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The Science of Sin Simon and Schuster
Why We BuyThe Science of Shopping--Updated and Revised for the
Internet, the Global Consumer, and BeyondSimon and Schuster
The Art of Insight in Science and Engineering Macmillan
Detailed summary and analysis of The Power of Habit.
Proven Strategies to Make Your Pitch,
Influence Decisions, and Close the Deal MIT
Press
Are you wishing you knew how to better
communicate science, without having to read
several hundred academic papers and books on
the topic? Luckily Dr Craig Cormick has done
this for you! This highly readable and
entertaining book distils best practice
research on science communication into
accessible chapters, supported by case
studies and examples. With practical advice
on everything from messages and metaphors to
metrics and ethics, you will learn what the
public think about science and why, and how
to shape scientific research into a story
that will influence beliefs, behaviours and
policies.

Getting to the Heart of Science Communication
Currency
NEW YORK TIMES BESTSELLER • “A fascinating
look at how consumers perceive logos, ads,
commercials, brands, and products.”—Time How much
do we know about why we buy? What truly influences
our decisions in today’s message-cluttered world? In
Buyology, Martin Lindstrom presents the astonishing
findings from his groundbreaking three-year, seven-
million-dollar neuromarketing study—a cutting-edge
experiment that peered inside the brains of 2,000
volunteers from all around the world as they
encountered various ads, logos, commercials, brands,
and products. His startling results shatter much of
what we have long believed about what captures our
interest—and drives us to buy. Among the questions
he explores: • Does sex actually sell? • Does
subliminal advertising still surround us? • Can “cool”
brands trigger our mating instincts? • Can our other
senses—smell, touch, and sound—be aroused when we

see a product? Buyology is a fascinating and shocking
journey into the mind of today's consumer that will
captivate anyone who's been seduced—or turned off—by
marketers' relentless attempts to win our loyalty, our
money, and our minds.
The Science Behind Why We Buy MIT Press
Can we change the minds of science deniers? Encounters with flat
earthers, anti-vaxxers, coronavirus truthers, and others. "Climate
change is a hoax--and so is coronavirus." "Vaccines are bad for
you." These days, many of our fellow citizens reject scientific
expertise and prefer ideology to facts. They are not merely
uninformed--they are misinformed. They cite cherry-picked
evidence, rely on fake experts, and believe conspiracy theories.
How can we convince such people otherwise? How can we get
them to change their minds and accept the facts when they don't
believe in facts? In this book, Lee McIntyre shows that anyone can
fight back against science deniers, and argues that it's important to
do so. Science denial can kill. Drawing on his own
experience--including a visit to a Flat Earth convention--as well as
academic research, McIntyre outlines the common themes of
science denialism, present in misinformation campaigns ranging
from tobacco companies' denial in the 1950s that smoking causes
lung cancer to today's anti-vaxxers. He describes attempts to use
his persuasive powers as a philosopher to convert Flat Earthers;
surprising discussions with coal miners; and conversations with a
scientist friend about genetically modified organisms in food.
McIntyre offers tools and techniques for communicating the truth
and values of science, emphasizing that the most important way to
reach science deniers is to talk to them calmly and respectfully--to
put ourselves out there, and meet them face to face.
What Do Science, Technology, and Innovation Mean from
Africa? Penguin
In this groundbreaking book Phil Barden reveals what decision
science explains about people’s purchase behaviour, and
specifically demonstrates its value to marketing. He shares the
latest research on the motivations behind consumers’ choices
and what happens in the human brain as buyers make their
decisions. He deciphers the ‘secret codes’ of products, services
and brands to explain why people buy them. And finally he shows
how to apply this knowledge in day to day marketing to great
effect by dramatically improving key factors such as relevance,
differentiation and credibility. Shows how the latest insights from
the fields of Behavioural Economics, psychology and neuro-
economics explain why we buy what we buy Offers a pragmatic
framework and guidelines for day-to-day marketing practice on
how to employ this knowledge for more effective brand
management - from strategy to implementation and NPD. The
first book to apply Daniel Kahneman’s Nobel Prize-winning
work to marketing and advertising Packed with case studies, this is
a must-read for marketers, advertising professionals, web
designers, R&D managers, industrial designers, graphic designers
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in fact anyone whose role or interest focuses on the ‘why’
behind consumer behaviour. Foreword by Rory Sutherland,
Executive Creative Director and Vice-Chairman, OgilvyOne
London and Vice-Chairman,Ogilvy Group UK Full colour
throughout
National Geographic Little Kids First Big Book of Science MIT
Press
You are what you eat. Food and diet have an enormous influence
on your health and well-being, but eating the right amount of the
right things - and not too much of the wrong things - isn't easy.
