has
building lists, choosing marketers are mining easy to understand, proven
suppliers, selling customer data for steps that you can follow to
overseas, and developing predispositions and successfully market yourself,
loyal customers, Geller  propensities to spend, in your product or service.
explains how to create ~  order to target buyers in Whet.hetr you atrefa sole

) . . e roprietor, part of an agency,
profitable direct mail more SOphIStlcateC_l ways, ﬁ] n?arketinz or businesgs y
packages, print ads, where all communications development, in a small

are targeted and relevant to business or a multinational

each individual recipient. company, there will be ideas,
Precision Marketing will help gyggestions and

you to develop the recommendations to improve
programs, and more. Plus, perspectives, capabilities your promotions. By reading
she shows h‘?W all of and skills necessary to Marketing Simplified, you will
these strategies can be  ggjiver these more powerful quickly know how to: -Set
applied to Internet direct  marketing results. Drawing ~ Sales/marketing goals and

television and radio
commercials, inbound and
outbound telemarketing

marketing, including on case studies from build a plan to make it happen
loyalty programs, online  companies such as Fiat, ~ -Make yourself heard, move
catalogs, fulfillmentand ~ Amazon, Tesco and ING, ~ Your product or service from

. " : invisible to visible -Create a
CUStome_r service, and Precision I|\/Iarket_|ng shows comprehensive marketing
more. With scores of up-to-how today’s leading campaign to increase
date examples drawn from performers_are beglnnlng 00 awareness, prospects, leads
companies large and recognize, identify and and sales -Learn the steps to
small, including Ford capitalize on many of the follow so you can organize,

concepts of precision align and maximize your

Motor Company, American

marketing, to set romotional efforts -Improve
Express, and g P P

themselves apart and reach your marketing return on
1-800-Flowers, plus an 4 \whole new level of growth. investment whether you are
updated glossary and The Advertising Handbook  Self employed, in a small
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business or part of a large presents the problem of loss of |eader, and every person
corporation -Use the tools as a market shares. Chapter two  \yith a dream that's ready

guide to track progress, evaluates imports to identify to take flight. You will
monitor and adjust for major competitors and what ) .
continued growth they export to U.S. Chapter learn: - How the 'r_"t'al
Web Design and Marketing  three focuses on the SWOT  advantage that drives
Solutions for Business Analysis, which evaluates the momentum comes from
Websites Penguin strengths, weaknesses, everyday ideas. - The
Having achieved production opportunities, and threats of  jnside secrets of creating
guality, aggressive foreign U.S. vs. foreign firms. Chapter vast awareness for your
firms are cleverly shifting four unravels the market share .

emphasis to total quality mystique. The following projects. - How to_ nurture
marketing, which is a dynamic chapters introduce Total powerful connections that
market-driven concept that Quiality Marketing, explain how lead to break-through
goes beyond the currently Total Quality Marketing is opportunities. - Why
popular total quality currently carried out in some  momentum is driven by
management approach. It firms and show the integration the speed, time, and
centers on customer of quality into marketing - L
satisfaction as a way to through company examples. space of a "seam.” - How

achieve solutions to business  The last chapter providesa  the "certainty of business
problems. It is a market-driven concluding commentary by uncertainty" can be used

idea that stresses customer looking into the future. to your advantage. Mark
satisfaction as crucial to the Marketing Automation Schaefer weaves decades
success ofabusinessina  Routledge of research and revealing

highly competitive modern We live i . .
: : e live in a world where
business world. The concept is expert views Into an

an enhanced version of the ~ P€ING “great” may notbe  entertaining guide to

marketing mix--the familiar 4-p €nough. We need building momentous
paradigm in marketing. Thus, Mmomentum. From the best-syccess in the real-world.
by incorporating quality into selling author of You'll never view the world
their product, price, promotion, "KNOWN" and "Marketing the same way again after
and dlstrl_butlon strategy, firms Rebellion" comes a learning how initial

can regain market shares; and . .

can prevent further erosion of practical guidebook to advantages, seams of
market shares to aggressive  building unstoppable opportunity, sonic booms,
foreign competitors from momentum for your ideas gand the lift from mentors
Japan, Germany, andthe ~and your business -- even can impact your world in
Nl sl ed COUES e th odds seem powertl andpermaren
markets, firms risk losing their St.aCked. agalngt yqu. ways. Get ready to make
businesses to aggressive Filled with motivating Cumulative Advantage
foreign firms. The book is ideas and fascinating work for you and your
targeted to business case studies, "Cumulative jdeas right now!
executives, scholars, Advantage" is an Plunkett's Advertising &
researchers, policy makers of  jndispensable and Branding Industry
business and goverament, 0 tical source of Almanac 2006: Your
foreign firms, and the general . .. -

public. The book has eight inspiration for the Complete Guide t? All
chapters. The first chapter entrepreneur, business Facets of the Business of
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Advertising, Marketing and point