But, as in most walks of life, knowledge is power. This book will
empower you to eat healthily, lose weight, and sort the fads from
the science facts. This is the New Scientist take on a "New Year,
New You" book: an eye-opening and myth-busting guide to
everything from sugar to superfoods, from fasting to eating like a
caveman and from veganism to your gut microbiome. Forget
faddy diet books or gimmicky exercise programs, this is what is
scientifically proven to make you live longer and to be healthier
and happier.
Why We Do The Things We Know We Shouldn't "O'Reilly Media,
Inc."
This lively introduction to the fascinating world of science explores the
different kinds of science, what scientists do, and the amazing things
that scientists study: animals and plants; oceans and space; earthquakes
and volcanoes; sound and light; inventions and more! Make sure kids'
first experience of the wonders of science is a thrilling eye-opener with
this fun reference book. Fun activities, games, and simple experiments
encourage interactive learning, showing kids that anyone can use
scientific observation and experimentation to be a scientist and discover
new things. With bright images and age-appropriate text, this book
inspires kids to be curious, ask questions, and explore the world around
them and maybe even grow up to be a scientist one day, too! Topics
include astronomy, botany, paleontology, malacology (that's the
science of clams, snails, and other animals with shells!), zoology, and
more.
How to Change ECW Press
An expert on shopping behavior and motivation offers an analysis of
consumers' tastes and habits, discussing why point-of-sale purchases are
still the most significant, and why Internet shopping will not replace the
mall.
The Science of Connectedness Financial Times Management
A leading scientist describes his life, his gender transition, his scientific work,
and his advocacy for gender equality in science. Ben Barres was known for
his groundbreaking scientific work and for his groundbreaking advocacy for
gender equality in science. In this book, completed shortly before his death
from pancreatic cancer in December 2017, Barres (born in 1954) describes a
life full of remarkable accomplishments—from his childhood as a precocious
math and science whiz to his experiences as a female student at MIT in the
1970s to his female-to-male transition in his forties, to his scientific work and
role as teacher and mentor at Stanford. Barres recounts his early life—his
interest in science, first manifested as a fascination with the mad scientist in
Superman; his academic successes; and his gender confusion. Barres felt even
as a very young child that he was assigned the wrong gender. After years of
being acutely uncomfortable in his own skin, Barres transitioned from female
to male. He reports he felt nothing but relief on becoming his true self. He
was proud to be a role model for transgender scientists. As an undergraduate
at MIT, Barres experienced discrimination, but it was after transitioning that
he realized how differently male and female scientists are treated. He became
an advocate for gender equality in science, and later in life responded
pointedly to Larry Summers's speculation that women were innately unsuited
to be scientists. Privileged white men, Barres writes, “miss the basic point
that in the face of negative stereotyping, talented women will not be
recognized.” At Stanford, Barres made important discoveries about glia, the
most numerous cells in the brain, and he describes some of his work. “The
most rewarding part of his job,” however, was mentoring young scientists.
That, and his advocacy for women and transgender scientists, ensures his
legacy.

The Ultimate Guide MIT Press
Wall Street Journal, USA Today, and Publishers Weekly bestseller The
prospect of living to 200 years old isn’t science fiction anymore. A
leader in the emerging field of longevity offers his perspective on what
cutting-edge breakthroughs are on the horizon, as well as the practical
steps we can take now to live healthily to 100 and beyond. In The
Science and Technology of Growing Young, industry investor and
insider Sergey Young demystifies the longevity landscape, cutting
through the hype and showing readers what they can do now to live
better for longer, and offering a look into the exciting possibilities that
await us. By viewing aging as a condition that can be cured, we can
dramatically revolutionize the field of longevity and make it accessible
for everyone. Join Sergey as he gathers insights from world-leading
health entrepreneurs, scientists, doctors, and inventors, providing a
comprehensive look into the future of longevity in two horizons: ‧
The Near Horizon of Longevity identifies the technological
developments that will allow us to live to 150—some of which are
already in use—from AI-based diagnostics to gene editing and organ
regeneration. ‧ The Far Horizon of Longevity offers a tour of the
future of age reversal, and the exciting technologies that will allow us to
live healthily to 200, from Internet of Bodies to digital avatars to AI-
brain integration. In a bonus chapter, Sergey also showcases 10
longevity choices that we already know and can easily implement to
live to 100, distilling the science behind diet, exercise, sleep, mental
health, and our environments into attainable habits and lifestyle hacks
that anyone can adopt to vastly improve their lives and workplaces.