Branding Troubador
Publishing Ltd

How Today's Marketing
Leaders Have Bypassed the
"Experts" to Craft Effective,
Inexpensive Customer
Loyalty Programs Database
marketing is today's most
powerful tool for designing
cost-effective, resource-
efficient marketing and
operations programs. The
Customer Loyalty Solution
cuts through theory and
guesswork to examine how
leading marketers from
Land's End to IBM are using
today's new breed of
database marketing tools to
compute lifetime value, cut
costs in every area, and
make databases easier to
access and utilize from
anywhere on the globe.
Praise for The Customer
Loyalty Solution: "The
Customer Loyalty Solution
combines the best of
traditional practice with
contemporary market
factors in terms that inspire
and cut across industries.
Straightforward enough for
the upcoming 1-1 marketer
as well as a great catch-up
for the seasoned
practitioner."--Joe Rapolla,
VP, Consumer Marketing
Services, Universal Music
Group/CLO "Delivers
practical solutions instead of
hyperbole and theory.
Hughes makes this book fun
to read, and he gets his
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across--clearly."--Robert
McKim, CEO, msdbm "Well
written and easy to
understand. Hughes imparts
his wisdom to set realistic
expectations and provides
case studies adding real-
world application."--J.C.
Johnson, VP, Database
Marketing, Fairfield Resorts
"Hughes distills the jargon
and complexity of database

current customer retention
and repurchase, and identify
and reward their most loyal
and profitable customers.
More than 40 detailed case
studies and dozens of
examples reveal success
stories including Verizon's
"best in class" datamart that
realized a 1681 percent
return on marketing
investment Isuzu's database
project that targeted only

marketing into a refreshingly their best prospects--and cut

straightforward and practical

industry-standard per-unit

guide. The Customer Loyalty sales costs in half Weekly

Solution should be required
reading for anyone serious
about making database
marketing work."--Jonathan
Huth, VP, Relationship
Database Marketing,
Scotiabank New
technologies like the Web

Standard's variable headline
strategy that increased direct
mail response rates by
nearly 25 percent Author
and database marketing
pioneer Arthur Hughes
doesn't hide behind
incomprehensible formulas

have brought unprecedented and impossible-to-navigate

change to database
marketing. But some things
never change. Successful
marketers have learned that
to understand their
customers they must still
think like their customers,
who continue to ignore one-
time discounts to ask, "Why
would | want to be that
company's customer?
What's in it for me?" The
Customer Loyalty Solution
goes straight to the source,
revealing how marketers
today are leveraging their
database marketing
programs to identify and
attract the most profitable
new customers, increase

Total Marketing Solutions

layouts. Each easy-to-follow
chapter clearly addresses
and explains a different
piece of the database-
marketing puzzle. Case
studies are clearly marked
and detail what went
right--or wrong. Chapter-
ending synopses summarize
the lessons to be learned in
each chapter and clearly
review what worked and
what didn't. These features
and others combine with
innovative charts and
quizzes to ensure hands-on
understanding of material
covered and make the book
a timely, practical guide. The
Customer Loyalty Solution
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reveals how database confront business- people blueprint on how to

marketing and customer in the new develop, roll out, and
relationship management  hypercompetitive, maintain a practical,
initiatives are making a advertising-polluted money-saving, sales-

difference, today, for the
world's leading marketers. It
provides you with step-by-
step techniques for

environment in which they generating Street Fighter
must seek profits. With Marketing program
pressures from "big box" throughout their
benchmarking their efforts to retailers, internet organization. In a book full
develop intelligent strategies competition, and a glut of of success stories, Slutsky
of your own, understanding Other immediate discusses in a clear,

how and why they work, and competitors, businessmen practical, straightforward
monitoring their resultsto  and businesswomen need manner how Street Fighter

continually adjust and modify a war chest of proven Marketing techniques can
for changing market ideas and strategies to work for you. The first step
conditions. The result will be help them thrive. to growing your market

far stronger customer Additionally, local share may well be to
onalt;;, more consistent businesses suffer from  spend a few hours in the
repea

advertising price increases company of one of the

Formula Marketing Kogan despite eroding audiences nation's most savvy and

Page Publishers

) from the local media, engaging business
For any business owner,  ognecially newspapers,  tacticians. For more
franchise operator, or radio, and TV. This book information and a

marketing executive who
seeks to increase sales
while lowering marketing
costs, Jeff Slutsky offers a

could be the answer to downloadable video, visit
your current and future www.streetfightermarketin
marketing problems. You'll g.com.

o learn how to mold and BoogarLists | Directory of
new way of thinking. In- 2 iy late traditional Marketing Research
this indispensable guide ;4 qtising methods while Plunkett Research, Ltd.
to getting more bang for supplementing or Vital to businesses of all

your buck, the well-known
marketing consultant tells
business managers to
think tactically and locally
-- using nontraditional,
highly targeted forms of
marketing and advertising.
The tactics, ideas,

types, the fields of
advertising, marketing and
branding are covered in-
depth in this important

supplanting them with
alternative, novel
techniques for lower cost

and. higher rewar.d. volume, from advertising on
National and regional 45 and television to direct
corporations who sell their 5i|, from online advertising
products and services to branding and public
through a network of local relations to paid search
approa_che_s, and _ retailers, franchisees, or inclusion. Analysis of trends,
strateg!es n Str_eet Fighter dealers will also benefit globalization, technologies,
Marketing Solutions are greatly from this book. It finances and more. This
geared for the bewildering iy hrovide them with an ~ carefully-researched book
new challenges that easy-to-understand covers exciting trends in
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such areas as advertising
agencies, marketing
consultants, online
advertising, branding
strategies, global markets
and more. This reference
tool includes thorough
market analysis as well as
our highly respected trends
analysis. Youll find a
complete overview, industry
analysis and market
research report in one
superb, value-priced
package. It contains
thousands of contacts for
business and industry
leaders, industry
associations, Internet sites
and other resources.This
book also includes statistical
tables, an industry glossary
and thorough indexes. The
corporate profiles section of
the book includes our
proprietary, in-depth profiles
of 334 leading companies in
all facets of the advertising,
branding and marketing
industry. Here you'll find
complete profiles of the hot
companies that are making
news today, the largest,
most successful

corporations in the business.

Purchasers of either the
book or PDF version can
receive a free copy of the
company profiles database
on CD-ROM, enabling key
word search and export of
key information, addresses,
phone numbers and
executive names with titles
for every company profiled.
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