Combining practical advice with an incredible overview of the brave
new world to come, The Science and Technology of Growing Young
redefines what it means to be human and to grow young.
Why We Buy Simon and Schuster
"The need for scientific knowledge springs from a natural human
curiosity to understand our world, but also from a genuine desire
to help humanity. The great scientific discoveries have given us
incredible knowledge about the natural world, have improved our
lives through new technologies, and have taught us a great deal
about the capabilities and the limitations of our human
perspective." In The Mind of Science: From Aristotle to Einstein,
author Michael Sidiropoulos takes you on a thought-provoking
journey through the history of science from a philosophical
standpoint. Beginning with the calculation of the size of the earth
by Eratosthenes, chief librarian at the Library of Alexandria,
Sidiropoulos for the most part avoids the use of mathematical
formulas as he explores the ideas, and ideals, that lie behind
scientific advancement throughout the ages. It's a fascinating
voyage that will enrich you with a greater awareness of the
interplay between science and philosophy-how they're similar,
how they're different, and how they complement each other.
The Autobiography of a Transgender Scientist MIT Press
The Revolutionary Sales Approach Scientifically Proven to
Dramatically Improve Your Sales and Business Success Blending
cutting-edge research in social psychology, neuroscience, and
behavioral economics, The Science of Selling shows you how to
align the way you sell with how our brains naturally form buying
decisions, dramatically increasing your ability to earn more sales.
Unlike other sales books, which primarily rely on anecdotal
evidence and unproven advice, Hoffeld’s evidence-based
approach connects the dots between science and situations
salespeople and business leaders face every day to help you
consistently succeed, including proven ways to: - Engage buyers’
emotions to increase their receptiveness to you and your ideas -
Ask questions that line up with how the brain discloses
information - Lock in the incremental commitments that lead to a
sale - Create positive influence and reduce the sway of competitors
- Discover the underlying causes of objections and neutralize them
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- Guide buyers through the necessary mental steps to make
purchasing decisions Packed with advice and anecdotes, The
Science of Selling is an essential resource for anyone looking to
succeed in today's cutthroat selling environment, advance their
business goals, or boost their ability to influence others. **Named
one of The 20 Most Highly-Rated Sales Books of All Time by
HubSpot
The New Science of Cause and Effect Basic Books
"This book introduces you to R, RStudio, and the tidyverse, a
collection of R packages designed to work together to make data
science fast, fluent, and fun. Suitable for readers with no previous
programming experience"--
Boil Ice, Float Water, Measure Gravity-Challenge the World Around
You! National Geographic Books
The #1 New York Times bestseller by Tom Brady, six-time Super
Bowl champion and one of the NFL’s 100 Greatest Players of All
Time. Revised, expanded, and updated, the first book by Tampa Bay
Buccaneers and former New England Patriots quarterback Tom
Brady—who continues to play at an elite level into his forties—a
gorgeously illustrated and deeply practical “athlete’s bible” that
reveals Brady’s revolutionary approach to enhanced quality of life
and performance through recovery for athletes of all abilities and ages.
In this new edition of The TB12 Method, Tom Brady further explains
and details the revolutionary training, conditioning, and wellness
system that has kept him atop the NFL at an age when most players are
deep into retirement. Brady—along with the expert Body Coaches at
TB12, the performance lifestyle brand he cofounded in 2013—explain
the principles and philosophies of pliability, a paradigm-shifting fitness
concept that focuses on a more natural, healthier way of exercising,
training, and living. Filled with lessons from Brady’s own training
regimen, The TB12 Method provides step-by-step guidance on how
develop and maintain one’s own peak performance while
dramatically decreasing injury risks. This illustrated, highly visual
manual also offers more effective approaches to functional strength &
conditioning, proper hydration, supplementation, cognitive fitness,
restorative sleep, and nutritious, easy-to-execute recipes to help readers
fuel-up and recover. Brady steadfastly believes that the TB12 approach
has kept him competitive while extending his career, and that it can
make any athlete, male or female, in any sport and at any level achieve
his or her own peak performance. With instructions, drills, photos, in-
depth case studies that Brady himself has used, along with personal
anecdotes and experiences from his legendary career, The TB12
Method gives you a better way to train and get results with Tom Brady
himself as living proof.
How We Eat CSIRO PUBLISHING
A revised edition of a best-selling work on America's consumer
culture makes observations about the retail practices of other
cultures, describes the latest trends in online retail, and makes
recommendations for how major companies can dramatically
improve customer service practices. Original.
R for Data Science MIT Press
Explorations of science, technology, and innovation in Africa not as the
product of “technology transfer” from elsewhere but as the working
of African knowledge. In the STI literature, Africa has often been
regarded as a recipient of science, technology, and innovation rather
than a maker of them. In this book, scholars from a range of disciplines
show that STI in Africa is not merely the product of “technology
transfer” from elsewhere but the working of African knowledge. Their
contributions focus on African ways of looking, meaning-making, and
creating. The chapter authors see Africans as intellectual agents whose
perspectives constitute authoritative knowledge and whose strategic
deployment of both endogenous and inbound things represents an
African-centered notion of STI. “Things do not (always) mean the
same from everywhere,” observes Clapperton Chakanetsa Mavhunga,
the volume's editor. Western, colonialist definitions of STI are not

universalizable. The contributors discuss topics that include the
trivialization of indigenous knowledge under colonialism; the creative
labor of chimurenga, the transformation of everyday surroundings into
military infrastructure; the role of enslaved Africans in America as
innovators and synthesizers; the African ethos of “fixing”; the
constitutive appropriation that makes mobile technologies African; and
an African innovation strategy that builds on domestic capacities. The
contributions describe an Africa that is creative, technological, and
scientific, showing that African STI is the latest iteration of a long
process of accumulative, multicultural knowledge production.
Contributors Geri Augusto, Shadreck Chirikure, Chux Daniels, Ron
Eglash, Ellen Foster, Garrick E. Louis, D. A. Masolo, Clapperton
Chakanetsa Mavhunga, Neda Nazemi, Toluwalogo Odumosu, Katrien
Pype, Scott Remer
Experiencing the Impossible John Wiley & Sons
Bestselling popular science author Dr. Joe Schwarcz debunks the baloney
and serves up the raw facts in this appetizing collection about the things we
eat Eating has become a confusing experience. Should we follow a keto diet?
Is sugar the next tobacco? Does fermented cabbage juice cure disease? Are
lectins toxic? Is drinking poppy seed tea risky? What’s with probiotics? Can
packaging contaminate food? Should our nuts be activated? What is
cockroach milk? We all have questions, and Dr. Joe Schwarcz has the
answers, some of which will astonish you. Guaranteed to satisfy your hunger
for palatable and relevant scientific information, Dr. Joe separates fact from
fiction in this collection of new and updated articles about what to eat, what
not to eat, and how to recognize the scientific basis of food chemistry.
A Grain of Salt Simon & Schuster
The culmination of 15 years of meticulous research and observation,
this riveting audiobook offers hilarious anecdotes and amazing hard
facts about one of Americas favorite pastimes. Abridged. 7 CDs.
The Everything Kids' Science Experiments Book Nicholas Brealey
Scientists today working on controversial issues from climate change to
drought to COVID-19 are finding themselves more often in the middle of
deeply traumatizing or polarized conflicts they feel unprepared to referee. It
is no longer enough for scientists to communicate a scientific topic clearly.
They must now be experts not only in their fields of study, but also in
navigating the thoughts, feelings, and opinions of members of the public they
engage with, and with each other. And the conversations are growing more
fraught. In Getting to the Heart of Science Communication, Faith Kearns
has penned a succinct guide for navigating the human relationships critical to
the success of practice-based science. This meticulously researched volume
takes science communication to the next level, helping scientists to see the
value of listening as well as talking, understanding power dynamics in
relationships, and addressing the roles of trauma, loss, grief, and healing.
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